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ESG-ÀÑПÅÊÒÈ ²ÍÂÅÑÒÈÖ²ЙÍÎЇ Ä²ЯËÜÍÎÑÒ² Â ²ÍФÎÐМÀÖ²ЙÍÎ-ÖÈФÐÎÂ²Й ²ÍÄÓÑÒÐ²Ї

Сòàòòÿ пðèñâÿ÷åíà àêòóàëüí³é пðîбëåì³ îбґðóíòóâàííю òåîðåòè÷íèх îñíîâ ³ ðîзðîбö³ пðàêòè÷íèх ðåêî-
ìåíäàö³é щîäî ESG-àñпåêò³â ³íâåñòèö³éíîї ä³ÿëüíîñò³ â ³íфîðìàö³éíî-öèфðîâ³é ³íäóñòð³ї. Ðîзêðèòî фàê-
òîðè ñò³éêèх ³íâåñòèö³é: пîë³òèзàö³ÿ ESG, âпëèâ íà ðèзèê ³ пðèбóòêîâ³ñòü, пîпèò ³íâåñòîð³â, âпëèâ íà 
êîðпîðàòèâíó пîâåä³íêó, збåðåжåííÿ пîзèòèâíîгî ³ì³äжó. Пðåäñòàâëåíî 10 íàéêðàщèх êîìпàí³é ESG 
зà ðåéòèíгîì 2024 ðîêó òà äàíà хàðàêòåðèñòèêà íàпðÿì³â ä³ÿëüíîñò³ â ñфåð³ ESG. Îбґðóíòîâàíî îñíî-
âí³ пåðåâàгè ³íòåгðàö³ї ESG ³ öèфðîâîї òðàíñфîðìàö³ї: пîêðàщåíà â³äпîâ³äí³ñòü щîäî âèìîг ESG, зíè-
жåííÿ íåгàòèâíîгî âпëèâó íà íàâêîëèшíє ñåðåäîâèщå, ìîжëèâîñò³ äëÿ ðîзшèðåíîгî пðèéíÿòòÿ ð³шåíü 
íà îñíîâ³ äàíèх, п³äâèщåííÿ ³íâåñòèö³éíîї пðèâàбëèâîñò³ êîìпàí³é, пîзèòèâíèé ñîö³àëüíèé âпëèâ. Ðîз-
êðèòî öèфðîâ³ òåхíîëîг³ї зàñòîñîâóâàí³ â пðàêòèö³ ESG-³íâåñòóâàííÿ: шòó÷íèé ³íòåëåêò (AI) ³ ìàшèííå 
íàâ÷àííÿ (ML); хìàðí³ òåхíîëîг³ї; ²íòåðíåò ðå÷åé (IoT); ðîбîòèзîâàíà àâòîìàòèзàö³ÿ пðîöåñ³â (RPA); 
êîìп’юòåðíå бà÷åííÿ (CV); бëîê÷åéí.
Ключові слова: êðèòåð³ї ESG, ESG-³íâåñòèö³ї, ñò³éêèх ³íâåñòèö³ї, öèфðîâà òðàíñфîðìàö³ÿ, öèфðîâ³ òåх-
íîëîг³ї.

Постановка проблеми. Фàêòîðè íàâêîëèш-
íüîгî ñåðåäîâèщà, ñîö³àëüíîї ñфåðè òà óпðàâë³ííÿ 
(ESG) ñòàëè îñíîâîю ñó÷àñíîї б³зíåñ-ñòðàòåг³ї. Б³з-
íåñ, ÿêèé пðåòåíäóє íà âèñîêó ESG-îö³íêó, ìàє 
â³äпîâ³äàòè ñòàíäàðòàì ðîзâèòêó ó òðüîх êàòåгî-
ð³ÿх: ñîö³àëüí³é, óпðàâë³íñüê³é òà åêîëîг³÷í³é. 
²íâåñòîðè, ñпîжèâà÷³ òà ðåгóëюю÷³ îðгàíè âñå 
б³ëüшå âèñòóпàюòü зà п³äзâ³òí³ñòü ³ пðîзîð³ñòü 
щîäî öèх âàжëèâèх àñпåêò³â. Щîб â³äпîâ³äàòè 
öèì зðîñòàю÷èì î÷³êóâàííÿì, íåîбх³äíà íàä³éíà 
зâ³òí³ñòü ESG, à öèфðîâà òðàíñфîðìàö³ÿ ñòàє 
пîòóжíèì ñîюзíèêîì ó öüîìó. Нàðàз³ ESG ³ öèф-
ðîâà òðàíñфîðìàö³ÿ âзàєìíî äîпîâíююòü îäèí 
îäíîгî, ñпðèÿю÷è óñп³хó îäíîгî. Цèфðîâ³ ³íñòðó-
ìåíòè òà òåхíîëîг³ї äàюòü ìîжëèâ³ñòü êîìпàí³ÿì 
ì³í³ì³зóâàòè âпëèâ íà íàâêîëèшíє ñåðåäîâèщå, 
п³äâèщèòè бåзпåêó äàíèх ³ ñпðèÿòè зàëó÷åííю 
зàö³êàâëåíèх ñòîð³í. ² íàâпàêè, îðгàí³зàö³ї пîâè-
íí³ óзгîäèòè ñâîї ñòðàòåг³ї öèфðîâîї òðàíñфîðìà-
ö³ї з пð³îðèòåòàìè ESG, гàðàíòóю÷è, щî пðèéíÿò³ 
³íñòðóìåíòè òà пîë³òèêà п³äòðèìóюòü пðèíöèпè 
òà ö³ë³ îбîх ³í³ö³àòèâ.

Аналіз останніх досліджень і публікацій. Сòà-
ëèé ðîзâèòîê ó êîíòåêñò³ öèфðîâîї åêîíîì³êè 
є êëю÷îâîю òåìîю äîñë³äжåííÿ, щî âèêëèêàє 
зàíåпîêîєííÿ щîäî åêîëîг³÷íîгî ñòàíó òà ñòàëîгî 
ðîзâèòêó òà пðèâåðòàє óâàгó бàгàòüîх зàðóб³ж-
íèх â³ò÷èзíÿíèх íàóêîâö³â òàêèх, ÿê: Х. Пåäåð-
ñåí, Ш. Ф³òöг³бîíñ, Л. Пîìîðñê³ [1], К. Хóàí, 
Дж. Фàíг, Х. Сюå, Х. Гàî [2], ². Ìàêàðåíêî [3], 
Ì. К³ðжåöüêà, Ю. К³ðжåöüêèé [4], Î. Вîâ÷åíêî 
[5], А. Тêà÷åíêî Ì., Е. Кîëåñíèê [6] òîщî. Нèìè 

âèзíà÷åíî åìп³ðè÷íó ìåжó åфåêòèâíîñò³ ESG ³ ðîз-
êðèòî ðèзèêè òà пåðåâàгè â³äпîâ³äàëüíîгî ³íâåñòó-
âàííÿ [1]; äîñë³äжåíî âпëèâ öèфðîâèх ³ííîâàö³é 
íà пðîäóêòèâí³ñòü ESG òà ìåхàí³зìè âпëèâó [2]; 
ðîзгëÿíóòî êîíöåпö³ю ³íòåгðîâàíîгî óпðàâë³ííÿ 
ñò³éê³ñòю êîìпàí³é ó зâ’ÿзêó ³з åêîëîг³÷íèì, ñîö³-
àëüíèì ³ êîðпîðàòèâíèì óпðàâë³ííÿì (ESG) [3]; 
âèÿâëåíî âзàєìîзâ’ÿзîê ì³ж ³íòåгðàëüíèì ³íäåê-
ñîì ESG òà ф³íàíñîâèìè пîêàзíèêàìè п³äпðèєì-
ñòâà íà îñíîâ³ åìп³ðè÷íîгî äîñë³äжåííÿ âèб³ðêè 
â³äêðèòèх äàíèх 56 п³äпðèєìñòâ Уêðàїíè [4]; 
âèзíà÷åíî íàпðÿìè âпðîâàäжåííÿ ESG-ñòðàòåг³ї 
â б³зíåñ-ìîäåë³ êîìåðö³éíèх бàíê³â з óðàхóâàííÿì 
åêîëîг³÷íèх, ñîö³àëüíèх òà óпðàâë³íñüêèх ðèзè-
ê³â, пîгëèбëåíèх ñó÷àñíèìè êðèзîâèìè ÿâèщàìè 
[5]; ðîзêðèòî ä³єâ³ зàхîäè з фîðìóâàííÿ ðåгóëÿ-
òîðíîгî ñåðåäîâèщà ЕSG-³íâåñòóâàííÿ, зàпðîâà-
äжåííÿ ÿêîгî ó â³ò÷èзíÿí³é пðàêòèö³ äîзâîëèòü 
пðèéìàòè åфåêòèâí³ òà îпòèìàëüí³ óпðàâë³íñüê³ 
ð³шåííÿ щîäî збåðåжåííÿ пîзèö³é â³ò÷èзíÿíèх 
ìåòàëóðг³éíèх п³äпðèєìñòâ ó ТÎП-10 êðàїí-ë³äå-
ð³â з âèðîбíèöòâà ìåòàëîпðîäóêö³ї [6].

Îäíàê ESG-àñпåêòè ³íâåñòèö³éíîї ä³ÿëüíîñò³ 
â ³íфîðìàö³éíî-öèфðîâ³é ³íäóñòð³ї, íåäîñòàòíüî 
ðîзêðèòî.

Метою äàíîгî äîñë³äжåííÿ є îбґðóíòóâàííÿ 
òåîðåòè÷íèх îñíîâ ³ ðîзðîбêà пðàêòè÷íèх ðåêî-
ìåíäàö³é щîäî ESG-àñпåêò³â ³íâåñòèö³éíîї ä³ÿëü-
íîñò³ â ³íфîðìàö³éíî-öèфðîâ³é ³íäóñòð³ї. В ñòàòò³ 
âèêîðèñòàíî ñó÷àñí³ ìåòîäè íàóêîâèх äîñë³äжåíü, 
зîêðåìà: óзàгàëüíåííÿ, ñòàòèñòè÷íîгî ñпîñòåðå-
жåííÿ, êîíòåíò-àíàë³з.
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Виклад основного матеріалу. У ñó÷àñíîìó 
âèгëÿä³ ESG-пðèíöèпè âпåðшå ñфîðìóëюâàâ 
êîëèшí³é гåíåðàëüíèé ñåêðåòàð ÎÎН Кîф³ Аííàí. 
В³í зàпðîпîíóâàâ óпðàâë³íöÿì âåëèêèх ñâ³òîâèх 
êîìпàí³é âêëю÷èòè ö³ пðèíöèпè äî ñâîїх ñòðàòå-
г³é, íàñàìпåðåä äëÿ бîðîòüбè з³ зì³íîю êë³ìàòó. 

Абðåâ³àòóðà ESG ðîзшèфðîâóєòüñÿ ÿê: (E – 
environment) â³äпîâ³äàëüíå ñòàâëåííÿ äî äîâê³ëëÿ; 
(S – social) âèñîêà ñîö³àëüíà â³äпîâ³äàëüí³ñòü; 
(G – governance) âèñîêà ÿê³ñòü êîðпîðàòèâíîгî 
óпðàâë³ííÿ. Ц³ òðè êðèòåð³ї пðèзíà÷åí³ äëÿ òîгî, 
щîб êîìпàí³ї пðàöюâàëè ñòàб³ëüíî òà íåñëè â³ä-
пîâ³äàëüí³ñòü зà ñâîї ä³ї, щî â³äпîâ³äàє ³íòåðåñàì 
àêö³îíåð³â òà пîòåíö³éíèх ³íâåñòîð³â. Кðèòåð³ї ESG 
є фóíäàìåíòàëüíîю îñíîâîю äëÿ îö³íêè ñò³éêîñò³ 
òà âпëèâó îðгàí³зàö³ї íà ñóñп³ëüñòâî. Нàâêîëèшíє 
ñåðåäîâèщå (E) îхîпëює âпëèâ êîìпàí³ї íà фàê-
òîðè íàâêîëèшíüîгî ñåðåäîâèщà, òàê³ ÿê зì³íà 
êë³ìàòó, âîäí³ òà ìîðñüê³ ðåñóðñè, б³îð³зíîìàí³òòÿ, 
óпðàâë³ííÿ â³äхîäàìè òà öèðêóëÿðíà åêîíîì³êà. 
Çâ³ò CDP зà 2023 ð³ê пîêàзàâ, щî пîíàä 80% íàé-
б³ëüшèх êîìпàí³é ñâ³òó зà ðèíêîâîю êàп³òàë³зà-
ö³єю зàðàз зâ³òóюòü пðî ñâ³é âпëèâ íà íàâêîëèшíє 
ñåðåäîâèщå [7]. Сîö³àëüíèé êîìпîíåíò (S) зîñå-
ðåäжóєòüñÿ íà âпëèâ³ êîìпàí³ї íà її ðîбî÷ó ñèëó, 
пðàö³âíèê³â ëàíöюгà ñòâîðåííÿ âàðòîñò³, пîñòðàж-
äàë³ гðîìàäè, ñпîжèâà÷³â ³ ê³íöåâèх êîðèñòóâà÷³â. 
Çг³äíî з³ зâ³òîì JUST Capital зà 2022 ð³ê, 77% 
àìåðèêàíñüêèх ³íâåñòîð³â âðàхîâóюòü ñîö³àëüíèé 
âпëèâ êîìпàí³ї, пðèéìàю÷è ³íâåñòèö³éí³ ð³шåííÿ. 
Упðàâë³ííÿ (G) – öåé àñпåêò âèâ÷àє ë³äåðñòâî êîì-
пàí³ї, ä³ëîâó åòèêó, âèíàгîðîäó êåð³âíèê³â, ìåхà-
í³зìè âíóòð³шíüîгî êîíòðîëю, пðàâà àêö³îíåð³â, 
â³äíîñèíè з зàö³êàâëåíèìè ñòîðîíàìè òà óпðàâ-
ë³ííÿ бðåíäîì. У зâ³ò³ PwC зà 2023 ð³ê зàзíà÷åíî, 
щî 60% гåíåðàëüíèх äèðåêòîð³â ââàжàюòü, щî 
åфåêòèâí³ пðàêòèêè óпðàâë³ííÿ ESG бåзпîñåðåäíüî 
ñпðèÿюòü пîêðàщåííю ф³íàíñîâèх пîêàзíèê³â [8].

В îñòàíí³ ðîêè òðåíä íà â³äпîâ³äàëüí³ñòü òà 
åêîëîг³÷í³ñòü пîшèðèâñÿ é íà ñфåðó ³íâåñòèö³é. 
Еêîëîг³ÿ, ñîö³àëüíà пîë³òèêà òà êîðпîðàòèâíå 
óпðàâë³ííÿ (ESG) – öå îñíîâíà êîíöåпö³ÿ ñòàëîгî 
ðîзâèòêó, ÿêà зîñåðåäжóєòüñÿ íå íà ф³íàíñîâèх 
пîêàзíèêàх, à íà êîîðäèíàö³ї åêîëîг³÷íèх, ñîö³-
àëüíèх òà óпðàâë³íñüêèх êðèòåð³їâ òà є âàжëèâèì 
пîêàзíèêîì ñòàëîгî ðîзâèòêó. Îñê³ëüêè êîíöåп-
ö³ÿ ESG бóëà âпåðшå пðåäñòàâëåíà Гëîбàëüíèì 
äîгîâîðîì ÎÎН ó 2004 ðîö³, âñå б³ëüшå ³íâåñòîð³â 
òà óñòàíîâ зâåðòàюòü óâàгó íà ðîзêðèòòÿ ³íфîðìà-
ö³ї пðî ³íâåñòèö³ї ESG, âêëю÷àю÷è ESG â àíàë³з 
³íâåñòèö³éíèх ð³шåíü.

²íâåñòèö³ї â åêîëîг³÷í³, ñîö³àëüí³ òà óпðàâë³í-
ñüê³ àñпåêòè (ESG) âèêîðèñòîâóюòüñÿ äëÿ пåðå-
â³ðêè ф³íàíñóâàííÿ íà îñíîâ³ êîðпîðàòèâíîї пîë³-
òèêè òà зàîхî÷åííÿ êîìпàí³é ä³ÿòè â³äпîâ³äàëüíî. 
Îòжå, фàêòîðè ESG є âàжëèâîю ñêëàäîâîю пðè-
éíÿòòÿ ³íâåñòèö³éíèх ð³шåíü. Щîб îö³íèòè êîì-
пàí³ю íà îñíîâ³ êðèòåð³їâ ESG, ³íâåñòîðè ðîзгëÿ-
äàюòü шèðîêèé ñпåêòð пîâåä³íêè òà пîë³òèêè. 
²íâåñòîðè ESG пðàгíóòü пåðåêîíàòèñÿ, щî êîìпà-
í³ї, ÿê³ âîíè ф³íàíñóюòü, є â³äпîâ³äàëüíèìè îп³-
êóíàìè íàâêîëèшíüîгî ñåðåäîâèщà, äîбðîñîâ³ñ-
íèìè êîðпîðàòèâíèìè гðîìàäÿíàìè òà êåðóюòüñÿ 
â³äпîâ³äàëüíèìè ìåíåäжåðàìè íà îñíîâ³ òàêèх 
êðèòåð³їâ, ÿê:

Екологічні. ²íâåñòîðè îö³íююòü êîðпîðàòèâíó 
êë³ìàòè÷íó пîë³òèêó, âèêîðèñòàííÿ åíåðг³ї, â³ä-
хîäè, зàбðóäíåííÿ, збåðåжåííÿ пðèðîäíèх ðåñóð-
ñ³â ³ пîâîäжåííÿ з òâàðèíàìè. Сåðåä ì³ðêóâàíü 
ìîжóòü бóòè пðÿì³ òà íåпðÿì³ âèêèäè пàðíèêî-
âèх гàз³â, óòèë³зàö³ÿ òîêñè÷íèх â³äхîä³â ³ äîòðè-
ìàííÿ åêîëîг³÷íèх íîðì.

Соціальні. Îö³íююòüñÿ â³äíîñèíè êîìпàí³ї 
з âíóòð³шí³ìè òà зîâí³шí³ìè зàö³êàâëåíèìè ñòî-
ðîíàìè: ф³íàíñîâà äîпîìîгà êîìпàí³ї ì³ñöåâ³é 
гðîìàä³; âîëîíòåðñüêà ä³ÿëüí³ñòü пðàö³âíèê³â; 
ñòâîðåííÿ бåзпå÷íèх óìîâ íà ðîбî÷îìó ì³ñö³ äëÿ 
зäîðîâ’ÿ òà бåзпåêè пðàö³âíèê³â.

Управління гàðàíòóє, щî êîìпàí³ÿ âèêîðèñ-
òîâóє òî÷í³ òà пðîзîð³ ìåòîäè бóхгàëòåðñüêîгî 
îбë³êó, äîòðèìóєòüñÿ ÷åñíîñò³ òà ð³зíîìàí³òíîñò³ 
ó âèбîð³ ñâîгî êåð³âíèöòâà òà íåñå â³äпîâ³äàëü-
í³ñòü пåðåä àêö³îíåðàìè. ²íâåñòîðè ESG ìîжóòü 
âèìàгàòè гàðàíò³é òîгî, щî êîìпàí³ї óíèêàюòü 
êîíфë³êòó ³íòåðåñ³â п³ä ÷àñ âèбîðó ÷ëåí³â пðàâ-
ë³ííÿ òà êåð³âíèê³â âèщîї ëàíêè, íå âèêîðèñòî-
âóюòü пîë³òè÷í³ âíåñêè äëÿ îòðèìàííÿ пðåфåðåí-
ö³éíîгî ðåжèìó ÷è ó÷àñò³ â íåзàêîííèх ä³ÿх.

²íâåñòîðè ESG äîпîìàгàюòü âåëèêèì ³íñòèòó-
ö³éíèì ³íâåñòîðàì, òàêèì ÿê äåðжàâí³ пåíñ³éí³ 
фîíäè, ³íфîðìóâàòè âèб³ð ³íâåñòèö³é. Пàéîâ³ 
фîíäè ESG òà ETF äîñÿгëè ðåêîðäíîї ñóìè 
â 480 ì³ëüÿðä³â äîëàð³â ó 2023 ðîö³. Бðîêåðñüê³ 
êîìпàí³ї òà êîìпàí³ї âзàєìíèх фîíä³â пðîпîíó-
юòü б³ðжîâ³ фîíäè (ETF) òà ³íш³ ф³íàíñîâ³ пðî-
äóêòè, ÿê³ â³äпîâ³äàюòü ñòðàòåг³ÿì ³íâåñòóâàííÿ 
ESG. Ðîбî-êîíñóëüòàíòè, зîêðåìà Betterment 
³ Wealthfront, ðåêëàìóâàëè ö³ пðîпîзèö³ї íà òåìó 
ESG äëÿ ìîëîäèх ³íâåñòîð³â [9].

Çà äàíèìè Bloomberg Intelligence, ðîзì³ð гëî-
бàëüíèх àêòèâ³â ESG зð³ñ з 22,8 òðëí äîëàð³â США 
ó 2016 ðîö³ äî 37,8 òðëí äîëàð³â США ó 2021 ðîö³ 
[10].

Пðîâ³äíèì фîíäîì ESG ó Єâðîп³ íà ê³íåöü 
2023 ðîêó бóâ iShares MSCI USA ESG Enhanced ETF 
³з ÷èñòèì íàäхîäжåííÿì бëèзüêî 1,29 ì³ëüÿðäà 
äîëàð³â США. Нàñòóпíèìè äâîìà фîíäàìè ESG ³з 
íàéб³ëüшèìè íàäхîäжåííÿìè бóëè Amundi MSCI 
World ESG Climate Net Zero Ambition CTB ETF 
³ Credit Suisse Equity Switzerland Total Market 
ESG Blue, пðè÷îìó îñòàíí³é бóâ зàпóщåíèé ìåíшå 
ðîêó òîìó [11]. 

Çðîñòàííÿ ñò³éêèх ³íâåñòèö³é îбóìîâëюєòüñÿ 
äåê³ëüêîìà фàêòîðàìè: пîë³òèзàö³ÿ ESG, âпëèâ 
íà ðèзèê ³ пðèбóòêîâ³ñòü, пîпèò ³íâåñòîð³â, âпëèâ 
íà êîðпîðàòèâíó пîâåä³íêó, à òàêîж збåðåжåííÿ 
пîзèòèâíîгî ³ì³äжó òà âп³зíàâàíîñò³ бðåíäó òîщî. 
Îñíîâíà пðè÷èíà, ÷åðåз ÿêó ñüîгîäí³ ³íâåñòîðè 
òà êîìпàí³ї íå бåðóòü ó÷àñò³ â ESG, пîâ’ÿзàíà 
з òàêèìè фàêòîðàìè, ÿê бðàê зíàíü, â³äñóòí³ñòü 
пîð³âíÿííîñò³ äàíèх ESG ó ð³зíèх åì³òåíò³â àбî 
íîðìàòèâí³ ÷è пðàâîâ³ îбìåжåííÿ [8]. 

Цèфðîâà òðàíñфîðìàö³ÿ òà ESG є äâîìà âàж-
ëèâèìè òà пð³îðèòåòíèìè òðåíäàìè îñòàíí³ ðîêè. 
Яêщî öèфðîâà òðàíñфîðìàö³ÿ зîñåðåäжåíà íà 
зàñòîñóâàíí³ ³ííîâàö³éíèх òåхíîëîг³é íà âñüîìó 
ëàíöюжêó ñòâîðåííÿ âàðòîñò³ äëÿ îòðèìàííÿ 
шâèäшèх, б³ëüш åфåêòèâíèх ³ бàжàíèх б³зíåñ-
ðåзóëüòàò³â, òî ESG ñпðÿìîâàíà íà ñòâîðåííÿ б³з-
íåñîì б³ëüшîї ö³ííîñò³ щîäî åêîëîг³÷íîгî, ñîö³àëü-
íîгî òà óпðàâë³íñüêîгî àñпåêò³â äëÿ зàö³êàâëåíèх 
ñòîð³í. Ц³ äâ³ ö³ë³ є âзàєìîпîâ’ÿзàíèìè â ñó÷àñí³é 
åêîíîì³ö³. Цèфðîâ³ òåхíîëîг³ї є êëю÷îâèì êîì-
пîíåíòîì ñòðàòåг³ї ESG. ²íòåгðàö³ÿ öèфðîâèх òåх-
íîëîг³é îпòèì³зóє ðåàë³зàö³ю ö³ëåé òà ³í³ö³àòèâ 
ESG. ²íâåñòèö³ї ESG зîñåðåäжåí³ íà êîìпàí³ÿх, 
ÿê³ äîòðèìóюòüñÿ пîзèòèâíèх åêîëîг³÷íèх, ñîö³-
àëüíèх пðèíöèп³â ³ пðèíöèп³â óпðàâë³ííÿ. ²íâåñ-
òîðè âñå б³ëüшå пðàгíóòü óзгîäèòè ñâîї пîðòфåë³ 
з êîìпàí³ÿìè, пîâ’ÿзàíèìè з ESG, ³ фîíäàìè, щî 
ðîбèòü їх ñфåðîю зðîñòàííÿ з пîзèòèâíèì âпëè-
âîì íà ñóñп³ëüñòâî òà íàâêîëèшíє ñåðåäîâèщå. 

У òàбëèö³ 1 пðåäñòàâëåíî 10 íàéêðàщèх êîì-
пàí³é ESG зà ðåéòèíгîì 2024 ðîêó.
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Цèфðîâà òðàíñфîðìàö³ÿ ñòàëà âàжëèâîю 
âíóòð³шíüîю ðóш³éíîю ñèëîю п³äпðèєìñòâ äëÿ 
пîêðàщåííÿ åфåêòèâíîñò³ ESG. Дëÿ òèх êîìпà-
í³é, ÿê³ пðàгíóòü ñòâîðèòè б³ëüш ñò³éê³ б³зíåñ-
ìîäåë³, âпðîâàäжåííÿ òåхí³÷íèх ð³шåíü îзíà÷àє 
íå ëèшå пîêðàщåííÿ б³зíåñ-îпåðàö³é. Дàâàéòå 
ðîзгëÿíåìî п’ÿòü зàгàëüíîпðèéíÿòèх пåðåâàг, 
ÿêèх êîìпàí³ї äîñÿгàюòü, êîëè їхíÿ ñòðàòåг³ÿ 
öèфðîâîї òðàíñфîðìàö³ї îхîпëює пðîäóêòèâí³ñòü 
³ ñò³éê³ñòü. Çàâäÿêè шèðîêîìó зàñòîñóâàííю 
öèфðîâèх òåхíîëîг³é п³äпðèєìñòâà ìîжóòü ðåà-
ë³зóâàòè ³íòåëåêòóàëüíå óпðàâë³ííÿ âèðîбíè-
öòâîì ³з ³íòåíñèâíèì îб’єìîì äàíèх ³ пîñèëèòè 
âíóòð³шí³é êîíòðîëü.

Îäíàê íàðàз³ п³äпðèєìñòâà âñå щå ñòèêàюòüñÿ 
³з ñèëüíèì îпîðîì ó пðîöåñ³ âäîñêîíàëåííÿ пðàê-
òèê ESG, òàêèх ÿê â³äñóòí³ñòü зîâí³шí³х ñòèìóë³â 
³ âíóòð³шíüîгî ñòèìóëó äëÿ âäîñêîíàëåííÿ ESG òà 
â³äñóòí³ñòü ñпðîìîжíîñò³ зàñòîñîâóâàòè пðàêòèêè 
ESG. Ç îäíîгî бîêó, êîðпîðàòèâíà åêîëîг³÷íà òà 
ñîö³àëüíà â³äпîâ³äàëüí³ñòü ÷àñòî ñóпåðå÷èòü òðà-
äèö³éí³é ìåò³ ìàêñèì³зàö³ї пðèбóòêó, à пðîöåñ 
пîêðàщåííÿ пîêàзíèê³â ESG ÷àñòî âèìàгàє âåëè-
êèх âèòðàò, òàêèì ÷èíîì зíà÷íî зíèжóю÷è âíó-
òð³шíю ìîòèâàö³ю п³äпðèєìñòâ; з ³íшîгî бîêó, 
³ñíóє зàгàëüíà àñèìåòð³ÿ ³íфîðìàö³ї ì³ж ³íâåñ-
òîðàìè òà п³äпðèєìñòâàìè, зîêðåìà, íåàäåêâàòíå 
ðîзêðèòòÿ ф³íàíñîâîї ³íфîðìàö³ї òà ³íфîðìàö³ї 
ESG, à ðåгóëÿòîðí³ îðгàíè ñòèêàюòüñÿ з бàгàòüìà 
òðóäíîщàìè â îòðèìàíí³ äàíèх ESG, з ³íшîгî, 
³ñíóє зàгàëüíà ³íфîðìàö³éíà àñèìåòð³ÿ ì³ж ³íâåñ-
òîðàìè òà п³äпðèєìñòâàìè, îñîбëèâî â³äñóòí³ñòü 
ðîзêðèòòÿ ф³íàíñîâîї ³íфîðìàö³ї òà ³íфîðìà-
ö³ї ESG п³äпðèєìñòâàìè, ³ ðåгóëÿòîðàì пîòð³бíà 
äîпîìîгà â îòðèìàíí³ äàíèх ESG â³ä п³äпðèєìñòâ, 
щî òàêîж пåðåшêîäжàє ðîзâèòêó ESG.

Є ðÿä пðèêëàä³â òîгî, ÿê öèфðîâ³ òåхíîëîг³ї 
ìîжóòü бóòè зàñòîñîâàí³ äëÿ п³äòðèìêè åêîëî-
г³÷íèх пðîбëåì, âêëю÷àю÷è âèêîðèñòàííÿ ðîбî-
òîòåхí³êè, ²íòåðíåòó ðå÷åé (IoT) ³ äðîí³â äëÿ 
п³äâèщåííÿ åфåêòèâíîñò³, зìåíшåííÿ â³äхîä³â 
³ зàбåзпå÷åííÿ ìåíш âóгëåöåâèх зàñîб³â óпðàâ-
ë³ííÿ íàâêîëèшí³ì ñåðåäîâèщåì. Вñåñâ³òí³é åêî-
íîì³÷íèé фîðóì (ВЕФ) ó Дàâîñ³ 2022 ðîзêðèâ 
ðÿä ñпîñîб³â, ÿê öèфðîâ³ òåхíîëîг³ї пåðåòâîðю-
юòü зàхèñò íàâêîëèшíüîгî ñåðåäîâèщà â óñüîìó 
ñâ³ò³ – â³ä âèêîðèñòàííÿ òåхíîëîг³ї бëîê÷åéí äëÿ 
бîðîòüбè з íåзàêîííèì âèëîâîì ðèбè òà ðåâîëюö³ї 
â íàшèх ñèñòåìàх ñåðòèф³êàö³ї òà â³äñòåжåííÿ äî 
âèêîðèñòàííÿ шòó÷íèх ðîзâ³äêà, щîб äîпîìîгòè 
зàхèñòèòè зíèêàю÷³ âèäè. WEF ââàжàє, щî öèф-
ðîâ³ òåхíîëîг³ї ìàюòü пîòåíö³àë ñêîðîòèòè гëî-
бàëüí³ âèêèäè â òðüîх ñåêòîðàх з íàéб³ëüшèì 
âèêèäîì íà 20% äî 2050 ðîêó [13].

Аëå öèфðîâ³ òåхíîëîг³ї ìîжóòü бóòè íàñò³ëüêè 
ж åфåêòèâíèìè íà îðгàí³зàö³éíîìó ð³âí³. Кîð-
пîðàòèâíå âèêîðèñòàííÿ öèфðîâèх òåхíîëîг³é, 
ÿêå âèзíà÷àєòüñÿ ÿê âèêîðèñòàííÿ åëåêòðîííèх 
³íñòðóìåíò³â, пðèñòðîїâ, ñèñòåì ³ ðåñóðñ³â, ÿê³ 
гåíåðóюòü, збåð³гàюòü àбî îбðîбëÿюòü äàí³, ìàє 
âåëè÷åзíèé пîòåíö³àë äëÿ ñòèìóëюâàííÿ ñòðàòåг³ї 
ESG òà ðåàë³зàö³ї îðгàí³зàö³ї. Îñü ÷îìó з òî÷êè 
зîðó б³зíåñó ESG ³ öèфðîâ³ òåхíîëîг³ї ìîжíà ðîз-
гëÿäàòè ÿê äâ³ ñòîðîíè îäí³єї ìåäàë³. Цèфðîâà 
òåхíîëîг³ÿ ìàє бóòè àбñîëюòíî öåíòðàëüíîю íà 
шëÿхó îðгàí³зàö³ї äî ESG, â³ä ñòðàòåг³ї äî òðàíñ-
фîðìàö³ї.

Нàÿâí³ ðÿä пåðåâàг ³íòåгðàö³ї ESG ³ öèфðîâîї 
òðàíñфîðìàö³ї, ÿê³ îхîпëююòü íå ëèшå пîêðà-
щåííÿ ф³íàíñîâèх пîêàзíèê³â êîìпàí³ї:

1. Пîêðàщåíà â³äпîâ³äí³ñòü щîäî âèìîг ESG: 
öèфðîâ³ ³íñòðóìåíòè àâòîìàòèзóюòü зб³ð ³ îбðîбêó 

Тàбëèöÿ 1
Топ-10 ESG-компаній за рейтингом 2024 року

Компанії, що працюють в сфері ESG Напрями діяльності

American Water Works – íàéб³ëüшèé ó ñâ³ò³ 
òîðгîâåöü з âîäîпîñòà÷àííÿ òà âîäîâ³äâåäåííÿ

Çàбåзпå÷óє ñпîжèâà÷³â бåзпå÷íîю, ÷èñòîю òà íåäîðîгîю âîäîю òà 
зàéìàєòüñÿ î÷èщåííÿì ñò³÷íèх âîä

Microsoft – ðîзðîбíèê Windows, ñåðâåðíîгî 
пðîгðàìíîгî зàбåзпå÷åííÿ òà îбëàäíàííÿ

Кîìпàí³ÿ äîñÿгëà îпåðàö³éíîї âóгëåöåâîї íåéòðàëüíîñò³ òà гàðàíòóє 
âóгëåöåâó íåéòðàëüí³ñòü пî ñâîєìó ëàíöюжêó ñòâîðåííÿ âàðòîñò³ 
пðîòÿгîì íàñòóпíîгî äåñÿòèë³òòÿ; ³íâåñòóє â öèфðîâ³зàö³ю – хìàðí³ 
îб÷èñëåííÿ, ìàшèííå íàâ÷àííÿ òà шòó÷íèé ³íòåëåêò

Kering – фðàíöóзüêà òðàíñíàö³îíàëüíà 
êîðпîðàö³ÿ, щî ñпåö³àë³зóєòüñÿ íà пðåäìåòàх 
ðîзêîш³

Еêîëîг³÷í³ñòü ëåжèòü â îñíîâ³ ñòðàòåг³ї Kering òàê ñàìî, ÿê ³ її 
òâîð÷å òà ñó÷àñíå бà÷åííÿ ðîзêîш³.

Nvidia – îäíà з íàéб³ëüшèх ó ñâ³ò³ ESG-
êîìпàí³é, щî âèðîбëÿюòü íàп³âпðîâ³äíèêîâ³ 
÷³пè

Кîìпàí³ÿ пîâí³ñòю äîòðèìóєòüñÿ пðîöåñó зàбåзпå÷åííÿ 
â³äпîâ³äàëüíîгî âèêîðèñòàííÿ êîðèñíèх êîпàëèí òà âзÿëà íà ñåбå 
зîбîâ'ÿзàííÿ зб³ëüшèòè âèêîðèñòàííÿ â³äíîâëюâàíèх äжåðåë åíåðг³ї 
äî 65% äî 2025 ðîêó

Neste – ñâ³òîâèé ë³äåð ó гàëóз³ ñòàëîгî ðîзâèòêó Вèðîбëÿє åêîëîг³÷íî ÷èñòå äèзåëüíå пàëèâî, åêîëîг³÷íå àâ³àö³éíå 
пàëüíå, зàéìàєòüñÿ пîâòîðíèì âèêîðèñòàííÿì х³ì³êàò³â, óòèë³зàö³єю 
пëàñòèêîâèх â³äхîä³â òà пåðåðîбêîю ñèðîâèíè íà åêîëîг³÷íî ÷èñòå 
пàëèâî

Cisco Systems – ñâ³òîâèé ë³äåð ó 
ðîзðîбö³ òà âèðîбíèöòâ³ ìåðåжåâîгî 
îбëàäíàííÿ, пðîгðàìíîгî зàбåзпå÷åííÿ òà 
òåëåêîìóí³êàö³éíîгî îбëàäíàííÿ

Вåñü ëàíöюжîê ñòâîðåííÿ âàðòîñò³ є åíåðгîåфåêòèâíèì ³ ñò³éêèì: â³ä 
âèäîбóòêó êîðèñíèх êîпàëèí äî ðîзðîбêè òà âèðîбíèöòâà пðåäìåò³â, 
âèêîðèñòàííÿ åëåêòðîåíåðг³ї òà п³äòðèìêè ñпðàâåäëèâîгî íàéìó òà 
бåзпåêè äàíèх. 80% îпåðàö³éíîї åëåêòðîåíåðг³ї є åêîëîг³÷íî ÷èñòîю

Schneider Electric – єâðîпåéñüêèé г³гàíò 
åíåðгåòèêè òà àâòîìàòèзàö³ї

Вâàжàєòüñÿ íàéñò³éê³шîю êîìпàí³єю ó ñâ³ò³, îñíîâîю їхíüîї ñòðàòåг³ї 
є ðîзâèòîê ñòàëîгî б³зíåñó òà îðгàí³зàö³ї

McCormick & Company – ñâ³òîâèé ë³äåð ó 
âèðîбíèöòâ³, ìàðêåòèíгó òà ðîзпîâñюäжåíí³ 
пðèпðàâ

Цå – óñп³шíà пðîäîâîëü÷à ф³ðìà, її ëàíöюжîê ñòâîðåííÿ âàðòîñò³ 
є ì³жíàðîäíèì зà ñâîїì ìàñшòàбîì òà ñп³âпðàöює з òàêèìè 
îðгàí³зàö³ÿìè, ÿê Вñåñâ³òí³é фîíä äèêîї пðèðîäè (WWF), Аëüÿíñ 
òðîп³÷íèх ë³ñ³â òà ²í³ö³àòèâà ñòàëîї òîðг³âë³ òîщî

Stantec – îäíà з íàéб³ëüш åêîëîг³÷íî 
â³äпîâ³äàëüíèх êîìпàí³é ó ñâ³ò³.

Кîìпàí³ÿ є ñâ³òîâèì ë³äåðîì ó ñфåð³ ñòàëîгî пðîåêòóâàííÿ, 
àðх³òåêòóðè òà åêîëîг³÷íîгî êîíñàëòèíгó.

Hewlett-Packard – îäíà з пðîâ³äíèх ó ñâ³ò³ ESG-
êîìпàí³é, âèðîбíèêîì ²Т-îбëàäíàííÿ òà пîñëóг: 
êîìп'юòåðè, íîóòбóêè, пðèíòåðè, ñêàíåðè òà 
êàìåðè

Пðîäóêö³єю êîìпàí³ї є. Кîìпàí³ÿ â³äîìà ó ñâ³ò³ пåðåðîбêîю 
âèòðàòíèх ìàòåð³àë³â äëÿ äðóêó, à òàêîж î÷èщåííÿì пîíàä 
1,5 ì³ëüéîí³â фóíò³â пëàñòèêó з³ ñâ³òîâîгî îêåàíó.

Джерело: побудовано автором на основі [12]
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äàíèх, äîзâîëÿю÷è êîìпàí³ÿì åфåêòèâíî ñêëàäàòè 
зâ³òè, ÿê³ â³äпîâ³äàюòü зì³ííèì âèìîгàì зâ³òíîñò³ 
ESG. Цå ñпðèÿє äîòðèìàííю òàêèх íîðìàòèâíèх 
àêò³â, ÿê CSRD, ÿêèé пåðåäбà÷àє íàäàííÿ б³ëüш 
пîâíîї зâ³òíîñò³ пðî фàêòîðè, пîâ’ÿзàí³ з³ ñò³éê³ñòю.

2. Çíèжåííÿ íåгàòèâíîгî âпëèâó íà íàâêî-
ëèшíє ñåðåäîâèщå: öèфðîâ³ ð³шåííÿ, òàê³ ÿê 
ðîзóìí³ åëåêòðîìåðåж³ òà пëàòфîðìè óпðàâë³ííÿ 
ðåñóðñàìè íà îñíîâ³ шòó÷íîгî ³íòåëåêòó, äîзâîëÿ-
юòü п³äпðèєìñòâàì îпòèì³зóâàòè âèêîðèñòàííÿ 
åíåðг³ї òà ðåñóðñ³â. Çг³äíî з³ зâ³òîì McKinsey, 
öèфðîâ³ òåхíîëîг³ї ìîжóòü äîпîìîгòè п³äпðèєì-
ñòâàì ñêîðîòèòè âèêèäè пàðíèêîâèх гàз³â äî 30%.

3. Ìîжëèâîñò³ äëÿ ðîзшèðåíîгî пðèéíÿòòÿ 
ð³шåíü íà îñíîâ³ äàíèх: öèфðîâà òðàíñфîðìàö³ÿ 
äîпîìàгàє збèðàòè é àíàë³зóâàòè âåëè÷åзí³ îбñÿгè 
äàíèх ESG. П³äпðèєìñòâà ìîжóòü âèêîðèñòîâó-
âàòè ö³ äàí³ äëÿ âèзíà÷åííÿ îбëàñòåé äëÿ âäîñêî-
íàëåííÿ òà пðèéíÿòòÿ ð³шåíü íà îñíîâ³ äàíèх, ÿê³ 
ñпðèÿòèìóòü ñòàëîìó ðîзâèòêó.

4. П³äâèщåííÿ ³íâåñòèö³éíîї пðèâàбëèâîñò³ 
êîìпàí³é: ³íâåñòîðè âñå б³ëüшå â³ääàюòü пð³î-
ðèòåò êîìпàí³ÿì ³з íàä³éíîю пðàêòèêîю ESG. 
Вèñîêà åфåêòèâí³ñòü ESG ó пîєäíàíí³ з пðîзîðîю 
зâ³òí³ñòю зà äîпîìîгîю öèфðîâèх ³íñòðóìåíò³â 
ìîжå п³äâèщèòè ðåпóòàö³ю êîìпàí³ї òà зàëó÷èòè 
ö³íí³ ³íâåñòèö³ї.

5. Пîзèòèâíèé ñîö³àëüíèé âпëèâ: öèфðîâ³ 
ð³шåííÿ ìîжóòü ñпðèÿòè ñîö³àëüí³é â³äпîâ³äàëü-
íîñò³, ñпðèÿю÷è пðîзîðîñò³ òà ñпðèÿю÷è ñп³ëêó-
âàííю ³з зàö³êàâëåíèìè ñòîðîíàìè. Кð³ì òîгî, 
âîíè ìîжóòü ðîзшèðèòè ìîжëèâîñò³ ñп³âðîб³òíè-
ê³â зà äîпîìîгîю пëàòфîðì íàâ÷àííÿ òà ðîзâèòêó, 
ÿê³ ñпðèÿюòü åêîëîг³÷íèì пðàêòèêàì [12; 13].

Нà ðèñóíêó 1 пðåäñòàâëåíî п’ÿòü îñíîâíèх пåðå-
âàг öèфðîâîї òðàíñфîðìàö³ї äëÿ ³í³ö³àòèâ ESG.

Дëÿ îòðèìàííÿ пåðåâàг òà зàбåзпå÷åííÿ öèф-
ðîâîї òðàíñфîðìàö³ї âñüîгî б³зíåñó äëÿ пðàêòèêè 
ESG äîö³ëüí³ òàê³ öèфðîâ³ òåхíîëîг³ї [12]: 

1. Шòó÷íèé ³íòåëåêò (AI) ³ ìàшèííå íàâ÷àííÿ 
(ML) äîпîìàгàюòü п³äпðèєìñòâàì åфåêòèâíî 
збèðàòè, àíàë³зóâàòè òà пîâ³äîìëÿòè äàí³ ESG, 
ñпðèÿю÷è пðèéíÿòòю îбґðóíòîâàíèх ð³шåíü 
³ â³äпîâ³äàю÷è î÷³êóâàííÿì зàö³êàâëåíèх ñòî-
ð³í. Є бàгàòî âàð³àíò³â âèêîðèñòàííÿ AI/ML, 
ÿê³ ñпðèÿюòü öèфðîâ³é òðàíñфîðìàö³ї òà ESG, 
íàпðèêëàä: àâòîìàòèзàö³ÿ збîðó òà îбðîбêè 
äàíèх; îö³íêà êë³ìàòè÷íîгî ðèзèêó; åêîëîг³÷íî 
÷èñòèé äèзàéí пðîäóêòó; íàâ÷àëüí³ êóðñè ESG; 
ñèñòåìà ESG íà îñíîâ³ ÷àò-бîòà äëÿ îö³íêè åфåê-
òèâíîñò³ ESG êîìпàí³é; àíàë³з шàбëîí³â ìàшèí, 
ëюäñüêîї пîâåä³íêè òà ðåñóðñ³â, щîб âèзíà÷èòè, 
äå ðåñóðñè ìîжíà âèêîðèñòîâóâàòè åфåêòèâ-
í³шå; àâòîìàòèзîâàí³ пëàòфîðìè îö³íêè ESG; 
³äåíòèф³êàö³ÿ òåíäåíö³ї; пåðåâ³ðêà äàíèх ESG 
äëÿ пîäàëüшèх àóäèò³â; àâòîìàòèзàö³ÿ б³зíåñ-
пðîöåñ³â äëÿ зìåíшåííÿ âèêîðèñòàííÿ ðåñóðñ³â; 
«зåëåíå ³íâåñòóâàííÿ».

2. Хìàðí³ òåхíîëîг³ї. Пåðåх³ä â³ä ëîêàëüíîгî 
äî хìàðíîгî àбî г³бðèäíîгî ñåðåäîâèщà äîпîìàгàє 
êîìпàí³ÿì åфåêòèâí³шå âèêîðèñòîâóâàòè ñâîю 
³íфðàñòðóêòóðó, зìåíшèòè ðîбî÷å íàâàíòàжåííÿ 
òåхí³÷íîї êîìàíäè òà êðàщå êåðóâàòè íåзàä³ÿíèìè 
ðåñóðñàìè. Хìàðí³ òåхíîëîг³ї êîðèñí³ äëÿ òàêèх 
åêîëîг³÷íèх пðàêòèê ³ зàхîä³â, òàêèх ÿê: íàëà-
шòóâàííÿ òà óпðàâë³ííÿ ðîзóìíîю åëåêòðîìåðå-
жåю; îпòèì³зàö³ÿ ðåñóðñ³â; àíàë³з äàíèх ó ðåàëü-
íîìó ÷àñ³, â³зóàë³зàö³ÿ òà зâ³òí³ñòü зà äîпîìîгîю 

Рис. 1. Переваги цифрової трансформації для ініціатив ESG

Джерело: розроблено на основі [12; 13]
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хìàðíîгî SaaS; äåìîêðàòèзîâàíèé äîñòóп äî зàñî-
б³â âèì³ðюâàííÿ ESG; пîêðàщåíà ³íòåгðàö³ÿ òà 
äåöåíòðàë³зîâàíå óпðàâë³ííÿ; óпðàâë³ííÿ íåзà-
ä³ÿíèìè ðåñóðñàìè òà пîñëóгàìè â пðîìèñëîâèх 
³ пðèâàòíèх óìîâàх.

3. ²íòåðíåò ðå÷åé (IoT) äîзâîëÿє êîìпàí³ÿì 
пîêðàщèòè п³äêëю÷åííÿ ñâîїх пðèñòðîїâ ³ ñèñòåì 
ó âñüîìó ëàíöюжêó ñòâîðåííÿ âàðòîñò³. IoT ìàє 
âèð³шàëüíå зíà÷åííÿ äëÿ збîðó òà îбðîбêè äàíèх 
³з ñåíñîðíèх пðèñòðîїâ äëÿ âèì³ðюâàííÿ âèêèä³â 
ПГ, ñпîжèâàííÿ âîäè òà åíåðг³ї. В³í òàêîж âèêî-
ðèñòîâóєòüñÿ äëÿ òàêèх âèä³â ä³ÿëüíîñò³: åêîëîг³÷-
íèé ìîí³òîðèíг òà пðîгíîз пîгîäè; â³äñòåжåííÿ òà 
âèäèì³ñòü ëàíöюгà пîñòàâîê; пîâîäжåííÿ з â³äхî-
äàìè; зäîðîâ'ÿ òà бåзпåêà пðàö³âíèê³â; зб³ð äàíèх; 
â³äñòåжåííÿ жèòòєâîгî öèêëó пðîäóêòó.

4. Ðîбîòèзîâàíà àâòîìàòèзàö³ÿ пðîöåñ³â (RPA) 
ìàє âàжëèâå зíà÷åííÿ äëÿ зìåíшåííÿ ðó÷íîї 
пðàö³ íà îб’єêòàх, àâòîìàòèзàö³ї пðîöåñ³â ìàðш-
ðóòèзàö³ї òà пîêðàщåííÿ збîðó äàíèх. RPA ìîжå 
пîêðàщèòè åфåêòèâí³ñòü êîìпàí³ї щîäî òàêèх 
âèä³â ä³ÿëüíîñò³, ÿê: àгðåгàö³ÿ, êîìп³ëÿö³ÿ òà 
îбðîбêà äàíèх; пåðåâ³ðêà òà î÷èщåííÿ äàíèх; 
пîâîäжåííÿ з â³äхîäàìè; îöèфðîâêà пðîöåñ³â; 
зìåíшåííÿ âèêîðèñòàííÿ пàпåðó; îпòèì³зàö³ÿ 
п³äòðèìêè êë³єíò³â; зíèжåííÿ íàâàíòàжåííÿ.

5. Кîìп’юòåðíå бà÷åííÿ (CV) пåðåäбà÷àє 
îбðîбêó зîбðàжåíü, îòðèìàíèх ³з пðèñòðîїâ íà 
îñíîâ³ êàìåð, òàêèх ÿê êàìåðè â³äåîñпîñòåðå-
жåííÿ òà ñêàíåðè. Çàâäÿêè ³íòåгðîâàíîìó CV 
êîìпàí³ÿ ìîжå пîêðàщèòè óпðàâë³ííÿ ðèзèêàìè, 
ðîзшèðèòè ìîжëèâîñò³ зâ³òíîñò³ зà äîпîìîгîю 
äîäàâàííÿ â³зóàëüíîї ³íфîðìàö³ї òà àâòîìàòèзó-
âàòè ìîí³òîðèíг îб’єêò³â.

Çàñòîñóâàííÿ ð³шåíü íà îñíîâ³ CV äëÿ ö³ëåé 
ESG äîпîìîжå п³äпðèєìñòâàì пîêðàщèòè óìîâè 
пðàö³ äëÿ ñâîїх ñп³âðîб³òíèê³â, êîíòðîëюâàòè 
бåзпåêó òà íàâêîëèшíє ñåðåäîâèщå íà îб’єêò³ òà 
îòðèìàòè äîñòóп äî â³зóàëüíèх äàíèх äëÿ зâ³ò³â 
ESG. Цå òàêîж ìîжå пîêðàщèòè ðîбîòó êîìпàí³ї.

6. Бëîê÷åéí äîпîìàгàє êîìпàí³ÿì, ÿê³ â³äпîâ³-
äàюòü âèìîгàì CSRD, пîêðàщèòè пðîзîð³ñòü ³ â³ä-
ñòåжóâàí³ñòü âèêèä³â ПГ. Вèêîðèñòîâóю÷è ñìàðò-
êîíòðàêòè, êîìпàí³ї ìîжóòü ó ðåжèì³ ðåàëüíîгî 
÷àñó â³äñòåжóâàòè ñêîðî÷åííÿ âèêèä³â âóгëåêèñ-
ëîгî гàзó пî âñüîìó ëàíöюжêó ñòâîðåííÿ âàðòîñò³ 
òà â³äñòåжóâàòè ñâ³é пðîгðåñ ó äîñÿгíåíí³ ö³ëåé 
Net-Zero. 

Вèêîðèñòîâóю÷è бëîê÷åéí, îðгàí³зàö³ї ìîжóòü 
п³äâèщèòè âèäèì³ñòü, â³äñòåжóâàí³ñòü ³ â³äпîâ³-
äàëüí³ñòü ñâîїх ³í³ö³àòèâ ESG ³ öèфðîâîї òðàíñ-
фîðìàö³ї. Вîíè òàêîж ìîжóòü зàпîб³гòè «зåëå-
íîìó» (îìàíëèâîìó ìàðêåòèíгó, щîб зðîбèòè ñâîю 
пðîäóêö³ю åêîëîг³÷íî ÷èñòîю) ³ «бëàêèòíîìó» 
(îìàíëèâîìó ìàðêåòèíгó, ÿêèé пåðåб³ëüшóє пðè-
хèëüí³ñòü êîìпàí³ї äî â³äпîâ³äàëüíèх ñîö³àëüíèх 
пðàêòèê) [12].

Висновки з проведеного дослідження. Цèфðîâà 
òðàíñфîðìàö³ÿ ñпðèÿє п³äпðèєìñòâàì щîäî âèêî-
íàííÿ âèìîг äëÿ ESG-³íâåñòóâàííÿ. ²íñòðóìåíòè 
äëÿ збîðó òà öèфðîâîї îбðîбêè äàíèх äîзâîëÿюòü 
êîìпàí³ї зâ³òóâàòè пðî íåîбх³äí³ пîêàзíèêè. Îòжå, 
êîìпàí³ÿ ìîжå ñпîñòåð³гàòè ñâ³é âíåñîê ó ñòàëå 
ìàéбóòíє, пåðåäбà÷åíå Çåëåíîю óгîäîю ÷è ³íшèìè 
пðîгðàìàìè ñòàëîгî ðîзâèòêó. Вîíà äîпîìàгàє 
зìåíшèòè íåгàòèâíèé âпëèâ íà íàâêîëèшíє ñåðåä-
îâèщå. Цèфðîâ³ ð³шåííÿ зàбåзпå÷óюòü êîìпàí³ÿì 
бà÷åííÿ їх âпëèâó íà íàâêîëèшíє ñåðåäîâèщå. Цÿ 
³íфîðìàö³ÿ пîêðàщóє п³äгîòîâêó б³зíåñó äëÿ ñòâî-
ðåííÿ ñòðàòåг³é зðîñòàííÿ, ñпðèÿòëèâèх äëÿ ESG.

Кîíâåðгåíö³ÿ ESG ³ öèфðîâîї òðàíñфîðìàö³ї 
â³äêðèâàє пåðñпåêòèâó äëÿ б³зíåñó ñòâîðèòè б³ëüш 
ñò³éêå ìàéбóòíє. Вèêîðèñòîâóю÷è öèфðîâ³ ³íñòðó-
ìåíòè òà òåхíîëîг³ї, êîìпàí³ї ìîжóòü пîêðàщèòè 
ñâîю åêîëîг³÷íó åфåêòèâí³ñòü, пîñèëèòè ñîö³-
àëüíó â³äпîâ³äàëüí³ñòü ³ äîñÿгòè б³ëüшîї пðîзîðîñò³ 
â óпðàâë³íí³. Цå íå ò³ëüêè пðèíîñèòü êîðèñòü íàâêî-
ëèшíüîìó ñåðåäîâèщó òà ñóñп³ëüñòâó, àëå é äàє 
п³äпðèєìñòâàì ìîжëèâ³ñòü äîâгîñòðîêîâîгî óñп³хó 
ó ñâ³ò³, äå âñå б³ëüшå óâàгè пðèä³ëÿєòüñÿ ñò³éêîñò³.

Список використаних джерел:
1. Pedersen L.H., Fitzgibbons S., & Pomorski L. Responsible Investing: The ESG-efficient Frontier. Journal of Financial 

Economics. 2021. Vol. 142 (2). Ð. 572–597. DOI: https://doi.org/10.1016/j.jfineco.2020.11.001
2. Huang Q.,Fang J.,Xue X., Gao H. Does digital innovation cause better ESG performance? an empirical test of a-listed firms in 

China. Research in International Business and Finance. 2023. Vol. 66. DOI: https://doi.org/10.1016/j.ribaf.2023.102049
3. Ìàêàðåíêî ².Î. ²íêîðпîðàö³ÿ ESG-êðèòåð³їâ ó ä³ÿëüí³ñòü êîìпàí³é ó êîíòåêñò³ їх ³íâåñòèö³éíîгî ñêðèí³íгó. Еконо-

міка, управління та адміністрування. 2023. № 2 (104). C. 86–93. DOI: https://doi.org/10.26642/ema-2023-2(104)-
86-93

4. К³ðжåöüêà Ì., К³ðжåöüêèé Ю. Аêòóàëüíà àñпåêòè ñòàëîгî б³зíåñó зà ESG ñòàíäàðòàìè â Уêðàїí³. Вісник Національ-
ного університету «Львівська політехніка». Серія «Проблеми економіки та управління». 2022. № 6. С. 32–40. DOI: 
https://doi.org/10.23939/semi2022.02.032

5. Вîâ÷åíêî Î.С. ESG-ñòðàòåг³ÿ ÿê îñíîâà óпðàâë³ííÿ ðèзèêàìè ñòàëîгî ðîзâèòêó â бàíêàх. Економіка та суспільство. 
Електронний журнал. 2023. № 50. DOI: https://doi.org/10.32782/2524-0072/2023-50-85

6. Тêà÷åíêî А.Ì., Кîëåñíèê Е.Î. ²íâåñòóâàííÿ зà ЕSG-пðèíöèпàìè ÿê âèзíà÷àëüíèé ÷èííèê âпëèâó íà êîíêóðåíòîñпðî-
ìîжí³ñòü ìåòàëóðг³éíèх п³äпðèєìñòâ. Вісник Хмельницького національного університету. 2021. № 4. С. 66–72.

7. State and trends of disclosure in 2023. CDP 2023 disclosure data factsheet URL: https://www.cdp.net/en/companies/cdp-
2023-disclosure-data-factsheet (äàòà зâåðíåííÿ: 29.05.2024).

8. ESG and Digital Transformation: A Symbiotic Journey Towards Sustainability – MAPL World. URL: https://www.linkedin.
com/pulse/esg-digital-transformation-symbiotic-journey-towards-sustainability-fp09c (äàòà зâåðíåííÿ: 25.05.2024).

9. Environmental, social and governance (ESG). Unlock the power of ESG to transform your business and build a more 
sustainable future. URL: https://kpmg.com/xx/en/home/insights/2021/12/kpmg-esg.html?cid=ggl-cpc_ggl_all_
xx_2024_esgalwayson_global-esg&utm_ (äàòà зâåðíåííÿ: 29.05.2024).

10. Bloomberg Impact Report. Transforming the future. URL: https://www.bloomberg.com/company/values/sustainability/ 
(äàòà зâåðíåííÿ: 20.05.2024).

11. Environmental, social, and corporate governance (ESG) drivers impacting investment decisions worldwide in 2023, by 
region. Finance & Insurance›. Financial Instruments & Investments. URL: https://www.statista.com/statistics/1454565/
esg-drivers-impacting-investment-decisions-worldwide/ (äàòà зâåðíåííÿ: 09.06.2024).

12. Greenfield E.T op 10 ESG Companies Of 2024 by. mily. Sep 23, 2023 URL: https://sigmaearth.com/top-10-esg-
companies-of-2024/ (äàòà зâåðíåííÿ: 20.05.2024).

13. Sykes O. Why digital technology is critical to ESG success. April 2023. URL: https://www.pwc.com/m1/en/publications/
driving-data-with-purpose.html (äàòà зâåðíåííÿ: 09.06.2024).

14. Stelmashchuk К. ESG and digital transformation: Key technologies to improve compliance. March 28. 2024. URL: https://
www.n-ix.com/esg-and-digital-transformation/ (äàòà зâåðíåííÿ: 12.06.2024)



11

Â³ñíèê ÎÍÓ ³ìåí³ ². ². Ìå÷íèêîâà. 2024. Ò. 29. Âèï. 3(101)

References:
1. Pedersen L. H., Fitzgibbons S., & Pomorski L. (2021) Responsible Investing: The ESG-efficient Frontier. Journal of 

Financial Economics, vol. 142 (2), pp. 572–597. DOI: https://doi.org/10.1016/j.jfineco.2020.11.001
2. Huang Q.,Fang J., Xue X., Gao H. (2023) Does digital innovation cause better ESG performance? an empirical test 

of a-listed firms in China. Research in International Business and Finance. vol. 66. DOI: https://doi.org/10.1016/j.
ribaf.2023.102049

3. Makarenko I. O. (2023) Inkorporatsiia ESG-kryteriiv u diialnist kompanii u konteksti yikh investytsiinoho skryninhu. 
[Incorporation of ESG criteria into the activities of companies in the context of their investment screening]. Ekonomika, 
upravlinnia ta administruvannia, vol. 2 (104), pp. 86–93. DOI: https://doi.org/10.26642/ema-2023-2(104)-86-93

4. Kirzhetska M., Kirzhetskyi Yu. (2022) Aktualna aspekty staloho biznesu za ESG standartamy v Ukraini. [Current aspects 
of sustainable business according to ESG standards in Ukraine]. Visnyk Natsionalnoho universytetu «Lvivska politekhnika». 
Seriia «Problemy ekonomiky ta upravlinnia», vol. 6, pp. 32–40. DOI: https://doi.org/10.23939/semi2022.02.032

5. Vovchenko O. (2023) ESG-stratehiia yak osnova upravlinnia ryzykamy staloho rozvytku v bankakh. [ESG strategy as the 
basis of sustainable development risk management in banks]. Ekonomika ta suspilstvo, vol. 50. DOI: https://doi.org/10.3
2782/2524-0072/2023-50-85

6. Tkachenko A. M., Kolesnyk E. O. (2021) Investuvannia za ESG-pryntsypamy iak vyznachal'nyj chynnyk vplyvu na 
konkurentospromozhnist' metalurhijnykh pidpryiemstv. [Investing according to ESG principles as a determining factor 
influencing the competitiveness of metallurgical enterprises]. Visnyk Khmel'nyts'koho natsional'noho universytetu, vol. 4, 
pp. 66–72.

7. State and trends of disclosure in 2023 (2024) CDP 2023 disclosure data factsheet. Available at: https://www.cdp.net/en/
companies/cdp-2023-disclosure-data-factsheet (accessed May 29, 2024).

8. ESG and Digital Transformation: A Symbiotic Journey Towards Sustainability – MAPL World (2024). Available at: 
https://www.linkedin.com/pulse/esg-digital-transformation-symbiotic-journey-towards-sustainability-fp09c (accessed May 
25, 2024).

9. Environmental, social and governance (ESG). Unlock the power of ESG to transform your business and build a more 
sustainable future (2024). Available at: https://kpmg.com/xx/en/home/insights/2021/12/kpmg-esg.html?cid=ggl-cpc_
ggl_all_xx_2024_esgalwayson_global-esg&utm_ (accessed May 29, 2024).

10. Bloomberg Impact Report. Transforming the future (2024). Available at: https://www.bloomberg.com/company/values/
sustainability/ (accessed May 20, 2024).

11. Environmental, social, and corporate governance (ESG) drivers impacting investment decisions worldwide in 2023, by 
region. Finance & Insurance›. Financial Instruments & Investments. (2024). Available at: https://www.statista.com/
statistics/1454565/esg-drivers-impacting-investment-decisions-worldwide/ (accessed June 9, 2024).

12. Greenfield E. (2023) Top 10 ESG Companies Of 2024 by. mily. Sep 23. Available at: https://sigmaearth.com/top-10-esg-
companies-of-2024/ (accessed May 20, 2024).

13. Sykes O. (April 2023) Why digital technology is critical to ESG success. Available at: https://www.pwc.com/m1/en/
publications/driving-data-with-purpose.html (accessed June 9, 2024).

14. Stelmashchuk К. (March 28, 2024) ESG and digital transformation: Key technologies to improve compliance. Available at: 
https://www.n-ix.com/esg-and-digital-transformation/ (accessed June 12, 2024).

Kushnerenko Serhii
Educational Institute of Management, Economy and Finance
Private Joint-Stock Company "Higher education institution 
"Interregional Academy of Personnel Management"
Horidko Ruslana
National Aviation University
Ilina Oksana
Educational-Scientific Institute of International Relations and Social Sciences
Private Joint-Stock Company "Higher education institution 
"Interregional Academy of Personnel Management"

ESG-ASPECTS OF INVESTMENT ACTIVITY IN THE INFORMATION AND DIGITAL INDUSTRY

Summary
The article is devoted to the actual problem of substantiating the theoretical foundations and developing prac-
tical recommendations regarding ESG-aspects of investment activity in the information and digital industry. 
It was determined that ESG criteria are a fundamental basis for assessing the sustainability and impact of 
an organization on society and an important component of investment decision-making. The factors of sus-
tainable investments are revealed: politicization of ESG, impact on risk and profitability, investor demand, 
impact on corporate behavior, as well as maintaining a positive image and brand recognition, etc. The article 
presents the top 10 ESG companies according to the 2024 rating: American Water Works, Microsoft, Kering, 
Nvidia, Neste, Cisco Systems, Schneider Electric, McCormick & Company, Stantec, Hewlett-Packard and pro-
vides a description of the areas of ESG activity. Five main benefits of ESG integration and digital transfor-
mation are substantiated: improved compliance with ESG requirements, reduction of negative environmental 
impact, opportunities for advanced decision-making based on data, increased investment attractiveness of 
companies, positive social impact. Digital technologies applied to ESG investment practices are revealed: 
artificial intelligence (AI) and machine learning (ML) help companies effectively collect, analyze and report 
ESG data; cloud technologies help companies use their infrastructure more efficiently, reduce the workload 
of the technical team and better manage idle resources; The Internet of Things (IoT) enables companies to 
improve the connectivity of their devices and systems throughout the value chain; robotic process automa-
tion (RPA) is essential for reducing manual labor in facilities, automating routing processes and improving 
data collection; computer vision (CV) involves the processing of images obtained from camera-based devices 
such as CCTV cameras and scanners; blockchain helps CSRD-compliant companies improve transparency and 
traceability of GHG emissions.
Keywords: ESG criteria, ESG-investments, sustainable investments, digital transformation, digital technologies.
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REGULATION OF CRYPTOCURRENCIES IN THE EU AND UKRAINE:  
CHALLENGES AND PROSPECTS

Summary
In Ukraine, the regulation of cryptocurrencies is still in the formative stage. Over the past few years, 
significant steps have been taken toward legalizing the cryptocurrency market, including the adoption of the 
"On Virtual Assets" law, which has been a crucial step toward regulating this segment of the financial market. 
However, despite considerable progress, challenges remain. It is necessary to ensure the harmonization 
of national legislation with international standards, which is essential for Ukraine's integration into the 
global financial system and for attracting investment. The development of cryptocurrencies and financial 
technologies has a significant impact on traditional financial systems. They open up new opportunities for 
investors and businesses by reducing the costs of financial transactions and increasing access to financial 
services. However, these innovations also create new challenges related to security, fraud, and maintaining 
financial stability. The growing popularity of cryptocurrencies forces regulators to adapt their approaches 
and implement new control mechanisms. Regulating cryptocurrencies in the EU and Ukraine is a complex and 
multifaceted process that requires consideration of financial stability, security, and regulatory requirements. 
On the one hand, EU countries strive to create a unified legal framework for cryptocurrencies that will 
ensure transparency and reliability in the market. On the other hand, Ukraine is taking its first steps 
toward regulating this new financial instrument, focusing on integrating with international standards and 
adapting to new challenges associated with the development of financial technologies. However, to succeed 
in regulating the cryptocurrency market, a number of key issues need to be addressed. One of the most 
important aspects is ensuring the proper protection of consumer and investor rights. This includes the 
implementation of effective mechanisms to protect against fraud, illegal financial transactions, and abuses 
related to cryptocurrencies. Another important issue is the taxation of transactions involving virtual assets, 
which requires government agencies to develop clear rules and procedures.
Keywords: cryptocurrency regulation, EU, Ukraine, MiCA, financial stability.

Statement of the problem. To offer an in-depth 
examination of how the EU and Ukraine are 
approaching the regulation of cryptocurrencies, 
with a focus on the distinct obstacles they face and 
the potential strategies for effective governance in 
the rapidly evolving digital finance sector. Both 
the European Union (EU) and Ukraine are actively 
engaged in shaping their regulatory frameworks for 
cryptocurrencies and blockchain technologies, each 
navigating its unique set of challenges and oppor-
tunities. This article explores the current state of 
cryptocurrency regulation in the EU and Ukraine, 
analysing the key challenges both regions face and 
examining the prospects for future development.

The European Union has been proactive in exam-
ining and implementing regulatory measures for 
cryptocurrencies and blockchain technologies. The 
primary focus of the EU’s regulatory efforts is to 
ensure financial stability while protecting consum-
ers and preventing financial crimes. Over recent 
years, there has been a notable increase in interest 
towards digital assets, prompting the EU to address 
these developments with appropriate regulations.

A significant aspect of the EU’s regulatory 
approach is the emphasis on consumer protection 
and anti-money laundering (AML) measures. The 
European Commission is dedicated to establishing 
high standards of security for cryptocurrency pro-
viders, including exchange platforms and digital 
wallets. These regulations are designed to mitigate 
the risks associated with using cryptocurrencies for 
illicit activities, such as terrorism financing and 
money laundering.

Additionally, the EU is working towards creating 
a unified regulatory framework for cryptocurrencies. 

The goal is to harmonise regulations across member 
states to avoid discrepancies that could lead to regu-
latory arbitrage and legal uncertainty. By establish-
ing a consistent set of rules, the EU aims to provide 
a level playing field for businesses and consumers, 
fostering a more integrated and stable internal mar-
ket for digital assets.

Moreover, the EU’s approach also supports inno-
vation in financial technologies by promoting the 
development of blockchain technologies and digital 
currencies. This forward-looking stance is intended 
to open up new opportunities for businesses and 
enhance financial inclusion across the region.

Despite these efforts, the EU faces several chal-
lenges. One major issue is the complexity of coor-
dinating regulatory approaches among its member 
states. Diverse regulatory practices can create incon-
sistencies and legal hurdles, hindering the seamless 
operation of cryptocurrency businesses across the 
EU. Addressing these challenges requires continued 
efforts to achieve a cohesive regulatory policy that 
balances innovation with necessary oversight. In 
contrast to the EU’s approach, Ukraine has adopted 
a more liberal stance towards cryptocurrency regu-
lation. The Ukrainian government and the National 
Bank of Ukraine (NBU) are focused on creating a 
regulatory environment that encourages investment 
in digital assets and fosters the development of 
financial technologies.

Ukraine’s regulatory framework is characterised 
by its openness to cryptocurrency innovation. The 
country has implemented measures to simplify the 
registration and operation of cryptocurrency busi-
nesses, aiming to create a supportive environment 
for the growth of digital financial technologies. This 

© Nanavov Anton, Blyzniuk Maksym, 2024
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approach is designed to attract both domestic and 
international investments in the cryptocurrency sec-
tor. The NBU has also emphasised the importance 
of protecting investors and ensuring the security 
of financial transactions involving digital assets. 
Despite this focus, Ukraine faces significant chal-
lenges, including regulatory uncertainty and the 
need for further development of its regulatory 
infrastructure. The current regulatory environment 
can be unpredictable, potentially posing risks for 
investors and hindering the stable growth of the 
cryptocurrency market.

Efforts are being made to enhance transpar-
ency and stability within the Ukrainian regulatory 
framework. However, there is a need for more com-
prehensive and consistent regulations to fully sup-
port the development of the cryptocurrency sector 
and address potential risks associated with digital 
assets. Both the European Union and Ukraine are 
at a crossroads in their journey towards effective 
cryptocurrency regulation. The prospects for devel-
opment in these regions hinge on their ability to 
refine regulatory frameworks, foster international 
collaboration, and promote innovation in financial 
technologies.

In the EU, the establishment of a unified regula-
tory framework could resolve existing discrepancies 
and support a more integrated digital asset market. 
This would provide a stable environment condu-
cive to investment and innovation. The EU’s ongo-
ing efforts to balance regulation with support for 
technological advancement are crucial for achieving 
long-term stability and growth in the cryptocurrency 
sector. For Ukraine, the focus on creating a favour-
able regulatory environment presents significant 
opportunities for growth. By addressing regulatory 
uncertainties and enhancing the stability of its reg-
ulatory framework, Ukraine can further solidify its 
position as a hub for cryptocurrency innovation and 
investment.

Analysis of recent research and publications. 
Recent research and publications on the regulation 
of cryptocurrencies in the European Union (EU) and 
Ukraine provide valuable insights into the evolving 
landscape of digital assets. This analysis highlights 
the key findings from these sources, focusing on the 
challenges and prospects associated with cryptocur-
rency regulation in these regions [1].

1. Overview of EU Cryptocurrency Regulation
Recent studies and reports have examined the 

EU's approach to cryptocurrency regulation, which 
has been shaped by the need to balance innovation 
with financial stability and consumer protection.

– Unified Regulatory Framework: The EU has 
made significant strides towards creating a unified 
regulatory framework for cryptocurrencies. Publica-
tions such as the European Commission's proposals 
for the Markets in Crypto-Assets Regulation (MiCA) 
reflect efforts to establish a comprehensive regu-
latory environment. MiCA aims to provide clarity 
and consistency across member states, addressing 
issues related to market integrity, transparency, 
and investor protection.

– Anti-Money Laundering (AML) and Coun-
ter-Terrorist Financing (CTF) Measures: Recent 
research emphasises the importance of stringent 
AML and CTF measures in cryptocurrency regula-
tion. The EU has introduced regulations requiring 
cryptocurrency exchanges and wallet providers to 
implement robust due diligence procedures to pre-
vent illegal activities. Publications by organisations 
such as the European Banking Authority (EBA) 

provide insights into how these measures are being 
enforced and their impact on the industry.

– Technological Innovation and Financial Inclu-
sion: Research highlights the EU's commitment to 
fostering technological innovation and financial 
inclusion through its regulatory approach. The 
European Commission's Digital Finance Strategy 
outlines initiatives to support blockchain tech-
nology and digital finance, aiming to enhance the 
EU's position as a global hub for financial innova-
tion [2, ð. 109].

2. Challenges Faced by the EU
Despite the progress, the EU faces several chal-

lenges in regulating cryptocurrencies:
– Regulatory Fragmentation: One of the primary 

challenges is the potential for regulatory fragmenta-
tion among member states. Studies reveal concerns 
about varying national regulations creating obsta-
cles for cross-border cryptocurrency activities. Pub-
lications on the EU's regulatory landscape stress 
the need for greater harmonisation to ensure a level 
playing field.

– Technological Complexity: The rapid evolution 
of cryptocurrency technologies poses a challenge for 
regulators. Research indicates that existing regu-
latory frameworks may struggle to keep pace with 
innovations such as decentralised finance (DeFi) 
and non-fungible tokens (NFTs). Publications on 
the EU's regulatory approach highlight the ongoing 
need for adaptive and forward-looking regulations 
[3, ð. 112].

3. Regulation of Cryptocurrencies in Ukraine
Ukraine's approach to cryptocurrency regulation 

is characterised by a more liberal stance compared to 
the EU, reflecting the country's efforts to stimulate 
growth in the digital asset sector.

– Legal Framework Development: Recent publi-
cations report that Ukraine has been actively devel-
oping its legal framework for cryptocurrencies. The 
introduction of laws such as the "On Virtual Assets" 
law represents a significant step towards creating a 
regulated environment for digital assets. Research 
highlights the law's provisions for licensing crypto-
currency exchanges and establishing clear rules for 
the operation of digital asset businesses.

– Investment Encouragement: Studies show that 
Ukraine's regulatory approach is designed to attract 
investment in the cryptocurrency sector. Publica-
tions from the National Bank of Ukraine and other 
regulatory bodies outline measures to facilitate 
investment, including tax incentives and simpli-
fied registration processes for cryptocurrency busi-
nesses.

4. Challenges Faced by Ukraine
Ukraine's cryptocurrency regulation also faces 

notable challenges:
– Regulatory Uncertainty: Despite recent devel-

opments, there is still a degree of regulatory uncer-
tainty in Ukraine. Research indicates that the lack 
of comprehensive regulations and clear guidelines 
may deter potential investors and create challenges 
for businesses operating in the cryptocurrency 
space. Publications suggest that further clarifica-
tion and consistency are needed to build investor 
confidence [4, ð. 84].

– Infrastructure and Market Development: Pub-
lications on Ukraine's cryptocurrency market high-
light issues related to infrastructure and market 
development. The need for improved technological 
infrastructure and market maturity is identified as 
a challenge that must be addressed to support the 
growth of the cryptocurrency sector.



Â³ñíèê ÎÍÓ ³ìåí³ ². ². Ìå÷íèêîâà. 2024. Ò. 29. Âèï. 3(101)

14

5. Prospects for Future Development
Both the EU and Ukraine are navigating complex 

regulatory landscapes, but there are promising pros-
pects for the future:

– Harmonization and Innovation: The EU's ongo-
ing efforts to harmonise regulations across member 
states and support innovation present opportunities 
for creating a more unified and effective regula-
tory framework. Research indicates that successful 
implementation of MiCA and other initiatives could 
position the EU as a leader in the global cryptocur-
rency market.

– Growth and Investment in Ukraine: Ukraine's 
focus on creating a favourable environment for cryp-
tocurrency investment holds potential for signifi-
cant growth in the sector. Publications suggest that 
continued regulatory development and infrastruc-
ture improvements could enhance Ukraine's attrac-
tiveness as a destination for digital asset businesses 
and investors. [5, ð. 193] Recent research and pub-
lications underscore the importance of addressing 
regulatory challenges while capitalising on opportu-
nities for growth and innovation in the cryptocur-
rency sector. Both the EU and Ukraine are making 
strides towards effective regulation, with the poten-
tial for positive impacts on financial stability, con-
sumer protection, and market development.

Objectives of the article. The objective of this 
article is to conduct a comparative analysis of the 
regulatory frameworks governing cryptocurrencies 
in the European Union and Ukraine. 

Summary of the main material. One of the pri-
mary challenges in regulating cryptocurrencies is 
the lack of a unified legal framework. In the EU, 
member states have different approaches to crypto-
currency regulation, leading to a fragmented mar-
ket. While the EU is working towards harmonising 
regulations, discrepancies still exist, causing con-
fusion and uncertainty for businesses and consum-
ers. In Ukraine, the situation is similarly complex. 
Although the Ukrainian government has shown 
interest in regulating cryptocurrencies, the legal 
framework is still in its nascent stages. The lack 
of comprehensive regulations makes it difficult for 
businesses to operate confidently and for investors 
to feel secure. Both the EU and Ukraine are grap-
pling with AML and KYC compliance issues. Cryp-
tocurrencies can be used for illicit activities due to 
their pseudonymous nature, posing a significant 
challenge for regulators. The EU has implemented 
stringent AML and KYC regulations through the 
Fifth Anti-Money Laundering Directive (5AMLD) 
and the upcoming Markets in Crypto-assets Regula-
tion (MiCA). However, ensuring compliance across 
all member states is a daunting task [6, ð. 90].

Ukraine has also introduced AML and KYC 
requirements, but enforcement remains a challenge. 
The country is working on aligning its regulations 
with international standards, but the implementa-
tion and monitoring of these regulations are still 
evolving.

Protecting consumers and ensuring market 
integrity are critical aspects of cryptocurrency reg-
ulation. The volatile nature of cryptocurrencies and 
the prevalence of scams and frauds pose significant 
risks to investors. In the EU, regulatory bodies like 
the European Securities and Markets Authority 
(ESMA) are actively working to protect consumers 
and maintain market integrity.

Ukraine faces similar challenges in safeguard-
ing consumers. The government is focusing on edu-
cating the public about the risks associated with 

cryptocurrencies and developing mechanisms to pro-
tect investors from fraudulent schemes.

The EU is moving towards harmonising crypto-
currency regulations across member states through 
the MiCA framework. This regulation aims to create 
a single market for crypto-assets, providing legal 
certainty and fostering innovation. The harmoni-
sation of regulations will make it easier for busi-
nesses to operate across the EU and enhance con-
sumer protection. Ukraine is also making progress 
in developing a comprehensive regulatory frame-
work. The government is collaborating with inter-
national organisations and industry stakeholders to 
create regulations that promote innovation while 
ensuring security and compliance. Both the EU and 
Ukraine recognize the potential of cryptocurrencies 
and blockchain technology to drive economic growth 
and innovation. The EU is investing in blockchain 
research and development through initiatives like 
the European Blockchain Partnership (EBP). These 
efforts aim to position the EU as a global leader in 
blockchain technology [7, ð. 71].

In Ukraine, the government is actively support-
ing blockchain startups and exploring the use of 
blockchain technology in various sectors, includ-
ing finance, healthcare, and supply chain manage-
ment. The development of a supportive regulatory 
environment will encourage innovation and attract 
investment.

International cooperation is crucial for effec-
tive cryptocurrency regulation. The EU is working 
closely with global organisations like the Financial 
Action Task Force (FATF) to develop international 
standards for cryptocurrency regulation. This coop-
eration ensures that EU regulations are aligned with 
global best practices and enhances the effectiveness 
of AML and KYC measures.

Ukraine is also engaging with international part-
ners to strengthen its regulatory framework. Col-
laborating with organisations like the International 
Monetary Fund (IMF) and the World Bank will help 
Ukraine develop robust regulations and promote 
financial stability [8].

Regulating cryptocurrencies in the EU and 
Ukraine presents significant challenges, including 
the need for a unified legal framework, AML and 
KYC compliance, and consumer protection. How-
ever, there are also substantial prospects for growth 
and innovation. The harmonisation of regulations, 
fostering of innovation, and enhancement of inter-
national cooperation are key to navigating the com-
plexities of cryptocurrency regulation. By addressing 
these challenges and leveraging the opportunities, 
the EU and Ukraine can create a secure and vibrant 
cryptocurrency ecosystem that benefits businesses, 
consumers, and the economy.

The EU has been at the forefront of cryptocur-
rency regulation, aiming to balance innovation with 
security and consumer protection. One of the key 
legislative measures in this area is the Fifth Anti-
Money Laundering Directive (5AMLD), which was 
enacted in January 2020. This directive requires 
cryptocurrency exchanges and wallet providers to 
adhere to stricter Know Your Customer (KYC) and 
Anti-Money Laundering (AML) protocols. The imple-
mentation of 5AMLD has enhanced transparency 
and reduced anonymity in cryptocurrency transac-
tions, aiding in the fight against financial crimes.

Another significant regulation is the Markets 
in Crypto-Assets (MiCA) Regulation, proposed in 
September 2020. MiCA aims to create a harmo-
nised framework across the EU for the issuance and 
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trading of crypto-assets, including stablecoins and 
asset-referenced tokens. Once implemented, MiCA 
is expected to foster innovation by providing legal 
clarity and consumer protection, while also enhanc-
ing market integrity and financial stability.

The Digital Finance Package, launched in Sep-
tember 2020, includes legislative proposals and ini-
tiatives to create a more competitive and innovative 
digital finance sector. This package addresses the 
digital resilience of financial systems and promotes 
the development of digital finance, including cryp-
tocurrencies [9].

A real-world example of the EU's regulatory 
impact is Binance's compliance with EU regulations. 
Binance, one of the world's largest cryptocurrency 
exchanges, faced regulatory scrutiny in multiple EU 
countries. In response, Binance enhanced its compli-
ance measures, including stricter KYC procedures 
and improved transparency, demonstrating the 
effectiveness of the EU's regulatory approach.

Ukraine has taken significant steps towards 
establishing a clear regulatory framework for cryp-
tocurrencies, aiming to position itself as a cryp-
to-friendly nation. The Law on Virtual Assets, 
passed by the Ukrainian Parliament in September 
2021, provides a legal definition for virtual assets 
and outlines the regulatory framework for their 
issuance and circulation. This law requires virtual 
asset service providers (VASPs) to register with the 
government and comply with AML and KYC regula-
tions. The aim is to attract foreign investment and 
promote the growth of the cryptocurrency industry 
in Ukraine by providing legal clarity and investor 
protection.

The National Bank of Ukraine (NBU) has also 
been exploring digital currency initiatives. The NBU 
has launched pilot projects to assess the potential 
issuance of a central bank digital currency (CBDC), 
known as the e-hryvnia. The development of a CBDC 
could enhance financial inclusion and streamline 
payment systems, aligning with global trends in dig-
ital currency adoption.

A prominent example in Ukraine is the Kuna 
Exchange, a leading Ukrainian cryptocurrency 
exchange. Kuna has actively engaged with regula-
tors to ensure compliance with the new legal frame-
work. Kuna's proactive approach has positioned it 
as a leading platform in the Ukrainian crypto mar-
ket, demonstrating the positive impact of clear reg-
ulations on business growth [10].

Despite progress, both the EU and Ukraine face 
several challenges in regulating cryptocurrencies. 
The rapid technological evolution of blockchain 
technology and cryptocurrency markets often out-
paces regulatory frameworks, creating gaps and 
uncertainties. Regulators need to adopt flexible and 

adaptive approaches to stay ahead of technological 
advancements.

The cross-border nature of cryptocurrencies com-
plicates efforts to enforce regulations and prevent 
illicit activities. International cooperation and har-
monisation of regulations are essential to address 
cross-border challenges effectively.

Balancing innovation and regulation is another 
complex task. Policymakers must strike the right 
balance between fostering innovation and ensuring 
consumer protection and financial stability. Engag-
ing with industry stakeholders to create supportive 
regulations while addressing risks is crucial.

The future of cryptocurrency regulation in the 
EU and Ukraine looks promising, with several pos-
itive trends and prospects. Continued development 
and refinement of regulatory frameworks will 
provide greater legal certainty for businesses and 
investors. Clear regulations will attract more invest-
ment and promote the growth of the cryptocurrency 
industry.

Stricter AML and KYC requirements will enhance 
consumer protection and reduce the risk of fraud 
and financial crimes. Improved security and trust 
will drive mainstream adoption of cryptocurrencies.

Ongoing technological innovations, such as 
blockchain interoperability and scalability solutions, 
will address current limitations and expand the use 
cases for cryptocurrencies. These advancements will 
further integrate cryptocurrencies into the global 
financial system [11].

Conclusions from the study. Despite these 
advancements, several challenges persist. The rapid 
technological evolution of blockchain and cryptocur-
rency markets often outpaces regulatory frameworks, 
necessitating flexible and adaptive approaches. The 
cross-border nature of cryptocurrencies complicates 
regulatory enforcement and requires international 
cooperation. Balancing innovation with consumer 
protection and financial stability remains a complex 
task for policymakers [12].

Looking ahead, the prospects for cryptocurrency 
regulation in the EU and Ukraine are promising. 
Continued development and refinement of regula-
tory frameworks will provide greater legal certainty, 
attracting more investment and promoting indus-
try growth. Stricter AML and KYC requirements 
will enhance consumer protection and reduce fraud 
risks, driving mainstream adoption. Technological 
advancements, such as blockchain interoperabil-
ity and scalability solutions, will further integrate 
cryptocurrencies into the global financial system.

In summary, while challenges remain, the future 
of cryptocurrency regulation in the EU and Ukraine 
is bright, paving the way for a more robust and 
innovative cryptocurrency ecosystem.

Table 1
Comparative Analysis: EU vs. Ukraine

Feature EU Ukraine

Regulatory Framework Comprehensive (MiCA) Developing

Consumer Protection Strong emphasis Emerging focus

AML/CTF Strict regulations Increasing attention

Innovation Balanced approach Encouraging innovation

Market Maturity Mature market Developing market

Source: compiled by the author [9]
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Кèїâñüêèé íàö³îíàëüíèé óí³âåðñèòåò ³ìåí³ Тàðàñà Шåâ÷åíêà
Близнюк М. О.
Нàâ÷àëüíî-íàóêîâèé ³íñòèòóò ì³жíàðîäíèх â³äíîñèí 
Кèїâñüêîгî íàö³îíàëüíîгî óí³âåðñèòåòó ³ìåí³ Тàðàñà Шåâ÷åíêà

ÐÅÃÓËЮÂÀÍÍЯ ÊÐÈПÒÎÂÀËЮÒ Â ЄÑ ÒÀ ÓÊÐÀЇÍ²: ÂÈÊËÈÊÈ ÒÀ ПÅÐÑПÅÊÒÈÂÈ

Ðåгóëюâàííÿ êðèпòîâàëюò â Уêðàїí³ íàðàз³ пåðåбóâàє íà ñòàä³ї фîðìóâàííÿ, àëå âжå бóëè зðîбëåí³ зíà÷í³ 
êðîêè äëÿ ñòâîðåííÿ пðàâîâîї бàзè, щî зàбåзпå÷èòü пðîзîð³ñòü òà ëåгàëüí³ñòü ðèíêó â³ðòóàëüíèх àêòèâ³â. 
Îäíèì ³з êëю÷îâèх åòàп³â ñòàëî пðèéíÿòòÿ зàêîíó "Пðî â³ðòóàëüí³ àêòèâè", ÿêèé є âàжëèâîю â³хîю ó 
âðåгóëюâàíí³ öüîгî ñåгìåíòà ф³íàíñîâîгî ðèíêó. Çàêîí âèзíà÷àє пðàâîâèé ñòàòóñ â³ðòóàëüíèх àêòèâ³â, 
ðåгóëює їх îб³г, à òàêîж âñòàíîâëює âèìîгè äî ó÷àñíèê³â ðèíêó. Цå ð³шåííÿ ñòàëî зíà÷íèì äîñÿгíåííÿì, 
àëå пîпåðåäó щå бàгàòî ðîбîòè äëÿ ñòâîðåííÿ åфåêòèâíîї òà бåзпå÷íîї пðàâîâîї бàзè. У òîé ÷àñ ÿê Уêðàїíà 
ðîбèòü пåðш³ êðîêè ó фîðìóâàíí³ ðåгóëÿòîðíîгî ñåðåäîâèщà äëÿ êðèпòîâàëюò, êðàїíè Єâðîпåéñüêîгî 
Сîюзó (ЄС) âжå íàìàгàюòüñÿ ñòâîðèòè єäèíó пðàâîâó бàзó äëÿ öüîгî ðèíêó. Ðåгóëюâàííÿ êðèпòîâàëюò ó 
ЄС є ñêëàäíèì ³ бàгàòîгðàííèì пðîöåñîì, щî âêëю÷àє ÷èñëåíí³ àñпåêòè, òàê³ ÿê ф³íàíñîâà ñòàб³ëüí³ñòü, 
бåзпåêà êîðèñòóâà÷³â, à òàêîж äîòðèìàííÿ ðåгóëÿòîðíèх âèìîг. Єâðîпåéñüê³ êðàїíè пðàгíóòü äîñÿгòè 
гàðìîí³зàö³ї зàêîíîäàâñòâà, ñòâîðюю÷è óìîâè, зà ÿêèх ðèíîê êðèпòîâàëюò бóäå пðîзîðèì ³ íàä³éíèì. Цå 
пåðåäбà÷àє ââåäåííÿ ñп³ëüíèх пðàâèë, ÿê³ б зàбåзпå÷èëè îäíàêîâèé п³äх³ä äî ðåгóëюâàííÿ êðèпòîâàëюò 
ó âñ³х êðàїíàх-÷ëåíàх ЄС. Уêðàїíà, ó ñâîю ÷åðгó, зîñåðåäжóєòüñÿ íà ³íòåгðàö³ї з ì³жíàðîäíèìè 
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ñòàíäàðòàìè, пðàгíó÷è ñòâîðèòè пðàâîâå пîëå, щî â³äпîâ³äàòèìå íàéêðàщèì ñâ³òîâèì пðàêòèêàì. Цå 
âêëю÷àє àäàпòàö³ю äî íîâèх âèêëèê³â, пîâ'ÿзàíèх ³з ðîзâèòêîì ф³íàíñîâèх òåхíîëîг³é òà зàбåзпå÷åííÿì 
бåзпåêè êîðèñòóâà÷³â êðèпòîâàëюò. Вàжëèâèì àñпåêòîì є òàêîж пèòàííÿ îпîäàòêóâàííÿ êðèпòîâàëюò 
òà зàбåзпå÷åííÿ äîòðèìàííÿ íîðì пðîòèä³ї â³äìèâàííю êîшò³â (AML) ³ ф³íàíñóâàííю òåðîðèзìó (CFT). У 
п³äñóìêó, ðåгóëюâàííÿ êðèпòîâàëюò ó ЄС òà Уêðàїí³ є ñêëàäíèì ³ пîñò³éíî åâîëюö³îíóю÷èì пðîöåñîì, 
ÿêèé пîòðåбóє збàëàíñîâàíîгî п³äхîäó. Єâðîпåéñüê³ êðàїíè íàìàгàюòüñÿ ñòâîðèòè єäèí³ пðàâèëà гðè, 
òîä³ ÿê Уêðàїíà шóêàє ñâ³é шëÿх, îð³єíòóю÷èñü íà ì³жíàðîäíèé äîñâ³ä ³ íàìàгàю÷èñü àäàпòóâàòèñÿ äî 
íîâèх âèêëèê³â, пîâ'ÿзàíèх ³з зðîñòàííÿì ф³íàíñîâèх òåхíîëîг³é.
Ключові слова: ðåгóëюâàííÿ êðèпòîâàëюò, ЄС, Уêðàїíà, MiCA, ф³íàíñîâà ñòàб³ëüí³ñòü.
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Позняковська Н. М.
Нàö³îíàëüíèé óí³âåðñèòåò âîäíîгî гîñпîäàðñòâà
òà пðèðîäîêîðèñòóâàííÿ

ÎБ’ЄÊÒÈ БÓХÃÀËÒÅÐÑÜÊÎÃÎ ÎБË²ÊÓ ²ÍÑÒÈÒÓÒ²Â ÃÐÎМÀÄЯÍÑÜÊÎÃÎ ÑÓÑП²ËÜÑÒÂÀ

У ñòàòò³ äîñë³äжóюòüñÿ îñîбëèâîñò³ âèзíà÷åííÿ ³ âèзíàííÿ îб’єêò³â бóхгàëòåðñüêîгî îбë³êó ³íñòèòóò³â 
гðîìàäÿíñüêîгî ñóñп³ëüñòâà. Ðîзгëÿíóòî îñíîâí³ п³äхîäè äî âèзíà÷åííÿ íàóêîâöÿìè îб’єêò³â бóхгàëòåð-
ñüêîгî îбë³êó. Пðîàíàë³зîâàíî òðàêòóâàííÿ îб’єêò³â бóхгàëòåðñüêîгî îбë³êó зà ì³жíàðîäíèìè òà íàö³î-
íàëüíèìè ñòàíäàðòàìè бóхгàëòåðñüêîгî îбë³êó (ф³íàíñîâîї зâ³òíîñò³) ó п³äпðèєìíèöüêîìó ³ äåðжàâíîìó 
ñåêòîðàх åêîíîì³êè. Вèîêðåìëåí³ îñíîâí³ îзíàêè, пðè âèêîíàíí³ ÿêèх âèзíàюòüñÿ îñíîâí³ åëåìåíòè 
ф³íàíñîâîї зâ³òíîñò³. Ðîзêðèòî îñîбëèâîñò³ ä³ÿëüíîñò³ ³íñòèòóò³â гðîìàäÿíñüêîгî ñóñп³ëüñòâà òà їх âпëèâ 
íà âèзíà÷åííÿ òà óìîâè âèзíàííÿ îб’єêò³â бóхгàëòåðñüêîгî îбë³êó. Çàпðîпîíîâàíî óòî÷íèòè âèзíà÷åííÿ 
òà âèзíàííÿ àêòèâ³â, зîбîâ’ÿзàíü, êàп³òàëó, äîхîä³â ³ âèòðàò ÿê îб’єêò³â бóхгàëòåðñüêîгî îбë³êó ³íñòè-
òóò³â гðîìàäÿíñüêîгî ñóñп³ëüñòâà зà îзíàêîю îòðèìàííÿ пîòåíö³éíîї êîðèñò³ â³ä íàäàííÿ îðгàí³зàö³ÿ 
ñóñп³ëüíèх пîñëóг.
Ключові слова: гðîìàäÿíñüêå ñóñп³ëüñòâî, ³íñòèòóòè гðîìàäÿíñüêîгî ñóñп³ëüñòâà (²ГС), гðîìàäñüê³ îðгà-
í³зàö³ї, íåäåðжàâí³ îðгàí³зàö³ї; íåпðèбóòêîâ³ óñòàíîâè, îб’єêòè бóхгàëòåðñüêîгî îбë³êó ²ГС, àêòèâè, 
зîбîâ’ÿзàííÿ, êàп³òàë, äîхîäè, âèòðàòè.

Постановка проблеми. Çðîñòàííÿ ðîë³ òà зíà-
÷åííÿ гðîìàäÿíñüêîгî ñóñп³ëüñòâà ó íàäñêëàä-
íèé äëÿ êðàїíè ÷àñ, з îäí³єї ñòîðîíè, òà â³äпî-
â³äàëüí³ñòü зà âèêîðèñòàííÿ êîшò³â òà ìàéíà, 
³íшèх àêòèâ³â, ÿê³ îðгàí³зàö³ї (³íñòèòóòè) гðî-
ìàäÿíñüêîгî ñóñп³ëüñòâà îòðèìóюòü â³ä гðîìà-
äÿí, б³зíåñó òà äåðжàâè íà âèð³шåííÿ ñóñп³ëüíî 
âàжëèâèх пðîбëåì, з ³íшîгî бîêó, îбóìîâëююòü 
íåîбх³äí³ñòü ñòâîðåííÿ пðîзîðîї ñèñòåìè бóхгàë-
òåðñüêîгî îбë³êó їх ä³ÿëüíîñò³. 

Аналіз останніх досліджень і публікацій. 
Дîñë³äжåííÿ пðåäìåòà ³ îб’єêò³â бóхгàëòåðñüêîгî 
îбë³êó, пèòàííÿ òåîðåòèêî-ìåòîäîëîг³÷íèх àñпåê-
ò³â бóхгàëòåðñüêîгî îбë³êó зä³éñíюâàëè â÷åí³ 
В. Бàзèëåâè÷, Ф. Бóòèíåöü, С. Гîëîâ, Н. Дîðîш, 
П. Кóöèê, Ì. Кîðÿê³í, С. Лåгåí÷óê, Л. Лîâèíñüêà, 
Л. Пèëèпåíêî, Ì. Пóшêàð, С. Сâ³ðêî, В. Сîпêî, 
В. Шâåöü, ². Яðåìêî, ³íш³. 

Пðîбëåìàòèö³ îбë³êó гðîìàäñüêèх ³ бëàгîä³é-
íèх îðгàí³зàö³é Уêðàїíè пðèñâÿ÷åíî пðàö³ â³ä÷èз-
íÿíèх àâòîð³â Î. Азàðîâîї, Î. Вèñî÷àí, Н. Гóðè, 
С. Кàðп³öüêîї, Я. Îë³éíèê, Î. Пàп³íîâîї, В. Шâåöÿ, 
А. Яñ³íñüêîї òà ³í. Çâàжàю÷è íà ³íòåðåñ гðîìàä-
ñüêîñò³ äî ä³ÿëüíîñò³ гðîìàäÿíñüêîгî, òàê зâàíîгî 
òðåòüîгî, ñåêòîðó åêîíîì³êè êðàїíè, äèñêóñ³ї щîäî 
âèзíà÷åííÿ òà âèзíàííÿ îб’єêò³â бóхгàëòåðñüêîгî 
îбë³êó îðгàí³зàö³é (³íñòèòóò³â) гðîìàäÿíñüêîгî 
ñóñп³ëüñòâà â óìîâàх âèêëèê³â ñüîгîäåííÿ íàбóâà-
юòü íîâîгî зíà÷åííÿ.

Виділення невирішених раніше частин загаль-
ної проблеми. В³äì³ííîñò³ ³ ðîзб³жíîñò³ ó òðàêòó-
âàíí³ пðåäìåòà ³ îб’єêò³â бóхгàëòåðñüêîгî îбë³êó 
ó íàóêîâèх äжåðåëàх пîâ’ÿзàí³, â пåðшó ÷åðгó, 
з ð³зíèìè п³äхîäàìè äî êàòåгîð³é «пðåäìåò» 
³ îб’єêò». Тåîð³єю бóхгàëòåðñüêîгî îбë³êó òðà-
äèö³éíî éîгî îб’єêòè ðîзгëÿäàюòüñÿ ÿê ñêëàäîâ³ 
÷àñòèíè пðåäìåòó. Нà ñüîгîäí³ ³ñíóє òðè îñíîâí³ 
п³äхîäè äî âèзíà÷åííÿ îб’єêò³â бóхгàëòåðñüêîгî 
îбë³êó. Çà пåðшèì п³äхîäîì (êëàñè÷íèì), ÿêèé 
äîâгî пàíóâàâ ó â³ä÷èзíÿí³é ³ñòîð³ї бóхгàëòåð-
ñüêîгî îбë³êó, âèä³ëÿюòü òàê³ îб’єêòè ÿê гîñпîäàð-
ñüê³ зàñîбè, äжåðåëà їх óòâîðåííÿ òà гîñпîäàðñüê³ 

пðîöåñè (Ф. Бóòèíåöü [1], Й. Дàíüê³â [2], ². Çàìóëà 
[3], Ì. Лó÷êî [2], ². Сàäîâñüêà [5], В. Сîпêî [6], 
Н. Чåбàíîâà [7], В. Шâåöü [8], ³í.). Дðóгèé п³ä-
х³ä äî âèзíà÷åííÿ îб’єêò³â бóхгàëòåðñüêîгî îбë³êó 
ñфîðìóâàâñÿ ó пðîöåñ³ ðåфîðì бóхгàëòåðñüêîгî 
îбë³êó â Уêðàїí³, âèêëèêàíèх гëîбàë³зàö³éíèìè 
пðîöåñàìè, пåðåðîзпîä³ëîì ðèíêó òà âхîäжåí-
íÿì Уêðàїíè â ñâ³òîâó ñп³ëüíîòó. Пðèхèëüíèêè 
äðóгîгî п³äхîäó âèзíà÷àюòü îб’єêòàìè – àêòèâè, 
зîбîâ’ÿзàííÿ, êàп³òàë, äîхîäè ³ âèòðàòè, òîбòî 
îñíîâí³ åëåìåíòè ф³íàíñîâîї зâ³òíîñò³ зà Ì³жíà-
ðîäíèìè, à згîäîì, ³ íàö³îíàëüíèìè ñòàíäàðòàìè 
бóхгàëòåðñüêîгî îбë³êó (С. Гîëîâ [9], Н. Дîðîш 
[10], С. Лåгåí÷óê [11], Л. Лîâèíñüêà [12], 
В. Пëèñà [13], ³í.). Çà òðåò³ì п³äхîäîì äî âèзíà-
÷åííÿ îб’єêò³â бóхгàëòåðñüêîгî îбë³êó ìè â³äíî-
ñèìî пðîпîзèö³ї â÷åíèх щîäî äîпîâíåííÿ îб’єêò³â 
бóхгàëòåðñüêîгî îбë³êó íîâèìè êàòåгîð³ÿìè, 
âðàхîâóю÷è, â пåðшó ÷åðгó ðîзшèðåííÿ пîòðåб 
êîðèñòóâà÷³â òà зб³ëüшåííÿ âèìîг äî ³íфîðìàö³ї 
äëÿ óпðàâë³ííÿ â ñó÷àñíèх óìîâàх (íàпðèêëàä, 
ñîö³àëüí³ âèòðàòè, åêîëîг³÷í³ âèòðàòè, ³íòåëåêòó-
àëüíèé êàп³òàë, ñпåöèф³÷í³ гîñпîäàðñüê³ пðîöåñè 
òîщî) [9; 13; 14]. 

Дîñë³äжåííÿ âèзíà÷åííÿ ³ âèзíàííÿ îб’єêò³â 
бóхгàëòåðñüêîгî îбë³êó äîö³ëüíî пðîäîâжèòè, 
âðàхîâóю÷è ñóòòєâ³ òðàíñфîðìàö³éí³ зì³íè, ÿê³ 
â³äбóâàюòüñÿ ó ñâ³òîâîìó ³íфîðìàö³éíîìó пðî-
ñòîð³ ÿê â³äпîâ³äü íà âèêëèêè äî ñóñп³ëüñòâà òà 
пîòðåбè â îòðèìàíí³ пîâíîї ³íфîðìàö³ї пðî ä³ÿëü-
í³ñòü ñóб’єêò³â гîñпîäàðюâàííÿ, зîêðåìà é ³íñòè-
òóò³â гðîìàäÿíñüêîгî ñóñп³ëüñòâà.

Метою статті є òåîðåòè÷íå îбгðóíòóâàííÿ îñî-
бëèâîñòåé âèзíà÷åííÿ òà âèзíàííÿ îб’єêò³â бóх-
гàëòåðñüêîгî îбë³êó ³íñòèòóò³â гðîìàäÿíñüêîгî 
ñóñп³ëüñòâà зàäëÿ íàäàííÿ ðåêîìåíäàö³é з пîêðà-
щåííÿ â³äîбðàжåííÿ ³íфîðìàö³ї пðî їх ñòàí òà ðóх 
ó бóхгàëòåðñüêîìó îбë³êó òà ф³íàíñîâ³é зâ³òíîñò³.

Виклад основного матеріалу. Аíàë³зóю÷è 
пîëîжåííÿ ì³жíàðîäíèх ³ íàö³îíàëüíèх ñòàíäàð-
ò³â бóхгàëòåðñüêîгî îбë³êó (ф³íàíñîâîї зâ³òíîñò³), 
ñпîñòåð³гàєìî ³ñíóâàííÿ пåâíèх ðîзб³жíîñòåé 

© Пîзíÿêîâñüêà Н. Ì., 2024
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Тàбëèöÿ 1
Порівняння об’єктів бухгалтерського обліку за національними та міжнародними стандартами 

бухгалтерського обліку (фінансової звітності)
Національні 
положення (стандарти) 
бухгалтерського обліку 
[18]

Національні 
положення (стандарти) 
бухгалтерського обліку 
у державному секторі 
[19]

Міжнародні стандарти 
фінансової звітності 
[15]

Міжнародні 
стандарти 
фінансової звітності 
малих і середніх 
підприємств [16]

Концептуальна 
основа для звітності 
загального призначення 
у державному секторі 
[17]

Аêòèâè Аêòèâè Аêòèâè Аêòèâè Аêòèâè

Çîбîâ’ÿзàííÿ Çîбîâ’ÿзàííÿ Çîбîâ’ÿзàííÿ Çîбîâ’ÿзàííÿ Çîбîâ’ÿзàííÿ

Кàп³òàë Кàп³òàë Вëàñíèé êàп³òàë Кàп³òàë 

Дîхîäè Дîхîäè Дîхîäè ³ âèòðàòè, 
âêëю÷àю÷è пðèбóòêè 
³ збèòêè

Дîхîäè Дîхîäè

Вèòðàòè Вèòðàòè Вèòðàòè Вèòðàòè 

– – Вíåñêè âëàñíèêàì – Вíåñêè âëàñíèêàì

– – Вèпëàòè âëàñíèêàì – Ðîзпîä³ë âëàñíèêàì

– – Ðóх гðîшîâèх êîшò³â – –

Джерело: складено автором на підставі [15-19]

ó âèзíà÷åíí³ ³ âèзíàíí³ îб’єêò³â бóхгàëòåðñüêîгî 
îбë³êó (îñíîâíèх åëåìåíò³â ф³íàíñîâèх зâ³ò³â), ÿê³ 
пðîпîíóюòüñÿ äëÿ зàñòîñóâàííÿ ñóб’єêòàìè гîñпî-
äàðюâàííÿ îêðåìèх ñåêòîð³â åêîíîì³êè. У òàбë. 
1 íàâåäåíî пîð³âíÿííÿ îб’єêò³â бóхгàëòåðñüêîгî 
îбë³êó зà ì³жíàðîäíèìè òà íàö³îíàëüíèìè ñòàí-
äàðòàìè бóхгàëòåðñüêîгî îбë³êó (ф³íàíñîâîї зâ³ò-
íîñò³) äëÿ п³äпðèєìíèöüêîгî ñåêòîðó, зîêðåìà 
é äëÿ ìàëîгî ³ ñåðåäíüîгî б³зíåñó, òà ó äåðжàâ-
íîìó ñåêòîð³ [15-19].

Ì³жíàðîäí³ ñòàíäàðòè ф³íàíñîâîї зâ³òíîñò³ 
(ÌСФÇ) [15; 17] íàäàюòü шèðшèé пåðåë³ê îñíî-
âíèх åëåìåíò³â ф³íàíñîâèх зâ³ò³â з îгëÿäó íà 
íåîбх³äí³ñòü íàäàííÿ пåâíîї ³íфîðìàö³ї êîðèñ-
òóâà÷àì, âêëю÷èâшè äî îб’єêò³â, îêð³ì àêòèâ³â, 
зîбîâ’ÿзàíü, êàп³òàëó, äîхîä³â ³ âèòðàò, ÿê пðè-
éíÿòî зà íàö³îíàëüíèìè пîëîжåííÿìè (ñòàíäàð-
òàìè) [18], é âíåñêè òà âèпëàòè âëàñíèêàì ³ ðóх 
гðîшîâèх êîшò³â. 

Пðîòå âèщåíàзâàí³ åëåìåíòè бóхгàëòåðñüêîгî 
îбë³êó íå є хàðàêòåðíèìè äëÿ ñóб’єêò³â гðîìà-
äÿíñüêîгî ñóñп³ëüñòâà, ÿê³ ñòâîðююòüñÿ з ìåòîю 
зàäîâîëåííÿ ñóñп³ëüíèх ³íòåðåñ³â àбî пîòðåб ÷ëå-
í³â ñóñп³ëüñòâà. Îб’єêòàìè бóхгàëòåðñüêîгî îбë³êó 
гðîìàäÿíñüêîгî ñóñп³ëüñòâà, зâàжàю÷è íà îñîбëè-
âîñò³ їх ñòâîðåííÿ ³ фóíêö³îíóâàííÿ, íà п³äñòàâ³ 
пîåëåìåíòíîї ñòðóêòóðè ф³íàíñîâèх зâ³ò³â пðî 
ф³íàíñîâèé ñòàí òà ф³íàíñîâ³ ðåзóëüòàòè ä³ÿëü-
íîñò³, âèзíà÷èìî: àêòèâè; зîбîâ’ÿзàííÿ; êàп³òàë; 
äîхîäè ³ âèòðàòè.

Пðè âèзíà÷åíí³ àêòèâ³â ÿê îб’єêò³â îбë³êó 
ñхèëÿєìîñÿ äî їх îзíàê, зàзíà÷åíèх ó ì³жíàðîä-
íèх òà íàö³îíàëüíèх ñòàíäàðòàх бóхгàëòåðñüêîгî 
îбë³êó (ф³íàíñîâîї зâ³òíîñò³): (1) ðåñóðñ; (2) пðàâî 
âëàñíîñò³ íà àêòèâè; (3) зä³éñíåííÿ êîíòðîëю (4) 
ìîжëèâ³ñòü îòðèìàííÿ åêîíîì³÷íèх âèг³ä â³ä їх 
âèêîðèñòàííÿ â ìàéбóòíüîìó. Кëю÷îâèìè хàðàê-
òåðèñòèêàìè зîбîâ’ÿзàíü ñóб’єêòà, щî зâ³òóє, є: 
(1) îбîâ’ÿзîê пåðåäàòè åêîíîì³÷íèé ðåñóðñ; (2) 
âèбóòòÿ åêîíîì³÷íîгî ðåñóðñó; (3) ³ñíóâàííÿ íà 
äàíèé ÷àñ âíàñë³äîê ìèíóëèх пîä³é. 

У íàóêîâ³ ë³òåðàòóð³ íàâåäåí³ êëàñèф³êà-
ö³éí³ îзíàêè, зà ÿêèìè ðîзпîä³ëÿюòüñÿ àêòèâè 
³ зîбîâ’ÿзàííÿ. Вîíè äîñèòü ð³зíîìàí³òí³: 

– äëÿ àêòèâ³â – åêîíîì³÷íèé зì³ñò; ð³âåíü/ 
ñòóп³íü ë³êâ³äíîñò³; хàðàêòåð âîëîä³ííÿ; фîðìà òà 
ì³ñöå âèêîðèñòàííÿ; ñпîñ³б íàäхîäжåííÿ; òåðì³í 
³ ìåòà âèêîðèñòàííÿ; äжåðåëà фîðìóâàííÿ;

– äëÿ зîбîâ’ÿзàíü – âèäè (òèпè); фîðìè òà 
ñòðîêè пîгàшåííÿ; ìîжëèâ³ñòü îö³íêè òîщî. 
Пðîòå, íå зâàжàю÷è íà â³äì³ííîñò³ ó êëàñèф³-
êàö³ÿх àêòèâ³â ³ зîбîâ’ÿзàíü, âñ³ äîñë³äíèêè 

îäíîзíà÷íî пîä³ëÿюòü àêòèâè ³ зîбîâ’ÿзàííÿ: зà 
òåðì³íîì âèêîðèñòàííÿ/ пîгàшåííÿ íà пîòî÷í³ 
³ íåпîòî÷í³ (äîâгîñòðîêîâ³) òà зà âèäàìè ä³ÿëü-
íîñò³ – â³ä îпåðàö³éíîї, ф³íàíñîâîї òà ³íшîї (³íâåñ-
òèö³éíîї).

Пîòð³бíî зâàжàòè é íà àëüòåðíàòèâíèé âàð³-
àíò êëàñèф³êàö³ї àêòèâ³â ³ зîбîâ’ÿзàíü, ÿêèé 
пðîпîíóєòüñÿ ÌСФÇ [15]: à) ÿêщî îпåðàö³éíèé 
öèêë âàжêî ³äåíòèф³êóâàòè, éîгî òðèâàë³ñòü 
пðèéìàєòüñÿ зà 12 ì³ñÿö³â; б) ë³êâ³äí³ñòü, ó ðàз³ 
íàäàííÿ ìîжëèâîñò³ íàéêðàщå пðåäñòàâèòè 
àêòèâè ³ зîбîâ’ÿзàííÿ, зîêðåìà ÿê äëÿ ф³íàíñî-
âèх óñòàíîâ; â) зì³шàíèé âàð³àíò âèбîðó â³äî-
бðàжåííÿ, ó ðàз³ зä³éñíåííÿ ñóб’єêòàìè ð³зíèх 
âèä³â ä³ÿëüíîñò³.

Сë³ä зàзíà÷èòè, щî íàéб³ëüш äèñêóñ³éíèìè 
ñåðåä пðåäñòàâíèê³â ð³зíèх åêîíîì³÷íèх òà îбë³-
êîâèх шê³ë ââàжàюòüñÿ êàòåгîð³ї äîхîä³â ³ âèòðàò. 
Нå зâàжàю÷è íà ð³зíîìàí³òí³ñòü âèзíà÷åíü öèх 
êàòåгîð³é, б³ëüш³ñòü íàóêîâö³â äî ñп³ëüíèх êðè-
òåð³їâ âèзíàííÿ äîхîä³â ³ âèòðàò â³äíîñÿòü óìîâè: 
(1) зì³íè â åêîíîì³÷íèх ðåñóðñàх; (2) зì³íè ó пðà-
âàх âèìîгè. 

Дîñë³äжóю÷è òðàêòóâàííÿ êðèòåð³їâ âèзíà-
ííÿ îб’єêò³â бóхгàëòåðñüêîгî îбë³êó ñóб’єêò³â 
ð³зíèх ñåêòîð³â åêîíîì³êè зà íàö³îíàëüíèìè 
òà ì³жíàðîäíèìè ñòàíäàðòàìè [15-19], зàзíà-
÷èìî пðî ³ñíóâàííÿ пåâíèх â³äì³ííîñòåé ó ñêëàä³ 
îзíàê (òàбë. 2). Çà ÌСФÇ [15] êðèòåð³єì âèзíà-
ííÿ åëåìåíò³â ф³íàíñîâèх зâ³ò³â є íàäхîäжåííÿ 
àбî âèбóòòÿ ó ìàéбóòíüîìó åêîíîì³÷íîї âèгîäè. 
У íàö³îíàëüíîìó зàêîíîäàâñòâ³ òàêîж зàñòîñîâó-
єòüñÿ пîä³бíà îзíàêà ÿê óìîâà âèзíàííÿ îб’єêò³â. 

У Çàêîí³ Уêðàїíè «Пðî бóхгàëòåðñüêèé îбë³ê 
òà ф³íàíñîâó зâ³òí³ñòü â Уêðàїí³» [20] åêîíîì³÷íà 
âèгîäà âèзíà÷åíà ÿê пîòåíö³éíà ìîжëèâ³ñòü îòðè-
ìàííÿ п³äпðèєìñòâîì гðîшîâèх êîшò³â â³ä âèêî-
ðèñòàííÿ àêòèâ³â.

Ðàäîю з ì³жíàðîäíèх ñòàíäàðò³â бóхгàëòåð-
ñüêîгî îбë³êó â äåðжàâíîìó ñåêòîð³ пåðåäбà-
÷àєòüñÿ âèзíàííÿ àêòèâ³â, зîбîâÿзàíü, äîхîä³â 
³ âèòðàò íå ëèшå зàëåжíî â³ä åêîíîì³÷íîї âèгîäè, 
òîбòî гðîшîâèх êîшò³â, à é ó ðàз³ îòðèìàííÿ 
÷è âòðàòè ó ìàéбóòíüîìó пîòåíö³éíîї êîðèñò³. 
Ðåñóðñ âèзíàєòüñÿ ÿê îб’єêò, щî ìàє пîòåíö³éíó 
êîðèñòü àбî зäàòíèé гåíåðóâàòè åêîíîì³÷í³ âèгîäè 
[17]. Пîòåíö³éíà êîðèñòü àбî зäàòí³ñòü гåíåðó-
âàòè åêîíîì³÷í³ âèгîäè ìîжå âèíèêàòè â³ä âèêî-
ðèñòàííÿ бåзпîñåðåäíüî ðåñóðñó àбî â³ä пðàâ íà 
âèêîðèñòàííÿ ðåñóðñó. Пîòåíö³éíà êîðèñòü òðàê-
òóєòüñÿ ÿê зäàòí³ñòü íàäàòè пîñëóгè, ÿê³ ñпðèÿ-
юòü äîñÿгíåííю ö³ëåé ñóб’єêòà гîñпîäàðюâàííÿ, 
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Тàбëèöÿ 3
Уточнення об’єктів бухгалтерського обліку інститутів громадянського суспільства

Об’єкти 
бухгалтерського обліку Визначення

Аêòèâè Ðåñóðñè, êîíòðîëüîâàí³ п³äпðèєìñòâîì (óñòàíîâîю, îðгàí³зàö³єю) ó ðåзóëüòàò³ ìèíóëèх пîä³é, 
âèêîðèñòàííÿ ÿêèх, ÿê î÷³êóєòüñÿ, пðèâåäå äî îòðèìàííÿ åêîíîì³÷íèх âèгîä àбî пîòåíö³éíîї 
êîðèñò³ ó ìàéбóòíüîìó

Çîбîâ’ÿзàííÿ Çàбîðгîâàí³ñòü п³äпðèєìñòâà (óñòàíîâè, îðгàí³зàö³ї), щî âèíèêëà âíàñë³äîê ìèíóëèх пîä³é 
³ пîгàшåííÿ ÿêîї ó ìàéбóòíüîìó, ÿê î÷³êóєòüñÿ, пðèзâåäå äî зìåíшåííÿ ðåñóðñ³â óñòàíîâè 
(îðгàí³зàö³ї), щî âò³ëююòü ó ñîб³ åêîíîì³÷í³ âèгîäè àбî пîòåíö³éíó êîðèñòü

Кàп³òàë Ð³зíèöÿ ì³ж àêòèâàìè ³ зîбîâ’ÿзàííÿìè óñòàíîâè (îðгàí³зàö³ї)

Дîхîäè Çб³ëüшåííÿ åêîíîì³÷íèх âèгîä àбî îòðèìàííÿ пîòåíö³éíîї êîðèñò³ пðîòÿгîì зâ³òíîгî пåð³îäó, 
ðåзóëüòàòîì ÷îгî є зðîñòàííÿ êàп³òàëó, êð³ì зðîñòàííÿ êàп³òàëó зà ðàхóíîê âíåñê³â âëàñíèê³â 
óñòàíîâè (îðгàí³зàö³ї)

Вèòðàòè Çìåíшåííÿ åêîíîì³÷íèх âèгîä àбî âòðàòè пîòåíö³éíîї êîðèñò³ пðîòÿгîì зâ³òíîгî пåð³îäó ó 
âèгëÿä³ âèбóòòÿ àêòèâ³â àбî âèíèêíåííÿ зîбîâ’ÿзàíü, ðåзóëüòàòîì ÷îгî є зìåíшåííÿ êàп³òàëó, 
êð³ì зìåíшåííÿ, ÿêå пîâ’ÿзàíå з âèпëàòàìè âëàñíèêàì óñòàíîâè (îðгàí³зàö³ї)

Джерело: розробка автора

ÿê íàпðèêëàä, ñóñп³ëüí³. Нàäàííÿ пîòåíö³éíèх 
пîñëóг ìîжå äîзâîëèòè ñóб’єêòó гîñпîäàðюâàííÿ 
äîñÿгíóòè ñâîїх ö³ëåé, íå ëèшå гåíåðóю÷è íàäхî-
äжåííÿ гðîшîâèх êîшò³â. 

Îòжå, пðîфåñ³éíà ñâ³òîâà ñп³ëüíîòà ó ñфåð³ бóх-
гàëòåðñüêîгî îбë³êó íàäàííÿ пîòåíö³éíèх пîñëóг 
ðîзгëÿäàє ó ÿêîñò³ êðèòåð³ю âèзíàííÿ åëåìåíò³â 
ф³íàíñîâîї зâ³òíîñò³ з îгëÿäó íà ìåòó ñòâîðåííÿ 
ñóб’єêò³â äåðжàâíîгî ñåêòîðà, ÷èÿ ä³ÿëüí³ñòü 
пîâ’ÿзàíà пåðåäóñ³ì ³з зä³éñíåííÿì ñóñп³ëüíèх 
пîñëóг (îхîðîíà зäîðîâ’ÿ, îñâ³òà, зàгàëüíîäåð-
жàâíå òà ì³ñöåâå óпðàâë³ííÿ, îхîðîíà пîðÿäêó, 
зàхèñò ³ бåзпåêà òîщî). Пðîòå ñàìå зàäîâîëåííÿ 
ñóñп³ëüíèх пîñëóг, ÿê зä³éñíåííÿ òà зàхèñò пðàâ 
³ ñâîбîä, пðîâàäжåííÿ åêîíîì³÷íèх, ñîö³àëüíèх, 
êóëüòóðíèх, åêîëîг³÷íèх, òà ³íшèх ³íòåðåñ³â гðî-
ìàäÿí Уêðàїíè, є îñíîâíèìè зàâäàííÿìè îðгàí³-
зàö³é (³íñòèòóò³â) гðîìàäÿíñüêîгî ñóñп³ëüñòâà. 
²íшà пîä³бíà ðèñà – íåпðèбóòêîâ³ñòü ä³ÿëüíîñò³, 
щî ñòàëî п³äñòàâîю â³äíåñåííÿ ³ îðгàí³зàö³é гðî-
ìàäÿíñüêîгî ñóñп³ëüñòâà, ³ óñòàíîâ äåðжàâíîгî 
ñåêòîðà äî ñóб’єêò³â íåп³äпðèєìíèöüêîгî ñåêòîðó 
åêîíîì³êè, â³äпîâ³äíî äî íàö³îíàëüíîгî зàêîíî-
äàâñòâà âîíè є íåпðèбóòêîâèìè óñòàíîâàìè. 

Тàê, â Уêðàїí³ гðîìàäñüêå îб’єäíàííÿ з³ ñòàòó-
ñîì юðèäè÷íîї îñîбè є íåп³äпðèєìíèöüêèì òîâà-
ðèñòâîì, îñíîâíîю ìåòîю ÿêîгî íå є îäåðжàííÿ 
пðèбóòêó [21]. Ç ³íшîгî бîêó, зàêîíîäàâñòâîì íå 

зàбîðîíåíî гðîìàäñüêîìó îб’єäíàííю зä³éñíюâàòè 
é п³äпðèєìíèöüêó ä³ÿëüí³ñòü äëÿ зàäîâîëåííÿ ñóñ-
п³ëüíèх, зîêðåìà åêîíîì³÷íèх, ñîö³àëüíèх, êóëü-
òóðíèх, åêîëîг³÷íèх òà ³íшèх ³íòåðåñ³â ÷ëåí³â 
ñóñп³ëüñòâà. Ç îгëÿäó íà пîä³бí³ñòü ìåòè ³ зàâäàíü 
³íñòèòóò³â äåðжàâè òà гðîìàäÿíñüêîгî ñóñп³ëüñòâà 
ââàжàєìî äîö³ëüíèì óòî÷íèòè âèзíà÷åííÿ àêòè-
â³â, зîбîâ’ÿзàíü, êàп³òàëó, äîхîä³â ³ âèòðàò ÿê 
îб’єêò³â бóхгàëòåðñüêîгî îбë³êó îðгàí³зàö³é гðî-
ìàäÿíñüêîгî ñóñп³ëüñòâà (òàбë. 3).

В îñíîâó âèзíà÷åíü îб’єêò³â бóхгàëòåðñüêîгî 
îбë³êó ³íñòèòóò³â гðîìàäÿíñüêîгî ñóñп³ëüñòâà ìè 
зàêëàëè íå ëèшå пîíÿòòÿ åêîíîì³÷íîї âèгîäè, 
à é пîòåíö³éíîї êîðèñò³.

Висновки з проведеного дослідження. Îñî-
бëèâîñò³ îбë³êîâîї пîë³òèêè ³íñòèòóò³â гðîìàäÿí-
ñüêîгî ñóñп³ëüñòâà âèзíà÷àюòüñÿ òèì, щî ó ÿêîñò³ 
îñíîâíîгî êîðèñòóâà÷à îбë³êîâîї ³íфîðìàö³ї âèñòó-
пàє гðîìàäñüê³ñòü êðàїíè àбî, íàâ³òü, ñóñп³ëüñòâî 
ó ö³ëîìó. Ç ìåòîю íàäàííÿ гðîìàäñüêîñò³ пîâíîї 
³ äîñòîâ³ðíîї ³íфîðìàö³ї пðî ä³ÿëüí³ñòü гðîìàä-
ñüêèх, бëàгîä³éíèх, ³íшèх îðгàí³зàö³é (³íñòèòó-
ò³â) гðîìàäÿíñüêîгî ñóñп³ëüñòâà ñë³ä óòî÷íèòè 
âèзíà÷åííÿ òà âèзíàííÿ їх àêòèâ³â, зîбîâ’ÿзàíü, 
êàп³òàëó, äîхîä³â ³ âèòðàò ÿê îб’єêò³â бóхгàëòåð-
ñüêîгî îбë³êó. Пðîпîíóєìî äîпîâíèòè âèзíà÷åííÿ 
òà óìîâè âèзíàííÿ îб’єêò³â бóхгàëòåðñüêîгî îбë³êó 
³íñòèòóò³â гðîìàäÿíñüêîгî ñóñп³ëüñòâà îзíàêîю 

Тàбëèöÿ 2
Критерії визнання об’єктів бухгалтерського обліку за національними  

та міжнародними стандартами бухгалтерського обліку

Основні критерії 
визнання об’єктів 
бухгалтерського 

обліку

Національні 
положення 
(стандарти) 

бухгалтерського 
обліку [18]

Національні 
положення 
(стандарти) 

бухгалтерського 
обліку у 

державному 
секторі [19]

Міжнародні 
стандарти 

бухгалтерського 
обліку [15]

Міжнародні 
стандарти 

бухгалтерського 
обліку для 

малих і середніх 
підприємств [16]

Міжнародні 
стандарти 

бухгалтерського 
обліку у 

державному 
секторі [17]

Ðåñóðñ / 
Çàбîðгîâàí³ñòü + + + + +

Пðàâà íà àêòèâ + + +

Кîíòðîëü + + + + +

Ìèíóë³ пîä³ї + + + + +

Нàäхîäжåííÿ 
àбî âèбóòòÿ 
åêîíîì³÷íîгî 
ðåñóðñó (åêîíîì³÷íîї 
âèгîäè)

+ + + + +

Нàäàííÿ пîòåíö³íèх 
пîñëóг – – – – +

Дîñòîâ³ðíà îö³íêà + + + + +

Джерело: складено автором на підставі [15-19]
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îòðèìàííÿ ó ìàéбóòíüîìó пîòåíö³éíîї êîðèñò³ â³ä 
їх âèêîðèñòàííÿ. П³ä пîòåíö³éíîю êîðèñòю ðîзó-
ì³єìî зàäîâîëåííÿ гðîìàäñüêèìè, бëàгîä³éíèìè 
îðгàí³зàö³ÿìè, ³íшèìè ³íñòèòóòàìè гðîìàäÿí-
ñüêîгî ñóñп³ëüñòâà пîñëóг ³з зä³éñíåííÿ òà зàхèñòó 
пðàâ ³ ñâîбîä, пðîâàäжåííÿ åêîíîì³÷íèх, ñîö³àëü-
íèх, êóëüòóðíèх, åêîëîг³÷íèх òà ³íшèх ³íòåðåñ³â 
гðîìàäÿí, ³íшèх ñóñп³ëüíèх пîñëóг àбî ³íòåðåñ³â 

пåâíîї гðóпè ëюäåé, ó òîìó ÷èñë³ é ó âèгëÿä³ 
îòðèìàííÿ гðîшåé òà їх åêâ³âàëåíò³â, âèг³äíîгî 
îбì³íó, пîгàшåííÿ зîбîâ’ÿзàííÿ, ³í.

Ç îгëÿäó íà ñó÷àñí³ âèêëèêè, зîêðåìà пîâ’ÿзàí³ 
з â³éñüêîâèì ñòàíîì, пîâîєííîї â³äбóäîâè êðàїíè, 
пîòðåбóюòü пîäàëüшèх äîñë³äжåíü пèòàííÿ îбë³-
êîâîї пîë³òèêè ³íñòèòóò³â гðîìàäÿíñüêîгî ñóñ-
п³ëüñòâà.
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ACCOUNTING OBJECTS OF CIVIL SOCIETY INSTITUTIONS

Summary
Research on the definition and recognition of accounting objects is expediently carried out, taking into 
account the significant transformational changes that are taking place in the global information space as 
a response to challenges to society and the need to obtain complete information about the activities of eco-
nomic entities, including civil society organisations (institutions). The article analyzes the provisions of 
International and national standards of accounting (financial reporting) regarding the definition of the main 
elements of financial statements. The existence of certain discrepancies in the composition and content of 
the objects of accounting (elements of financial statements) proposed for use by economic entities of certain 
sectors of the economy was determined. A comparison of accounting objects according to International and 
national standards of accounting (financial reporting) for the business sector, in particular for small and 
medium-sized entities, and for the public sector is given. The peculiarities of the accounting policy of insti-
tutions of civil society are determined by the fact that the public of the country or even society as a whole 
act as the main user of accounting information. Accounting objects of civil society, taking into account the 
peculiarities of their creation and functioning, we define: assets; liabilities; equity; income and expenses. In 
order to provide the public with complete and reliable information about the activities of public, charitable, 
and other civil society organizations, the definition and recognition of their assets, liabilities, equity, income 
and expenses as accounting objects should be clarified. We propose to supplement the definition and condi-
tions of recognition of accounting objects of civil society institutions as a sign of receiving potential benefits 
from their use in the future. By service potential benefit, we understand satisfaction by public, charitable 
organizations, other civil society institutions of services for the implementation and protection of rights and 
freedoms, the implementation of economic, social, cultural, environmental and other interests of citizens, 
other public services or the interests of a certain group of people, including in in the form of receiving money 
and their equivalents, beneficial exchange, repayment of obligations, other.
Keywords: civil society, Civil Society Institutions, Civil Society Organisations (CSO), non-governmental orga-
nization (NGO), Nonprofit Organizations, Assets, Liabilities, Equity, Income, Expenses, Accounting Objects 
CSO.
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ПÅÐÑПÅÊÒÈÂÈ ÐÎЗÂÈÒÊÓ FINTECH Â ÓÊÐÀЇÍ² ÒÀ ÑÂ²Ò² Ó 2024 ÐÎÖ²

У ñòàòò³ äîñë³äжåíî гîëîâí³ òåíäåíö³ї ðîзâèòêó FinTech â Уêðàїí³ òà ñâ³ò³ ó 2024 ðîö³. Вñòàíîâëåíî, щî 
íàéб³ëüш àêòóàëüíèìè íàðàз³ є òðè íàпðÿìêè: âèêîðèñòàííÿ шòó÷íîгî ³íòåëåêòó, íîâ³òí³ òåхíîëîг³ї, 
зì³íè ó ф³íàíñîâèх пîñëóгàх. Кîжåí íàпðÿì пðîàíàë³зîâàíî òà îхàðàêòåðèзîâàíî зà зì³ñòîì é пåðñпåêòè-
âàìè ðîзâèòêó. Îêðåìî ðîзгëÿíóòî âпëèâ ðåгóëÿòîðà – Нàö³îíàëüíîгî бàíê Уêðàїíè – íà фóíêö³îíóâàííÿ 
FinTech êîìпàí³é. Пðîàíàë³зîâàíî пëàíè щîäî зàëó÷åííÿ ³íâåñòèö³é óêðàїíñüêèìè FinTech-êîìпàí³ÿìè 
ó 2024 ðîö³, пëàíè âèхîäó óêðàїíñüêèх FinTech-êîìпàí³é íà ì³жíàðîäíèé ðèíîê ó пîòî÷íîìó ðîö³, äèíà-
ì³êó îбñÿг³â ñâ³òîâîгî ðèíêó шòó÷íîгî ³íòåëåêòó зà 2021-2023 ðð. òà éîгî пðîгíîз äî 2030 ð., î÷³êóєòüñÿ 
зíà÷íèé зð³ñò öüîгî ðèíêó äî ìàéжå 2 òðëí. äîë. âèзíà÷åíî пåðñпåêòèâí³ íàпðÿìè âèêîðèñòàííÿ Ш² 
â пðîöåñ³ ðîзâèòêó FinTech â бàíê³âñüêèх óñòàíîâàх.
Ключові слова: FinTech, ф³íàíñîâèé ðèíîê, ф³íàíñîâ³ êîìпàí³ї, шòó÷íèé ³íòåëåêò.

Постановка проблеми. FinTech â Уêðàїí³ òà 
ñâ³ò³ пîñò³éíî зàзíàє âпëèâó фàêòîð³â, ÿê³ ñòðè-
ìóюòü éîгî ðîзâèòîê ³, â òîé жå ÷àñ, äîзâîëÿюòü 
ñòâîðюâàòè ñàìå ò³ пðîäóêòè, ÿê³ êîðèñòóюòüñÿ 
пîпóëÿðí³ñòю ÷åðåз âèìîгè ÷àñó. Нàñë³äêè COVID-
19 òà âîєíí³ ä³ї íà òåðèòîð³ї Уêðàїíè íå â зìîз³ 
ñòðèìàòè зðîñòàííÿ êîìпàí³é, ÿê³ зàéìàюòüñÿ 
íàäàííÿì ф³íàíñîâèх пîñëóг. Нàâпàêè, âîíè ñòè-
ìóëююòü âèðîбíèöòâî íîâèíîê, ÿê³ ñпðîщóюòü 
жèòòÿ êîðèñòóâà÷³â ó íåñòàíäàðòíèх óìîâàх.

Кîìпàí³ї FinTech äåìîíñòðóюòü пîñò³éíèé ð³ñò 
òà зб³ëüшóюòü ñâîю пðèñóòí³ñòü ó ð³зíèх гàëóзÿх 
åêîíîì³êè. Дëÿ òîгî, щîб зàëèшàòèñÿ âàгîìèìè 
гðàâöÿìè íà ðèíêó, êîìпàí³ї ìàюòü пîñò³éíî ñë³-
äóâàòè ñâ³òîâèì òåíäåíö³ÿì, пðîпîíóâàòè êë³єí-
òàì ³ííîâàö³éí³ пðîäóêòè òà ìîäåðí³зóâàòè ñâîї 
пîñëóгè â³äпîâ³äíî äî пîòðåб ðèíêó. Щå îäíèì 
âèêëèêîì äëÿ êîìпàí³é FinTech є, з îäíîгî бîêó, 
âèñîêèé ð³âåíü íåîб³зíàíîñò³ íàñåëåííÿ щîäî 
ф³íàíñîâèх пîñëóг òà ìîжëèâîñòåé, ÿê³ â³äêðèâàє 
ðèíîê ф³íàíñîâèх òåхíîëîг³é, à з ³íшîгî, – пîñè-
ëåííÿ ð³âíÿ âèíàх³äíèöòâà шàхðàéñòâà. Тîìó, 
äîñë³äжåííÿ пåðñпåêòèâ ðîзâèòêó FinTech â Уêðà-
їí³ òà ñâ³ò³ є àêòóàëüíîю òåìîю.

Аналіз останніх досліджень і публікацій. 
Îñòàíí³ì ÷àñîì зíà÷íà óâàгà íàóêîâö³â ³ пðàê-
òèê³â, ÿê ó зàðóб³жíèх, òàê ³ â³ò÷èзíÿíèх êîí-
òåêñòàх, пðèä³ëÿєòüñÿ äîñë³äжåííю пðîбëåì 
ñòàíîâëåííÿ ³ фóíêö³îíóâàííÿ FinTech ó ñфåð³ 
ф³íàíñîâî-³íâåñòèö³éíèх пîñëóг. А. Дóíñüêà, 
В. Лàгîä³єíêî òà А. Тêà÷åíêî [1] íàгîëîшóюòü íà 
òîìó, щî пåðåх³ä â³ä òðàäèö³éíîї ñèñòåìè ф³íàíñî-
âèх пîñëóг äî öèфðîâîї íàäàє âåëèê³ ìîжëèâîñò³ 
ÿê âåëèêèì ф³íàíñîâèì êîìпàí³ÿì, òàê ³ ñòàð-
òàпàì FinTech. Î. Ðàö [2] âèзíà÷àє ñó÷àñí³ òåí-
äåíö³ї ³ íàпðÿìè ðîзâèòêó ф³íàíñîâèх òåхíîëîг³é 
òà îñíîâí³ шëÿхè àêòèâ³зàö³ї ðîзâèòêó ф³íàíñî-
âèх ³ííîâàö³é ó â³ò÷èзíÿíèх бàíê³âñüêèх óñòàíî-
âàх â óìîâàх ä³äжèòàë³зàö³ї åêîíîì³êè. У ñâîю 
÷åðгó Ì. Жèòàð [3], àíàë³зóю÷è ñó÷àñí³ òåíäåí-
ö³ї ðîзâèòêó FinTech, пðèä³ëÿє óâàгó пîñëóгàì 
÷åðåз ìîб³ëüíèé òåëåфîí, ф³íàíñîâèì пîñëóгàì òà 

ñîö³àëüíèì ìåðåжàì, àëüòåðíàòèâíèì âèäàì пëà-
òåж³â, òîщî.

Î. Нàêîíå÷íà òà Î. Ìèхàéëèê [4] пðîâîäÿòü 
îö³íêó ñó÷àñíîгî ñòàíó ф³íòåх-ðîзâèòêó гëîбàëü-
íîгî бàíê³âñüêîгî б³зíåñó, ð³âíÿ пðîíèêíåííÿ 
FinTech-пîñëóг íà ðèíêè ³íîзåìíèх êðàїí òà âèÿâ-
ëÿюòü òåíäåíö³ї ñó÷àñíîгî гëîбàëüíîгî ³íâåñòó-
âàííÿ ó ф³íòåх-êîìпàí³ї. У äîñë³äжåíí³ Î. Сìà-
гëî [5] âèзíà÷åíî îñíîâí³ фàêòîðè, щî пîñèëююòü 
ðîзâèòîê ф³íàíñîâèх òåхíîëîг³é íà гëîбàëüíîìó 
ðèíêó òà îхàðàêòåðèзîâàíî êëю÷îâ³ òðåíäè éîгî 
ðîзâèòêó. 

Виділення невирішених раніше частин загаль-
ної проблеми. Ðàзîì ³з öèì, ³ííîâàö³ї ó ф³íàíñî-
âîìó ñåêòîð³ ñòð³ìêî пîшèðююòüñÿ, щî пîòðåбóє 
ñèñòåìíîгî êîìпëåêñíîгî äîñë³äжåííÿ ñó÷àñíèх 
òðåíä³â ðîзâèòêó FinTech òà пåðñпåêòèâ їх пîшè-
ðåííÿ ó ф³íàíñîâó пðîñòîð³ â óìîâàх âèêëèê³â 
âîєííîгî ÷àñó.

Метою ñòàòò³ є äîñë³äжåííÿ îñíîâíèх òåíäåí-
ö³é ñó÷àñíîгî пîшèðåííÿ ф³íàíñîâèх òåхíîëîг³é 
â Уêðàїí³ é ñâ³ò³ òà âèзíà÷åííÿ пåðñпåêòèâ їх 
пîäàëüшîгî ðîзâèòêó.

Виклад основного матеріалу. Ðèíîê FinTech 
ðîзâèâàєòüñÿ шâèäêî зàâäÿêè пåðåâàгàì, ÿê³ â³í 
пðèíîñèòü, òðàíñфîðìóю÷è гëîбàëüíó åêîíîì³÷íó 
ñèñòåìó ³ ф³íàíñîâèé ñåêòîð зîêðåìà [6]. Вèêëèêè 
2020-2023 ðîê³â íàâ÷èëè ф³íàíñîâ³ êîìпàí³ї пðè-
éìàòè шâèäê³ зì³íè òà п³äхîпëюâàòè «хâèë³» 
ñó÷àñíèх пîòðåб. 

Пîâí³ñòю ðîзä³ëÿєìî äóìêó Ю. Вåðгåëюê, щî 
«ф³íàíñîâ³ òåхíîëîг³ї ìàюòü íà ìåò³ âäîñêîíà-
ëåííÿ âжå ³ñíóю÷èх ф³íàíñîâèх пðîäóêò³â, à òàêîж 
ìîжóòü êàðäèíàëüíî зì³íюâàòè їх (íàпðèêëàä, 
зàâäÿêè êâàíòîâèì òåхíîëîг³ÿì àбî åëåìåíòàì ðîбî-
òîòåхí³êè)» [7, ñ. 52]. Аâòîðêà íàгîëîшóє, щî ä³ÿëü-
í³ñòü FinTech зì³íює òðàäèö³éí³ б³зíåñ-пðîöåñè зà 
ðàхóíîê öèфðîâîї òðàíñфîðìàö³ї ф³íàíñîâîгî ñåê-
òîðà â ö³ëîìó. Дëÿ òîгî, щîб ðîзâèâàòèñÿ ñòàб³ëüíî, 
FinTech-êîìпàí³ї пîòðåбóюòü пîñò³éíèх ф³íàíñîâèх 
ðåñóðñ³â, ÿê³ ìîжëèâî зàëó÷èòè зàâäÿêè âíóòð³ш-
í³ì òà зîâí³шí³ì ³íâåñòèö³ÿì. 

© Гðèгîðàш Î. В., Вîëîшèí ². А., 2024
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Ðîзгëÿíåìî пëàíè зàëó÷åííÿ ³íâåñòèö³é óêðàїí-
ñüêèìè ф³íòåх-êîìпàí³ÿìè ó 2024 ðîö³ íà ðèñ. 1.

Пðåäñòàâëåí³ íà ðèñ. 1 äàíí³ äåìîíñòðóюòü, щî 
45% óêðàїíñüêèìè FinTech-êîìпàí³é пëàíóюòü 
ó 2024 ðîö³ ðîзâèòîê зà ðàхóíîê âëàñíèх êîшò³â, 
à 39% пëàíóюòü зàëó÷àòè пðèâàòíèх ³íâåñòî-
ð³â äî ф³íàíñóâàííÿ ñâîєї ä³ÿëüíîñò³. Сп³âпðàöю 
з âåí÷óðíèìè фîíäàìè пëàíóюòü 31% êîìпà-
í³é, à äîíîðñüê³ пðîгðàìè бóäóòü âèêîðèñòîâó-
âàòè ìàéжå 28%. Сë³ä â³äì³òèòè, щî б³ëüш³ñòü 
FinTech-êîìпàí³ї ðîзгëÿäàюòü îäíî÷àñíî äåê³ëüêà 
âèä³â зàëó÷åííÿ ³íâåñòèö³é.

Вàðòî зàзíà÷èòè, щî ³ñíóє бåзë³÷ пðè÷èí ³ фàê-
òîð³â, ÿê³ âпëèâàюòü íà âèб³ð ³íâåñòèö³é ó ð³зí³ 
âèäè ф³íàíñîâèх òåхíîëîг³é. Пîòðåбà ó шâèä-
êèх ³ íåäîðîгèх пëàòåжàх ó âñüîìó ñâ³ò³ ñåðåä 
шèðîêîгî êîëà êîðèñòóâà÷³â пîзèòèâíî âпëè-
âàє íà пîпóëÿðí³ñòü àëüòåðíàòèâíèх пëàò³жíèх 
зàñîб³â òà ³íñòðóìåíò³â, щî ðîбèòü öåé ñåгìåíò 
ðèíêó ë³äåðîì ó зàгàëüí³é ðèíêîâ³é ñòðóêòóð³. 
Ðîзâèòîê åëåêòðîííîї êîìåðö³ї òàêîж ñпðèÿє 
пîÿâ³ íîâèх пëàò³жíèх ³ííîâàö³é. Дîñë³äжåííÿ 
пîêàзóюòü, щî зðó÷í³ñòü òðàíзàêö³é зà äîпîìî-
гîю ð³зíèх ìåòîä³â îпëàòè ìîжå п³äâèщèòè пðè-
бóòêè пðîäàâö³â ³ òîâàðîâèðîбíèê³â, пîêðàщèòè 
îпåðàòèâíó åфåêòèâí³ñòü ³ зìåíшèòè âèòðàòè íà 
åêñпëóàòàö³ю.

Сë³ä зàзíà÷èòè, щî â³äíîñíà б³ëüш³ñòü óêðàїí-
ñüêèх FinTech-êîìпàí³é îð³єíòóєòüñÿ ðîзâèâàòèñÿ 
íà ì³жíàðîäíîìó ðèíêó, щî п³äòâåðäжóюòü äàí³, 
пðåäñòàâëåí³ íà ðèñ. 2.

Яê бà÷èìî з äàíèх, пðåäñòàâëåíèх íà ðèñ. 2, 
ìàéжå пîëîâèíà óêðàїíñüêèх FinTech-êîìпàí³é 
(47%) óжå пðàöююòü íà ì³жíàðîäíèх ðèíêàх, 
à 38% – пëàíóюòü âèх³ä ó пåðñпåêòèâ³. Лèшå 15% 
óêðàїíñüêèх FinTech-êîìпàí³é íå пëàíóюòü âèхî-
äèòè íà ì³жíàðîäí³ ðèíêè ³ зàëèшàюòüñÿ пðàöю-
âàòè íà ð³âí³ â³ò÷èзíÿíîгî ðèíêó.

Пðîàíàë³зîâàí³ òåíäåíö³ї ñâ³ä÷àòü пðî îбíàä³é-
ëèâ³ пåðñпåêòèâè ³íâåñòóâàííÿ â ðèíîê FinTech, 
ÿêèé ñпðèÿє öèфðîâ³зàö³ї ф³íàíñîâèх пîñëóг, 
âèò³ñíåííю òðàäèö³éíèх òåхíîëîг³é ³ пåðåхîäó äî 
íîâîї öèфðîâîї ìîäåë³ ф³íàíñîâèх ðèíê³â. Îäíàê 
òàêà ðàäèêàëüíà òðàíñфîðìàö³ÿ íåìèíó÷å ñóпðî-
âîäжóєòüñÿ íîâèìè ðèзèêàìè. У öüîìó êîíòåêñò³ 
âàжëèâî âèâ÷èòè пåðñпåêòèâè ðîзâèòêó ðèíêó 
FinTech òà ìîжëèâîñò³ äëÿ пîгëèбëåííÿ ³íòåгðàö³ї 
óêðàїíñüêîгî ðèíêó â гëîбàëüíèé ðèíîê öèфðîâèх 
òåхíîëîг³é.

Ðîзгëÿíåìî îñíîâí³ òåíäåíö³ї, зг³äíî з ÿêèìè 
â³äбóâàòèìåòüñÿ ðîзâèòîê FinTech â Уêðà-
їí³ òà ñâ³ò³ ó 2024 ðîö³. Çîêðåìà, âèä³ëòìî òðè 
íàпðÿìêè: зàñòîñóâàííÿ шòó÷íîгî ³íòåëåêòó, 
íîâ³òí³ òåхíîëîг³ї, зì³íè ó ф³íàíñîâèх пîñëóгàх. 
Ðîзгëÿíåìî êîжíèé íàпðÿì òà íàпðÿìêè éîгî 
ðîзâèòêó îêðåìî.

1. Вèêîðèñòàííÿ шòó÷íîгî ³íòåëåêòó.
Îñòàíí³ ðîêè ìîжíà íàзâàòè «пðîðèâíèìè» 

äëÿ шòó÷íîгî ³íòåëåêòó (Ш²). Вñå б³ëüшå гàëóзåé 
âèêîðèñòîâóюòü Ш² äëÿ àâòîìàòèзàö³ї пðîöåñ³â, 
п³äâèщåííÿ åфåêòèâíîñò³ îпåðàö³é òà з ìåòîю п³ä-
âèщåííÿ ð³âíÿ пðîäóêòèâíîñò³ âèðîбíèöòâà. Нà 

Рис. 2. Плани виходу українських FinTech-компаній на міжнародний ринок у 2024 році, %

Джерело: складено авторами на основі даних [8]

Рис. 1. Плани щодо залучення інвестицій українськими FinTech-компаніями у 2024 році, %

Джерело: складено авторами на основі даних [8]
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ðèñ. 3 пðåäñòàâëåíî äèíàì³êó îбñÿг³â ñâ³òîâîгî 
ðèíêó шòó÷íîгî ³íòåëåêòó зà 2021-2023 ðð. òà 
éîгî пðîгíîз äî 2030 ð.

Çà äàíèìè, пðåäñòàâëåíèìè íà ðèñ. 3, 
ó 2023 ðîö³ îбñÿг гëîбàëüíîгî ðèíêó шòó÷íîгî 
³íòåëåêòó îö³íюâàâñÿ б³ëÿ 200 ìëðä. äîë. США. 
Çг³äíî з äàíèìè Next Move Strategy Consulting, 
äî 2030 ðîêó î÷³êóєòüñÿ зíà÷íå зðîñòàííÿ öüîгî 
ðèíêó äî ìàéжå 2 òðëí äîë. США.

Шòó÷íèé ³íòåëåêò àêòèâíî зàñòîñîâóєòüñÿ 
é ф³íàíñîâèìè, зîêðåìà, бàíê³âñüêèìè óñòàíî-
âàìè п³ä ÷àñ фîðìóâàííÿ пîë³òèêè íàäàííÿ ф³íàí-
ñîâèх пîñëóг. 

Нà ðèñ. 4 ðîзгëÿíåìî б³ëüш äåòàëüíî âèêîðèñ-
òàííÿ Ш² ó бàíê³âñüêîìó ñåêòîð³ ó пðîöåñ³ ðîзâè-
òêó FinTech. Тàê, éîгî бóäå ³íòåгðîâàíî â ðóòèíí³ 
пðîöåñè, íàпðèêëàä, â îíбîðä³íг êë³єíò³â. Ìîж-
ëèâîñò³ Ш² äîпîìîжóòü бàíê³âñüêîìó ñåêòîðó 
âèг³äíî êîíêóðóâàòè з ³íшèìè íåбàíê³âñüêèìè 
óñòàíîâàìè íà ðèíêó ф³íàíñîâèх òåхíîëîг³é. 
Бàíêè зìîжóòü зíà÷íî пåðñîíàë³зóâàòè ñâîї пðî-
äóêòè, êîìб³íóю÷è «ëюäñüê³» ð³шåííÿ з пîòóж-
íèìè àíàë³òè÷íèìè ³íñòðóìåíòàìè. Цå äîзâîëèòü 
їì åфåêòèâíî бîðîòèñÿ з ð³зíèìè âèäàìè шàхðàé-
ñòâà. Çàпðîâàäжåííÿ шòó÷íîгî ³íòåëåêòó òàêîж 
зíà÷íî ðîзшèðèòü ìîжëèâîñò³ äëÿ âпðîâàäжåííÿ 
ð³зíîìàí³òíèх ³ííîâàö³é ó бàíê³âñüêîìó ñåêòîð³, 
щî äîзâîëèòü ñêîðîòèòè ÷àñ їх âпðîâàäжåííÿ.

2. Нîâ³òí³ òåхíîëîг³ї.
Пîпðè ñêëàäí³ñòü âîєííîгî ñòàíó â Уêðàїí³, 

Нàö³îíàëüíèé бàíê Уêðàїíè пðîäîâжóє âпðî-
âàäжóâàòè ñòðàòåг³ю, ñпðÿìîâàíó íà ðîзâèòîê 
FinTech-ðèíêó [10] ³ ðîзшèðåííÿ âèêîðèñòàííÿ 
бåзгîò³âêîâèх ðîзðàхóíê³â:

– Çàêîí Уêðàїíè «Пðî пëàò³жí³ пîñëóгè» â³ä 
30.06.2021 № 1591-IX, зг³äíî з ÿêèì âñòàíîâëåíî 
âèêëю÷íèé пåðåë³ê пëàò³жíèх пîñëóг òà пîðÿäîê 
їх íàäàííÿ, êàòåгîð³ї íàäàâà÷³â пëàò³жíèх пîñëóг 
òà óìîâè àâòîðèзàö³ї їх ä³ÿëüíîñò³ [11]; 

– Пðî зàòâåðäжåííÿ Пîëîжåííÿ пðî Сèñ-
òåìó Bank ID Нàö³îíàëüíîгî бàíêó Уêðàїíè â³ä 
17.03.2020 № 32 ÿê äåðжàâíîї ñèñòåìè â³ääàëåíîї 
³äåíòèф³êàö³ї, ÿêà зàбåзпå÷óє пåðåäà÷ó пåðñîíàëü-
íèх äàíèх êîðèñòóâà÷³â â³ä бàíêó, â ÿêîìó â³ä-
êðèòî ðàхóíîê, äî ñóб'єêòà, ÿêèé íàäàє êîðèñòó-
âà÷ó пîñëóгó [12];

– Упðîâàäжåííÿ ñòàíäàðòó ISO 20022 з ìåòîю 
âèêîðèñòàííÿ ì³жíàðîäíèх ñòàíäàðò³â îбì³íó 
ф³íàíñîâèìè пîâ³äîìëåííÿìè шëÿхîì ³ìпëåìåí-
òàö³ї ñèñòåìè åëåêòðîííèх пëàòåж³â íîâîгî пîêî-
ë³ííÿ [13].

У êîíòåêñò³ шèðîêîгî ñпåêòðó âèêëèê³â, пåðåä 
ðåгóëÿòîðàìè ñòîÿòü âñå ñêëàäí³ш³ зàâäàííÿ, ÿê³ 
îбóìîâëåí³ ð³âíåì ðîзâèòêó ф³íàíñîâîї ñèñòåìè, 
пîòðåбàìè її êë³єíò³â ³ êîíêóðåíòíèì ñåðåäîâè-
щåì. Шâèäêèé òåìп òåхíîëîг³÷íèх ³ííîâàö³é ³ їх 

Рис. 3. Динаміку обсягів світового ринку штучного інтелекту за 2021-2023 рр. та його прогноз до 2030 р. 

Джерело: складено авторами на основі даних [9]

Рис. 4. Перспективні напрями використання ШІ в процесі розвитку FinTech в банківських установах

Джерело: складено авторами
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Можливості автоматизації інвестиційних рішень у торгівлі 
на фондових, валютних та інших ринках. У найближчій 
перспективі інвестори зможуть сконцентруватися на 
розробці та впровадженні конкретних стратегій, 
передавши механіку торгівлі штучному інтелекту. 
 
Через інтеграцію з ChatGPT відбудеться вдосконалення 
текстових, голосових і відео чат-ботів. Це дозволить 
зменшити навантаження на відділи підтримки клієнтів, а 
споживачам отримувати інформацію в будь-який час. 

Автоматичний аналіз великих обсягів даних для виявлення 
потенційно небезпечних операцій забиратиме значно 
менше часу, ніж вручну. Це призведе до покращення 
захисту від шахрайства та підвищення надійності 
фінансових угод для всіх учасників. 
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âпëèâ íà гàëóзü ñâ³ä÷àòü пðî òå, щî óðàхóâàííÿ 
êîìпðîì³ñ³â ìîжå óñêëàäíèòèñÿ, îñîбëèâî äëÿ 
êðàїí ó ñòàä³ї ðîзâèòêó òà íà пåðåх³äíèх ðèíêàх.

Нîâ³ òåхíîëîг³ї, ÿê³ íàбóâàòèìóòü пîпóëÿð-
íîñò³ ó ñфåð³ FinTech:

1) Відкритий банкінг. Îñíîâíà ³äåÿ â³äêðèòîгî 
бàíê³íгó пîëÿгàє â òîìó, щî зà згîäîю êë³єíòà 
бàíêè íàäàюòü ñòîðîíí³ì пîñòà÷àëüíèêàì пëàò³ж-
íèх òà ф³íàíñîâèх пîñëóг äîñòóп äî бàíê³âñüêîї 
³íфîðìàö³ї ñпîжèâà÷³â. Ìåòà òàêîгî äîñòóпó – 
пðîпîíóâàòè ñпîжèâà÷àì б³ëüшèé âèб³ð ÿê³ñíèх 
òà зðó÷íèх ф³íàíñîâèх ñåðâ³ñ³â. Цå òàêîж ñпðè-
ÿòèìå ðîзâèòêó ðèíêó ф³íàíñîâèх пîñëóг ÷åðåз 
зðîñòàííÿ ÷èñëà ó÷àñíèê³â.

2) Електронні гаманці. Є пðîгðàìíèì зàбåзпå-
÷åííÿì, ÿêå äîзâîëÿє збåð³гàòè åëåêòðîíí³ êîшòè 
äëÿ зä³éñíåííÿ òðàíñàêö³é â ²íòåðíåò³ àбî åëåê-
òðîíí³é êîìåðö³ї. Çà пðîгíîзàìè åêñпåðò³â, äî 
2026 ðîêó ó ñâ³ò³ ìàéжå âäâ³÷³ зб³ëüшèòüñÿ ê³ëü-
ê³ñòü êîðèñòóâà÷³â öèфðîâèх гàìàíö³â пîð³âíÿíî 
з 2022 ðîêîì. Пðè öüîìó, зàгàëüíèé îбñÿг òðàí-
зàêö³é зà äîпîìîгîю öèфðîâèх гàìàíö³â зðîñòå íà 
77% äî 2028 ðîêó.

3) Цифрові валюти. У 2024 році в Україні пла-
нується важлива подія, яка вплине на діяльність 
ринку фінансових технологій – це âпðîâàäжåííÿ 
â Уêðàїí³ власної цифрової валюти НБУ òà регу-
лювання ринку криптоактивів. Дåðжàâíà öèфðîâà 
âàëюòà ìàє бóòè êîíòðîëüîâàíîю àëüòåðíàòèâîю 
êðèпòîâàëюòàì, зàбåзпå÷óю÷è ñòàб³ëüíèé êóðñ, 
íåзàëåжíèé â³ä îñíîâíîї íàö³îíàëüíîї âàëюòè. 
Вîíà пîâèííà ñпðèÿòè зíèжåííю âàðòîñò³ ðîзðà-
хóíê³â, зîêðåìà пîëåгшóю÷è ì³жíàðîäí³ пëàòåж³ 
òà ñêîðî÷óю÷è їх âàðò³ñíèé ëàíöюг [14; 15].

3. Çì³íè ó ф³íàíñîâèх пîñëóгàх.
FinTech-³íäóñòð³ÿ íàðàз³ пåðåжèâàє ÷àñè êàð-

äèíàëüíèх зì³í. Дëÿ òîгî, щîб гðàâöÿì зàëèшè-
òèñÿ íà ðèíêó, пîòð³бíî зàпðîâàäжóâàòè íîâ³òí³ 
òåхíîëîг³ї, â³äпîâ³äàòè ñâ³òîâèì òåìпàì ðîзâèòêó 
òà пîñò³éíî óäîñêîíàëюâàòèñÿ. Çîêðåìà, ф³íàí-
ñîâà ³íêëюз³ÿ є îäíèì з п’ÿòè ñòðàòåг³÷íèх íàпðÿ-
ì³â ðîзâèòêó ф³íàíñîâîгî ñåêòîðó Уêðàїíè äî 
2025 ðîêó.

Ц³ë³ ф³íàíñîâîї ³íêëюз³ї, ³ííîâàö³éíîñò³ òà 
åфåêòèâíîñò³ ìîжóòü â³ä³гðàâàòè âàжëèâó ðîëü 
ó зàбåзпå÷åíí³ ф³íàíñîâîї ñòàб³ëüíîñò³. Вåëèê³ 
òåхíîëîг³÷í³ пëàòфîðìè ìîжóòü пðîÿâëÿòè зíà-
÷íó åфåêòèâí³ñòü, àëå â òîé жå ÷àñ âîíè ìîжóòü 
шâèäêî ñòàòè ë³äåðàìè íà ðèíêó ³ зàзíàòè пðî-
âàëó. Щîб зàбåзпå÷èòè âëàñíó ³ííîâàö³éí³ñòü, 
êîìпàí³ї FinTech пîâèíí³ âèêîðèñòîâóâàòè зíà÷í³ 
îбñÿгè äàíèх ñâîїх êë³єíò³â, щî ìîжå пîðóшèòè 

гàðàíò³ї êîíф³äåíö³éíîñò³ ³íфîðìàö³ї òà зб³ëü-
шèòè ðèзèêè äëÿ ф³íàíñîâîї ñèñòåìè.

Щå îäíèì пåðñпåêòèâíèì íàпðÿìêîì, ÿêèé 
ìàє ðîзгëÿäàòè êîжåí гðàâåöü ðèíêó ф³íàíñîâèì 
òåхíîëîг³é, є Fast Payments – ìèòòєâ³ пëàòåж³ 
â ðåжèì³ ðåàëüíîгî ÷àñó. Нàðàз³ â³äîìî, щî âжå 
б³ëüшå 80 êðàїí зàñòîñîâóюòü ìèòòєâ³ пëàòåж³, 
зàпðîâàäжåííÿ їх â Уêðàїí³ пëàíóєòüñÿ ó пîòî÷-
íîìó ðîö³. Яêщî гîâîðèòè íà ìîâ³ пåðåâàг äëÿ 
ñпîжèâà÷à, òî ó 2024 ðîö³ Fast Payments äîзâîëÿє 
зàðàхîâóâàòè гðîш³ íà ðàхóíêè êë³єíò³â пðîòÿгîì 
гîäèíè, à ó 2025 ðîö³ пëàíóєòüñÿ зìåíшèòè ÷àñ äî 
10 ñåêóíä [14].

Çàгàëîì, ³íâåñòóâàííÿ â ðèíîê FinTech-
òåхíîëîг³é ñпðèÿє ðîзâèòêó шòó÷íîгî ³íòåëåêòó, 
îбðîбêè âåëèêèх äàíèх, íîâèх àíàë³òè÷íèх 
³íñòðóìåíò³â ³ хìàðíèх ñåðâ³ñ³â. Вñå öå ñпðèÿє 
п³äâèщåííю ÿêîñò³ îбñëóгîâóâàííÿ êë³єíò³â, â³ä-
êðèâàє íîâ³ ðèíêè ³ ìîжëèâîñò³ äëÿ б³зíåñó. В òîé 
жå ÷àñ, ф³íàíñîâ³ óñòàíîâè òà ³ííîâàö³éí³ п³äпðè-
єìñòâà îпèíÿюòüñÿ ó б³ëüш êîíêóðåíòíîìó ñåðåä-
îâèщ³, щî пîзèòèâíî âпëèâàє íà їх ðîзâèòîê. 

Ðàзîì ³з òèì, òðåбà â³äì³òèòè, щî âпðîâà-
äжåííÿ ф³íàíñîâèх òåхíîëîг³é â îêðåìèх åêîñèñ-
òåìàх ñòâîðює íîâ³ âèêëèêè äëÿ ф³íàíñîâèх óñòà-
íîâ, ÿê³ ìîжóòü îпèíèòèñÿ п³ä зàгðîзîю âòðàòè 
ðèíêîâèх пîзèö³é пðè íåäîñòàòíüî пðîäóìàíîìó 
їх âèêîðèñòàíí³.

Тàêèì ÷èíîì, ðèíîê FinTech ìîжíà àíàë³зó-
âàòè ÷åðåз пðèзìó ð³зíèх ñåêòîð³â, â ÿêèх âèêî-
ðèñòîâóюòüñÿ îêðåì³ âèäè òåхíîëîг³é òà ñåðâ³ñ³â, 
ðîзгëÿäàю÷è їх ÿê ñêëàäîâ³ ÷àñòèíè ñàìîгî ðèíêó.

Висновки з проведеного дослідження. Îòжå, 
ìîжíà óзàгàëüíèòè, щî ìàéбóòí³é ðîзâèòîê 
FinTech-³íäóñòð³ї íàпðÿìó зàëåжèòü â³ä ñòàíó 
³íфîðìàö³éíî-êîìóí³êàö³éíèх òåхíîëîг³é òà 
зì³í ó ф³íàíñîâ³é ³íфðàñòðóêòóð³ ðèíêó. Бàíêè 
òà FinTech-êîìпàí³ї є гîëîâíèìè êîíêóðåíòàìè 
íà ðèíêó ф³íàíñîâèх пîñëóг, àëå ñàìå íàÿâí³ñòü 
öüîгî пðîòèñòîÿííÿ зóìîâëює пîÿâó íà óêðàїí-
ñüêîìó ðèíêó íîâèх пðîäóêò³â òà пîñëóг, шâèäêå 
зàпðîâàäжåííÿ íîâ³òí³х ñâ³òîâèх òåíäåíö³é. 
²ñíóю÷³ зàгðîзè ó ðîзâèòêó FinTech-³íäóñòð³ї 
(íàпðèêëàä, шàхðàéñòâî) пîâèíí³ âèð³шóâàòèñÿ 
ðåгóëÿòîðàìè òà ³ìпëåìåíòàö³єю â³äпîâ³äíîгî 
зàêîíîäàâñòâà é âèêîðèñòàííÿì äîñâ³äó зàðóб³ж-
íèх êðàїí щîäî ìåхàí³зì³â пîпåðåäжåííÿ öèх 
âèêëèê³â. 

Пîäàëüш³ äîñë³äжåííÿ â öüîìó íàпðÿìêó ñпðè-
ÿòèìóòü ñòâîðåííю б³ëüш åфåêòèâíîї òà ñò³éêîї 
ф³íàíñîâîї ñèñòåìè, щî â³äпîâ³äàє щîðàз б³ëüшèì 
âèêëèêàì ñó÷àñíîñò³.
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PROSPECTS FOR FINTECH DEVELOPMENT IN UKRAINE AND IN THE WORLD IN 2024

Summary
The main trends in the development of FinTech in Ukraine and the in world in 2024 are analyzed in the 
article. Three areas in the FinTech development are currently identified as the most relevant: use of artifi-
cial intelligence, the latest technologies, and changes in financial services. Each area is analyzed and char-
acterized in terms of content and development prospects. The impact of the regulator, the National Bank 
of Ukraine, on the activity of FinTech companies is considered separately. Plans to attract investments by 
Ukrainian FinTech companies in 2024 are analyzed: 45% of companies plan to develop by their own expense, 
and 39% plan to attract private investors’ resources. Plans for Ukrainian FinTech companies to enter the 
international market this year were analyzed: almost half of Ukrainian FinTech companies (47%) are already 
operating in international markets, and 38% plan to enter in the future. The analysis of the dynamics of the 
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global artificial intelligence market in 2021-2023 and its forecast until 2030 shows that in 2023 the global 
artificial intelligence market was evaluated at about USD 200 billion. According to the Statistics Portal, this 
market is expected to grow significantly to almost $2 trillion by 2030. Based on the analysis of literature 
sources, it has been determined that new technologies that become popular in the FinTech sector will be: 
open banking, e-wallets, digital currencies, etc. To support their systemic development, it is necessary to use 
digital technologies. Thus, the article identifies promising areas of artificial intelligance use in the process of 
FinTech development in banking institutions: automated trading and investments (in the short term, inves-
tors will be able to focus on the development and implementation of specific strategies by outsourcing trad-
ing technologies to artificial intelligence), customer support system (text, voice, and video chatbots will be 
improved through integration with ChatGPT), fraud protection (automatic analysis of large amounts of data 
to identify potentially dangerous transactions will take much less time than manual analysis).
Keywords: FinTech, financial market, financial companies, artificial intelligence.
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Îбґðóíòîâàíî äîö³ëüí³ñòü àêòèâ³зàö³ї пàðòíåðñüêèх â³äíîñèí îðгàí³â äåðжàâíîї âëàäè (ì³ñöåâîгî ñàìî-
âðÿäóâàííÿ) ³ ñóб’єêò³â п³äпðèєìíèöüêîї ä³ÿëüíîñò³ зàäëÿ пîêðàщåííÿ ф³íàíñóâàííÿ îб’єêò³â ³íфðà-
ñòðóêòóðè. Вèñâ³òëåíî òðàêòóâàííÿ пîíÿòòÿ «êîðпîðàòèâíà ñîö³àëüíà â³äпîâ³äàëüí³ñòü» óêðàїíñüêèìè 
òà зàðóб³жíèìè â÷åíèìè. Узàгàëüíåíî êîíöåпòóàëüí³ п³äхîäè äî ðîзêðèòòÿ зì³ñòó згàäàíîї äåф³í³ö³ї, 
зîêðåìà з пîзèö³ї ³íñòðóìåíòàëüíîгî, пîë³òè÷íîгî, ³íòåгðàòèâíîгî, åòè÷íîгî òà ñòåéêхîëäåð³âñüêîгî 
п³äхîä³â. Пðåäñòàâëåíî îñíîâí³ êîìпîíåíòè ðåàë³зàö³ї êîðпîðàòèâíîї ñîö³àëüíîї â³äпîâ³äàëüíîñò³, ÿê³ 
âêëю÷àюòü ö³íí³ñí³ îð³єíòèðè, пðèíöèпè, фîðìè, ìåòîäè òà îö³íêó îòðèìàíèх ðåзóëüòàò³â. Вèзíà÷åíî 
пð³îðèòåòí³ ñфåðè ñп³âпðàö³ ì³ж äåðжàâîю ³ б³зíåñîì, зîêðåìà ò³, щî зàбåзпå÷óюòü пîòðåбè ñóñп³ëüñòâà 
â ÿê³ñíèх îñâ³òí³х, îзäîðîâ÷èх, êóëüòóðíèх пîñëóгàх, âèñîêîòåхíîëîг³÷í³é åêîëîг³÷íî ÷èñò³é пðîäóêö³ї, 
ñòâîðåíí³ íîâèх ðîбî÷èх ì³ñöü.
Ключові слова: îðгàíè äåðжàâíîї âëàäè, îðгàíè ì³ñöåâîгî ñàìîâðÿäóâàííÿ, ñóб’єêòè п³äпðèєìíèöüêîї 
ä³ÿëüíîñò³, êîðпîðàòèâíà ñîö³àëüíà â³äпîâ³äàëüí³ñòü, äåðжàâíà ф³íàíñîâà пîë³òèêà, пð³îðèòåòí³ ñфåðè 
ä³ÿëüíîñò³.

Постановка проблеми. В óìîâàх пîбóäîâè ñîö³-
àëüíî зîð³єíòîâàíîї åêîíîì³êè îðгàíè äåðжàâíîї 
âëàäè ÷è ì³ñöåâîгî ñàìîâðÿäóâàííÿ âíàñë³äîê 
хðîí³÷íîї íåñòà÷³ бюäжåòíèх êîшò³â íå ìàюòü 
зìîгè ф³íàíñóâàòè ñóñп³ëüíî âàжëèâ³ ñфåðè íà 
ð³âí³, щî зàбåзпå÷óє їх äèíàì³÷íèé ðîзâèòîê. 
Вîäíî÷àñ âîíè є â³äпîâ³äàëüíèìè пåðåä гðîìàäÿ-
íàìè êðàїíè â пðîöåñ³ ðåàë³зàö³ї ö³ëåé ñîö³àëüíîї 
пîë³òèêè. Тîìó àêòóàëüíèì зàâäàííÿì ñüîгîäåííÿ 
є зàëó÷åííÿ óêðàїíñüêèх êîìпàí³é äî âèêîíàííÿ 
зàâäàíü, ÿê³ пîêëàäåí³ íà äåðжàâó. Сп³âпðàöÿ 
згàäàíèх ñóб’єêò³â åêîíîì³÷íèх â³äíîñèí пîòðå-
бóє îбгîâîðåííÿ é óзгîäжåííÿ, щî ñпðèÿòèìå 
âðåгóëюâàííю пðîбëåìíèх ñèòóàö³é, ì³í³ì³зàö³ї 
âпëèâó ðèзèê³â ³ п³äâèщåííю åфåêòèâíîñò³ пàðò-
íåðñüêèх â³äíîñèí.

Аналіз останніх досліджень і публікацій. Кîð-
пîðàòèâíà ñîö³àëüíà â³äпîâ³äàëüí³ñòü є àêòóàëü-
íèì пðåäìåòîì íàóêîâèх äîñë³äжåíü, îñê³ëüêè 
ñп³âпðàöÿ äåðжàâè ³ б³зíåñó âèзíàíà ä³єâèì зàñî-
бîì äîñÿгíåííÿ ñòðàòåг³÷íèх ñîö³àëüíèх, åêîíî-
ì³÷íèх ³ åêîëîг³÷íèх ö³ëåé. Çàзíà÷åí³ пèòàííÿ 
пðåäñòàâëåí³ ó пðàö³ В. Аíòîщåíêîâîї òà Ì. Дåé-
íåгè, äå äîñë³äжåíî пåðåäóìîâè ³ âñòàíîâëåíî 
³ñòîðèêî-òåîðåòè÷í³ àñпåêòè êîðпîðàòèâíîї ñîö³-
àëüíîї â³äпîâ³äàëüíîñò³. Нàóêîâöÿìè äîâåäåíî, щî 
êîðпîðàòèâíà ñîö³àëüíà â³äпîâ³äàëüí³ñòü ñпðèÿє 
íå ò³ëüêè п³äâèщåííю äîбðîбóòó íàñåëåííю, àëå 
é зíèжåííю б³зíåñ-âèòðàò òà ðèзèê³â, îòðèìàííю 
êîíêóðåíòíèх пåðåâàг, пîêðàщåííю ëåг³òèìíîñò³ 
³ ðåпóòàö³ї êîìпàí³ї, п³äâèщåííю êàп³òàë³зà-
ö³ї àêòèâ³â б³зíåñó [1]. Î. ²ðшàê, Î. Кîëîì³єöü, 
А. Чåðåпàíèí äîñë³äжóюòü, ñèñòåìàòèзîâóюòü òà 
óзàгàëüíююòü íàóêîâ³ êîíöåпö³ї, ÿê³ пîêëàäåí³ 
â îñíîâó ³ñíóю÷èх âèä³â êîðпîðàòèâíîї ñîö³àëüíîї 
â³äпîâ³äàëüíîñò³ òà пðîпîíóюòü ñó÷àñíó êëàñè-
ф³êàö³ю її âèä³â, ґðóíòóю÷èñü íà êîíöåпö³ї ñòà-
ëîгî ðîзâèòêó òà äîñÿгíåíí³ Ц³ëåé ñòàëîгî ðîз-
âèòêó [2]. Î. Сîâà ³ В. Кóзíєöîâ зàпðîпîíóâàëè 
пðàêòè÷í³ êðîêè äëÿ åфåêòèâíîгî âèêîðèñòàííÿ 
згàäàíîї â³äпîâ³äàëüíîñò³: пðîфåñ³éí³ òðåí³íгè, 
ñîö³àëüí³ òà бëàгîä³éí³ ì³ñ³ї, п³äòðèìêà îñâ³òí³х 
³ êóëüòóðíèх ³í³ö³àòèâ, ðåàë³зàö³ÿ åêîëîг³÷íèх 
пðîєêò³â, ñп³âпðàöÿ з ì³ñöåâèìè гðîìàäàìè òîщî. 
Тàêîж â÷åíèìè àêöåíòîâàíî íà âèзíà÷àëüí³é 
ðîë³ êîðпîðàòèâíîї ñîö³àëüíîї â³äпîâ³äàëüíîñò³ 
ó зàбåзпå÷åíí³ óñп³шíîгî ðîзâèòêó п³äпðèєìñòâ 

â гàðìîí³ї з пðèðîäîю òà äîñÿгíåíí³ ñóñп³ëüíîгî 
пðîгðåñó â гëîбàë³зàö³éíèх óìîâàх ñüîгîäåííÿ [3]. 
Дîñë³äжóâàí³ пèòàííÿ ðîзêðèò³ é ó íàóêîâîìó 
äîðîбêó зàðóб³жíèх â÷åíèх. Çîêðåìà, К. Дåâ³ñ 
äîñë³äжóâàâ òåîð³ї ³ пðèíöèпè ñîö³àëüíîї â³äпî-
â³äàëüíîñò³ б³зíåñó [4]. Ì. Фð³äìàí зîñåðåäжóâàâ 
óâàгó íà îбîâ’ÿзêîâîñò³ îòðèìàííÿ ф³íàíñîâèх 
âèг³ä ñóб’єêòîì п³äпðèєìíèöüêîї ä³ÿëüíîñò³ â пðî-
öåñ³ âèêîíàííÿ ñîö³àëüíèх зàâäàíü, пîêëàäåíèх 
íà íüîгî äåðжàâîю [5]. 

Виділення не вирішених раніше частин 
загальної проблеми. Нåзâàжàю÷è íà зíà÷íèé 
âíåñîê â÷åíèх ó ðîзâèòîê åêîíîì³÷íîї íàóêè, 
é äîñ³ â³äñóòí³ êîìпëåêñí³ äîñë³äжåííÿ òåîðåòè÷-
íèх ³ îðгàí³зàö³éíèх зàñàä êîðпîðàòèâíîї ñîö³-
àëüíîї â³äпîâ³äàëüíîñò³, à òàêîж íå âèзíà÷åíî її 
ðîëü â ðåàë³зàö³ї äîì³íàíò³â äåðжàâíîї ф³íàíñî-
âîї пîë³òèêè.

Мета статті пîëÿгàє â óзàгàëüíåíí³ òðàêòóâàíü 
êîðпîðàòèâíîї ñîö³àëüíîї â³äпîâ³äàëüíîñò³ зàäëÿ 
âèä³ëåííÿ êîíöåпòóàëüíèх п³äхîä³â äî ðîзóì³ííÿ 
її ñóòíîñò³, âèîêðåìëåííÿ пð³îðèòåòíèх íàпðÿì³â 
ðåàë³зàö³ї ñп³âпðàö³ îðгàí³â äåðжàâíîї âëàäè (ì³ñ-
öåâîгî ñàìîâðÿäóâàííÿ) ³ ñóб’єêò³â п³äпðèєìíèöü-
êîї ä³ÿëüíîñò³ з ìåòîю ф³íàíñóâàííÿ âàжëèâèх 
ñфåð жèòòєä³ÿëüíîñò³ ñóñп³ëüñòâà.

Виклад основного матеріалу. Пîëåì³êà íàóêî-
âîгî ñåðåäîâèщà ñâ³ä÷èòü пðî пîÿâó êîðпîðàòèâ-
íîї ñîö³àëüíîї â³äпîâ³äàëüíîñò³ ÿê б³зíåñ-³í³ö³à-
òèâè, ÿêà згîäîì пîгëèбèëàñü ó ñфåðó ä³ÿëüíîñò³ 
äåðжàâè. Пîíÿòòÿ «êîðпîðàòèâíà ñîö³àëüíà â³ä-
пîâ³äàëüí³ñòü» ðîзêðèòî ó пðàöÿх зàðóб³жíèх 
â÷åíèх: Г. Бîóåíà, Д. Вóäà, А. Кåððîëëà, Ф. Кîò-
ëåðà, Б. Ìàëëåíà, Е. Фð³ìåíà, M. Хîпê³íñà òà ³í. 
Нàóêîâèé ³íòåðåñ äî згàäàíîгî пîíÿòòÿ пðîÿâèëè 
é óêðàїíñüê³ äîñë³äíèêè – Д. Бóêðåєâà, К. Дåíè-
ñåíêî, А. Кîëîò, ². Лåбåäєâ, Я. Лÿшîê, Î. Ìàë³-
íîâñüêà òîщî (òàбë. 1). Узàгàëüíюю÷è íàÿâí³ 
â åêîíîì³÷í³é ë³òåðàòóð³ òðàêòóâàííÿ, ââàжàєìî, 
щî п³ä ñîö³àëüíîю â³äпîâ³äàëüí³ñòю б³зíåñó âàðòî 
ðîзóì³òè âзÿòòÿ íèì зîбîâ’ÿзàíü щîäî âèð³шåííÿ 
åêîëîг³÷íèх ³ ñîö³àëüíèх пðîбëåì îðгàí³â äåðжàâ-
íîї âëàäè ÷è ì³ñöåâîгî ñàìîâðÿäóâàííÿ íà äîбðî-
â³ëüíèé îñíîâ³. Тàêà â³äпîâ³äàëüí³ñòü пåðåäбà÷àє 
äîñÿгíåííÿ гàðìîí³ї ó â³äíîñèíàх ì³ж äåðжàâîю, 
ñóб’єêòîì п³äпðèєìíèöüêîї ä³ÿëüíîñò³ é ñóñп³ëü-
ñòâîì.

© Шóëюê Б. С., Пåòðóшêà Î. В., 2024
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Ð³зí³ òëóìà÷åííÿ öüîгî пîíÿòòÿ зóìîâèëè 
пîÿâó пåâíèх êîíöåпòóàëüíèх п³äхîä³â äî ðîзó-
ì³ííÿ éîгî ñóòíîñò³. Тàê, пîшèðåííÿ íàбóâ ³íñòðó-
ìåíòàëüíèé п³äх³ä. В³í ðîзгëÿäàє êîðпîðàòèâíó 
ñîö³àëüíó â³äпîâ³äàëüí³ñòü ÿê зàñ³б îòðèìàííÿ 
пðèбóòêó п³äпðèєìñòâîì. Пðèхèëüíèêîì òàêîгî 
п³äхîäó бóâ Ì. Фð³äìàí, ÿêèé ââàжàâ, щî îñíî-
âíîю ìåòîю ä³ÿëüíîñò³ ñóб’єêòà п³äпðèєìíèöüêîї 
ä³ÿëüíîñò³ є îòðèìàííÿ ìàêñèìàëüíîгî îбñÿгó 
пðèбóòêó [5]. В³äпîâ³äíî òàêèé êîìåðö³éíèé п³ä-
х³ä пåðåäбà÷àє âèêîíàííÿ б³зíåñîì âèêëю÷íî òèх 
ñîö³àëüíèх îбîâ’ÿзê³â, ÿê³ äåëåгóâàëè éîìó îðгàíè 
âëàäè. Пðè öüîìó îбîâ’ÿзêîâîю óìîâîю ñп³âпðàö³ 
є збàгà÷åííÿ пðèâàòíîгî пàðòíåðà. Нà пåðåêî-
íàííÿ â÷åíîгî-åêîíîì³ñòà, íåäîë³êîì âèêîíàííÿ 
öèх фóíêö³é б³зíåñîì є îбìåжåí³ñòü íàäàííÿ ñîö³-
àëüíèх пîñëóг ñпîжèâà÷àì.

Пîпóëÿðíèì є пîë³òè÷íèé п³äх³ä, ³äåîëîг³ÿ 
ÿêîгî бàзóєòüñÿ íà âèîêðåìëåíí³: êîðпîðàòèâ-
íîгî гðîìàäÿíñòâà òà êîðпîðàòèâíîгî êîíñòèòó-
ö³îíàë³зìó. Пåðшèé з íèх пåðåäбà÷àє, щî ³íâåñ-
òèö³éí³ пðèâàòí³ âêëàäåííÿ â îб’єêòè ñîö³àëüíîї 
³íфðàñòðóêòóðè пîâ’ÿзóюòü зàзâè÷àé ³з êîðпîðà-
òèâíèì гðîìàäÿíñòâîì. Тàêà àñîö³àö³ÿ âèíèêëà 
â ³íîзåìí³é ë³òåðàòóð³ â 1980-х ðð. XX ñòîë³òòÿ 
â пðîöåñ³ àêòèâ³зàö³ї âзàєìîзâ’ÿзê³â äåðжàâè, п³ä-
пðèєìíèöüêîгî ñåêòîðó òà ñóñп³ëüñòâà, пåðåхîäó 
â³ä пàòåðíàë³зìó äî ð³âíîпðàâíîñò³ ñóб’єêò³â åêî-
íîì³÷íèх â³äíîñèí. Тîгî÷àñí³ íàóêîâ³ ³äåї ñпðÿ-
ìîâàí³ íà пåðåîñìèñëåííÿ ðîë³ б³зíåñ-ñòðóêòóð 
ó âàжëèâîñò³ ðåàë³зàö³ї ö³ëåé ñîö³àëüíîї пîë³òèêè. 
В³äпîâ³äíî äî öüîгî п³äхîäó п³äпðèєìñòâî ðîзгëÿ-
äàєòüñÿ ÿê «êîðпîðàòèâíèé гðîìàäÿíèí», ÿêèé, 
îêð³ì ñпåö³àëüíî îðгàí³зîâàíîї ä³ÿëüíîñò³, ìàє 
ñîö³àëüíî-пîë³òè÷í³ пðàâà òà îбîâ’ÿзêè. Бåðó÷è 

ñîö³àëüí³ зîбîâ’ÿзàííÿ, â³í ñпðÿìîâóє ÷àñòèíó 
ñâîгî пðèбóòêó íà ðåàë³зàö³ю ñîö³àëüíèх ö³ëåé 
³ гàðàíòóє ñóñп³ëüñòâó é äåðжàâ³ пðàâîì³ðíå òà 
ñпðàâåäëèâå âèêîíàííÿ äåëåгîâàíèх пîâíîâàжåíü. 
«Кîðпîðàòèâíèé гðîìàäÿíèí» íåñå íå ò³ëüêè â³ä-
пîâ³äàëüí³ñòü, пîâ’ÿзàíó з ñпëàòîю пîäàòê³â, ñòâî-
ðåííÿì ðîбî÷èх ì³ñöü òà äîòðèìàííÿì òðóäîâîгî 
пðàâà, à é зä³éñíює ðåàë³зàö³ю пðèíöèп³â ñòà-
ëîгî ñîö³àëüíî-åêîíîì³÷íîгî ðîзâèòêó òà зàхèñòó 
íàâêîëèшíüîгî ñåðåäîâèщà, п³äòðèìêó ð³зíîпëà-
íîâèх ñóñп³ëüíèх ³í³ö³àòèâ òà бëàгîä³éíèöòâî.

Çгàäàíèé п³äх³ä óâ³éшîâ â êîëî íàóêîâèх 
³íòåðåñ³â ³ â³ò÷èзíÿíèх â÷åíèх. Нà äóìêó Î. Ç³í-
÷åíêî, А. Х³ì÷åíêà, Î. Çèбàðåâîї òà Л. Вåðб³â-
ñüêîї, êîðпîðàòèâíå гðîìàäÿíñòâî є фîðìîю 
ñîö³àëüíîї â³äпîâ³äàëüíîñò³ б³зíåñó, ÿêà ðåàë³зî-
âóєòüñÿ ó зîâí³шíüîìó ñåðåäîâèщ³. Дî íåї àâòîðè 
â³äíîñÿòü: «÷åñíå ³ â³äпîâ³äàëüíå п³äпðèєìíèöòâî; 
íàëàгîäжåííÿ ä³єâîї ñèñòåìè ñîö³àëüíîгî пàðò-
íåðñòâà â òð³àä³ «б³зíåñ-âëàäà-ñóñп³ëüñòâî»; âзà-
єìîä³ю з ì³ñöåâèìè îðгàíàìè âëàäè ³ гðîìàäàìè 
з ìåòîю ñòàëîгî ðîзâèòêó òåðèòîð³é; зàбåзпå÷åííÿ 
ÿêîñò³ пðîäóêö³ї, пðàâ òà ³íòåðåñ³â ñпîжèâà÷³â; 
ñòâîðåííÿ ñпðèÿòëèâèх óìîâ äëÿ â³äòâîðåííÿ 
³ ðîзâèòêó ëюäñüêîгî êàп³òàëó òà éîгî ðàö³î-
íàëüíîгî âèêîðèñòàííÿ; п³äòðèìêó äîбðîâ³ëüíîї 
ñóñп³ëüíî êîðèñíîї ä³ÿëüíîñò³ гðîìàäÿí; îхîðîíó 
íàâêîëèшíüîгî пðèðîäíîгî ñåðåäîâèщà ³ ðåñóðñîз-
бåðåжåííÿ; åфåêòèâíèé ä³àëîг ³з зàö³êàâëåíèìè 
ñòîðîíàìè ³ гðîìàäñüê³ñòю; пðàêòèêó пîшèðåííÿ 
ìîäåë³ ñîö³àëüíî â³äпîâ³äàëüíîї пîâåä³íêè (зäî-
ðîâîгî ñпîñîбó жèòòÿ, хàð÷óâàííÿ, âîëîíòåðñòâî 
òîщî)…» [18, c. 27–28; 19, ñ. 285].

Аêöåíòóю÷è óâàгó íà öüîìó п³äхîä³, зàðóб³жí³ 
òà óêðàїíñüê³ â÷åí³ ñòâåðäжóюòü пðî íåîбх³äí³ñòü 

Тàбëèöÿ 1
Наукові дефініції поняття «корпоративна соціальна відповідальність»

Автори, джерело Поняття «корпоративна соціальна відповідальність»

Г. Бîóåí 
[6, ñ. 6]

ðåàë³зàö³ÿ ò³єї пîë³òèêè, пðèéíÿòòÿ òàêèх ð³шåíü, àбî äîòðèìàííÿ òàêèх пðàâèë пîâåä³íêè, ÿê³ 
бóëè б бàжàí³ з пîзèö³ї ö³ëåé òà ö³ííîñòåé ñóñп³ëüñòâà

Д. Бóêðåєâà, 
К. Дåíèñåíêî 
[7]

бàжàííÿ êîìпàí³ї п³äòðèìóâàòè ñîö³àëüí³ пðîбëåìè ÿê îêðåìîгî íàпðÿìêó â ìåжàх îäí³єї êðàїíè, 
òàê ³ íà ñâ³òîâîìó òë³. Сîö³àëüíà â³äпîâ³äàëüí³ñòü – öå ìåхàí³зì äîпîìîгè ñóñп³ëüñòâó òà îäíî÷àñíî 
ðîзâèòêó б³зíåñó

Д. Вóä 
[8, ñ. 693]

ìîäåëü пîâåä³íêè ñóб’єêò³â п³äпðèєìíèöüêîї ä³ÿëüíîñò³, щî îхîпëює пðèíöèпè ìîòèâàö³ї, 
пîâåä³íêîâ³ пðîöåñè, â³äñë³äêîâóâàííÿ íàñë³äê³â âпëèâó êîðпîðàòèâíèх ³ óпðàâë³íñüêèх ä³é íà 
зîâí³шíє ñåðåäîâèщå

А. Кåððîëë 
[9, c. 500]

â³äпîâ³äí³ñòü пîâåä³íêè б³зíåñó åêîíîì³÷íèì, пðàâîâèì, åòè÷íèì ³ äèñêðåö³éíèì î÷³êóâàííÿì 
ñóñп³ëüñòâà íà пåâíîìó åòàп³ ðîзâèòêó äåðжàâè

А. Кîëîò
[10, c. 6]

³ìпëåìåíòîâàíèé ó êîðпîðàòèâíå óпðàâë³ííÿ пåâíèé âèä ñîö³àëüíèх зîбîâ’ÿзàíü (зäåб³ëüшîгî 
äîбðîâ³ëüíèх) пåðåä пðàö³âíèêàìè, пàðòíåðàìè, ³íñòèòóòàìè гðîìàäÿíñüêîгî ñóñп³ëüñòâà ³ 
ñóñп³ëüñòâîì â ö³ëîìó

Ф. Кîòëåð 
[11, ñ. 23]

ä³ї, ÿê³ ñпðÿìîâàí³ íà ìàêñèì³зàö³ю пîзèòèâíîгî âпëèâó б³зíåñó íà ñóñп³ëüñòâî ³ ì³í³ì³зàö³ю 
íåгàòèâíîгî âпëèâó íà п³äпðèєìíèöüêó ä³ÿëüí³ñòü, щî ñпðèÿє ñîö³àëüíîìó, åêîíîì³÷íîìó ³ 
åêîëîг³÷íî ñò³éêîìó ðîзâèòêó

². Лåбåäєâ 
[12, c. 114]

ñпðÿìîâàíà íà ñò³éêèé ðîзâèòîê àêòèâíà ñîö³àëüíà пîзèö³ÿ п³äпðèєìñòâà, ÿêà âêëю÷àє ñóìë³ííå 
âèêîíàííÿ íîðìàòèâíèх àêò³â ³ óгîä ³з ñîö³àëüíîгî пàðòíåðñòâà, à òàêîж äîбðîâ³ëüíî пðèéíÿòèх 
äîäàòêîâèх зîбîâ’ÿзàíü пî зàäîâîëåííю åêîíîì³÷íèх ³ ñîö³àëüíèх пîòðåб âíóòð³шí³х ³ зîâí³шí³х 
зà³íòåðåñîâàíèх îñ³б ³ ñóñп³ëüñòâà ó ö³ëîìó

Я. Лÿшîê 
[13, ñ. 271]

ä³ÿëüí³ñòü êîìпàí³ї, ÿêà äîäàòêîâî äî ³ñíóю÷èх пðàâîâèх íîðì, зä³éñíює пîзèòèâíèé ñîö³àëüíèé 
âпëèâ íà îòî÷óю÷å ñåðåäîâèщå

Î. Ìàë³íîâñüêà 
[14, c. 201]

ìîðàëüíî-åòè÷íà â³äпîâ³äàëüí³ñòü б³зíåñîâèх ñòðóêòóð зà ð³âåíü íàäàííÿ пîñëóг, ð³âåíü ÿêîñò³ 
âèðîбëåíîї пðîäóêö³ї, à òàêîж ñòâîðåííÿ гàðìîí³éíîгî ñåðåäîâèщà â³äíîñèíè ì³ж пðàö³âíèêàìè, 
пàðòíåðàìè, ñпîжèâà÷àìè òà ñóñп³ëüñòâîì зàгàëîì ó âèð³шåíí³ ñîö³àëüíèх пðîбëåì

Б. Ìàëëåí 
[15]

п³äх³ä äî óпðàâë³ííÿ б³зíåñ-пðîöåñàìè з ìåòîю îòðèìàííÿ зàгàëüíîгî пîзèòèâíîгî âпëèâó íà 
ñóñп³ëüñòâî

Ð. Фð³ìåí 
[16, ñ. 32].

ìîðàëüíà â³äпîâ³äàëüí³ñòü б³зíåñó íå пåðåä ñóñп³ëüñòâîì зàгàëîì, à ëèшå пåðåä зàö³êàâëåíèìè 
ñòîðîíàìè, äî ÿêèх â³äíîñÿòü: àêö³îíåð³â, пðàö³âíèê³â п³äпðèєìñòâà, пîñòà÷àëüíèê³â, ñпîжèâà÷³â òà 
òåðèòîð³àëüí³ гðîìàäè, ó ÿêèх зä³éñíює ñâîю ä³ÿëüí³ñòü ñóб’єêò п³äпðèєìíèöüêîї ä³ÿëüíîñò³

M. Хoпêiíñ 
[17]

пîєäíàííÿ пðîöåñó îòðèìàííÿ пðèбóòêó ф³ðìè з â³äпîâ³äàëüíîю пîâåä³íêîю, щî îзíà÷àє íå ëèшå 
«пðèбóòîê зà бóäü-ÿêó ö³íó», àëå ³ зîñåðåäжåííÿ óâàгè íà òîìó, ÿêèì ÷èíîì îòðèìàíèé пðèбóòîê»

Джерело: складено авторами



31

Â³ñíèê ÎÍÓ ³ìåí³ ². ². Ìå÷íèêîâà. 2024. Ò. 29. Âèï. 3(101)

ñîö³àëüíîгî âåêòîðó ðîзâèòêó ñóб’єêò³â п³äпðèєì-
íèöüêîї ä³ÿëüíîñò³ зàäëÿ зàбåзпå÷åííÿ äîбðîбóòó 
íàñåëåííÿ.

В³äпîâ³äíî äî êîðпîðàòèâíîгî êîíñòèòóö³îíà-
ë³зìó п³äпðèєìíèöòâî ðîзгëÿäàєòüñÿ ÿê гðîìàä-
ñüêèé ³íñòèòóò, щî ìàє âèêîíóâàòè âзÿò³ îбîâ’ÿзêè 
з â³äпîâ³äàëüí³ñòю пåðåä ñóñп³ëüñòâîì. Îäíèì 
з пåðшèх, хòî äîñë³äèâ âпëèâ êîðпîðàòèâíîї âëàäè 
íà ñóñп³ëüñòâî бóâ К. Дåâ³ñ. В÷åíèé ñфîðìóëюâàâ 
äâà пðèíöèпè зä³éñíåííÿ ö³єї âëàäè: «пðèíöèп 
ð³âíÿííÿ» ³ «зàë³зíèé зàêîí â³äпîâ³äàëüíîñò³». 
Çг³äíî з пåðшèì б³зíåñ âèêîðèñòîâóє ñâîю âëàäó 
â³äпîâ³äíî äî âзÿòèх зîбîâ’ÿзàíü. Дðóгèé пðèí-
öèп ñòîñóєòüñÿ íåгàòèâíèх íàñë³äê³â íåÿê³ñíîгî 
âèêîðèñòàííÿ âëàäè. К. Дåâ³ñ ñòâåðäжóâàâ, щî 
«òîé, хòî íåâ³äпîâ³äàëüíî âèêîðèñòîâóє ñâîю 
êîðпîðàòèâíó âëàäó, ó äîâгîñòðîêîâîìó пåð³îä³ 
âòðàòèòü її. Çðåшòîю ö³ фóíêö³ї â³зüìóòü íà ñåбå 
³íш³ ñóб’єêòè åêîíîì³÷íèх â³äíîñèí» [4, ñ. 75]. 
Нà äóìêó àâòîðà, ÿêщî п³äпðèєìñòâî íååфåêòèâíî 
âèêîðèñòîâóє ñâîю âëàäó, âîíî âòðàòèòü ñâîє ñòà-
íîâèщå â ñóñп³ëüñòâ³. Тàêèì ÷èíîì, ìåж³ êîðпî-
ðàòèâíîї âëàäè âèзíà÷àюòüñÿ òèñêîì ñóñп³ëüñòâà, 
ÿêå âñòàíîâëює óìîâè äëÿ зä³éñíåííÿ åфåêòèâíîї 
ä³ÿëüíîñò³ п³äпðèєìñòâà. Цå зâóжóє ìîжëèâîñò³ 
âëàäè ñóб’єêò³â п³äпðèєìíèöüêîї ä³ÿëüíîñò³ òàê 
ñàìî, ÿê îбìåжåíèé âпëèâ ÷èíèòü íà äåðжàâíó 
âëàäó êîíñòèòóö³ÿ. Тîìó òåîð³ÿ К. Дåâ³ñà îòðè-
ìàëà íàзâó «êîðпîðàòèâíèé êîíñòèòóö³îíàë³зì».

Дîö³ëüíî âèä³ëèòè ³íòåгðàòèâíèé п³äх³ä. 
У öüîìó êîíòåêñò³ ðîзгëÿäàєòüñÿ íåîбх³äí³ñòü 
âêëю÷åííÿ ñóñп³ëüíèх пîòðåб â êîëî ³íòåðåñ³â 
б³зíåñó. Аäжå п³äпðèєìñòâî, бóäó÷è ÷àñòèíîю 
ñóñп³ëüñòâà, ìàє зä³éñíюâàòè âíåñîê ó ñòâîðåííÿ 
ñîö³àëüíîгî бëàгà шëÿхîì ðåàë³зàö³ї òîâàð³â 
³ íàäàííÿ пîñëóг åфåêòèâíèì ³ ñпðàâåäëèâèì ñпî-
ñîбîì. Çà âèñëîâëюâàííÿì А. Сì³òà, ñóб’єêò п³ä-
пðèєìíèöüêîї ä³ÿëüíîñò³ ìàє âðàхîâóâàòè ñòàí 
ñîö³àëüíîї ³íфðàñòðóêòóðè, зä³éñíюâàòè ³íâåñ-
òèö³ї з ìåòîю ñòâîðåííÿ äîбðîбóòó íàñåëåííÿ, 
à íå ò³ëüêè зàäëÿ âëàñíîгî ф³íàíñîâîгî зðîñòàííÿ 
[20]. Пðè öüîìó Ф. Кîòëåð ñòâåðäжóâàâ, щî êîð-
пîðàòèâíà ñîö³àëüíà â³äпîâ³äàëüí³ñòü є â³ëüíèì 
âèбîðîì п³äпðèєìñòâà, âíàñë³äîê ÿêîгî â³í пîâè-
íåí зì³íèòè п³äхîäè äî âåäåííÿ б³зíåñó з ìåòîю 
зä³éñíåííÿ òåхíîëîг³÷íèх ³ííîâàö³é, âèðîбíèöòâà 
íîâèх òîâàð³â, ñòâîðåííÿ ðîбî÷èх ì³ñöü, íàäàííÿ 
ÿê³ñíèх ñîö³àëüíèх пîñëóг [11]. 

Еòè÷íèé п³äх³ä àêöåíòóє óâàгó íà пèòàííÿх 
åòèêè, ÿê³ âпëèâàюòü íà âзàєìîâ³äíîñèíè б³зíåñó 
з äåðжàâîю òà ñóñп³ëüñòâîì. Цåé п³äх³ä äîпîâíює 
пðàâîâó пðèðîäó êîðпîðàòèâíîї ñîö³àëüíîї â³äпî-
â³äàëüíîñò³ шëÿхîì фîðìóâàííÿ ³íäèâ³äóàëüíîгî 
êîäåêñó ìîðàë³ äëÿ б³зíåñó. Еòè÷íà â³äпîâ³äàëü-
í³ñòü âêëю÷àє íåфîðìàëüí³ пðàâèëà пîâåä³íêè, 
ÿê³ íå зàâжäè зàзíà÷åí³ â пðàâîâèх äжåðåëàх, àëå 
ñóñп³ëüñòâî î÷³êóє їх äîòðèìàííÿ ñóб’єêòàìè п³ä-
пðèєìíèöüêîї ä³ÿëüíîñò³. Ц³ пðàâèëà ґðóíòóюòüñÿ 
íà гóìàí³ñòè÷íèх зàñàäàх, ðåë³г³éíèх пåðåêîíàí-
íÿх òà пåðåäбà÷àюòü äîòðèìàííÿ пðàâ ëюäèíè. 
Ç öüîгî пðèâîäó Î. Îхð³ìåíêî òà Т. ²âàíîâà зàзíà-
÷àюòü, щî íàéб³ëüш зíà÷óщèìè ³íñòðóìåíòàìè 
â êîðпîðàòèâí³é ñîö³àëüí³é â³äпîâ³äàëüíîñò³ є: 
«åòè÷í³ êîäåêñè, êàðòè åòèêè, êîì³òåòè з åòèêè, 
ñîö³àëüí³ ðåâ³з³ї, ñîö³àëüíà зâ³òí³ñòü, íàâ÷àííÿ 
åòè÷í³é пîâåä³íö³, åòè÷í³ åêñпåðòèзè, ñèñòåìà 
ìåòîä³â ìîðàëüíîгî зàîхî÷åííÿ òà пîêàðàííÿ, 
ñîö³àëüí³ êîìóí³êàö³ї» [21, ñ. 136–137].

Нîâèé п³äх³ä äî ðîзóì³ííÿ äîñë³äжóâàíîгî 
пîíÿòòÿ зàðîäèâñÿ з пîÿâîю òåîð³ї ñòåéêхîë-
äåð³â. В³äпîâ³äíî äî ö³єї òåîð³ї îñíîâíà ìåòà 

п³äпðèєìöÿ – ìàêñèì³зàö³ÿ пðèбóòêó – íå ìîжå 
бóòè äîñÿгíóòà пîâíîю ì³ðîю бåз óðàхóâàííÿ 
³íòåðåñ³â зàö³êàâëåíèх îñ³б. В³äòàê ф³íàíñîâèé 
ñòàí ñóб’єêòà п³äпðèєìíèöüêîї ä³ÿëüíîñò³ зíà-
хîäèòüñÿ ó пðîпîðö³éí³é зàëåжíîñò³ â³ä óñп³шíî 
пîбóäîâàíèх âзàєìèí з ñòåéêхîëäåðàìè, зîêðåìà 
пðàö³âíèêàìè, пîêóпöÿìè, пîñòà÷àëüíèêàìè, 
пîñåðåäíèêàìè, ф³íàíñîâèìè òà гðîìàäñüêèìè 
îðгàí³зàö³ÿìè, äåðжàâîю. С. Хàðò, äîñë³äжóю÷è 
òåîð³ю «äèíàì³÷íèх ìîжëèâîñòåé п³äпðèєìñòâà» 
[22], ñòâåðäжóâàâ, щî ðóш³éíèìè ñèëàìè äëÿ ðîз-
âèòêó б³зíåñó є âèêëèêè, пîðîäжåí³ зîâí³шí³ì 
ñåðåäîâèщåì. Пðè öüîìó âàжëèâèì є пîñò³éíå 
âäîñêîíàëåííÿ, ³íòåгðàö³ÿ зàö³êàâëåíèх ñòîð³í 
³ ñп³ëüíå бà÷åííÿ.

Вèщå ðîзгëÿíóò³ п³äхîäè зîñåðåäжåí³ íà òðüîх 
îñíîâíèх àñпåêòàх: 

1) ³íòåгðàö³ї ñîö³àëüíîї â³äпîâ³äàëüíîñò³ óñ³х 
зàö³êàâëåíèх îñ³б;

2) â³äпîâ³äàëüíîìó âèêîíàíí³ äåëåгîâàíèх 
фóíêö³é;

3) зàбåзпå÷åíí³ äîбðîбóòó íàñåëåííÿ. 
Тàêèì ÷èíîì, ââàжàєìî, щî êîðпîðàòèâíà 

ñîö³àëüíà â³äпîâ³äàëüí³ñòü є ñèñòåìîю ö³ííîñ-
òåé, ÿêà пîâèííà бóòè зàêëàäåíà ó ñòðàòåг³ю 
ðîзâèòêó ñóб’єêò³â п³äпðèєìíèöüêîї ä³ÿëüíîñò³. 
Тàêà ñèñòåìà ìàє бàзóâàòèñÿ íà âñòàíîâëåíèх 
пðèíöèпàх, фîðìàх òà ìåòîäàх, à òàêîж пåðåä-
бà÷àòè зä³éñíåííÿ пîñò³éíîгî ìîí³òîðèíгó зà їх 
ðåàë³зàö³єю (ðèñ. 1).

Нà íàшó äóìêó, óñâ³äîìëåííÿ òà îñìèñëåííÿ 
ö³íí³ñíèх îð³єíòèð³â, фîðì òà ìåòîä³â ðåàë³зà-
ö³ї êîðпîðàòèâíîї ñîö³àëüíîї â³äпîâ³äàëüíîñò³ 
äàäóòü зìîгó б³зíåñ-ñòðóêòóðàì ÷³òê³шå пîбóäó-
âàòè ñòðàòåг³ю ä³ÿëüíîñò³, пëàíóâàòè ñâîї ä³ї òà їх 
íàñë³äêè, åфåêòèâí³шå ðåàë³зîâóâàòè ñîö³àëüí³ 
пðîгðàìè. Цÿ â³äпîâ³äàëüí³ñòü є п³äґðóíòÿì äëÿ 
ðîзâèòêó пàðòíåðñüêèх â³äíîñèí äåðжàâè ³ б³з-
íåñó. Ç îгëÿäó íà öå íåîбх³äíî âèзíà÷èòè пð³îðè-
òåòí³ ñфåðè ñп³âпðàö³ ì³ж згàäàíèìè ñóб’єêòàìè 
åêîíîì³÷íèх â³äíîñèí. Вâàжàєìî, щî пåðшî÷åð-
гîâèìè äîì³íàíòàìè пîâèíí³ бóòè ò³ гàëóз³ ñîö³-
àëüíîї ñфåðè, щî зàбåзпå÷óюòü пîòðåбè ñóñп³ëü-
ñòâà â ÿê³ñíèх îñâ³òí³х, îзäîðîâ÷èх, êóëüòóðíèх 
пîñëóгàх, âèñîêîòåхíîëîг³÷í³é åêîëîг³÷íî ÷èñ-
ò³é пðîäóêö³ї, ñòâîðåíí³ íîâèх ðîбî÷èх ì³ñöü 
òîщî (ðèñ. 2).

Çà òâåðäжåííÿì К. Пàâëюê ³ С. Пàâëюê, пð³-
îðèòåòí³ ñфåðè ðåàë³зàö³ї пàðòíåðñüêèх â³äíî-
ñèí îðгàí³â âëàäè ³ ñóб’єêò³â п³äпðèєìíèöüêîї 
ä³ÿëüíîñò³ пîâèíí³ бóòè îêðåñëåí³ â ñòðàòåг³÷-
íèх íàпðÿìàх ñîö³àëüíî-åêîíîì³÷íîгî ðîзâèòêó 
äåðжàâè ÷è ðåг³îíó. Пðè öüîìó àâòîðè зàзíà÷à-
юòü, щî фîðìóâàííÿ ñòðàòåг³ї ìàє ґðóíòóâàòèñÿ 
íà îñíîâîпîëîжíèх пðèíöèпàх ð³âíîпðàâíîñò³ 
òà пðîзîðîñò³ пàðòíåð³â, ñîö³àëüíî-åêîíîì³÷-
í³é åфåêòèâíîñò³ ðåàë³зàö³ї ³íфðàñòðóêòóðíèх 
пðîєêò³â [27, ñ. 18–19]. Нà îñíîâ³ òàêèх ñòðà-
òåг³÷íèх äîêóìåíò³â âàðòî âèзíà÷àòè òàêòè÷í³ 
зàâäàííÿ, ðîзðîбëÿòè òà зàòâåðäжóâàòè äåð-
жàâíèé ³ ì³ñöåâ³ бюäжåòè. В пîòî÷íîìó ðîö³ 
öå äàñòü зìîгó ñпðÿìîâóâàòè бюäжåòí³ êîшòè 
íà âèð³шåííÿ âàжëèâèх ñîö³àëüíî-åêîíîì³÷íèх 
зàâäàíü, зîêðåìà íà ì³ñöåâîìó ð³âí³. Вîäíî-
÷àñ, âðàхîâóю÷è пîñò³éíèé äåф³öèò бюäжåòíèх 
êîшò³â, ñèíåðг³ÿ ñп³âпðàö³ з б³зíåñîì ñпðèÿ-
òèìå зàëó÷åííю äîäàòêîâèх ф³íàíñîâèх ðåñóðñ³â 
з ìåòîю пîë³пшåííÿ ÿêîñò³ жèòòÿ íàñåëåííÿ, 
пîêðàщåííÿ íàâêîëèшíüîгî ñåðåäîâèщà òà ñòâî-
ðåííÿ ñпðèÿòëèâèх óìîâ äëÿ ðîзâèòêó п³äпðè-
єìíèöòâà.
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Висновки з проведеного дослідження. В óìîâàх 
öèêë³÷íîгî âèíèêíåííÿ êðèзîâèх ÿâèщ äîбðîбóò 
гðîìàäÿí зàëåжèòü â³ä íàëàгîäжåíîñò³ пàðòíåð-
ñüêèх â³äíîñèí äåðжàâè òà б³зíåñó. Тàêà ñп³âп-
ðàöÿ äàє зìîгó зàëó÷àòè â ä³ÿëüí³ñòü îðгàí³â âëàäè 
äîäàòêîâ³ ðåñóðñè, à òàêîж âèêîðèñòîâóâàòè пðè-
âàòíó п³äпðèєìíèöüêó ³í³ö³àòèâó äëÿ äîñÿгíåííÿ 
ö³ëåé äåðжàâíîї ф³íàíñîâîї пîë³òèêè. 

Пèòàííÿ ñòîñîâíî пîшèðåííÿ êîðпîðàòèâíîї 
ñîö³àëüíîї â³äпîâ³äàëüíîñò³ пî÷àëè âèêëèêàòè 
íàóêîâèé ³íòåðåñ ñåðåä â³ò÷èзíÿíèх ³ зàðóб³жíèх 
â÷åíèх. Сüîгîäí³ ³ñíóє бàгàòî пðàöü, ó ÿêèх îпè-
ñóюòüñÿ òåîðåòè÷í³ зàñàäè ðîзâèòêó ñîö³àëüíèх 
зîбîâ’ÿзàíü б³зíåñó. Çâàжàю÷è íà öå, з’ÿñîâàíî, 
щî п³ä êîðпîðàòèâíîю ñîö³àëüíîю â³äпîâ³äàëü-
í³ñòю âàðòî ðîзóì³òè âзÿòòÿ ñóб’єêòîì п³äпðè-
єìíèöüêîї ä³ÿëüíîñò³ зîбîâ’ÿзàíü щîäî âèð³-
шåííÿ åêîëîг³÷íèх ³ ñîö³àëüíèх пðîбëåì îðгàí³â 

äåðжàâíîї âëàäè ÷è ì³ñöåâîгî ñàìîâðÿäóâàííÿ íà 
äîбðîâ³ëüíèé îñíîâ³. 

Нà íàшó äóìêó, îêðåñëåííÿ îð³єíòèð³â ðåà-
ë³зàö³ї êîðпîðàòèâíîї ñîö³àëüíîї â³äпîâ³äàëü-
íîñò³ äàñòü зìîгó б³зíåñ-ñòðóêòóðàì ÷³òê³шå 
фîðìóâàòè ñòðàòåг³÷í³ íàпðÿìè ä³ÿëüíîñò³, пðè-
éìàòè ð³шåííÿ щîäî ðåàë³зàö³ї ñîö³àëüíèх пðî-
гðàì, îö³íюâàòè âпëèâ ðèзèê³â íà äîñÿгíåííÿ 
íàì³÷åíèх ö³ëåé. Вâàжàєìî, щî пð³îðèòåò-
íèìè ñфåðàìè ñп³âпðàö³ ì³ж îðгàíàìè âëàäè òà 
ñóб’єêòàìè п³äпðèєìíèöüêîї ä³ÿëüíîñò³ ìàюòü 
бóòè гàëóз³ ñîö³àëüíîї ñфåðè, щî зàбåзпå÷óюòü 
пîòðåбè ñóñп³ëüñòâà â ÿê³ñíèх îñâ³òí³х, îзäîðîâ-
÷èх, êóëüòóðíèх пîñëóгàх, âèñîêîòåхíîëîг³÷í³é 
åêîëîг³÷íî ÷èñò³é пðîäóêö³ї, ñòâîðåíí³ íîâèх 
ðîбî÷èх ì³ñöü òîщî. Цå äàñòü зìîгó зàбåзпå÷èòè 
äîбðîбóò íàñåëåííÿ òà п³äâèщèòè ð³âåíü жèòòÿ 
íàñåëåííÿ.

Рис. 1. Компоненти реалізації корпоративної соціальної відповідальності в системі стратегії розвитку 
суб’єкта підприємницької діяльності

Джерело: складено авторами на основі джерел [23, с. 19; 24, с. 242]

 

Стратегія розвитку суб’єкта підприємницької діяльності 

Корпоративна соціальна відповідальність 

Ціннісні орієнтири: 
розвиток економічної, соціальної та екологічної сфери на засадах 

добровільності, інноваційності, справедливості 
 

Принципи: 
1) загальні: законності, обґрунтованості, відкритості, прозорості, послідовності, 
періодичності, ефективності, альтруїзму, звітності, відповідальності; 
2) спеціальні: узгодженості інтересів, галузевої спрямованості, партнерської 
взаємодії. 

 
Форми реалізації: 

1) класичні: благодійність, спонсорство, соціально спрямовані менеджмент, 
маркетинг та фінансова політика, комунікації із зацікавленими особами; 
2) інноваційні: державно-приватне партнерство, фандрайзинг, соціальні венчурні 
фонди, соціальне інвестування. 

Методи здійснення: 
1) фінансові: фінансова підтримка об’єктів соціально-економічної 
інфраструктури, надання безплатних послуг малозабезпеченим верствам 
населення, відрахування частини прибутку на благодійні цілі, участь у реалізації 
суспільно важливих проєктів; 
2) організаційні: створення спеціальних підрозділів, що займаються 
корпоративною соціальною відповідальністю та фондів для реалізації цих цілей; 
співпраця з державними і недержавними фінансовими інституціями. 

Оцінка отриманих результатів: 
аудити, ревізії, експертні висновки незалежних фахівців 
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Petrushka Olena
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CORPORATE SOCIAL RESPONSIBILITY IN THE CONTEXT OF IMPLEMENTING THE PRIORITIES 
OF THE STATE FINANCIAL POLICY

Summary
The author substantiates the expediency of intensifying partnerships between public authorities (local self-
government) and business entities to improve financing of infrastructure facilities. The article highlights the 
interpretation of the concept of «corporate social responsibility» by Ukrainian and foreign scholars, which 
made it possible to formulate the author's own interpretation of this concept as a commitment by business 
to address environmental and social problems of public authorities or local self-government on a voluntary 
basis. The article generalizes conceptual approaches to disclosing the content of the above definition, in par-
ticular, from the standpoint of instrumental, political, integrative, ethical and stakeholder approaches. It is 
found that the instrumental approach considers corporate social responsibility as a means of making a profit 
by an enterprise. The political approach is based on the allocation of corporate citizenship and corporate con-
stitutionalism. The integrative approach considers the need to include social needs in the circle of business 
interests. The ethical approach focuses on ethical issues that affect the relationship between business and the 
state and society. According to the stakeholder approach, the main goal of an entrepreneur – profit maximi-
zation – cannot be fully achieved without taking into account the interests of stakeholders. The article pres-
ents the main components of corporate social responsibility implementation, which include values, principles, 
forms, methods and evaluation of the results obtained. The author identifies the priority areas of cooperation 
between the state and business, in particular those that meet the needs of society for quality educational, 
health and cultural services, high-tech environmentally friendly products, and the creation of new jobs. It is 
argued that in the context of a constant shortage of budget funds, the synergy of cooperation with business 
will contribute to the welfare of the population, improve the environment and create favorable conditions for 
the development of entrepreneurship.
Keywords: public authorities, local governments, business entities, corporate social responsibility, state 
financial policy, priority areas of activity.



Â³ñíèê ÎÍÓ ³ìåí³ ². ². Ìå÷íèêîâà. 2024. Ò. 29. Âèï. 3(101)

36

РОЗДІЛ 4 
МЕНЕДЖМЕНТ

УДК 004:614

DOI: https://doi.org/10.32782/2304-0920/3-101-6

Бачук О. Р.
Хàðê³âñüêèé íàö³îíàëüíèé óí³âåðñèòåò ³ìåí³ В. Н. Кàðàз³íà 

ÖÈФÐÎÂÀ ÒÐÀÍÑФÎÐМÀÖ²Я Â ÑÈÑÒÅМ² ÎХÎÐÎÍÈ ЗÄÎÐÎÂ'Я

Сòàòòÿ пðèñâÿ÷åíà àíàë³зó öèфðîâîї òðàíñфîðìàö³ї â ñèñòåì³ îхîðîíè зäîðîâ'ÿ, ÿêà є ñòðàòåг³÷íèì ³ìпå-
ðàòèâîì äëÿ пîêðàщåííÿ ÿêîñò³ ìåäè÷íèх пîñëóг, п³äâèщåííÿ åфåêòèâíîñò³ òà зìåíшåííÿ âèòðàò. Цèф-
ðîâà òðàíñфîðìàö³ÿ âêëю÷àє âпðîâàäжåííÿ åëåêòðîííèх ìåäè÷íèх зàпèñ³â, òåëåìåäèöèíè, шòó÷íîгî 
³íòåëåêòó òà àíàë³зó âåëèêèх äàíèх, щî îпòèì³зóє êë³í³÷í³ òà óпðàâë³íñüê³ пðîöåñè, пîêðàщóю÷è êîîð-
äèíàö³ю ìåäè÷íèх пîñëóг òà зìåíшóю÷è ê³ëüê³ñòü пîìèëîê ó ä³àгíîñòèö³ òà ë³êóâàíí³. Дîñë³äжåííÿ 
зîñåðåäжåíî íà з'ÿñóâàíí³ òîгî, ÿê öèфðîâà òðàíñфîðìàö³ÿ ìîжå äîпîâíèòè, à íå зàì³íèòè, âзàєìîä³ю 
ëюäåé ó ñфåð³ íàäàííÿ ìåäè÷íèх пîñëóг, âèð³шóю÷è пèòàííÿ пîðóшåííÿ зâ’ÿзêó ì³ж пàö³єíòîì ³ пîñòà-
÷àëüíèêîì òà ðîзб³жíîñò³ â öèфðîâ³é гðàìîòíîñò³. Ðîзгëÿíóòî åêîíîì³÷í³ íàñë³äêè öèфðîâîї òðàíñфîð-
ìàö³ї, âêëю÷àю÷è àíàë³з âèгîä òà ðèзèê³â, à òàêîж пîòåíö³àëó åêîíîì³ї êîшò³â зàâäÿêè ñпðîщåíèì 
ðîбî÷èì пðîöåñàì ³ îпòèì³зîâàíîìó ðîзпîä³ëó ðåñóðñ³â. Сòàòòÿ òàêîж àíàë³зóє пîòåíö³àë öèфðîâèх 
³íñòðóìåíò³â äëÿ ðîзшèðåííÿ äîñòóпó äî ìåäè÷íîї äîпîìîгè â íåäîñòàòíüî îбñëóгîâóâàíèх гðîìàäàх, 
ñпðèÿю÷è ð³âíîñò³ äîñòóпó äî пîñëóг ó ñèñòåì³ îхîðîíè зäîðîâ'ÿ.
Ключові слова: öèфðîâà òðàíñфîðìàö³ÿ, îхîðîíà зäîðîâ'ÿ, òåëåìåäèöèíà, шòó÷íèé ³íòåëåêò, âåëèê³ äàí³.

Постановка проблеми. Сó÷àñíèé ëàíäшàфò 
îхîðîíè зäîðîâ'ÿ пåðåжèâàє пåð³îä гëèбîêîї 
òðàíñфîðìàö³ї, зóìîâëåíîї пðèñêîðåíîю ³íòåгðà-
ö³єю öèфðîâèх òåхíîëîг³é [3; 8; 18; 28]. Цÿ зì³íà 
пàðàäèгìè â³äîìà ÿê öèфðîâà òðàíñфîðìàö³ÿ, ÿêà 
âèхîäèòü зà ðàìêè пðîñòîгî âпðîâàäжåííÿ òåх-
íîëîг³é. Цå ñòðàòåг³÷íèé ³ìпåðàòèâ, ÿêèé ìîжå 
äîêîð³ííî зì³íèòè íàäàííÿ ìåäè÷íèх пîñëóг, 
îпòèì³зóâàòè êë³í³÷í³ ðåзóëüòàòè òà ðîзшèðèòè 
ìîжëèâîñò³ пàö³єíò³â.

Сфåðà öèфðîâîї òðàíñфîðìàö³ї â îхîðîí³ 
зäîðîâ’ÿ, щî ðîзâèâàєòüñÿ, пðîпîíóє ñпðèÿòëèâèé 
ґðóíò äëÿ íàóêîâèх äîñë³äжåíü ³з пîòåíö³àëîì 
äëÿ ðåâîëюö³ї â íàäàíí³ ìåäè÷íîї äîпîìîгè, îпòè-
ì³зàö³ї ðåзóëüòàò³â äëÿ пàö³єíò³â ³ зàбåзпå÷åííÿ 
ñò³éêîñò³ åêîñèñòåì îхîðîíè зäîðîâ’ÿ. Цÿ äîñë³ä-
íèöüêà ñфåðà äàє ÷óäîâó ìîжëèâ³ñòü âèð³шèòè 
âàжëèâ³ пèòàííÿ, ÿê³ фîðìóâàòèìóòü ìàéбóòíє 
îхîðîíè зäîðîâ’ÿ. П³äòâåðäжåííÿì зíà÷óщîñò³ 
öèфðîâèх òåхíîëîг³é ó ìåäèöèí³ є ³íâåñòèö³ї 
ó öåé ñåêòîð. Нà ðèñ. 1 пðåäñòàâëåíà ñòðóêòóðà 
³íâåñòèö³é ó ð³зí³ ñфåðè ìåäèöèíè ó 2021 ðîö³, щî 
зàñâ³ä÷óє âåëè÷åзíèé пîòåíö³àë öüîгî ðèíêó äëÿ 
пîäàëüшîгî ðîзâèòêó. 

Кëю÷îâèì пèòàííÿì пðè öüîìó є òå, щîб 
öèфðîâà òðàíñфîðìàö³ÿ äîпîâíюâàëà, à íå зàì³-
íюâàëà âзàєìîä³ю ëюäåé ó ñфåð³ íàäàííÿ ìåäè÷-
íèх пîñëóг. В³äпîâ³äíî, äîñë³äжåííÿ ó ö³é ñфåð³ 
ìàюòü бóòè ñпðÿìîâàí³ íà âèâ÷åííÿ ñòðàòåг³ї 
п³äòðèìêè îð³єíòîâàíîгî íà ëюäèíó п³äхîäó äî 
äîгëÿäó, âèð³шóю÷è пîòåíö³éí³ пðîбëåìè, ÿê-îò 
пîðóшåííÿ зâ’ÿзêó ì³ж пàö³єíòîì ³ пîñòà÷àëüíè-
êîì пîñëóг ³ ðîзб³жíîñò³ â öèфðîâ³é гðàìîòíîñò³ 
[5; 21]. Îòжå, íàóêîâèé пîшóê ó ö³é ñфåð³ ìàє 
пîëÿгàòè â òîìó, щîб âèêîðèñòîâóâàòè öèфðîâ³ 
òåхíîëîг³ї äëÿ пîñèëåííÿ, à íå âèò³ñíåííÿ жèò-
òєâî âàжëèâîї ðîë³ ìåäè÷íèх пðàö³âíèê³â. Нà 
ðèñ. 2 пðåäñòàâëåíî пîð³âíÿëüíèé àíàë³з òðàäè-
ö³éíîї òà öèфðîâîї ìåäèöèíè, ÿêèé äåìîíñòðóє, 
щî пîбóäîâà ³íäèâ³äóàëüíîї òðàєêòîð³ї ë³êóâàííÿ 
ìàє б³ëüшå пåðñпåêòèâ ñàìå пðè зàñòîñóâàíí³ öèф-
ðîâèх òåхíîëîг³é. 

Ðîзóì³ííÿ åêîíîì³÷íèх íàñë³äê³â öèфðîâîї 
òðàíñфîðìàö³ї â îхîðîí³ зäîðîâ’ÿ є íàäзâè÷àéíî 
âàжëèâèì. Сåðåä пð³îðèòåòíèх àñпåêò³â ñë³ä 
âèзíà÷èòè àíàë³з âèòðàò ³ âèгîä, äîñë³äжåííÿ 
пîòåíö³àëó åêîíîì³ї êîшò³â зà ðàхóíîê ñпðîщå-
íèх ðîбî÷èх пðîöåñ³â ³ îпòèì³зîâàíîгî ðîзпîä³ëó 
ðåñóðñ³â. Кð³ì òîгî, óâàгè зàñëóгîâóє âèÿâëåííÿ 
пîòåíö³àëó âèêîðèñòàííÿ öèфðîâèх ³íñòðóìåí-
ò³â äëÿ ðîзшèðåííÿ äîñòóпó äî ìåäè÷íîї äîпî-
ìîгè â гðîìàäàх, ÿê³ íåäîñòàòíüî îбñëóгîâóюòüñÿ, 
ñпðèÿю÷è ð³âíîìó äîñòóпó äî пîñëóг â îхîðîí³ 
зäîðîâ’ÿ òà гàðàíòóю÷è, щî пåðåâàгè öèфðîâîї 
òðàíñфîðìàö³ї îхîпëÿòü óñ³ гðóпè íàñåëåííÿ.

Аналіз останніх досліджень і публікацій. 
Пèòàííÿ öèфðîâîї òðàíñфîðìàö³ї є êîìпëåêñíèì 
òà бàгàòîàñпåêòíèì, îñîбëèâî äëÿ ñèñòåìè îхîðîíè 
зäîðîâ’ÿ. Нàпðèêëàä, зàгàëüí³ пîëîжåííÿ âèзíà-
÷åííÿ пîíÿòòÿ öèфðîâîї òðàíñфîðìàö³ї äîñë³-
äжóâàëè Hesse B.W. [13], Gong C. & Ribiere V. 
[12], Stoumpos A.I., Kitsios F. & Talias M.A. [26], 
Massaro M. [19], Raimo N., De Turi I., Albergo F. & 
Vitolla F. [23]. Пèòàííÿ âпðîâàäжåííÿ öèфðîâèх 
ðåñóðñ³â ó ìåäè÷íó ñфåðó ðîзгëÿäàëè Hsiao C.J., 
Hing E. & Ashman J. [14], Kvedar J., Coye M.J., 
Everett W. [18], Ashley E.A. [3], Char D.S., 
Shah N.H. & Magnus D. [6], Buntin M. òà ³í. [5], 
Biancone òà ³í. [4].

Впðîâàäжåííÿ òåëåìåäèöèíè äîñë³äжóâàëè 
Dorsey E.R. & Topol E.J. [9], Koonin òà ³í. [16], 
Sims S., Reed J.E. & Weaver T. [25]. Çàñòîñó-
âàííÿ шòó÷íîгî ³íòåëåêòó òà BigData ó ìåäèöèí³ 
ðîзгëÿäàëè ó ñâîїх íàóêîâèх пðàöÿх Wang F., 
Casalino L.P. & Khullar D. [30], Raghupathi W. 
& Raghupathi V. [22], Topol E.J. [28]. Çàпðîâà-
äжåííÿ åëåêòðîííèх êàðòîê òà öèфðîâ³зàö³ї 
³íфîðìàö³ї ó зàêëàäàх îхîðîíè зäîðîâ’ÿ ðîз-
гëÿäàëè Fernandez-Marcelo P.G. Тà ³í. [10], 
Cresswell K. M., Worth A. & Sheikh A. [7], Adler-
Milstein J. & Jha A.K. [1].

Виділення невирішених раніше частин 
загальної проблеми. Вàжëèâèì пèòàííÿì, ÿêå 
пîòðåбóє пîäàëüшîгî íàóêîâîгî îбґðóíòóâàííÿ 
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Рис. 1. Цифрові категорії охорони здоров’я, які найбільше фінансуються,  
у першій половині 2021 року (млрд дол. США) 

Джерело: [27] 

 

 
Рис. 2. Відмінності між традиційною та цифровою охороною здоров’я

Джерело: [20]
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é äîñë³äжåííÿ, є пîгëèбëåííÿ ðîзóì³ííÿ öèф-
ðîâîї òðàíñфîðìàö³ї ó ñèñòåì³ îхîðîíè зäîðîâ’ÿ, 
щî зíà÷íî пîêðàщèòü пðîöåñ ðîзóì³ííÿ ñòðàòå-
г³÷íèх íàпðÿì³â її пîäàëüшîї öèфðîâîї òðàíñ-
фîðìàö³ї. 

Мета дослідження пîëÿгàє ó âèзíà÷åíí³ àêòó-
àëüíèх àñпåêò³â öèфðîâîї òðàíñфîðìàö³ї ó ñèñòåì³ 
îхîðîíè зäîðîâ’ÿ â óìîâàх ñó÷àñíèх гëîбàëüíèх 
пåðåòâîðåíü.

Виклад основного матеріалу. Цèфðîâà òðàíñ-
фîðìàö³ÿ â îхîðîí³ зäîðîâ'ÿ – öå ³íòåгðàö³ÿ 
öèфðîâèх òåхíîëîг³é ó âñ³ àñпåêòè íàäàííÿ òà 
óпðàâë³ííÿ ìåäè÷íèìè пîñëóгàìè, щî äîêîð³ííî 
зì³íює òðàäèö³éí³ пðàêòèêè з ìåòîю пîêðàщåííÿ 
ðåзóëüòàò³â ë³êóâàííÿ пàö³єíò³â, п³äâèщåííÿ 
åфåêòèâíîñò³ òà зìåíшåííÿ âèòðàò. Дëÿ êîíöåп-
òóàëüíîгî îбґðóíòóâàííÿ öüîгî пîíÿòòÿ пîòð³бíî 
÷³òêî зðîзóì³òè з ÷îгî ñêëàäàєòüñÿ éîгî зì³ñòîâíå 
íàпîâíåííÿ, щî пåðåäбà÷àє óðàхóâàííÿ íàñòóпíèх 
åëåìåíò³â [30]: 

1. Вèзíà÷åííÿ пîâèíí³ бóòè фîðìàëüíî ñфîð-
ìóëüîâàí³ з âèêîðèñòàííÿì пðèì³òèâíèх òà пîх³ä-
íèх òåðì³í³â.

2. Кîжíå пîíÿòòÿ ìàє бóòè îäíîзíà÷íî âèзíà-
÷åíå. Фîðìàëüí³ êîíöåпòóàëüí³ âèзíà÷åííÿ пîâè-
íí³ ÿêîìîгà òî÷í³шå â³äпîâ³äàòè éîгî êîíîòàö³ї.

3. Вèзíà÷åííÿ пîâèíí³ âêëю÷àòè ëèшå îäíî-
зíà÷í³ òà зðîзóì³ë³ òåðì³íè.

4. Дåф³í³ö³ї пîâèíí³ ìàòè ÿêîìîгà ìåíшå òåð-
ì³í³â ó êîíöåпòóàëüíîìó âèзíà÷åíí³, щîб óíèê-
íóòè пîðóшåííÿ ÷åñíîòè «äîбðîї» òåîð³ї.

5. Вèзíà÷åííÿ пîâèíí³ бóòè óзгîäжåíèìè 
â ìåжàх гàëóз³. Фîðìàëüí³ êîíöåпòóàëüí³ âèзíà-
÷åííÿ пîâèíí³ бóòè ìàêñèìàëüíî ñхîжèìè â ð³з-
íèх äîñë³äжåííÿх.

6. Вèзíà÷åííÿ íå пîâèíí³ ðîзшèðюâàòè жîä-
íîгî òåðì³íó.

7. У âèзíà÷åííÿх íå ìîжíà ââîäèòè íîâ³ г³пî-
òåзè.

8. Сòàòèñòè÷í³ òåñòè íà âàë³äí³ñòü зì³ñòó пîâè-
íí³ пðîâîäèòèñÿ п³ñëÿ фîðìàëüíîгî âèзíà÷åííÿ 
òåðì³í³â. 

У ðîбîò³ Vial G. «Understanding digital 
transformation: A review and a research agenda» 
[29] öèфðîâà òðàíñфîðìàö³ÿ ðîзгëÿäàєòüñÿ ÿê 
пðîöåñ âèêîðèñòàííÿ íîâèх öèфðîâèх òåхíîëîг³é 
äëÿ пîêðàщåííÿ б³зíåñ-ðåзóëüòàò³â, âêëю÷àю÷è 
п³äâèщåííÿ åфåêòèâíîñò³ îпåðàö³é òà ñòâîðåííÿ 
íîâèх б³зíåñ-ìîäåëåé.

Schallmo D., Williams C.A. & Boardman L. [24] 
âèзíà÷àюòü öèфðîâó òðàíñфîðìàö³ÿ ÿê êîíñòðóêò, 
ÿêèé âêëю÷àє ³íòåгðàö³ю öèфðîâèх òåхíîëîг³é 
ó âñ³ àñпåêòè б³зíåñó, щî зì³íює ñпîñ³б éîгî фóíê-
ö³îíóâàííÿ òà íàäàííÿ ö³ííîñò³ êë³єíòàì, à òàêîж 
âèìàгàє àäàпòàö³ї îðгàí³зàö³éíîї êóëüòóðè.

Нà íàш пîгëÿä, íàéб³ëüш âäàëèì òà пîâíèì 
є âèзíà÷åííÿ öèфðîâîї òðàíñфîðìàö³ї ó ðîбîò³ 
Gong C. òà Ribiere V. Developing a unified definition 
of digital transformation [12] ÿê «пðîöåñ фóíäà-
ìåíòàëüíèх зì³í, щî зàбåзпå÷óєòüñÿ ³ííîâàö³éíèì 
âèêîðèñòàííÿì öèфðîâèх òåхíîëîг³é, щî ñóпðîâî-
äжóєòüñÿ ñòðàòåг³÷íèì âèêîðèñòàííÿì êëю÷îâèх 
ðåñóðñ³â ³ ìîжëèâîñòåé, з ìåòîю ðàäèêàëüíîгî 
пîë³пшåííÿ ä³ÿëüíîñò³ îðгàí³зàö³ї òà пåðåîñìèñ-
ëåííÿ її ö³íí³ñíîї пðîпîзèö³ї äëÿ зàö³êàâëåíèх 
ñòîð³í». Пðè öüîìó â ÿêîñò³ зàö³êàâëåíèх ñòîð³í 
ìîжóòü бóòè îðгàí³зàö³ÿ, б³зíåñ-ìåðåжà, гàëóзü, 
äåðжàâà, ñóñп³ëüñòâî. 

Îòжå, óзàгàëüíюю÷è ö³ п³äхîäè, ìîжíà âèзíà-
÷èòè öèфðîâó òðàíñфîðìàö³ю ÿê бàгàòîгðàííèé 
пðîöåñ, щî âêëю÷àє ³ííîâàö³éíå âèêîðèñòàííÿ 
öèфðîâèх òåхíîëîг³é, ³íòåгðàö³ю öèх òåхíîëîг³é 

ó âñ³ àñпåêòè б³зíåñó, àäàпòàö³ю îðгàí³зàö³é-
íîї êóëüòóðè, ñòðàòåг³÷íå óпðàâë³ííÿ ðåñóðñàìè 
³ ìîжëèâîñòÿìè. Пðè öüîìó öèфðîâà òðàíñфîð-
ìàö³ÿ ñпðÿìîâàíà íà ðàäèêàëüíå пîêðàщåííÿ б³з-
íåñ-пðîöåñ³â, ñòâîðåííÿ íîâèх б³зíåñ-ìîäåëåé òà 
п³äâèщåííÿ ö³ííîñò³, ÿêó îðгàí³зàö³ÿ íàäàє ñâîїì 
êë³єíòàì òà ³íшèì зàö³êàâëåíèì ñòîðîíàì (ñòåéê-
хîëäåðàì).

Щîäî öèфðîâîї òðàíñфîðìàö³ї ó ìåäèöèí³, òî 
âîíà â³ä³гðàє êëю÷îâó ðîëü ó п³äâèщåíí³ åфåê-
òèâíîñò³ òà пîêðàщåíí³ ÿêîñò³ ìåäè÷íèх пîñëóг. 
Çàñòîñóâàííÿ пåðåäîâèх öèфðîâèх òåхíîëîг³é, 
òàêèх ÿê åëåêòðîíí³ ìåäè÷í³ зàпèñè/êàðòêè, 
òåëåìåäèöèíà òà шòó÷íèé ³íòåëåêò (Ш²), äîзâî-
ëÿє зíà÷íî îпòèì³зóâàòè пðîöåñè ä³àгíîñòèêè, 
ë³êóâàííÿ òà óпðàâë³ííÿ пàö³єíòàìè. Нàпðèêëàä, 
âпðîâàäжåííÿ åëåêòðîííèх ìåäè÷íèх зàпèñ³â 
ñпðèÿє зíèжåííю пîìèëîê ó ìåäè÷íèх зàпèñàх, 
пîêðàщóє êîîðäèíàö³ю ì³ж ð³зíèìè ìåäè÷íèìè 
зàêëàäàìè òà зàбåзпå÷óє äîñòóп äî àêòóàëüíîї 
³íфîðìàö³ї пðî ñòàí пàö³єíòà â ðåжèì³ ðåàëüíîгî 
÷àñó. Вîäíî÷àñ, òåëåìåäèöèíà ðîзшèðює ìîжëè-
âîñò³ íàäàííÿ ìåäè÷íèх пîñëóг, îñîбëèâî ó â³ä-
äàëåíèх ðåг³îíàх, äîзâîëÿю÷è пàö³єíòàì îòðèìó-
âàòè êîíñóëüòàö³ї ñпåö³àë³ñò³â бåз íåîбх³äíîñò³ 
ф³зè÷íîї пðèñóòíîñò³. Кð³ì òîгî, öèфðîâà òðàíñ-
фîðìàö³ÿ ñпðèÿє ðîзâèòêó пåðñîíàë³зîâàíîї ìåäè-
öèíè, ÿêà бàзóєòüñÿ íà àíàë³з³ âåëèêèх îбñÿг³â 
äàíèх (Big Data) òà âèêîðèñòàíí³ Ш² äëÿ ðîзðîбêè 
³íäèâ³äóàëüíèх пëàí³â ë³êóâàííÿ. Çàâäÿêè öüîìó 
ñòàє ìîжëèâèì âðàхóâàííÿ гåíåòè÷íèх, åêîëîг³÷-
íèх òà ñпîñîбó жèòòÿ фàêòîð³â êîжíîгî пàö³єíòà 
пðè âèбîð³ îпòèìàëüíèх òåðàпåâòè÷íèх п³äхîä³â. 
Нàпðèêëàä, àëгîðèòìè Ш² ìîжóòü пðîгíîзóâàòè 
åфåêòèâí³ñòü ð³зíèх ìåòîä³â ë³êóâàííÿ äëÿ êîí-
êðåòíîгî пàö³єíòà, щî зíà÷íî п³äâèщóє шàíñè íà 
óñп³шíå îäóжàííÿ. Тàêèì ÷èíîì, öèфðîâà òðàíñ-
фîðìàö³ÿ ó ìåäèöèí³ íå ò³ëüêè п³äâèщóє ÿê³ñòü òà 
äîñòóпí³ñòü ìåäè÷íèх пîñëóг, àëå é ñпðèÿє ³ííî-
âàö³éíîìó ðîзâèòêó гàëóз³ зàгàëîì.

Ðîзгëÿíåìî б³ëüш äåòàëüíî êîìпîíåíòè öèф-
ðîâîї òðàíñфîðìàö³ї ó ñèñòåì³ îхîðîíè зäîðîâ’ÿ 
(äèâ. òàб. 1).

Çàзíà÷èìî, щî öèфðîâà òðàíñфîðìàö³ÿ ñóò-
òєâî âпëèâàє íà ñèñòåìó îхîðîíè зäîðîâ'ÿ, ñпðè-
ÿю÷è п³äâèщåííю її åфåêòèâíîñò³, äîñòóпíîñò³ òà 
ÿêîñò³. ²íòåгðàö³ÿ ñó÷àñíèх öèфðîâèх òåхíîëîг³é, 
òàêèх ÿê åëåêòðîíí³ ìåäè÷í³ зàпèñè, òåëåìåäè-
öèíà, шòó÷íèé ³íòåëåêò ³ âåëèê³ äàí³, äîзâîëÿє 
îпòèì³зóâàòè óпðàâë³íñüê³ òà êë³í³÷í³ пðîöåñè. 
Цå âåäå äî пîêðàщåííÿ êîîðäèíàö³ї ìåäè÷íèх 
пîñëóг, зìåíшåííÿ ê³ëüêîñò³ пîìèëîê ó ä³àгíîñ-
òèö³ òà ë³êóâàíí³, à òàêîж п³äâèщåííÿ òî÷íîñò³ 
пðîгíîзóâàííÿ зàхâîðюâàíü. Çàâäÿêè öèфðîâ³é 
òðàíñфîðìàö³ї, ìåäè÷í³ зàêëàäè ìîжóòü åфåêòèâ-
í³шå âèêîðèñòîâóâàòè ðåñóðñè, íàäàю÷è пàö³єí-
òàì б³ëüш пåðñîíàë³зîâàíó ³ ñâîє÷àñíó äîпîìîгó, 
щî â ê³íöåâîìó ðåзóëüòàò³ ñпðèÿє пîêðàщåííю 
зàгàëüíîгî ð³âíÿ зäîðîâ'ÿ íàñåëåííÿ.

Пðîàíàë³зóєìî âпëèâ, ÿêèé ìîжå ìàòè òîé 
÷è ³íшèé êîìпîíåíò öèфðîâîї òðàíñфîðìàö³ї 
ó ñèñòåì³ îхîðîíè зäîðîâ’ÿ ÿê пîзèòèâíèé ÷èííèê 
öüîгî пðîöåñó (äèâ. òàбë. 2): 

Пðîòå íå пîòð³бíî зàбóâàòè, щî âпðîâàäжåííÿ 
öèфðîâèх ðåñóðñ³â îбóìîâëює ³ ðÿä âèêëèê³â, ÿê³ 
óзàгàëüíåí³ ó òàбë. 3. 

Аíàë³з íàóêîâèх пóбë³êàö³é òà äîñë³äжåíü [2; 
3; 8; 15; 16; 28] äîзâîëèâ ñфîðìóâàòè пóë ìàé-
бóòí³х òåíäåíö³é/òåðåíä³â, ÿê³ î÷³êóюòü öèфðîâó 
òðàíñфîðìàö³ю ó ñèñòåì³ îхîðîíè зäîðîâ’ÿ ó íàé-
бëèж÷èé ÷àñ. Î÷³êóєòüñÿ, щî ðîзðîбêà б³ëüш 
ñêëàäíèх ³íñòðóìåíò³â шòó÷íîгî ³íòåëåêòó äëÿ 
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Тàбëèöÿ 1
Компоненти цифрової трансформації у системі охорони здоров’я

№
Компонент цифрової 

трансформації у системі 
охорони здоров’я

Значення для системи охорони здоров’я
Науковці, які 
досліджували 
це питання

1 Еëåêòðîíí³ ìåäè÷í³ 
êàðòêè

öå öèфðîâ³ âåðñ³ї пàпåðîâèх êàðò пàö³єíò³â, щî зàбåзпå÷óюòü äîñòóп 
àâòîðèзîâàíèх êîðèñòóâà÷³â äî ³íфîðìàö³ї â ðåжèì³ ðåàëüíîгî 
÷àñó, îð³єíòîâàíîї íà пàö³єíòà. Ц³ зàпèñè п³äâèщóюòü òî÷í³ñòü 
³ ÿñí³ñòü ìåäè÷íîї äîêóìåíòàö³ї òà пîëåгшóюòü îбì³í äàíèìè 
ì³ж пîñòà÷àëüíèêàìè ìåäè÷íèх пîñëóг, òèì ñàìèì пîêðàщóю÷è 
êîîðäèíîâàíó ìåäè÷íó äîпîìîгó

[14]

2 Тåëåìåäèöèíà Тåëåìåäèöèíà âèêîðèñòîâóє òåëåêîìóí³êàö³éí³ òåхíîëîг³ї äëÿ 
äèñòàíö³éíîгî íàäàííÿ êë³í³÷íîї ìåäè÷íîї äîпîìîгè. Вîíà зíà÷íî 
ðîзшèðює äîñòóп äî ìåäè÷íîї äîпîìîгè, îñîбëèâî â ñ³ëüñüê³é ì³ñöåâîñò³ 
òà ðàéîíàх з íåäîñòàòí³ì ð³âíåì îбñëóгîâóâàííÿ, ³ зìåíшóє пîòðåбó â 
îñîбèñòèх â³зèòàх, òèì ñàìèì зàîщàäжóю÷è ÷àñ ³ ðåñóðñè

[9]

3 Ìîб³ëüíå зäîðîâ'ÿ 
(mHealth)

Ìîб³ëüíà îхîðîíà зäîðîâ'ÿ îхîпëює âèêîðèñòàííÿ ìîб³ëüíèх пðèñòðîїâ 
³ äîäàòê³â äëÿ ìîí³òîðèíгó òà óпðàâë³ííÿ зäîðîâ'ÿì. Цå äîзâîëÿє 
пàö³єíòàì â³äñòåжóâàòè пîêàзíèêè ñâîгî зäîðîâ'ÿ ³ ñп³ëêóâàòèñÿ 
з ìåäè÷íèìè пðàö³âíèêàìè, пîëåгшóю÷è ë³êóâàííÿ хðîí³÷íèх 
зàхâîðюâàíü ³ пðîф³ëàêòèêó
Нàò³ëüí³ пðèñòðîї, зîêðåìà ñìàðò-гîäèííèêè òà ф³òíåñ-òðåêåðè, 
â³äñòåжóюòü пîêàзíèêè зäîðîâ'ÿ â ðåжèì³ ðåàëüíîгî ÷àñó. Вîíè 
íàäàюòü äàí³ пðî ф³зè÷íó àêòèâí³ñòü, ÷àñòîòó ñåðöåâèх ñêîðî÷åíü, 
ðåжèì ñíó òà ³íш³ жèòòєâî âàжëèâ³ пîêàзíèêè, äîпîìàгàю÷è â 
ðàííüîìó âèÿâëåíí³ пîòåíö³éíèх пðîбëåì з³ зäîðîâ'ÿì ³ ñпðèÿю÷è 
пðîàêòèâíîìó óпðàâë³ííю зäîðîâ'ÿì

[11; 21]

4 Шòó÷íèé ³íòåëåêò (Ш²) òà 
ìàшèííå íàâ÷àííÿ

Аëгîðèòìè шòó÷íîгî ³íòåëåêòó òà ìàшèííîгî íàâ÷àííÿ àíàë³зóюòü 
ìåäè÷í³ äàí³, щîб äîпîìîгòè â ä³àгíîñòèö³, пëàíóâàíí³ ë³êóâàííÿ 
òà пðîгíîñòè÷í³é àíàë³òèö³. Ц³ òåхíîëîг³ї п³äâèщóюòü òî÷í³ñòü 
ä³àгíîñòèêè òà пåðñîíàë³зóюòü ìåäèöèíó, îäíî÷àñíî ñпðîщóю÷è 
àäì³í³ñòðàòèâí³ зàâäàííÿ, òàê³ ÿê âèñòàâëåííÿ ðàхóíê³â ³ пëàíóâàííÿ

[27]

5 Вåëèê³ äàí³ òà àíàë³òèêà Вåëèê³ äàí³ òà àíàë³òèêà пåðåäбà÷àюòü зб³ð òà àíàë³з âåëè÷åзíèх 
îбñÿг³â äàíèх пðî ñòàí зäîðîâ'ÿ äëÿ âèÿâëåííÿ òåíäåíö³é òà 
пîêðàщåííÿ пðîöåñó пðèéíÿòòÿ ð³шåíü. Цåé п³äх³ä п³äòðèìóє 
óпðàâë³ííÿ зäîðîâ'ÿì íàñåëåííÿ, пðîгíîñòè÷íó àíàë³òèêó òà ñпðèÿє 
ðîзâèòêó äîñë³äжåíü ³ ðîзðîбîê ó ìåäè÷íèх гàëóзÿх

[22]

6 Тåхíîëîг³ÿ бëîê÷åéí Тåхíîëîг³ÿ бëîê÷åéí пðîпîíóє бåзпå÷í³ òà пðîзîð³ ð³шåííÿ äëÿ 
îбì³íó òà збåð³гàííÿ äàíèх. Вîíà п³äâèщóє бåзпåêó, êîíф³äåíö³éí³ñòü 
³ ö³ë³ñí³ñòü äàíèх ó ñфåð³ îхîðîíè зäîðîâ'ÿ, à òàêîж ñпðèÿє 
³íòåðîпåðàбåëüíîñò³ ì³ж ð³зíèìè ñèñòåìàìè îхîðîíè зäîðîâ'ÿ

[2]

Джерело: складено автором на основі [2; 9; 11; 14; 21; 22; 27]

Тàбëèöÿ 2
Компонент цифрової трансформації у системі охорони здоров’я

Компоненти цифрової 
трансформації Позитивний вплив

П³äâèщåííÿ òî÷íîñò³ 
ä³àгíîñòèêè òà ë³êóâàííÿ

Цèфðîâà òðàíñфîðìàö³ÿ п³äâèщóє òî÷í³ñòü ä³àгíîñòèêè òà ë³êóâàííÿ зà äîпîìîгîю 
³íфîðìàö³ї, щî êåðóєòüñÿ äàíèìè, äîзâîëÿє ñêëàäàòè пåðñîíàë³зîâàí³ пëàíè ë³êóâàííÿ 
íà îñíîâ³ âñåб³÷íîгî àíàë³зó äàíèх ³ пîêðàщóє ë³êóâàííÿ хðîí³÷íèх зàхâîðюâàíü ³ 
пðîф³ëàêòè÷íå ë³êóâàííÿ [31].

П³äâèщåíà åфåêòèâí³ñòü Аâòîìàòèзàö³ÿ àäì³í³ñòðàòèâíèх зàâäàíü зìåíшóє íàâàíòàжåííÿ íà ìåäè÷íèé пåðñîíàë, 
îпòèì³зóє ðîбî÷³ пðîöåñè òà пîêðàщóє óпðàâë³ííÿ ðåñóðñàìè, щî пðèзâîäèòü äî шâèäшîгî 
òà åфåêòèâí³шîгî íàäàííÿ äîпîìîгè пàö³єíòàì [10].

Çíèжåííÿ âèòðàò Çìåíшóю÷è ê³ëüê³ñòü íåпîòð³бíèх òåñò³â ³ пðîöåäóð зàâäÿêè êðàщîìó àíàë³зó äàíèх, 
зíèжóю÷è àäì³í³ñòðàòèâí³ âèòðàòè зàâäÿêè àâòîìàòèзàö³ї òà зìåíшóю÷è ê³ëüê³ñòü 
пîâòîðíèх гîñп³òàë³зàö³é, öèфðîâà òðàíñфîðìàö³ÿ ñпðèÿє зíà÷í³é åêîíîì³ї êîшò³â ó ñфåð³ 
îхîðîíè зäîðîâ’ÿ [5].

П³äâèщåííÿ зàëó÷åííîñò³ 
пàö³єíò³â

Цèфðîâ³ ³íñòðóìåíòè íàäàюòü пàö³єíòàì êðàщèé äîñòóп äî ³íфîðìàö³ї пðî ñâîє зäîðîâ’ÿ, 
äîзâîëÿю÷è їì бðàòè àêòèâíó ó÷àñòü ó ë³êóâàíí³. Пîë³пшåííÿ êîìóí³êàö³ї ì³ж пàö³єíòàìè 
òà пîñòà÷àëüíèêàìè ìåäè÷íèх пîñëóг п³äâèщóє пðèхèëüí³ñòü äî пëàí³â ë³êóâàííÿ зàâäÿêè 
äèñòàíö³éíîìó ìîí³òîðèíгó òà íàгàäóâàííÿì [18] 

Кðàщèé äîñòóп äî пîñëóг 
äîгëÿäó

Тåëåìåäèöèíà òà mHealth ðîзшèðююòü ìåäè÷í³ пîñëóгè äëÿ â³ääàëåíèх ³ íåäîñòàòíüî 
îхîпëåíèх гðóп íàñåëåííÿ, зìåíшóюòü пåðåшêîäè äëÿ äîñòóпó äî ñпåö³àë³зîâàíîї äîпîìîгè 
òà п³äâèщóюòü бåзпåðåðâí³ñòü äîгëÿäó зà пàö³єíòàìè [25].

Джерело: складено автором на основі [5;10; 18; 25; 31]

ä³àгíîñòèêè òà ë³êóâàííÿ, à òàêîж ðîзшèðåííÿ 
âèêîðèñòàííÿ шòó÷íîгî ³íòåëåêòó â пåðñîíàë³зî-
âàí³é ìåäèöèí³ òà гåíîì³ö³ зíà÷íî пðîñóâàюòüñÿ 
[28]. Кð³ì òîгî, зàñòîñóâàííÿ пîñëóг òåëåìåäè-
öèíè п³ñëÿ пàíäåì³ї òà ³íòåгðàö³ÿ òåëåìåäèöèíè 
â ñòàíäàðòíó пðàêòèêó ìåäè÷íîгî îбñëóгîâóâàííÿ, 
éìîâ³ðíî, пðîäîâжèòü ðîзâèâàòèñÿ [16]. Пëàíó-
єòüñÿ б³ëüш шèðîêå âèêîðèñòàííÿ гåíåòè÷íèх 
³ ìîëåêóëÿðíèх äàíèх äëÿ àäàпòàö³ї ë³êóâàííÿ, 
à òàêîж пðîгðåñ ó гåíîì³ö³ òà б³îòåхíîëîг³ї, щî 

ñпðèÿòèìå ðîзâèòêó òî÷íîї ìåäèöèíè [3]. Вèêî-
ðèñòàííÿ пðèñòðîїâ ²íòåðíåòó ðå÷åé (IoT) â îхî-
ðîí³ зäîðîâ’ÿ пîêðàщèòü â³ääàëåíèé ìîí³òîðèíг 
³ зб³ð äàíèх ó ðåàëüíîìó ÷àñ³ [15]. Î÷³êóâàíèìè 
ìàéбóòí³ìè òåíäåíö³ÿìè є зб³ëüшåííÿ âèêîðèñ-
òàííÿ бëîê÷åéíó äëÿ бåзпå÷íîгî îбì³íó äàíèìè òà 
óпðàâë³ííÿ íèìè, à òàêîж ðîзâèòîê äåöåíòðàë³зî-
âàíèх ³íфîðìàö³éíèх ñèñòåì îхîðîíè зäîðîâ’ÿ [2].

Висновки з проведеного дослідження. Îòжå, 
öèфðîâà òðàíñфîðìàö³ÿ â îхîðîí³ зäîðîâ’ÿ зì³íює 
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Тàбëèöÿ 3
Виклики цифрової трансформації системи охорони здоров’я

Виклики цифрової трансформації 
системи охорони здоров’я Опис викликів

Бåзпåêà äàíèх òà їх 
êîíф³äåíö³éí³ñòü

Çàбåзпå÷åííÿ бåзпåêè êîíф³äåíö³éíîї ìåäè÷íîї ³íфîðìàö³ї òà äîòðèìàííÿ 
íîðìàòèâíèх àêò³â, òàêèх ÿê HIPAA, є êðèòè÷íèìè пðîбëåìàìè. Çàхèñò â³ä 
ê³бåðзàгðîз ³ âèòîêó äàíèх ìàє пåðшî÷åðгîâå зíà÷åííÿ [17].

Пîєäíàííÿ ð³зíèх öèфðîâèх 
ðåñóðñ³â

²íòåгðàö³ÿ ð³зíèх öèфðîâèх ñèñòåì ³ òåхíîëîг³é îхîðîíè зäîðîâ’ÿ, ñòàíäàðòèзàö³ÿ 
фîðìàò³â äàíèх ³ пîäîëàííÿ ðîз’єäíàíèх äàíèх ó ñфåð³ îхîðîíè зäîðîâ’ÿ є ñóòòєâèìè 
пåðåшêîäàìè äëÿ äîñÿгíåííÿ бåзпåðåб³éíîї ñóì³ñíîñò³ [1].

Вàðò³ñòü âпðîâàäжåííÿ Вèñîê³ пî÷àòêîâ³ ³íâåñòèö³ї â òåхíîëîг³ї òà ³íфðàñòðóêòóðó, íàâ÷àííÿ пåðñîíàëó 
îхîðîíè зäîðîâ’ÿ âèêîðèñòàííю íîâèх òåхíîëîг³é òà óпðàâë³ííÿ пåðåхîäîì â³ä 
зàñòàð³ëèх ñèñòåì äî öèфðîâèх пëàòфîðì ñòàíîâëÿòü зíà÷í³ пðîбëåìè [7].

Ðåгóëÿòîðí³ òà åòè÷í³ пèòàííÿ Нàâ³гàö³ÿ ñêëàäíèì íîðìàòèâíèì ëàíäшàфòîì, âèð³шåííÿ åòè÷íèх пèòàíü, 
пîâ’ÿзàíèх з³ шòó÷íèì ³íòåëåêòîì ³ âèêîðèñòàííÿì äàíèх, à òàêîж зàбåзпå÷åííÿ 
ñпðàâåäëèâîгî äîñòóпó äî öèфðîâèх òåхíîëîг³é îхîðîíè зäîðîâ’ÿ є êðèòè÷íî 
âàжëèâèìè ì³ðêóâàííÿìè [6].

Джерело: складено автором на основі [1;6; 7; 17]

фîðìó гàëóз³, пðîпîíóю÷è ÷èñëåíí³ пåðåâàгè, 
âîäíî÷àñ ñòâîðюю÷è âèêëèêè, ÿê³ íåîбх³äíî âèð³-
шèòè. Пîñò³éíèé ðîзâèòîê öèфðîâèх òåхíîëîг³é 
îб³öÿє пîäàëüшó ðåâîëюö³ю â íàäàíí³ ìåäè÷íîї 
äîпîìîгè òà пîêðàщåííÿ ðåзóëüòàò³â ë³êóâàííÿ 
пàö³єíò³â. Цèфðîâà òðàíñфîðìàö³ÿ ñèñòåìè îхî-
ðîíè зäîðîâ'ÿ ìàє зíà÷íèé âпëèâ íà åфåêòèâ-
í³ñòü òà ÿê³ñòü ìåäè÷íèх пîñëóг. Впðîâàäжåííÿ 
åëåêòðîííèх ìåäè÷íèх êàðòîê, òåëåìåäèöèíè òà 
шòó÷íîгî ³íòåëåêòó (Ш²) äîзâîëÿє îпòèì³зóâàòè 
пðîöåñè ä³àгíîñòèêè, ë³êóâàííÿ òà óпðàâë³ííÿ 
пàö³єíòàìè, щî ñпðèÿє пîêðàщåííю ðåзóëüòàò³â 
ë³êóâàííÿ òà зíèжåííю âèòðàò. Цèфðîâ³ ³íñòðó-
ìåíòè п³äâèщóюòü òî÷í³ñòü ä³àгíîñòèêè òà äîзâî-
ëÿюòü ñêëàäàòè пåðñîíàë³зîâàí³ пëàíè ë³êóâàííÿ 
íà îñíîâ³ àíàë³зó âåëèêèх îбñÿг³â äàíèх. Вàжëè-
âèì àñпåêòîì є òàêîж ðîзшèðåííÿ ìîжëèâîñòåé 
пàö³єíò³â зàâäÿêè äîñòóпó äî ³íфîðìàö³ї пðî ñâîє 
зäîðîâ'ÿ òà пîêðàщåííю êîìóí³êàö³ї з ìåäè÷íèì 
пåðñîíàëîì.

Пîäàëüш³ äîñë³äжåííÿ â ñфåð³ öèфðîâîї òðàíñ-
фîðìàö³ї îхîðîíè зäîðîâ'ÿ пîâèíí³ зîñåðåäèòèñÿ 
íà ðîзðîбö³ б³ëüш ñêëàäíèх ³íñòðóìåíò³â шòó÷-
íîгî ³íòåëåêòó äëÿ ä³àгíîñòèêè òà ë³êóâàííÿ, 
à òàêîж íà ðîзшèðåíí³ âèêîðèñòàííÿ Ш² â пåðñî-
íàë³зîâàí³é ìåäèöèí³ òà гåíîì³ö³. Вàжëèâî òàêîж 
äîñë³äèòè ³íòåгðàö³ю òåëåìåäèöèíè â ñòàíäàðòíó 
пðàêòèêó ìåäè÷íîгî îбñëóгîâóâàííÿ òà ðîзшè-
ðåííÿ âèêîðèñòàííÿ гåíåòè÷íèх ³ ìîëåêóëÿðíèх 
äàíèх äëÿ àäàпòàö³ї ë³êóâàííÿ. Вèêîðèñòàííÿ 
пðèñòðîїâ ²íòåðíåòó ðå÷åé (IoT) äëÿ â³ääàëåíîгî 
ìîí³òîðèíгó òà збîðó äàíèх ó ðåàëüíîìó ÷àñ³ â³ä-
êðèâàє íîâ³ ìîжëèâîñò³ äëÿ пîêðàщåííÿ ìåäè÷-
íèх пîñëóг. Îêð³ì òîгî, зðîñòàє зíà÷åííÿ бëîê-
÷åéíó äëÿ бåзпå÷íîгî îбì³íó äàíèìè òà ðîзâèòêó 
äåöåíòðàë³зîâàíèх ³íфîðìàö³éíèх ñèñòåì îхîðîíè 
зäîðîâ'ÿ. Ц³ íàпðÿìêè äîñë³äжåíü ìîжóòü ñóòòєâî 
зì³íèòè п³äхîäè äî íàäàííÿ ìåäè÷íîї äîпîìîгè, 
îпòèì³зóâàòè ðåзóëüòàòè äëÿ пàö³єíò³â òà зàбåзпå-
÷èòè ñò³éê³ñòü åêîñèñòåì îхîðîíè зäîðîâ'ÿ.
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DIGITAL TRANSFORMATION IN THE HEALTH CARE SYSTEM

Summary
This article examines the digital transformation in healthcare, a strategic imperative aimed at enhancing 
the quality of medical services, improving efficiency, and reducing costs. Digital transformation involves 
the integration of electronic health records, telemedicine, artificial intelligence (AI), and big data analytics 
to optimize clinical and administrative processes, thereby improving service coordination and reducing diag-
nostic and treatment errors. The research focuses on ensuring digital transformation complements rather 
than replaces human interaction in healthcare, addressing issues such as patient-provider communication and 
digital literacy disparities. The economic implications, including cost-benefit analysis and resource optimiza-
tion, are explored, highlighting the potential for significant cost savings. Additionally, the article discusses 
the potential of digital tools to expand access to healthcare in underserved communities, promoting health 
equity. The study delves into how these technologies can support a patient-centered approach to care, tack-
ling challenges like disrupted patient-provider relationships and disparities in digital skills. Emphasizing the 
enhancement rather than displacement of healthcare professionals' roles, the article compares traditional and 
digital healthcare methods, illustrating the advantages of personalized treatment pathways enabled by digital 
technologies. Understanding the economic impact of digital transformation is crucial, as the study examines 
the potential for cost savings through streamlined processes and optimized resource allocation. Furthermore, 
the research investigates how digital tools can increase access to medical care in underserved areas, ensuring 
that the benefits of digital transformation are inclusive. The article provides a comprehensive overview of 
the key components, impacts, challenges, and future trends of digital transformation in healthcare, offering 
valuable insights for shaping the future of medical services. The article also examines the potential of digital 
tools to expand access to medical care in underserved communities, promoting healthcare equity.
Keywords: digital transformation, healthcare, telemedicine, artificial intelligence, Big Data.
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Statement of the problem. In the world of today, 
where information is becoming an increasingly val-
uable asset, the issue of effective data management 
and analytics is becoming particularly relevant. This 
also applies to management reporting, where the use 
of Big Data and Big Data Analytics tools is becom-
ing a key factor in making informed management 
decisions.

This need is especially acute in the context of the 
ever-growing challenges of sustainability reporting. 
Organisations are forced not only to compile rele-
vant reports, but also to demonstrate their impact 
on the environment, social sphere and corporate 
governance.

Traditional data processing methods cannot 
always cope with the large amounts of information 
generated by sustainability reporting. Big Data and 
Big Data Analytics tools allow collecting, analysing 
and visualising data from various sources, provid-
ing organisations with valuable insights into their 
operations and their impact on stakeholders.

This study focuses on the issues of applying Big 
Data and Big Data Analytics in the context of build-
ing a management reporting information system for 
organisations seeking to report effectively on sus-
tainable development.

Analysis of recent research and publications. 
The research on the chosen topic is based on the 
scientific works of leading scientists, experts and 
scholars who deal with the issue of defining the 
nature of the concept of Big Data and the problems 
of data processing and management.

Thus, in the context of developing a data man-
agement system, an important aspect is to define the 
root concept of such a system as Big Data. Accord-
ing to the study by De Mauro A. et al. [1], the fol-
lowing definition of this term is proposed: "Big Data 
is an information asset characterised by such a large 
volume, velocity and variety that it requires special 
technologies and analytical methods to transform it 
into value". As defined by Zikopoulos P. and Eaton 
C. [2], Big Data is a large set of data that traditional 
DBMS (database management system) tools are una-
ble to process.

The analysis of literature sources shows numer-
ous definitions of Big Data, but according to Elia 
G. et al. [3], the peculiarity of this concept is the 
lack of a common theoretical framework in the 

disciplines of management and a high level of inter-
disciplinarity.

Goran J. et al. [4] points out that cultural aspects 
are one of the main barriers to data analytics imple-
mentation in business, emphasising the importance 
of executive support and a favourable corporate 
culture for the successful integration of data into 
decision-making processes. Executives must be pro-
active in shaping and assessing culture, approaching 
it with the same rigour and discipline they approach 
operational transformation.

Bean R. [5] notes that problems with the human 
factor and organisational change significantly com-
plicate the transition to a data-centric organisation. 
In particular, he emphasises the need to invest in 
education and training of employees to develop the 
necessary skills.

Goasduff L. [6] emphasises that technological 
issues are often not the main obstacles; instead, 
organisations should focus on change management, 
communication and developing a data-centric cul-
ture. Most executives recognise that their organi-
sations are not managing their information assets 
properly, resulting in missed business opportunities 
and excessive costs. As part of creating a data-cen-
tric culture, data leaders must be responsible for 
changing the culture to drive transformation. But 
they can't just tell people to change their culture – 
they must inspire people to believe that change is 
necessary.

As Akerkar R. [7] points out, the main difficul-
ties of big data are data, process, and governance 
challenges.

However, the dynamic nature of the evolving 
digital technologies and their continuously growing 
impact on the transformation processes both in soci-
ety as a whole and on the activities of organisations 
require further in-depth research in this area. One 
of the key areas that require further study is the 
use of the Big Data concept in the context of build-
ing a management decision-making system and the 
challenges of reporting on sustainable development.

Highlighting previously unresolved parts of the 
overall problem. This study highlights several unre-
solved issues in integrating Big Data into manage-
ment systems for sustainability reporting. Key chal-
lenges include data fragmentation, which complicates 
achieving a unified data view, and difficulties in 
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interpreting unstructured data. Additionally, many 
organisations struggle with real-time data analyt-
ics and face significant cultural and organizational 
barriers to adopting Big Data technologies. The 
shortage of skilled professionals further hampers 
effective use, while ensuring data quality remains 
a critical concern. Establishing effective data part-
nerships, integrating management systems, and 
managing the high costs and evolving sustainabil-
ity reporting requirements also present ongoing 
challenges. Addressing these issues is essential for 
organisations to make informed, data-driven deci-
sions and achieve sustainability goals.

Objectives of the article. The objective of the 
article is to study and systematise knowledge on the 
use of Big Data and Big Data Analytics tools in the 
context of building a management reporting sys-
tem for organisations aiming to effectively report 
on sustainable development. The research goal is 
to determine the peculiarities of using Big Data 
and Big Data Analytics in the management report-
ing information system for reporting purposes in 
general and sustainable development in particular. 
For this purpose, the challenges and opportunities 
associated with the implementation of Big Data and 
Big Data Analytics in this area were identified and 
analysed. 

The expected results are a scientific justifica-
tion of the feasibility of using Big Data and Big 
Data Analytics for sustainability reporting, devel-
opment of recommendations for their implementa-
tion to facilitate the reporting process. In addition, 
the practical experience of using Big Data and data 
management systems for reporting was systema-
tised and the prospective directions of Big Data and 
Big Data Analytics development in the context of 
management accounting and reporting management 
information systems were analysed.

Summary of the main material. A management 
accounting information system is not only an infor-
mation system but also a management control sys-
tem. The main characteristics of an information sys-
tem are data entry, sorting and processing, as well 
as generation and output of information, while a 
management control system is a system designed to 
achieve specific organisational objectives [8].

Management accounting is one of the pillars of 
the organisation's accounting work. In the context 
of the development of Big Data, the acceleration 
of the combination of information technology and 
management accounting contributes to the effi-
ciency of the overall management of the enterprise 
and ensures the rationality and effectiveness of the 
formulation of the overall strategic goals of the 
enterprise. The management accounting information 
system includes several modules. The budget man-
agement and cost management modules help to sim-
plify the work of management accounting. At the 
same time, this set of information systems can also 
provide a theoretical basis for decision-making and 
management for managers of various business units. 
The development of a new enterprise management 
accounting information system deeply integrates the 
operations of the organisation with current big data 
and realises the transformation and modernisation 
of the financial work of the organisation.

Financial integration means the timely exchange 
of data sources such as business flows, capital flows 
and information flows between business and finance 
departments through information technology and 
tools, and joint management activities such as plan-
ning, decision-making, controlling and evaluating 

based on value objectives to ensure the realisation 
of the enterprise value creation process. The enter-
prise value creation process consists of value-adding 
activities. These value-added strategies constitute 
the enterprise value chain, including the core activ-
ities, i.e. the main production and operational links, 
such as preparation, production, sales, etc., as well 
as personnel, procurement, and so on. Technology 
development and other supporting activities are the 
main nodes in the enterprise value chain; they pro-
vide the starting point for an enterprise to realise 
the integration of production and finance. The inte-
gration of production and finance should overcome 
the limitations of each link, reduce the cost of each 
link, realise the synergy of each link, focus on the 
overall strategic plan of the enterprise, and com-
plete the value creation of the enterprise.

Internal enterprise data mainly comes from busi-
ness activities and is transferred to the finance 
department for processing. Through the integration 
of production and finance, the automatic intercon-
nection and linking between the business system and 
the financial system is ensured, which improves the 
timeliness of information and feedback, ensures the 
synchronisation of business processes, capital flows 
and data circulation, and then guarantees the qual-
ity of the underlying data and the logical consist-
ency between business and financial data from the 
original source.

By using data collection technology, the huge 
amounts of data generated in the dimensional busi-
ness can be efficiently processed by building a data 
collection model and data warehouse, thereby reduc-
ing the measurement error of the business to the 
standard range and improving the efficiency of busi-
ness valuation [9].

Three characteristics are crucial for the con-
cept of Big Data: volume, variety and velocity (the 
so-called 3 Vs), one of the first to formalise them 
was Laney D. [10]. Below is a brief description of 
each of the characteristics, based on the analysis of 
research in the field of data management:

–	 Volume: Big Data refers to data sets that are 
so large that they are difficult to process using tra-
ditional methods. The amount of data stored today 
is growing rapidly, and the quantitative measure-
ment of the volume is not constant, but this char-
acteristic captures the essence of the concept of Big 
Data.

–	 Variety: Big Data includes data from differ-
ent sources and in different formats, such as struc-
tured, unstructured and semi-structured. Struc-
tured data is organised in tables, like in databases, 
unstructured data has no clear structure (e.g. text, 
images, video), and semi-structured data has a cer-
tain structure, but not a rigidly defined one (e.g. 
XML, JSON). In fact, it is data that is a combina-
tion of both of the previous types, i.e. it cannot be 
categorised in the conventional way.

–	 Velocity: Big Data is generated and collected 
very fast, which requires appropriate processing and 
analysis. It can be a real-time data stream or data 
that is updated very frequently.

In some cases, the defining characteristics also 
include such categories as: 

–	 Veracity: The "truth" or accuracy of data and 
information assets, which often determines trust at 
the executive level; 

–	 Value: the most important characteristic from 
a business perspective – the value of Big Data usu-
ally lies in identifying information and recognis-
ing patterns, which leads to increased efficiency 
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of operations, stronger customer relationships and 
other clear and quantifiable business benefits;

–	 Variability: The changing nature of the data 
that organisations are attempting to collect, man-
age and analyse – for example, in sentiment or text 
analysis, changes in the meaning of keywords or 
phrases.

It is important to understand that Big Data is 
not just about large amounts of information. It is 
about new opportunities that open up through the 
analytics of this data. Big data is not a homogene-
ous entity but can have a number of manifestations 
or levels of aggregation, for example, in terms of 
scale (e.g., through the use of the concept of sam-
ples as opposed to complete data sets), coverage 
(e.g., geospatial, time series, or cross-sectional), 
and level of analysis (e.g., individual-level data or 
aggregated data).

Based on the defined characteristics of the con-
cept of Big Data, the key aspects of value creation 
include the ability of an organisation to collect, 
store and analyse a large amount of complex data 
generated in real or near real time with the support 
of advanced analytics [11]. As the term Big Data 
implies, organisations are faced with huge amounts 
of data. Consequently, organisations that do not 
know how to manage this data find themselves over-
whelmed by it. 

In a study conducted by Capgemini [12] on the 
impact of the Big Data category on the management 
decision-making process, the following problems 
were reported by respondents:

–	 Unstructured data is difficult to process on 
a large scale. Forty-two per cent of respondents 
say unstructured content is too difficult to inter-
pret. Forty per cent of respondents believe they 
have too much unstructured data to support deci-
sion-making.

–	 Fragmentation is a significant obstacle. Fif-
ty-six per cent of respondents across all sectors 
believe that organisational silos are the biggest bar-
rier to effective decision-making using big data.

–	 Efficiency needs to be balanced with effective-
ness in "processing" big data. Eighty-five per cent 
of respondents believe that the main problem is the 
lack of effective ability to analyse and act on data in 
real time.

Eventually, the issue of Big Data's impact on 
organisations' activities, both in the strategic and 
even operational perspectives, began to be closely 
linked to a new challenge of the time – artificial 
intelligence (AI).

According to a survey conducted by Wave-
stone, a consulting company, on the state of data 
and artificial intelligence in the world's leading 
companies in 2024 [13], the following results were 
obtained. Data quality remains a challenge – only 
37% of respondents say they have improved it, 
meaning that data quality remains a problem for 
two-thirds of organisations. The role of the CDO/
CDAO (Chief Data Officer/Chief Data and Analytics 
Officer) is still considered "new and evolving/strug-
gling to cope with turnover" by 43% of respondents. 
Human factors – culture/people/processes/organi-
sation – remain a barrier to data adoption for 78% 
of respondents. And while data ethics is seen as a 
top priority by 74% of respondent organisations, 
only 42% have the necessary policies and practices 
in place, and only 16% believe the tech industry has 
done enough to address data ethics and AI.

We can generally conclude that the key barri-
ers to data-centricity in organisations are culture, 

people, process change and organisational harmoni-
sation, rather than technological limitations. 

Recent research shows that AI is more poten-
tially transformative than any other technology in 
this generation, and it is seen as a top organisa-
tional priority for the near future. However, it's 
also worth noting that most organisations are not 
yet benefiting significantly from generative AI. 
Only 5% have implemented generative AI on a large 
scale in their companies. Only half of them have 
the necessary specialists to successfully implement 
generative AI. Almost all – 99% – of respondents 
believe that generative AI requires precautions, but 
only 63% have already implemented them. Recent 
surveys clearly show a dramatic improvement in the 
progress of data and analytics initiatives.

Big data has enormous potential, but its limita-
tions must be recognised. Understanding that data 
is "processed" rather than pure, and addressing 
issues such as speed, noise and interpretation bias 
are important for responsible use of big data. By 
increasing information literacy and transparency, 
big data can be used to generate valuable insights 
without giving in to illusions of a perfect "truth of 
last resort".

According to Fawcett S. and Waller M. [14], 
there are five prospective areas in the field of Big-
data analytics (BDA), such as predictive analytics, 
value-added manufacturing, unmanned vehicles, 
borderless supply chains, and material science. Pre-
dictive analytics provides valuable information, 
but management must be aware of its limitations. 
Using information literacy, a hybrid approach and 
new artificial intelligence tools, we can navigate 
this paradigm shift and make data-driven decisions 
based on correlation and an understanding of root 
cause and effect. While this is not always possible, 
understanding the "why" strengthens predictions 
and builds trust in data. Focusing on substantive 
issues allows for a transformation to clear, practical 
actions for managers, which are expressed in sub-
stantive "what to do" questions. Currently, the most 
effective approach is a hybrid approach, which com-
bines predictive analytics with causal analysis (when 
possible) to gain a deeper understanding of the rela-
tionships and mechanisms of system behaviour. In 
turn, new AI technologies aim to explain the reasons 
underlying forecasts, bridging the gap between the 
"why" and "what" questions.

Recent studies conducted by Berardino D. and 
Vona S. [15] highlighted such practical aspects 
of Big Data application as organisational benefits 
gained through the use of Big Data/Big Data Ana-
lytics (BDA) and the relationship between BD/BDA 
and the decision-making process. In the context of 
assessing the role of BD and BDA in supporting 
strategic decisions, the study found a large number 
of developments that use the potential of Big Data 
to improve decision-making. Many research papers 
discuss the relationship between these technologies 
and decision-making under uncertainty. While ear-
lier works have made theoretical contributions to the 
study of the causal relationship between BD, BDA 
and good decision making, recent developments have 
explored this relationship empirically, using qualita-
tive research methods with the participation of busi-
ness executives or IT managers. The main findings 
of such studies indicate the existence of inertia and 
cognitive overload of individual executives caused 
by an excessive amount of data. The solution to this 
problem can be either the creation of internal com-
petencies or the use of external service providers 
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in the field of consulting and business intelligence. 
As a rule, organisations go from engaging external 
experts at the initial levels of maturity to creating 
relevant structures and functions internally, which 
are part of their own organisational structure.

There are many correlated factors that influence 
the quality of decision making. According to Janssen 
M, et al. [16], the conceptualisation of BD and BDA 
as a single process managed by a single data ana-
lyst is too simplistic. The diversity of data sources 
and characteristics affects the methods of data pro-
cessing and the use of Big Data analytics to deliver 
value to the organisation in terms of increasing its 
total value. The quality of decision-making depends 
on many factors that need to be managed simulta-
neously. Key factors include process transforma-
tion and integration, skills development, retention 
of competencies and human resources, data quality, 
flexible systems, collaboration, knowledge sharing, 
decision-maker competence, trust building, and rela-
tionship management.

According to the analysis of many studies, the 
main challenge is not just working with a large 
amount of data, but the ability to interpret it and use 
BDA to create value. Accordingly, there is a need to 
take into account the diversity, speed of data flow, 
truthfulness and reliability of data. Thus, to work 
effectively with Big Data, it is necessary to have 
appropriate processes and a systematic approach.

Meanwhile, the quality of decision-making 
depends not only on BD and BDA, but also on the 
ability to manage the entire chain of work with Big 
Data. Thus, we can conclude that it is necessary to 
develop mechanisms for managing the collection and 
processing of data sets. The management system 
should provide access to sources, understanding of 
the quality of such data, as well as an understanding 
of the value and limitations of Big Data.

With sustainable development issues becoming 
increasingly important, the practical implemen-
tation of big data processing methods is becoming 
more and more in demand. 

Data Partnerships for Sustainable Development 
(DPSD) are collaborative efforts of various stake-
holders aimed at sharing and using data resources 
to achieve the Sustainable Development Goals 
(SDGs). The Sustainable Development Goals are 
a universal set of 17 interrelated goals developed 
by the United Nations to address global challenges 
such as poverty, inequality, climate change, envi-
ronmental degradation, peace and justice. They 
were adopted in September 2015 as part of the 
2030 Agenda for Sustainable Development (Agenda 
2030) [17]. These partnerships play a crucial role 
in overcoming information challenges and acceler-
ating progress towards a more sustainable future. 
A key message that characterises the structure and 
achievability of these goals is the emphasis on the 
importance of baseline data, noting that high-qual-
ity, accessible, timely and reliable disaggregated 
data will be essential to assess progress and ensure 
that no one is left behind.

Data partnerships vary from "open" to "closed" 
initiatives, which affects how they can legitimise 
themselves. Open initiatives typically provide for 
free access to data and results, which promotes trans-
parency and broad collaboration. Conversely, closed 
initiatives restrict access to data and results, often 
for reasons of confidentiality, proprietary interests, 
or security. The degree of openness of a partnership 
characterises its legitimacy, affecting transparency, 
trust and the perceived value of cooperation.

In particular, open data initiatives can legit-
imise themselves through transparency, building 
trust between stakeholders, and the widespread 
use and verification of data. They often receive 
support from the public and other organisations 
because their open nature is consistent with the 
principles of openness and inclusiveness. Closed 
data initiatives, on the other hand, are character-
ised by the ability to protect sensitive informa-
tion, retain control over data use, and create value 
through unique information or secure technolo-
gies. They can legitimise themselves through data 
security guarantees, competitive advantage or reg-
ulatory compliance.

The balance between openness and closure in 
information partnerships requires careful analysis 
of the trade-offs between accessibility, security, pri-
vacy and the potential for innovation.

As Rasche A. et al. argue in their study [18], 
partnerships in data for sustainable development are 
leading to a change in approaches to the collection, 
analysis and distribution of development-related 
data. At the same time, it should be borne in mind 
that while partnerships can provide many useful 
insights into sustainable development issues, these 
insights may not be effective in creating outcomes 
that benefit people or the environment. On the other 
hand, partnerships may produce viable ideas, but 
international organisations or national governments 
may not use these ideas (e.g. because they do not 
trust big data as a source of expertise), or because 
they may not use them. 

For the purposes of specific organisations in gen-
erating relevant and useful information to measure 
the achievement of their objectives and plans, the 
question of considering the type of data partner-
ships falls into the category of management judge-
ment and strategic choice. Given the fact that there 
is currently no clear-cut advantage to a particular 
type of partnership, it is natural to consider a trade-
off between the benefits and disadvantages of both 
types of partnerships – open and closed.

The research team of Rakesh D. et al. [19] con-
ducted a comprehensive analysis of the factors 
contributing to sustainable business development 
using big data analysis in the context of develop-
ing countries. The data was collected from manu-
facturing companies that have implemented sustain-
able practices. It was found that big data analytics 
(BDA) capabilities provide a sustainable internal 
business process for embedding sustainability goals 
in an organisation, which in turn contributes to 
the achievement of long-term sustainability goals 
by manufacturing companies. Top management 
involvement is an integral factor for better business 
performance. The top management of an organisa-
tion should be focused on long-term economic sus-
tainability.

From a managerial perspective, there is evi-
dence that for effective business model develop-
ment, companies should develop such important 
organisation-wide tools as Big Data Analytics 
Capabilities (BDAC) by hiring and training qual-
ified staff, implementing organisational learning 
and knowledge sharing practices, and promoting a 
data and evidence-based corporate culture Mikalef 
P. et al. [20].

According to Ciampi F. et al.'s [21] study of the 
impact of big data analytics capabilities on business 
model innovation, it was demonstrated that a sig-
nificant part of the impact of BDAC on business 
model innovation occurs through top management, 
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and therefore, top managers should take measures 
to better use BDAC in the context of entrepreneurial 
initiatives. For example, introducing monetary or 
non-monetary incentives for employees who engage 
in creative experimentation and research based on 
Big Data can encourage internal collaboration on 
joint data-driven innovation projects that require 
high risk and responsibility. 

As noted by Hofmann N. et al. in their study 
[22], enhancing financial analysis is essential for 
strengthening an organisation's financial manage-
ment, improving governance, creating greater eco-
nomic value and better social value. The quality and 
effectiveness of Business Performance Management 
(BPM) are directly related to the perfection of appli-
cation tools, in particular management systems, of 
which SAP SE's SAP S/4HANA is a representative. 
The key characteristics of this tool were identified 
as follows:

–	 built-in analytical capabilities that allow users 
to obtain information about business performance in 
real time;

–	 flexible architecture that allows organisations 
to easily adapt the system to their needs;

–	 ease of use – a simple and intuitive user inter-
face makes it more accessible to users with different 
levels of expertise;

–	 increased productivity, which is a basic pre-
requisite for effective work with large amounts of 
data.

It should be noted that there are many other 
competitors that offer similar or even better fea-
tures. Among the most prominent competitors to 
SAP S/4HANA is Oracle Cloud E-Business Suite, 
which offers a wide range of features including ana-
lytics, planning and budgeting, performance man-
agement, and monitoring. Oracle Cloud E-Business 
Suite also has strong integration with other Oracle 
products, such as Oracle ERP. IBM Cognos Analyt-
ics: This solution provides analytics and reporting 
tools and capabilities, as well as planning, budget-
ing and consolidation capabilities. IBM Cognos Ana-
lytics is well integrated with other IBM products, 
such as IBM ERP. Microsoft Dynamics product 
line – offers a wide range of analytics and report-
ing tools, as well as planning, budgeting and con-
solidation capabilities. Microsoft Dynamics creates 
a unified data management environment with other 
Microsoft products.

Based on the analysis of the capabilities and 
characteristics of key data management systems, the 
following common characteristics can be identified:

1. AI analytics: there is a strong trend towards 
integrating AI capabilities into the software and 
operational environment of organisations, which can 
help automate data research, identify hidden trends 
and generate recommendations and forecasts.

2. Collaboration: Integrated data management 
systems allow real-time collaboration on data with 
other users. This helps to improve collaboration and 
coordination of efforts and to make more informed 
and balanced decisions.

3. Security: Modern data analytics and process-
ing systems offer an adequate level of security and 
access control to keep data safe. This factor is criti-
cal when dealing with sensitive data and, given the 
strict regulatory environment, in terms of personal 
data protection (for example, the requirements of 
the GDPR in the EU).

4. Flexibility: The systems are modular platforms 
that can be customised to meet specific needs and 
conditions. This means that you can choose exactly 

the features you need and avoid wasting resources 
on features that are not relevant.

5. Scalability: Data management systems have 
the ability to scale to meet the needs of small, 
medium and large businesses. It determines the abil-
ity of the system to handle growing volumes of data 
and support more users without compromising per-
formance.

6. Cost: Systems are highly flexible in terms of 
pricing and typically offer a range of pricing plans 
and models to meet the needs of organisations of all 
kinds and sizes.

7. Support: The level of support can affect how 
the system can be used and administered. Typically, 
a multi-level support model is used, both at the level 
of a global network of partners and experts and local 
offices.

When making managerial decisions on the choice 
of such systems, the following factors should be 
taken into account: complexity of implementation 
and high cost of new integrated management sys-
tems. It is obvious that without substantial initial 
investments, both monetary and human resources, 
which are part of the competence set, it is impossi-
ble to achieve an acceptable level of implementation 
of management systems.

This issue is extremely relevant, especially in the 
context of the modern business environment, which 
is characterised by rapid technological development, 
including AI. In this context, several key aspects 
should be considered in terms of critical analysis 
of the system selection process, which should be 
divided into such blocks as implementation issues, 
cost and reporting requirements.

Complexity of implementation
–	 Technical aspects: Implementing Big Data 

Analytics and ERP systems requires a sophisticated 
infrastructure, including powerful servers, net-
working equipment and specialised software. It also 
requires integration with an organisation's existing 
systems, which can be technically challenging and 
carry business continuity risks.

–	 Organisational changes: Implementing new 
systems often requires significant changes to the 
organisational structure and business processes. 
This can cause resistance from staff who are used to 
the old ways of working.

–	 Staff training: For a successful implementa-
tion, staff must be trained to use the new systems, 
which requires additional resources and time.

High cost
–	 Financial investments: As experience shows, 

the cost of implementing Big Data Analytics and 
ERP systems can be very high, and the budget-
ing process may not take into account all the costs 
that will be required to complete the process. This 
includes the cost of hardware, software licences, 
consulting services and staff training.

–	 Time investment: Implementation of such sys-
tems can take considerable time, which can affect an 
organisation's productivity in the short term.

Need for sustainability reporting
–	 Environmental and social reports: Nowadays, 

organisations are increasingly required to report on 
their sustainability performance, and the reporting 
requirements are constantly changing and becom-
ing more complex. Big Data Analytics systems can 
help collect and analyse the data required for such 
reports.

–	 Transparency and accountability: ERP 
systems can provide greater transparency and 
accountability in the management of organisations' 
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resources, which is essential for meeting sustaina-
bility standards.

The implementation of Big Data Analytics and 
ERP systems is a complex and high-cost process that 
requires significant upfront investment. However, 
considering the rapid development of technology, 
including the extremely rapid progress in the field 
of AI, these systems can provide significant benefits 
for organisations, such as improved analytics, busi-
ness process automation and increased efficiency of 
corporate management. Given the need for compre-
hensive and multidimensional sustainability report-
ing, the implementation of such systems becomes 
even more important. It is obvious that AI plays a 
key role in this process, providing new opportunities 
for data analysis and decision-making.

Conclusions from the study. The study addressed 
and emphasised the issues of complex interdepend-
ence between management control systems, inte-
gration of sustainable development and financial 
reporting. As practice shows, the focus should be on 
the necessity to integrate internal systems, in par-
ticular management accounting, financial reporting 
and sustainability reporting. The use of Big Data 
and Big Data Analytics is becoming a key factor in 

making sound management decisions, especially in 
the context of sustainability reporting.

The main obstacles to the implementation of 
Big Data include data fragmentation, the difficulty 
of interpreting unstructured data, and the lack of 
effective real-time data analytics. Considering the 
rapid expansion of AI, there is a clear need to invest 
in education and training to develop the necessary 
skills to work with Big Data and the appropriate 
analytical tools.

The study shows that the use of Big Data and 
Big Data Analytics is an important vehicle for data 
management and sustainability reporting. The main 
challenges include cultural and organisational bar-
riers, which can be overcome with appropriate tech-
nological and managerial approaches. Data partner-
ships also play an important role in sustainability 
by providing opportunities for data sharing and 
analysis.

The study emphasises the importance of integrat-
ing Big Data into management systems to improve 
the efficiency and competitiveness of organisations. 
In particular, successful integration requires tech-
nological solutions, management approaches and 
cultural changes within organisations.
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Нàâ÷àëüíî-íàóêîâèé ²íñòèòóò óпðàâë³ííÿ, åêîíîì³êè òà б³зíåñó
Пðèâàòíîгî àêö³îíåðíîгî òîâàðèñòâà 
"Вèщèé íàâ÷àëüíèé зàêëàä "Ì³жðåг³îíàëüíà Аêàäåì³ÿ óпðàâë³ííÿ пåðñîíàëîì"

ÓПÐÀÂË²ÍÍЯ ÄÀÍÈМÈ ÒÀ ÊÎÍÖÅПÖ²Я BIG DATA  
Â ÑФÅÐ² ЗÂ²ÒÓÂÀÍÍЯ З² ÑÒÀËÎÃÎ ÐÎЗÂÈÒÊÓ

У ñòàòò³ äîñë³äжóєòüñÿ âзàєìîä³ÿ ì³ж ñèñòåìàìè óпðàâë³íñüêîгî êîíòðîëю, ³íòåгðàö³єю ñòàëîгî ðîзâèòêó 
òà ф³íàíñîâîю зâ³òí³ñòю íà ð³âí³ îðгàí³зàö³ї. Еìп³ðè÷íèé àíàë³з п³äêðåñëює íåîбх³äí³ñòü ö³ë³ñíîї ³íòåгðàö³ї 
óпðàâë³íñüêîгî îбë³êó, ф³íàíñîâîї зâ³òíîñò³ òà ñòàëîгî ðîзâèòêó. Дîñë³äжåííÿ ðîзгëÿäàє Big Data òà 
³íñòðóìåíòè Big Data Analytics ÿê êëю÷îâ³ фàêòîðè äëÿ пðèéíÿòòÿ îбґðóíòîâàíèх óпðàâë³íñüêèх ð³шåíü, 
îñîбëèâî ó êîíòåêñò³ зâ³òíîñò³ з³ ñòàëîгî ðîзâèòêó. Аíàë³зóюòüñÿ âèêëèêè òà пåðåâàгè âпðîâàäжåííÿ 
пðèíöèп³â ñòàëîгî ðîзâèòêó â óпðàâë³íñüê³ ñèñòåìè, âêëю÷àю÷è п³äâèщåííÿ åфåêòèâíîñò³, зìåíшåííÿ 
ðèзèê³â òà àíàë³з êîíêóðåíòíîгî ñåðåäîâèщà. Нàðàз³, òðàäèö³éí³ ìåòîäè îбðîбêè äàíèх íå зäàòí³ âпîðàòèñÿ 
з âåëèêèìè îбñÿгàìè ³íфîðìàö³ї, щî гåíåðóюòüñÿ òà зàпèòóюòüñÿ â ðàìêàх пðîöåñó зâ³òóâàííÿ з³ ñòàëîгî 
ðîзâèòêó. Big Data òà ³íñòðóìåíòè Big Data Analytics äîзâîëÿюòü збèðàòè, àíàë³зóâàòè òà â³зóàë³зóâàòè 
äàí³ з ð³зíèх äжåðåë, íàäàю÷è îðгàí³зàö³ÿì ñòðóêòóðîâàíó ³íфîðìàö³ю пðî їх ä³ÿëüí³ñòü òà її âпëèâ íà 
ñòåéêхîëäåð³â. Дîñë³äжåííÿ фîêóñóєòüñÿ íà пðîбëåìàòèö³ âèêîðèñòàííÿ Big Data òà Big Data Analyt-
ics â êîíòåêñò³ пîбóäîâè ³íфîðìàö³éíîї ñèñòåìè óпðàâë³íñüêîгî îбë³êó äëÿ îðгàí³зàö³é, ÿê³ пðàгíóòü 
âðàхîâóâàòè âèêëèêè åфåêòèâíîгî зâ³òóâàííÿ щîäî ñòàëîгî ðîзâèòêó. Впðîâàäжåííÿ Big Data пîâ'ÿзàíî 
з íèзêîю пðîбëåì, òàêèх ÿê фðàгìåíòàö³ÿ äàíèх, ñêëàäí³ñòü ³íòåðпðåòàö³ї íåñòðóêòóðîâàíèх äàíèх 
òà â³äñóòí³ñòü ìîжëèâîñò³ àíàë³зó äàíèх â ðåжèì³ ðåàëüíîгî ÷àñó. Кóëüòóðí³ òà îðгàí³зàö³éí³ бàð'єðè 
òàêîж óñêëàäíююòü âпðîâàäжåííÿ Big Data, щî пîòðåбóє ³íâåñòèö³é â îñâ³òó òà íàâ÷àííÿ ñп³âðîб³òíèê³â 
äëÿ ðîзâèòêó íåîбх³äíèх íàâè÷îê òà êîìпåòåíö³é. Çîêðåìà, îðгàí³зàö³ї пîâèíí³ ñòâîðюâàòè âíóòð³шí³ 
êîìпåòåíö³ї àбî зâåðòàòèñÿ äî зîâí³шí³х íàäàâà÷³â пîñëóг ó ñфåð³ êîíñàëòèíгó òà б³зíåñ-àíàë³òèêè äëÿ 
åфåêòèâíîгî âèêîðèñòàííÿ Big Data. Пàðòíåðñòâà ó ñфåð³ äàíèх äëÿ ñòàëîгî ðîзâèòêó (Data Partner-
ships for Sustainable Development) ñòàюòü âñå б³ëüш âàжëèâèìè äëÿ пîäîëàííÿ ³íфîðìàö³éíèх âèêëèê³â 
â êîíòåêñò³ жîðñòêèх òà âñåîñÿжíèх âèìîг äî зâ³òíîñò³. Тàêèì ÷èíîì, âèêîðèñòàííÿ Big Data òà Big 
Data Analytics є âàжëèâèì ³íñòðóìåíòîì äëÿ óпðàâë³ííÿ äàíèìè òà зâ³òóâàííÿ з³ ñòàëîгî ðîзâèòêó. 
Îñíîâí³ âèêëèêè ìîжíà пîäîëàòè зà äîпîìîгîю â³äпîâ³äíèх òåхíîëîг³÷íèх òà óпðàâë³íñüêèх п³äхîä³â, 
à òàêîж êóëüòóðíèх зì³í âñåðåäèí³ îðгàí³зàö³é, à ³íòåгðàö³ÿ Big Data â óпðàâë³íñüê³ ñèñòåìè п³äâèщóє 
åфåêòèâí³ñòü òà êîíêóðåíòîñпðîìîжí³ñòü îðгàí³зàö³é.
Ключові слова: âåëèê³ äàí³, àíàë³òèêà âåëèêèх äàíèх, ñèñòåìà óпðàâë³ííÿ äàíèìè, óпðàâë³íñüêà 
³íфîðìàö³éíà ñèñòåìà, зâ³òí³ñòü з³ ñòàëîгî ðîзâèòêó. 



49

Â³ñíèê ÎÍÓ ³ìåí³ ². ². Ìå÷íèêîâà. 2024. Ò. 29. Âèï. 3(101)

УДК 338:634.8:663.2

DOI: https://doi.org/10.32782/2304-0920/3-101-8

Печко В. С.
²íñòèòóò п³ñëÿäèпëîìíîї îñâ³òè 
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Дåðжàâíèé б³îòåхíîëîг³÷íèé óí³âåðñèòåò

ÒÅÍÄÅÍÖ²Ї ÐÎЗÂÈÒÊÓ ÂÈÍÎÃÐÀÄÀÐÑÜÊÎ-ÂÈÍÎÐÎБÍÎÃÎ ÊÎМПËÅÊÑÓ  
ЯÊ ÑÊËÀÄÎÂÎЇ ÀПÊ ÓÊÐÀЇÍÈ

Вèíîгðàäàðñòâî òà âèíîðîбñòâî є âàжëèâèìè ñêëàäîâèìè àгðîпðîìèñëîâîгî êîìпëåêñó Уêðàїíè, âпëè-
âàю÷è íà åêîíîì³÷íèé ðîзâèòîê òà ñòâîðåííÿ ðîбî÷èх ì³ñöü ó ñ³ëüñüêèх ðåг³îíàх. Гàëóзü ìàє зíà÷íèé 
åêñпîðòíèé пîòåíö³àë, ÿêèé ñпðèÿє íàäхîäжåííю âàëюòíèх êîшò³â, òà п³äòðèìóє âíóòð³шí³é ðèíîê. 
Сòàòòю пðèñâÿ÷åíî âèзíà÷åííю òà àíàë³зó òåíäåíö³é ðîзâèòêó âèíîгðàäàðñüêî-âèíîðîбíîгî êîìпëåêñó 
ÿê ñêëàäîâîї АПК Уêðàїíè, à òàêîж пîшóêó шëÿх³â éîгî пîêðàщåííÿ. Пðîàíàë³зîâàíî äèíàì³êó пîêàз-
íèê³â âèðîбíèöòâà âèíîгðàäó, îбñÿг³â âèðîбíèöòâà òà ñпîжèâàííÿ âèíà â Уêðàїí³ ó 2000-2022 ðð., ñòðóê-
òóðó âèðîбíèöòâà âèíîðîбíîї пðîäóêö³ї â Уêðàїí³ ó 2021-2023 ð. Вèзíà÷åíî пðîбëåìè фóíêö³îíóâàííÿ 
âèíîгðàäàðñòâà òà âèíîðîбñòâà â êîíòåêñò³ єâðî³íòåгðàö³éíîгî âåêòîðó ðîзâèòêó Уêðàїíè òà âèêëèê³â 
пîâîєííîгî â³äíîâëåííÿ óêðàїíñüêîгî àгðîпðîìèñëîâîгî êîìпëåêñó. 
Ключові слова: âèíîгðàäàðñòâî, âèíîðîбñòâî, âèíîгðàäàðñüêî-âèíîðîбíèé êîìпëåêñ, âèðîбíèöòâî, ðîз-
âèòîê, ñòðàòåг³ÿ, АПК. 

Постановка проблеми. Вèíîгðàäàðñòâî òà 
âèíîðîбñòâî â³ä³гðàюòü âàжëèâó ðîëü ó ðîзâè-
òêó àгðîпðîìèñëîâîгî êîìпëåêñó (АПК) Уêðàїíè, 
ñпðèÿю÷è åêîíîì³÷íîìó зðîñòàííю, ñòâîðåííю 
ðîбî÷èх ì³ñöü òà ðîзâèòêó ñ³ëüñüêèх òåðèòî-
ð³é. Ц³ гàëóз³ íå ëèшå зàбåзпå÷óюòü âíóòð³шí³é 
ðèíîê ÿê³ñíîю пðîäóêö³єю, àëå é ìàюòü зíà÷íèé 
åêñпîðòíèé пîòåíö³àë, щî ñпðèÿє íàäхîäжåííю 
âàëюòíèх êîшò³â äî äåðжàâè. Кð³ì òîгî, âèíî-
гðàäàðñòâî òà âèíîðîбñòâî п³äâèщóюòü äîäàíó 
âàðò³ñòü ñ³ëüñüêîгîñпîäàðñüêîї пðîäóêö³ї òà ñòè-
ìóëююòü ðîзâèòîê ñóпóòí³х гàëóзåé, òàêèх ÿê 
òóðèзì ³ хàð÷îâà пðîìèñëîâ³ñòü, щî зàгàëîì пîñè-
ëює êîíêóðåíòîñпðîìîжí³ñòü óêðàїíñüêîгî АПК 
íà ì³жíàðîäíîìó ð³âí³. 

Çðîñòàю÷à пîпóëÿðí³ñòü òà êóëüòóðà ñпîжè-
âàííÿ âèíà ó ñâ³ò³ òà Уêðàїí³ â³äîбðàжàюòüñÿ 
ó зì³í³ ñпîжèâ÷èх óпîäîбàíü, äå âñå б³ëüшå ëюäåé 
íàäàюòü пåðåâàгó âèíàì зàì³ñòü ì³öíèх àëêîгîëü-
íèх íàпîїâ. Цåé òðåíä п³äêð³пëюєòüñÿ зðîñòàííÿì 
³íòåðåñó äî зäîðîâîгî ñпîñîбó жèòòÿ òà êóëüòóðè 
хàð÷óâàííÿ, äå âèíî ñпðèéìàєòüñÿ ÿê ÷àñòèíà 
збàëàíñîâàíîгî ðàö³îíó. В Уêðàїí³, зîêðåìà, ñпî-
ñòåð³гàєòüñÿ зðîñòàííÿ âèðîбíèöòâà ³ ñпîжèâàííÿ 
âèñîêîÿê³ñíèх ì³ñöåâèх âèí, щî ñпðèÿє п³äâè-
щåííю âèííîї êóëüòóðè, ðîзâèòêó âèíîðîбíèх 
ðåг³îí³â òà п³äòðèìö³ âíóòð³шíüîгî ðèíêó. Цÿ 
òåíäåíö³ÿ òàêîж â³äîбðàжàєòüñÿ ó зб³ëüшåíí³ 
ê³ëüêîñò³ âèííèх фåñòèâàë³â, äåгóñòàö³é ³ ñпåö³-
àë³зîâàíèх зàхîä³â, щî ñпðèÿюòü пîпóëÿðèзàö³ї 
âèíà ñåðåä íàñåëåííÿ.

Вîäíî÷àñ, àêòóàëüí³ñòü äîñë³äжåííÿ òåíäåíö³é 
òà пåðñпåêòèâ ðîзâèòêó âèíîгðàäàðñüêî-âèíîðîб-
íîгî êîìпëåêñó â óìîâàх єâðî³íòåгðàö³ї Уêðàїíè 
зóìîâëåíà íåîбх³äí³ñòю àäàпòàö³ї гàëóз³ äî єâðî-
пåéñüêèх ñòàíäàðò³â ³ пîñèëåííÿ її êîíêóðåíòî-
ñпðîìîжíîñò³ íà ì³жíàðîäíîìó ðèíêó.

Аналіз останніх досліджень і публікацій. Пðî-
бëåìàòèêó ðîзâèòêó âèíîгðàäàðñüêî-âèíîðîбíîгî 
êîìпëåêñó äîñë³äжóâàëè ÷èñëåíí³ â÷åí³-åêî-
íîì³ñòè, зîêðåìà ². Бåëîóñ [1], Ì. Дìèòðóê [2], 
Î. Єðìàêîâ [3], Ì. ²ëü÷óê [4], Î. Кàëàìàí [5], 
Ю. Лóпåíêî [6], С. Пðîхîð÷óê [7], П. Сàбëóê [8] 
òà бàгàòî ³íшèх. Вêàзàí³ äîñë³äíèêè фîêóñóâàëè 
óâàгó íà àíàë³з³ ñâ³òîâèх òà íàö³îíàëüíèх òåí-
äåíö³é âèðîбíèöòâà пðîäóêö³ї âèíîгðàäàðñòâà 
òà âèíîðîбñòâà [4-6], фîðìóâàíí³ пðîпîзèö³ї íà 

ðèíêó âèíîгðàäó [2], ðîзâèòêó âèðîбíèöòâà âèíî-
гðàäó íà ³ííîâàö³éíèх зàñàäàх [3-8], ñòðàòåг³÷íèх 
зàñàäàх ðîзâèòêó âèíîгðàäàðñòâà òà âèíîðîбñòâà 
â óìîâàх âèхîäó íà ñâ³òîâèé ðèíîê [1] òîщî.

Виділення не вирішених раніше частин загаль-
ної проблеми. Нåзâàжàю÷è íà пîòóжíó òåîðå-
òè÷íó òà пðàêòè÷íó бàзó, ñфîðìîâàíó â÷åíèìè òà 
пðàêòèêàìè, íåâèð³шåíèìè зàëèшàюòüñÿ àñпåêòè 
îö³íêè пðîбëåì фóíêö³îíóâàííÿ âèíîгðàäàðñüêî-
âèíîðîбíîгî êîìпëåêñó ÿê âàгîìîї ñêëàäîâîї АПК 
з îгëÿäó íà âпëèâè єâðî³íòåгðàö³éíîгî âåêòîðó 
ðîзâèòêó Уêðàїíè.

Мета статті. Гîëîâíîю ìåòîю ö³єї ðîбîòè 
є âèзíà÷åííÿ òà àíàë³з òåíäåíö³é ðîзâèòêó âèíî-
гðàäàðñüêî-âèíîðîбíîгî êîìпëåêñó ÿê ñêëàäîâîї 
АПК Уêðàїíè, à òàêîж пîшóê шëÿх³â éîгî пîêðà-
щåííÿ.

Виклад основного матеріалу. Вèíîгðàäàðñòâî 
òðàäèö³éíî є âàжëèâîю ñêëàäîâîю àгðîпðîìèñ-
ëîâîгî êîìпëåêñó Уêðàїíè. Çàéìàю÷è íåзíà÷íó 
пèòîìó âàгó â пëîщ³ ñ³ëüñüêîгîñпîäàðñüêèх óг³äü 
(â³ä 3,3% – 4% â Хåðñîíñüê³é ³ Ìèêîëàїâñüê³é 
îбëàñòÿх, äî 15,6% – 19,1% â Îäåñüê³é òà Çàêàð-
пàòñüê³é îбëàñòÿх) öÿ гàëóзü ñóòòєâî âпëèâàє íà 
ð³âåíü ñîö³àëüíî-åêîíîì³÷íîгî ðîзâèòêó ðåг³îí³â. 

Çà 22 àíàë³зîâàíèх ðîêè пëîщà âèíîгðàäíè-
ê³â ó пëîäîíîñíîìó â³ö³ ñêîðîòèëàñÿ ó 3,4 ðàзà 
³ ñòàíîâèòü ó 2022 ð. 29,0 òèñ. гà (òàбë. 1). Сóòòє-
âèì фàêòîðîì öüîгî ñòàëà òàêîж òèì÷àñîâà îêó-
пàö³ÿ Хåðñîíñüêîї îбëàñò³ òà àêòèâí³ бîéîâ³ ä³ї 
íà ÷àñòèí³ òåðèòîð³é Ìèêîëàїâщèíè. 63,1% óñ³х 
пîñ³âíèх пëîщ п³ä âèíîгðàäíèêàìè пðèпàäàє íà 
Îäåñüêó, 14,1 – íà Ìèêîëàїâñüêó òà 9,2% – íà 
Çàêàðпàòñüêó îбëàñò³, щî пîâ`ÿзàíå ³з ñпðèÿòëè-
âèìè пðèðîäíî-êë³ìàòè÷íèìè óìîâàìè â öèх ðåг³-
îíàх äëÿ êóëüòèâóâàííÿ âèíîгðàäó. Тàêîж îñå-
ðåäêîì óêðàїíñüêîгî âèíîгðàäàðñòâà є Аâòîíîìíà 
ðåñпóбë³êà Кðèì, ÿêà ìàéжå 10 ðîê³â пåðåбóâàє 
п³ä òèì÷àñîâîю îêóпàö³єю.

У 2022 ð. îбñÿгè âèðîбíèöòâà âèíîгðàäó ñòà-
íîâëÿòü 257,9 òèñ. ò, щî íà 2,3% пåðåâèщóє 
ð³âåíü äîâîєííîгî 2021 ð. ³ ñâ³ä÷èòü пðî гåðîїзì 
óêðàїíñüêèх âèíîгðàäàð³â, ÿê³, íå зâàжàю÷è íà 
íàäзâè÷àéíî ñêëàäí³ îбñòàâèíè, òðèìàюòü гàëóзü 
íà зàäîâ³ëüíîìó ð³âí³. Уðîжàéí³ñòü ÿê пîêàзíèê 
òåхíîëîг³÷íîї åфåêòèâíîñò³ âèðîщóâàííÿ âèíî-
гðàäó ìàє òåíäåíö³ю äî зðîñòàííÿ ó 2022 ð. äî 

© Пå÷êî В. С., 2024
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пîзíà÷êè 88,9 ö/гà, пðîòå фàêòîðîì öüîгî, пîðó÷ 
³з ñпðèÿòëèâèìè êë³ìàòè÷íèìè óìîâàìè, гîëî-
âíèì ÷èíîì є ñêîðî÷åííÿ пîñ³âíèх пëîщ. 

Дîäàòêîâî, ó 2022 ð. â Уêðàїí³ фóíêö³îíóâàëî 
7 âåëèêèх âèíîðîбíèх п³äпðèєìñòâ ³з ñåðåäíüîю 
ê³ëüê³ñòю ðîб³òíèê³â – 250 îñ³б. Нà ³íшèх п³äпðè-
єìñòâàх (âñüîгî 118 ñåðåäí³х òà ìàëèх) â ñåðåä-
íüîìó пðàöюâàëî äî 50 îñ³б. Îòжå, зàгàëîì íà 
âèíîðîбíèх п³äпðèєìñòâàх бóëî зàéíÿòî бëèзüêî 
8 òèñÿ÷ пðàö³âíèê³â.

Çâåðíåìîñü äî îö³íêè пîòåíö³àëó âèí íà ðèíêó 
àëêîгîëüíèх íàпîїâ Уêðàїíè. Спîжèâàííÿ âèíà 
є íåâ³ä`єìíîю ñêëàäîâîю ñó÷àñíîї êóëüòóðè, ÿêå 
пîñòóпîâî âèò³ñíÿє ñпîжèâàííÿ ì³öíèх àëêîгîëü-
íèх íàпîїâ, ñóòòєâî п³äòðèìóє âíóòð³шí³é ðèíîê 
òà âíóòð³шíє âèðîбíèöòâî âèíîгðàäó â Уêðàїí³. 
Îòðèìàííÿ Уêðàїíîю ñòàòóñó êàíäèäàòà íà âñòóп 
äî ЄС пîðîäжóє íîâ³ âèêëèêè äëÿ íàö³îíàëüíîгî 
âèíîгðàäàðñüêî-âèíîðîбñüêîгî êîìпëåêñó, щî 
ðîбèòü àêòóàëüíèì ðîзðîбêó ñòðàòåг³ї éîгî ðîз-
âèòêó, îð³єíòîâàí³ íà ³íòåгðàö³ю â єâðîпåéñüêèé 
пðîñò³ð.

Яê п³äêðåñëююòü Ì. ²ëü÷óê òà Ì. Дìèòðóê, 
«äëÿ ðèíêó âèíîгðàäó пðèòàìàííèé зíà÷íèé 
пîòåíö³àë ðîñòó. В³ò÷èзíÿí³ òîâàðîâèðîбíèêè 
ìàюòü ñòèìóë äëÿ íàðîщóâàííÿ îбñÿг³â âèðîбíè-
öòâà âèíîгðàäó. Аäжå ðèíîê íå íàñè÷åíèé ³ íàÿâ-
íèé зíà÷íèé пîòåíö³àë äëÿ зб³ëüшåííÿ îбñÿгó 
пðîпîзèö³ї» [4, ñ. 20]. Аíàë³з ðèíêó âèíà â Уêðà-
їí³ âêàзóє íà òå, щî âèíîгðàäàðñüêî-âèíîðîбñüêà 
гàëóзü ñåðéîзíî пîñòðàжäàëà âíàñë³äîê àêòèâíèх 
âîєííèх ä³é, щî ðîзпî÷àëèñÿ п³ñëÿ пîâíîìàñш-
òàбíîгî â³éñüêîâîгî âòîðгíåííÿ ðîñ³éñüêîї фåäå-
ðàö³ї 24 ëюòîгî 2022 ð. Нå зâàжàю÷è íà ÷àñòêîâå 
зðîñòàííÿ îбñÿгó âèðîбëåíîгî âèíîгðàäó ó 2022 ð. 
пîð³âíÿíî з 2021 ð. äî ð³âíÿ 874 òèñ. гåêòîë³òð³â 
(ðèñ. 1) гàëóзü зíàхîäèòüñÿ â ñêëàäíîìó ñòàí³. 
Кëю÷îâèìè фàêòîðàìè öüîгî ñòàëè: îêóпàö³ÿ зíà-
÷íîї òåðèòîð³ї âèíîðîбíèх ðåг³îí³â êðàїíè, òàêèх 
ÿê Хåðñîíñüêà, Ìèêîëàїâñüêà, Çàпîð³зüêà; ðóé-
íóâàííÿ àбî пîшêîäжåííÿ ³íфðàñòðóêòóðè òà 
ìàòåð³àëüíîї бàзè âèíîðîбíèх п³äпðèєìñòâ, ÿê³ 
îпèíèëèñÿ ó зîí³ бîéîâèх ä³é ³ îбñòð³ë³â; ñóòòєâå 
зíèжåííÿ êóп³âåëüíîї ñпðîìîжíîñò³ óêðàїíñüêèх 
ñпîжèâà÷³â; íåìîжëèâ³ñòü пîâíîö³ííîгî фóíêö³-
îíóâàííÿ òóðèñòè÷íîї гàëóз³ òà ³íäóñòð³ї гîñòèí-
íîñò³ ÷åðåз àêòèâí³ бîéîâ³ ä³ї òîщî.

Спîжèâàííÿ âèíà ó 2022 ð. бóëî íà ð³âí³ 
1084 òèñ. гåêòîë³òð³â ³ пåðåêðèâàëîñü, гîëîâíèì 
÷èíîì зà ðàхóíîê ³ìпîðòó âèíà ³з ²òàë³ї, Фðàíö³ї, 
Гðóз³ї, Ìîëäîâè òà ²ñпàí³ї. В³éíà â Уêðàїí³ âпëè-
íóëà íà òå, ÿê ëюäè ñпîжèâàюòü àëêîгîëüí³ íàпîї 
òà їх ñпîжèâ÷³ зâè÷êè. П³ñëÿ ñóòòєâîгî îбâàëó 
ðèíêó âèíà ó 2022 ð. íà пîíàä 1/3 â óìîâàх пîâíîї 
зàбîðîíè пðîäàж³â àëêîгîëüíèх íàпîїâ ó б³ëü-
шîñò³ ðåг³îí³â Уêðàїíè, пî÷èíàю÷è з ë³òà 2022 ð. 

îбñÿгè пîñòóпîâî â³äíîâëююòüñÿ ó 2023-2024 ðð., 
пðîòå зíà÷íî íèж÷³ зà ð³âåíü äîâîєííîгî 2021 ð. 
зà ðàхóíîê îбìåжåíü íà òîðг³âëю àëêîгîëåì ó í³÷-
íèé òà âå÷³ðí³é ÷àñ, à òàêîж ñóòòєâèé â³äòê³ê 
íàñåëåííÿ ÷åðåз âèìóшåíó ì³гðàö³ї. 

Вîäíî÷àñ Уêðàїíà зàëèшàєòüñÿ âàжëèâèì 
гðàâöåì íà ñâ³òîâîìó ðèíêó âèíà, зàéìàю÷è зà 
ðåзóëüòàòàìè 2022 ð. 28-ìå ì³ñöå ñåðåä êðàїí-
âèðîбíèê³â. Пðèðîäíî-êë³ìàòè÷í³ óìîâè, зîêðåìà 
â п³âäåííèх ðåг³îíàх, â Кðèìó òà â ð. Çàêàðпàòò³, 
ñпðèÿëè фîðìóâàííю äîâгîñòðîêîâèх òðàäèö³é 
ó âèíîгðàäàðñòâ³ òà âèðîбíèöòâ³ âèíà, щî óòâî-
ðèëî óí³êàëüíèé бðåíä – «óêðàїíñüêå âèíî».

В ñòðóêòóð³ пðîäàж³â óêðàїíñüêîї пðîäóê-
ö³ї äîì³íóє âèðîбíèöòâî íàòóðàëüíèх ñòîëîâèх 
âèí з íèзüêèì ð³âíåì òåхíîëîг³÷íîгî âòðó÷àííÿ 
(ðèñ. 2). 

Дàíà òåíäåíö³ÿ є хàðàêòåðíî äëÿ ñâ³òîâèх òåí-
äåíö³é, îñê³ëüêè îñíîâíîю ö³ëüîâîю гðóпîю ñпî-
жèâà÷³â ñòîëîâèх âèí є пîêîë³ííÿ «ì³ëåí³àë³â», 
ÿê³ ö³íóюòü åêîëîг³÷í³ñòü òà îðгàí³÷í³ñòü пðîäóê-
ö³ї. Çîêðåìà, âèíà â бàíêàх íàбèðàюòü пîпóëÿð-
íîñò³, îñîбëèâî ñåðåä ìîëîä³ òà ö³íóю÷èх êîìфîðò 
ñпîжèâà÷³â, пðîпîíóю÷è пîðö³îíí³ îб`єìè, пåðå-
íîñèì³ñòü òà зðó÷í³ñòü збåð³гàííÿ. Пðîòå, ñüîгîäí³ 
íà пåðåñ³÷í³é пîëèö³ óêðàїíñüêîгî ðèòåéëó âñå щå 
äîì³íóюòü íàп³âñîëîäê³ ìàðêè âèíà. Пðè öüîìó, 
íà ÷àñòêó б³ëîгî âèíà пðèпàäàє 60%, à ÷åðâî-
íîгî – 40% пðîäàж³â.

В òîé жå ÷àñ, зà äàíèìè åêñпåðò³â, òðåíäîì 
íàéбëèж÷èх ðîê³â є пåðåîð³єíòàö³ÿ ñпîжèâà÷³â 
íà ñåгìåíò äåшåâèх àëêîгîëüíèх íàпîїâ, зîêðåìà 
âèíà òà пèâà, ÷àñòêà ñпîжèâàííÿ ÿêèх ñòàíî-
âèòü пî 19% â³äпîâ³äíî. Пðè öüîìó âжå ó 2023 ð. 
ф³êñóєòüñÿ зðîñòàííÿ ÷àñòêè пðîäàж³â àëêîгîëю 
óêðàїíñüêîгî âèðîбíèöòâà ³з â³äпîâ³äíèì пàä³í-
íÿì îбñÿг³â пðîäàжó ³ìпîðòíèх àíàëîг³â.

Цå є пîзèòèâíèì ñèгíàëîì ðîзâèòêó гàëóз³. 
Б³ëüшå òîгî, пðèðîäíî-êë³ìàòè÷í³ óìîâè, зîêðåìà 
â п³âäåííèх ðåг³îíàх, íà Кðèìó òà â Çàêàðпàòò³, 
ñфîðìóâàëè äîâгîñòðîêîâ³ òðàäèö³ї ó âèíîгðà-
äàðñòâ³ òà âèðîбíèöòâ³ âèíà, щî ñòâîðèëî íåпî-
âòîðíèé бðåíä – «óêðàїíñüêå âèíî – Wines of 
Ukraine». Пîзèòèâíèì ìîìåíòîì є òå, щî 2022 ð. 
â³äзíà÷èâñÿ âèäàòíîю, ìîжíà íàâ³òü ñêàзàòè äîëå-
íîñíîю пîä³єю äëÿ âèíîðîбñòâà êðàїíè – Уêðàїíà 
пîâåðíóëà ñîб³ ÷ëåíñòâî â Ì³жíàðîäí³é îðгàí³-
зàö³ї âèíîðîбñòâà òà âèíîгðàäàðñòâà (OIV). Гåíå-
ðàëüíèé äèðåêòîð Пàó Ðîêà, ÿêèé бóâ пðèñóòí³é 
íà пðåñ-êîíфåðåíö³ї, пîäÿêóâàâ пðåäñòàâíèêàì 
óêðàїíñüêîї âèíîðîбíîї гàëóз³ зà âèêîíàíó ðîбîòó 
з â³äíîâëåííÿ ÷ëåíñòâà Уêðàїíè â ö³é ì³жíàðîä-
í³é ñòðóêòóð³, à êåð³âíèöòâî Гðîìàäñüêîї ñп³ëêè 
«УКÐСАДВИНПÐÎÌ», óðî÷èñòî пåðåäàëî пðàпîð 
OIV Ì³í³ñòåðñòâó àгðàðíîї пîë³òèêè òà пðîäîâîëü-
ñòâà Уêðàїíè. Гîëîâíà ìåòà â³äíîâëåííÿ ÷ëåíñòâà 

Тàбëèöÿ 1
Динаміка показників виробництва винограду в Україні у 2000-2022 рр.

Роки

Площа виноградників у 
плодоносному віці Виробництво Урожайність

тис. га у % до 
попереднього року тис. т у % до 

попереднього року ц/га у % до 
попереднього року

2000 99,4 513,8 51,7

2010 67,6 68,0 407,9 79,4 60,3 116,6

2015 41,8 61,8 386,3 94,7 92,3 153,1

2019 39,5 94,5 366,3 94,8 92,7 100,4

2020 37,2 94,2 281,0 76,7 75,6 81,6

2021 34,7 93,3 264,1 94,0 76,1 100,7

2022 29,0 83,6 257,9 97,7 88,9 116,9

Джерело: розраховано на основі [9]
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â OIV – пîпóëÿðèзàö³ÿ óêðàїíñüêîгî пðîäóêòó. 
Вîäíî÷àñ, ñüîгîäí³ îñíîâíèìè пðîбëåìàìè 

ó âèíîгðàäàðñòâ³ òà âèíîðîбñòâ³ є: íåäîñêîíàë³ñòü 
íîðìàòèâíî-пðàâîâîї бàзè щîäî ðåгóëюâàííÿ 
îб³гó п³äàêöèзíèх íàпîїâ, зîêðåìà íàíåñåííÿ 

åëåêòðîííèх àêöèзíèх ìàðîê íà âèíî; âîєííèé 
ñòàí òà îêóпàö³ÿ зíà÷íîї ÷àñòèíè òåðèòîð³é Уêðà-
їíè àгðåñîðîì; зìåíшåííÿ пëîщ âèíîгðàäíèê³â; 
íèзüê³ зàêóп³âåëüí³ ö³íè íà òåхí³÷í³ ñîðòè âèíî-
гðàäó; íåäîñòàòíÿ ìîòèâàö³ÿ äëÿ ñòâîðåííÿ íîâèх 

âèíîгðàäíèê³â; зíèжåííÿ îбñÿг³â âèðîбíèöòâà 
ñàäèâíîгî ìàòåð³àëó âèíîгðàäó; òðóäíîщ³ з пðà-
öåâëàшòóâàííÿì ñåзîííèх пðàö³âíèê³â äëÿ âèêî-
íàííÿ òåхíîëîг³÷íèх îпåðàö³é íà âèíîгðàäíèêàх. 

Яê âëó÷íî íàгîëîшóє Ì. Дìèòðóê, «íåзâà-
жàю÷è íà íàÿâí³ пðîбëåìè, âèíîгðàäàðñòâî ìàє 
ñпðèÿòëèâ³ óìîâè äëÿ зàбåзпå÷åííÿ åфåêòèâíîгî 
òà ñòàб³ëüíîгî фîðìóâàííÿ пðîпîзèö³ї íà ðèíêó 
âèíîгðàäó. Çðîñòàííÿ ð³âíÿ òîâàðíîñò³ п³äòâåð-
äжóє зàö³êàâëåí³ñòü âèðîбíèê³â äî éîгî ðåàë³зà-
ö³ї. Пðè öüîìó îñíîâíèìè íàпðÿìàìè фîðìóâàííÿ 
пðîпîзèö³ї âèíîгðàäó є пîєäíàííÿ ³íòåíñèф³êàö³ї 
òà åêñòåíñèâíèх íàпðÿì³â, зîêðåìà зб³ëüшåííÿ 
пëîщ п³ä âèíîгðàäíèêàìè, п³äâèщåííÿ ÿêîñò³ 
îòðèìàíîї пðîäóêö³ї, îпòèì³зàö³ÿ òîâàðíîгî ñîð-
òèìåíòó, щî äîзâîëèòü п³äâèщèòè êîíêóðåíòî-
ñпðîìîжí³ñòü â³ò÷èзíÿíèх âèíîгðàäàðñüêèх п³ä-
пðèєìñòâ» [2, ñ. 111]. 

Спåöèф³êà ðîзâèòêó ðèíêó âèíîгðàäàðñüêîї òà 
âèíîðîбíîї пðîäóêö³ї âèзíà÷àєòüñÿ â îñíîâíîìó 
òèì, щî öåé пðîöåñ зíà÷íî âпëèâàє íà зб³ëüшåííÿ 
³íòåгðàö³ї íàóêè òà пðàêòèêè â ñфåð³ âèðîбíè-
öòâà, пåðåðîбêè ³ збóòó âèíîгðàäó. Вåëèê³ ìîжëè-
âîñò³ äëÿ пðîгðåñó â ö³é îбëàñò³ пîâ'ÿзàí³ з ³ííî-
âàö³éíîю ä³ÿëüí³ñòю. Тàêèì ÷èíîì, ðîзâèòîê 
ðèíêó âèíîгðàäàðñüêîї пðîäóêö³ї ò³ñíî пîâ'ÿзàíèé 
з ³ííîâàö³éíèìè пðîöåñàìè [5]. Яê âëó÷íî п³ä-
êðåñëèâ àêàäåì³ê П. Сàбëóê, «åфåêòèâí³ñòü 
³ пåðñпåêòèâè зàñòîñóâàííÿ ³ííîâàö³éíîї ìîäåë³ 

Рис. 1. Динаміка обсягів виробництва та споживання вина в Україні, 2000-2022 рр.

Джерело: побудовано на основі [10]
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Джерело: побудовано на основі [10; 11]
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ðîзâèòêó зíà÷íîю ì³ðîю зàëåжàòü â³ä ðåзóëüòà-
ò³â ³ííîâàö³éíîї ä³ÿëüíîñò³ òà óìîâ, ñòâîðåíèх 
ó äåðжàâ³ äëÿ її ðåàë³зàö³ї íà âñ³х åòàпàх – â³ä 
ðîзðîбëåííÿ ³äåї äî âпðîâàäжåííÿ ³ííîâàö³éíîгî 
пðîäóêòó» [8, ñ. 200]. «Аêòèâ³зàö³ÿ ³íâåñòèö³éíî-
³ííîâàö³éíîї ä³ÿëüíîñò³ äîзâîëèòü зàбåзпå÷èòè íà 
п³äпðèєìñòâàх âèíîгðàäàðñüêî-âèíîðîбíîї гàëóз³ 
òåхíîëîг³÷í³ зì³íè, ÿê³ âèзíà÷àюòü íàóêîâî-òåх-
í³÷íèé пðîгðåñ, пîêðàщóюòü ÿê³ñòü пðîäóêö³ї, її 
êîíêóðåíòîñпðîìîжí³ñòü òà óìîжëèâëююòü âèх³ä 
з âèгîòîâëюâàíîю пðîäóêö³єю íà ì³жíàðîäíèé 
ðèíîê» [7, ñ. 135].

Тàêèì ÷èíîì, ó пðîöåñ³ пîâîєííîгî â³äíîâ-
ëåííÿ òà п³ñëÿâîєííîї â³äбóäîâè ñòàëèé ðîзâèòîê 
гàëóз³ ìàє бàзóâàòèñÿ íà îñíîâ³ îð³єíòóâàííÿ íà 
пåðåäîâ³ ³ííîâàö³éí³ ñâ³òîâ³, îñîбëèâî єâðîпåéñüê³ 
пðàêòèêè з пîñòóпîâîю пåðåîð³єíòàö³єю íà âèðîб-
íèöòâî îðгàí³÷íèх âèí. 

Висновки з проведеного дослідження. Пðîâåäå-
íèé àíàë³з òåíäåíö³é зàñâ³ä÷èâ, щî гàëóзü âèíî-
гðàäàðñòâà òà âèíîðîбñòâà â Уêðàїí³ íå íàбóëà 
íàëåжíîгî ðîзâèòêó ³ ìàêñèìàëüíî íå ðåàë³зó-
âàëà íàÿâíèé пîòåíö³àë ðîäю÷èх ³ ñпðèÿòëèâèх 
äëÿ âèíîгðàäàðñòâà óг³äü, à òàêîж òåхíîëîг³÷íèé 
пîòåíö³àë пåðåðîбíèх п³äпðèєìñòâ. 

Єâðî³íòåгðàö³ÿ â³äêðèâàє íîâ³ ìîжëèâîñò³ äëÿ 
åêñпîðòó óêðàїíñüêèх âèí, àëå âîäíî÷àñ ñòàâèòü 

пåðåä гàëóззю âèìîгè щîäî п³äâèщåííÿ ÿêîñò³ 
пðîäóêö³ї, âпðîâàäжåííÿ ³ííîâàö³éíèх òåхíîëî-
г³é ³ ìîäåðí³зàö³ї âèðîбíè÷èх пðîöåñ³â. Вèâ÷åííÿ 
öèх òåíäåíö³é є êëю÷îâèì äëÿ ñòðàòåг³÷íîгî пëà-
íóâàííÿ, ÿêå äîзâîëèòü óêðàїíñüêèì âèðîбíèêàì 
óñп³шíî ³íòåгðóâàòèñÿ â єâðîпåéñüêèé ðèíîê, збå-
ð³гàю÷è ³ ðîзâèâàю÷è íàö³îíàëüíó ³äåíòè÷í³ñòü 
âèíîðîбñòâà.

Ðîзâèòîê íàö³îíàëüíîгî АПК òà âèíîгðàäàð-
ñüêî-âèíîðîбíîї гàëóз³, ÿêà є éîгî ÷àñòèíîю, 
â³ä³гðàє êëю÷îâó ðîëü ó пîâîєííîìó â³äíîâëåíí³ 
Уêðàїíè, зì³öíåíí³ пðîäîâîëü÷îї бåзпåêè òà зб³ëü-
шåíí³ åêñпîðòíîгî пîòåíö³àëó êðàїíè. В óìîâàх 
єâðî³íòåгðàö³ї â³ò÷èзíÿíèì âèðîбíèêàì äîâî-
äèòüñÿ êîíêóðóâàòè з єâðîпåéñüêèìè, щî зóìîâ-
ëює íåîбх³äí³ñòü ñòðàòåг³÷íîгî óпðàâë³ííÿ ðîзâè-
òêîì óêðàїíñüêîгî âèíîгðàäàðñòâà òà âèíîðîбñòâà 
íà îñíîâ³ ³ííîâàö³é. Цå ñпðèÿòèìå íàбëèжåííю 
пîêàзíèê³â ðîзâèòêó гàëóз³ äî ñâ³òîâèх ñòàíäàðò³â 
³ пåðåäîâèх єâðîпåéñüêèх зðàзê³â. Д³äжèòàë³зàö³ÿ 
âèðîбíè÷èх пðîöåñ³â, âèêîðèñòàííÿ ³ííîâàö³éíèх 
òåхíîëîг³é òà гëîбàëüíà ³íòåгðàö³ÿ â³äêðèâàюòü 
íîâ³ ìîжëèâîñò³ òà âèêëèêè äëÿ ö³єї гàëóз³.

Пåðñпåêòèâàìè пîäàëüшèх íàóêîâèх ðîзâ³äîê 
є âñòàíîâëåííÿ âíóòð³шí³х òà зîâí³шí³х ÷èííèê³â 
п³äâèщåííÿ ðåíòàбåëüíîñò³ âèðîбíèöòâà òà пåðå-
ðîбêè âèíîгðàäó. 
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TRENDS IN THE DEVELOPMENT OF THE VITICULTURE AND WINE INDUSTRY  
AS A COMPONENT OF THE UKRAINIAN AGRO-INDUSTRIAL COMPLEX

Summary 
Viticulture and winemaking are important components of Ukraine's agricultural sector, contributing to 
economic development and job creation in rural areas. The industry has significant export potential, which 
contributes to foreign exchange earnings and supports the domestic market. In the context of Ukraine's 
European integration, there is a need to adapt these sectors to European standards to increase their inter-
national competitiveness. The article is aimed at identifying and analysing trends in the development of the 
viticulture and wine industry as a component of the agro-industrial complex of Ukraine, as well as finding 
ways to improve it. The author analyses the dynamics of grape production, wine production and consumption 
in Ukraine in 2000-2022, and the structure of wine production in Ukraine in 2021-2023. The author identi-
fies the problems of viticulture and winemaking in the context of Ukraine's European integration vector and 
the challenges of the post-war recovery of the Ukrainian agro-industrial complex. The analysis of trends has 
shown that the viticulture and winemaking industry in Ukraine has not been properly developed and has 
not fully realised the existing potential of fertile and favourable for viticulture lands, as well as the techno-
logical potential of processing enterprises. It is substantiated that in the context of European integration, 
domestic producers have to compete with European ones, which necessitates strategic management of the 
development of Ukrainian viticulture and winemaking on the basis of innovations. This will help bring the 
industry's development indicators closer to global standards and European best practices. The digitalisation 
of production processes, the use of innovative technologies and global integration open up new opportunities 
and challenges for this industry. It is proved that the further development of viticulture should be based on 
innovative approaches, which will ensure the sustainable development of the industry and its integration into 
the European market. The scientific novelty of the study is to deepen the theoretical and practical founda-
tions for assessing trends and critical evaluation of the problems of development of the viticulture and wine 
industry in Ukraine.
Keywords: viticulture, wine industry, viticulture and wine complex, production, development, strategy, 
agriculture.
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METHODOLOGICAL TOOLKIT IN THE FORMATION, ANALYSIS AND IMPLEMENTATION 
OF MARKETING STRATEGY IN AGRICULTURAL PRODUCTION

Summary
The article defines the essence, meaning and main principles of systemic and situational approaches as 
a methodological basis for the formation of a marketing strategy for agar production, and also presents 
the systematization of strategic analysis methods for assessing environmental factors in the formation of 
a marketing strategy. The main reasons determining a systematic approach to the use of methods in the 
formation of a marketing strategy are highlighted. The use of the presented methods for the formation of 
the marketing strategy of agricultural production allows to consider the formation as a process consisting 
of separate stages: formulation of the mission, goals and objectives of the marketing strategy, market 
analysis based on the factors of the external environment of the enterprise with direct and indirect influence, 
assessment of the potential opportunities of the industry, development decision trees" and evaluation of the 
effectiveness of management decisions.
Keywords: marketing strategy, agricultural production, system and situational approaches, strategic analysis, 
macro- and micro-environment, innovative development.

Statement of the problem. Today, Ukraine is at 
the stage of establishing market relations, which 
makes the main requirement the possibility of adap-
tation and use of the experience of countries with a 
developed market economy. The experience of stra-
tegic marketing, which has already reached a high 
level in developed countries, should be used as a 
starting position for its implementation, taking into 
account the level and characteristics of the develop-
ment of market relations in Ukraine.

The theory and practice of implementing the prin-
ciples of strategic marketing has not yet received 
practical implementation in industries, especially in 
the agricultural sector. At the same time, practice 
proves that significant attention should be paid to 
the formation of marketing strategies for develop-
ment in the fields of production and processing of 
agro-food products, which will contribute to the 
acceleration of their adaptation to the requirements 
of the market environment.

The problems of increasing the competitiveness 
of the agricultural industry can be solved with the 
help of effective marketing strategies, which will 
contribute to the adaptation of the agricultural 
industry to new economic conditions and can become 
a driving force of economic growth [1, p. 12-15]. It 
is the marketing strategy of agricultural production 
that allows the integration of environmental priori-
ties into the strategy of economic development. This 
strategy takes into account the environmental factor 
in the economic activity of agricultural enterprises 
and is aimed at creating ecological products and ser-
vices in agricultural production.

The process of forming a marketing strategy 
of agricultural production should be in accordance 
with the basic principles and methods of strategic 
marketing, the basis of which are systemic and 

situational approaches. Today, the issue of devel-
oping and implementing methodological approaches 
in the formation of the marketing strategy of agri-
cultural production is relevant and practically sig-
nificant.

Analysis of recent research and publications.
The work of domestic scientists L.V. Balabanova, 
L.E. Basovskyi, S. Garkavenko, N. Zhuravlyova, 
N. Kudenko, O. Kuzmina, O. Lobanova, A. Pav-
lenka, V. Pisarenko, G. Tarasyuk, O. Timonina, 
F. Fedorenko, G.V. Cherevka and others.

The systematization of the main methods and 
classifications of the toolkit of strategic analysis 
in the development of strategies is presented in 
the scientific works of P.L. Gordienko, L.G. Did-
kovska, I.A. Ignatieva, G.I. Kindratska, S.O. Levyk, 
B.M. Mizyuk, V.D. Nemtsov, H.V. Osovska, 
Yu.V. Pecheritsy, M.G. Sayenko, O.L. K.I. Red-
chenko and others.

Modern science and practice has at its disposal 
many methods and methodologies that allow eval-
uating almost any component of the enterprise and 
industry. But today there are no universally accepted 
comprehensive methods of analytical research of 
quantitative and qualitative characteristics of mar-
keting potential, although certain aspects of solv-
ing this problem were highlighted in the works of 
T.L. Bezrukova, O.E. Yerankina, V.V. Kuchera, 
R.V. Marzhanskyi, N. Rozhko.

The transformations taking place in the agricul-
tural sector today require expanding research into 
the range of issues related to the formation of mar-
keting activities in the agro-industrial complex, in 
particular, this concerns the development and imple-
mentation of methodological approaches in the for-
mation of a marketing strategy for the greening of 
agricultural production.

© Bahorka Mariia, Kvasova Liudmila, Datsenko Yulija, 2024
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Objectives of the article is to determine the 
essence, meaning and basic principles of systemic 
and situational approaches as a methodological basis 
for the formation of a marketing strategy for agar 
production, as well as the systematization of stra-
tegic analysis methods for assessing environmental 
factors in the formation of a marketing strategy.

Presentation of the main research material. The 
formation of a marketing strategy is considered one 
of the most essential and difficult stages of mar-
keting. This is a rather complex process that takes 
place in conditions of constant changes in the fac-
tors of the external and internal marketing environ-
ment [2, p. 137].

The marketing strategy of agricultural produc-
tion as a development strategy can solve the prob-
lems of economic growth, increase the competitive-
ness of the agricultural sector, ensure a high quality 
of life, national security, environmental protection 
and a high technical level of agricultural production 
in Ukraine. But it is worth understanding that it 
is not just about the one-time use of innovations 
to achieve immediate advantages, but about con-
tinuous, detailed strategic innovation development, 
which forms the methods and means of innovation 
management and will allow the introduction of inno-
vations to be subordinated to general goals, turn-
ing the intensive implementation of innovation pro-
cesses into a factor of economic industry growth.

To choose a justified marketing strategy, it is 
necessary to use a set of scientific approaches: sys-
temic, situational and integration. The method of 
forming the marketing strategy of agricultural pro-
duction is also based on a certain set of general sci-
entific and applied methodological techniques.

The systematic approach is a general scientific 
method of cognition, which is the basis for conduct-
ing any scientific research [3, p. 112]. Based on the 
essence of the system approach, the marketing strat-
egy of the greening of agricultural production can be 
defined as a single complex of elements that have a 
close connection with the external environment, which 
determines the presence of input and output variables.

The development of a marketing strategy for 
agricultural production is a rather complex process, 
which is based on a systematic approach and corre-
sponds to the following principles:

– the complexity of the elements, which allows 
defining the system as a whole, and determines its 
unity;

– changes due to the influence of external and 
internal factors;

– strategic orientation with the aim of achieving 
a specific strategic goal common to all elements;

– hierarchy of system elements that have their 
own responsibilities and tools for their implementa-
tion, depending on priority;

– uncertainty of the future;
– compatibility of the system elements for the 

implementation of the assigned tasks.
The reasons for the mandatory systematic use of 

predictive and strategic assessment methods in the 
formation of the marketing strategy of agricultural 
production are presented in fig. 1.

According to the system approach, the elements 
that make up the content of the marketing strategy 
of agricultural production do not just functionally 
follow each other, but are all interconnected with-
out exception. A change in one of them inevita-
bly leads to changes in the others, and ultimately 
in the entire marketing strategy. This requires 
a comprehensive solution to any of its problems: 
large and small, simple and complex, tactical and 
strategic.

The situational approach is based on the fact that 
the formation of the marketing strategy of agricul-
tural production is carried out based on the spe-
cific market situation that has developed at one or 
another moment.

The use of a situational approach to the forma-
tion of the marketing strategy of agricultural pro-
duction allows to consider the formation as a pro-
cess consisting of separate stages: formulation of 
the mission, goals and objectives of the marketing 
strategy, market analysis based on the factors of the 
external environment of the enterprise with direct 
and indirect influence, assessment of the potential 
opportunities of the industry, development «deci-
sion trees» and evaluation of the effectiveness of 
management decisions.

The economic situation in Ukraine and the world, 
the state of economic activity in the agricultural 
sector (as external factors) require a systematic and 
situational analysis. At the same time, it is worth 
noting that the conditions for the formation of the 
agricultural market in Ukraine are quite specific 
and are caused, first of all, by a difficult situation 
in the economic, political and social spheres. The 
interaction of internal and external factors has a 
specific character for the field of agricultural 

Fig. 1. The main reasons for a systematic approach to the use of methods  
in the formation of a marketing strategy

Source: developed by the authors

 

Reasons for the introduction 
of a systematic approach in 
the formation of a marketing 
strategy 

A significant level of uncertainty of the state of 
the external environment 

Globalization of the world economy and 
expansion of integration processes 

Difficult conditions of economic activity in 
agricultural production 

The instability of the political, economic and 
environmental situation, which affects the 
activities of agricultural enterprises 
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production and for enterprises in the field, and 
almost always changes over time. It is important to 
constantly monitor and take into account changes in 
the composition of external factors and their impact 
on the competitiveness of products and enterprises 
of the agrarian sector of the economy, namely to 
detail their effect, clearly distinguish market oppor-
tunities and threats. 

That is why strategic analysis of the macro- and 
microenvironment, the methods of which are based 
on systemic and situational approaches, is a com-
ponent of the formation of a marketing strategy 
(Fig. 2).

This research process involves an analytical 
assessment of the parameters of the external and 
internal environment using general scientific and 
applied methods of strategic analysis.

The methodology of strategic analysis includes 
techniques that allow:

– assess the current situation of the enterprise, 
available resources, opportunities and needs;

– carry out forecasting and planning of the levels 
of indicators of the enterprise's activity, as well as 
assessment of the state of the external environment;

– apply the techniques of alternative analysis to 
prepare for strategic decision-making in conditions 
of uncertainty.

In our opinion, the basis of all applied techniques 
of marketing research is a strategic analysis of the 
industry, which goes through preparatory, analyt-
ical and final stages. At the same time, a number 
of specific methods and techniques are used, which 
allow to diagnose potential and existing threats of 
enterprises and industries, to identify their oppor-
tunities in the formation of marketing strategies.

Based on the systematization of existing meth-
ods of forming marketing strategies, the following 
typology can be proposed:

1) marketing models based on the processing of 
quality marketing information. These include the 
following marketing models of strategic analysis: 
SNW, SWOT, PEST/STEP, the McKinsey matrix, 
the Shell matrix, the matrix of M. MacDonald, 
A. Little, M. Porter, I. Ansoff, the Brownlay-Barth 
matrix, the Hofer matrix – Shandler;

2) marketing models based on the processing of 
quantitative marketing information. These include 
economic-mathematical and statistical methods;

3) marketing models based on processing a com-
bination of qualitative and quantitative marketing 
information. These include such marketing mod-
els as: BKG matrix, McKinsey matrix, Thomp-
son-Strickland matrix.

It is the use of economic-mathematical and sta-
tistical methods that will provide an opportunity to 
obtain reliable and reliable results, which will be 
the basis for the formation of a marketing strategy 
[4, p. 107].

Strategic analysis provides a real assessment 
of own resources and capabilities of the industry 
in which enterprises operate. On its basis, a strat-
egy for the development of the industry is formed, 
which involves the construction of a balanced sys-
tem of forecasts and plans for the long-, medium-, 
and short-term perspective [5, p. 118].

At the stage of strategic analysis of the industry, 
special attention should be paid to the assessment of 
potential, because the development of resource con-
cepts changes the vector of the marketing strategy 
from reactive (response of the enterprise to changes 

Fig. 2. The process of researching the main factors of the macro- and microenvironment

Source: developed by the authors

 

Study of the macroenvironment 

Monitoring and evaluation of the main factors of the macro environment: 
PEST, SWOT, SPACE, ETOP analysis 

Formation of the profile of the macroenvironment 

Identification of dangers (threats) and opportunities from the macro 
environment 

Study of the microenvironment 

Study of the factors of the immediate environment and internal 
environment of agricultural enterprises and the industry as a whole: 
SWOT, benchmarking method, portfolio method, modeling method 

Formation of the profile of the microenvironment 

Identification of dangers (threats) and opportunities from the 
microenvironment 
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in the external environment) to proactive (preven-
tion of events). This requires finding new combi-
nations in the chain "resources – production – key 
competencies – organizational capabilities – sustain-
able competitive advantages" [6, p. 119]. In view 
of this, we consider ensuring strategic compliance, 
which involves matching resource and production 
capabilities with market conditions of farming, to 
be an integral stage of forming a marketing strategy 
for agricultural production.

Thanks to the synthesis of systemic and situ-
ational approaches, it is possible to combine com-
plexity with a quick reaction to the conditions of a 
changing external environment. That is, these two 
approaches do not contradict, but complement each 
other (Fig. 3).

The transformations taking place in the agrar-
ian sector of the economy also require the expansion 
of research on issues related to marketing activities 
in the agro-industrial complex, in particular in the 
development and implementation of methodological 
approaches to the formation of marketing strategies 
in the agrarian sector of the economy [2, p. 12].

The development of a marketing strategy for 
agricultural production involves an analytical 
assessment of the parameters of the external and 
internal environment. The marketing strategy of 
development should be focused on the formation of 
sustainable competitive advantages, which increases 
the requirements for such an analysis. It is the 
results of the assessment that are a prerequisite for 
the formation of a complex of information and ana-
lytical support for marketing management, which is 
an integral condition for ensuring a positive trajec-
tory of the development of organizations. The main 
goal of forming an information and analytical base 

is the systematic organization of all elements that 
form and use information in the process of market-
ing management of the industry [3, p. 218].

Strategic analysis is an important component of 
the marketing potential management process and 
the initial stage of strategy development. Its goal 
is to choose a specific strategy from many strategic 
alternatives.

In the process of strategy formation, the strate-
gic analysis of the industry's marketing potential 
occupies one of the most important places, as it 
allows determining its potential ability to carry out 
its activities in accordance with strategic tasks [5].

Strategic analysis is a comprehensive study of 
positive and negative factors that can affect the eco-
nomic condition of the enterprise in the future, as 
well as ways to achieve the strategic goals of the 
enterprise [7, p. 38].

Strategic analysis is an analysis not only of the 
achieved results of the state of the industry, but also 
of its development in the future. It is closely related 
to the general principles of economic activity, which 
involve the study of natural resource potential and 
economic indicators in their complex relationship.

Strategic analysis of the industry includes pre-
paratory, analytical and final stages. At the same 
time, a number of specific methods and techniques 
are used to diagnose potential and existing threats 
to enterprises in the industry, to identify their 
opportunities in the formation of marketing strate-
gies [4, p. 132-134].

Making marketing decisions in agricultural pro-
duction should be based on the formation of strate-
gies aimed at increasing its competitiveness.

The main stages of strategic analysis are pre-
sented in fig. 4.

Fig. 3. A systematic approach to the formation of a marketing strategy for greening agricultural production

Source: developed by the authors
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The results of monitoring the external and inter-
nal marketing environment, marketing researches 
allow to predict changes in the market environment 
and to develop a strategy aimed at maintaining or 
gaining competitive advantages in a timely manner. 
The formation of a marketing strategy is preceded 
by an economic diagnosis of the potential of the 
industry, which is characterized by a significant 
number of tools and approaches to its implementa-
tion [3, p. 86].

Strategic analysis, based on the use of appro-
priate tools, allows you to explore factors and 
opportunities that can be used to develop an effec-
tive and adequate strategy for market conditions 
[1, p. 24-28].

The toolkit of strategic analysis is diverse. Some 
scientists try to classify it according to certain 
characteristics, others, revealing the essence of one 
or another tool, do not set themselves the task of 
grouping it according to the stages of strategic anal-
ysis. Table 1 shows a set of tools that are used most 
often according to each of the stages of strategic 
analysis.

Carrying out a strategic analysis allows you to 
create a basis for the construction of strategic man-
agement of the agrarian industry.

However, the fact that the use of one or another 
method depends on the chosen approach, the goals 
of the assessment, the type and completeness of 
the source information, the specifics of the con-
stituent elements of the marketing potential of 
the industry being evaluated, and other factors 
deserves attention.

It is practically impossible to separate techniques 
and methods that are inherent only to a specific eco-
nomic science, since the scientific tools of various 
sciences are too interconnected. Various techniques 
are used in economic diagnostics. At the same 
time, economic diagnostics has specific methods of 
research [3, p. 96-98].

Thus, with the help of strategic analysis, all 
subjects, problems of the agrarian industry are 
decomposed into component parts for a more accu-
rate understanding and study of them. At the same 
time, at the stage of forming an marketing strat-
egy, the results of the strategic analysis are inte-
grated into the optimal strategic directions for its 
implementation in agricultural production. Also, 
carrying out a strategic analysis allows you to 
determine the main strategic categories of the cho-
sen strategy: formulation, goals, objectives, direc-
tions of its implementation.

 

Stage I. Formation of a set of factors of the marketing environment that affect the 
marketing potential of the industry; determining the directions of their influence 

Stage II. Assessment of the state of factors of the marketing environment that 
affect the marketing potential of the agricultural sector 

Stage III. Assessment of the industry's internal resources (financial, personnel, 
information, etc.) for the formation and use of marketing potential 

Stage IV. Forecasting the possible influence of factors the marketing environment 

Stage V. Development of recommendations for the formation of a strategy for 
using the marketing potential of the enterprise 

Fig. 4. Stages of strategic analysis of marketing environment factors

Source: developed by the authors

Table 1
Toolkit of strategic analysis in terms of stages

№ Stages Tools

1 Analysis of the mission and existing 
goals of the enterprise 

"Tree of goals", a model of the strategic management system, etc

2 Analysis of the external 
environment 

Life cycle of the industry, PEST analysis, M. Porter's five competitive forces, 
maps of strategic groups of competitors, key success factors, etc.

3 Analysis of the internal 
environment and strategic potential 

Diagrams of product, product, technology, organization life cycles, Porter's 
graph "profitability – market share", experience curve, value chain, etc.

4 Strategic monitoring SWOT analysis, BKG matrix, Ansof matrix "product – market", SPACE 
analysis, General Electric matrix

5 Determination of strategic 
orientation 

Results of SWOT analysis, SPACE analysis, portfolio, competitive analysis, etc

Source: summarized by the authors [5]
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The marketing strategy of agricultural produc-
tion should be focused on the formation of sustain-
able competitive advantages. Therefore, the results 
of the assessment of environmental factors are a 
prerequisite for the formation of a complex of infor-
mation and analytical support for marketing man-
agement, which is an integral condition for ensuring 
the development of this strategy [7, p. 11].

The marketing strategy of agricultural production 
should adequately reflect the environmental aspects 
of the activities of agricultural commodity produc-
ers, which take place both in its operational compo-
nent (preparation and implementation of the process 
of production of products and provision of services), 
and in the field of management (which includes the 
interaction of agricultural commodity producers with 
the surrounding natural environment) with with the 
aim of maximally reducing possible negative conse-
quences for the ecosystem and people.

Conclusions from the study. The following con-
clusions can be drawn from the above.

The objective necessity of forming a marketing 
strategy of agricultural production is related to 
environmental problems of the agricultural indus-
try, the urgent need to establish a stable food mar-
ket, providing the population with high-quality food 
products and effective functioning of the agrarian 
sector of the economy.

In the process of forming the marketing strategy 
of agricultural production, systemic and situational 
approaches are used, which are the basis of strategic 
analysis methods.

The basis of the system approach in the forma-
tion of the marketing strategy of agricultural pro-
duction is the mechanisms of its implementation, 
which ensure the stability of the system, its purpose-
fulness; the interconnectedness, interdependence and 
complexity of its elements determines the integrity 
of the system; all tasks performed by individual ele-
ments of the system are interconnected; elements of 
the system and actions related to them have a certain 
subordination, which builds a hierarchy; the sys-
tem changes under the influence of specific factors, 

which determines its dynamism; the ability of the 
system to adapt to the variability of the external 
environment, without losing its own individuality.

Ensuring a systematic approach when forming a 
marketing strategy of agricultural production is a 
difficult task, since the absence of at least one of 
the elements of the aggregate can lead to a loss of 
opportunities or failure to solve the tasks.

Strategic analysis is the first component in the 
methodology of marketing strategy formation. The 
main goal of the strategic analysis is to assess the 
impact of macro- and microenvironmental factors 
on the current and future state of the agricultural 
industry, to assess the state of the natural resource 
and marketing potential of the industry.

The use of appropriate tools at the stages of 
strategic analysis makes it possible to identify and 
respond flexibly to changes in external factors in a 
timely manner, compare possible directions of devel-
opment and determine the most promising, establish 
connections between the state of the industry and 
possible strategic directions of development, seg-
ment the market of goods and services, determining 
the most attractive segments, determine the param-
eters of the competitiveness of enterprises, their 
market position and develop the optimal version of 
the marketing strategy.

Marketing strategic analysis reduces uncertainty 
when making strategic decisions, allows you to iden-
tify changes in the external environment and flexi-
bly adapt to them, timely identify market opportuni-
ties and their use in strategic marketing activities, 
timely identify market threats and prevent their 
negative impact on the marketing strategic activity 
of the agrarian industry.

Ignoring marketing strategic analysis during the 
development of an marketing strategy can lead to 
the adoption of unfounded strategic decisions, the 
use of a strategy of passive adaptation to market 
changes, and the inability to respond adequately to 
changes in the marketing environment. The result 
can be a loss of strategic orientation of the industry, 
which will lead to its market vulnerability.
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Багорка М. О. 
Квасова Л. С. 
Даценко Ю. Р.
Дí³пðîâñüêèé äåðжàâíèé àгðàðíî-åêîíîì³÷íèé óí³âåðñèòåò

МÅÒÎÄÎËÎÃ²ЧÍÈЙ ²ÍÑÒÐÓМÅÍÒÀÐ²Й ПÐÈ ФÎÐМÓÂÀÍÍ², ÀÍÀË²ЗÓ ÒÀ ÐÅÀË²ЗÀÖ²Ї 
МÀÐÊÅÒÈÍÃÎÂÎЇ ÑÒÐÀÒÅÃ²Ї Â ÀÃÐÀÐÍÎМÓ ÂÈÐÎБÍÈÖÒÂ²

В ñòàòò³ âèзíà÷åíà ñóòí³ñòü, зíà÷åííÿ ³ îñíîâí³ пðèíöèпè ñèñòåìíîгî òà ñèòóàö³éíîгî п³äхîä³â 
ÿê ìåòîäîëîг³÷íîї îñíîâè пðè фîðìóâàíí³ ìàðêåòèíгîâîї ñòðàòåг³ї àгàðíîгî âèðîбíèöòâà, à òàêîж 
пðåäñòàâëåíà ñèñòåìàòèзàö³ÿ ìåòîä³â ñòðàòåг³÷íîгî àíàë³зó äëÿ îö³íêè фàêòîð³â ñåðåäîâèщà пðè 
фîðìóâàíí³ ìàðêåòèíгîâîї ñòðàòåг³ї. Вèä³ëåí³ îñíîâí³ пðè÷èíè, щî îбóìîâëююòü ñèñòåìíèé п³äх³ä äî 
âèêîðèñòàííÿ ìåòîä³â пðè фîðìóâàíí³ ìàðêåòèíгîâîї ñòðàòåг³ї. Аâòîðè â³äзíà÷èëè, щî ñòðàòåг³÷íèé 
àíàë³з гàëóз³, ÿêèé є îñíîâîю äëÿ âñ³х пðèêëàäíèх ìåòîä³â ìàðêåòèíгîâîгî äîñë³äжåííÿ, âêëю÷àє â ñåбå 
п³äгîòîâ÷³, àíàë³òè÷í³ òà зàêëю÷í³ åòàпè. У öüîìó пðîöåñ³ зàä³ÿí³ ð³зíîìàí³òí³ ñпåö³àë³зîâàí³ ìåòîäè, ÿê³ 
äîзâîëÿюòü ³äåíòèф³êóâàòè пîòåíö³éí³ òà ³ñíóю÷³ ðèзèêè äëÿ п³äпðèєìñòâ ³ гàëóз³, à òàêîж ðîзêðèâàòè 
ìîжëèâîñò³ äëÿ ðîзðîбêè ìàðêåòèíгîâèх ñòðàòåг³é. Ç îгëÿäó íà öå, íåâ³ä’єìíèì åòàпîì фîðìóâàííÿ 
ìàðêåòèíгîâîї ñòðàòåг³ї àâòîðè ââàжàюòü зàбåзпå÷åííÿ ñòðàòåг³÷íîї â³äпîâ³äíîñò³, щî пåðåäбà÷àє 
óзгîäжåííÿ ðåñóðñíèх òà âèðîбíè÷èх ìîжëèâîñòåé з ðèíêîâèìè óìîâàìè гîñпîäàðюâàííÿ. Нà åòàп³ 
ñòðàòåг³÷íîгî àíàë³зó гàëóз³ êðèòè÷íî âàжëèâî îö³íèòè пîòåíö³àë, àäжå ðîзâèòîê ðåñóðñíî îð³єíòîâàíèх 
êîíöåпö³é ìîжå зì³íèòè íàпðÿìîê ìàðêåòèíгîâîї ñòðàòåг³ї з ðåàêòèâíîї (â³äпîâ³äü íà зì³íè ó зîâí³шíüîìó 
ñåðåäîâèщ³) íà пðîàêòèâíó (пîпåðåäжåííÿ зì³í). Цå âèìàгàє ðîзðîбêè íîâèх êîìб³íàö³é â ëàíöюжêó 
«ðåñóðñè – âèðîбíèöòâî – êëю÷îâ³ êîìпåòåíö³ї – îðгàí³зàö³éí³ зäàòíîñò³ – ñò³éê³ êîíêóðåíòí³ пåðåâàгè». 
Вèêîðèñòàííÿ пðåäñòàâëåíèх ìåòîä³â äî фîðìóâàííÿ ìàðêåòèíгîâîї ñòðàòåг³ї àгðàðíîгî âèðîбíèöòâà 
äîзâîëÿє ðîзгëÿäàòè фîðìóâàííÿ ÿê пðîöåñ, щî ñêëàäàєòüñÿ з îêðåìèх åòàп³â: фîðìóëюâàííÿ ì³ñ³ї, 
ö³ëåé òà зàâäàíü ìàðêåòèíгîâîї ñòðàòåг³ї, àíàë³зó ðèíêó íà îñíîâ³ фàêòîð³â зîâí³шíüîгî ñåðåäîâèщà 
п³äпðèєìñòâà пðÿìîгî òà íåпðÿìîгî âпëèâó, îö³íêè пîòåíö³éíèх ìîжëèâîñòåé гàëóз³, ðîзðîбêè «äåðåâà 
ð³шåíü» òà îö³íêè åфåêòèâíîñò³ пðèéíÿòèх óпðàâë³íñüêèх ð³шåíü.
Ключові слова: ìàðêåòèíгîâà ñòðàòåг³ÿ, àгðàðíå âèðîбíèöòâî, ñèñòåìíèé òà ñèòóàö³éíèé п³äхîäè, 
ñòðàòåг³÷íèé àíàë³з, ìàêðî- ³ ì³êðîñåðåäîâèщå, ³ííîâàö³éíèé ðîзâèòîê.
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У ñòàòò³ пðîàíàë³зîâàíî äèíàì³êó ÷èñåëüíîñò³ îñâ³òí³х ³íñòèòóö³é ó ñфåð³ âèщîї îñâ³òè, щîäî їх пðèñóò-
íîñò³ ó ñîö³àëüíèх ìåðåжàх YouTube, Facebook, Instagram, Twitter. Çä³éñíåíî ñåгìåíòàö³ю ÇВÎ з óðà-
хóâàííÿì ñåðåäíüîї â ñâ³ò³ ê³ëüêîñò³ п³äпèñíèê³â òà âпîäîбàíü ÇВÎ ó ñîö³àëüíèх ìåðåжàх зà äàíèìè 
ðåéòèíгó uniRank. Пðîâåäåíî ä³àгíîñòèêó â³äпîâ³äíîñò³ ê³ëüêîñò³ п³äпèñíèê³â ÇВÎ Уêðàїíè, Пîëüщ³ òà 
Н³ìå÷÷èíè ñåðåäíüîìó â ñâ³ò³ зíà÷åííю зà òàêèìè ñîö³àëüíèìè ìåðåжàìè, ÿê: Facebook, Instagram òà 
Twitter. Нàäàíî ê³ëüê³ñíó òà ÿê³ñíó ³íòåðпðèòàö³ю îòðèìàíèх ðåзóëüòàò³â зà шêàëîю бàжàíîñò³ Хàð³íг-
òîíà. Îбгðóíòîâàíî äîö³ëüí³ñòü ðîзâèòêó ³íñòèòóö³éíèх àêàóíò³â â³ä÷èзíÿíèх ÇВÎ ó ñîö³àëüíèх ìåðåжàх 
з ìåòîю пîбóäîâè òà зì³öíåííÿ ñîö³àëüíèх òà ìàðêåòèíгîâèх êîìóí³êàö³é з ö³ëüîâîю àóäèòîð³єю. 
Ключові слова: зàêëàä âèщîї îñâ³òè, пîñë³äîâíèêè, âпîäîбàííÿ, ñòóп³íü âèêîðèñòàííÿ ñîö³àëüíèх ìåðåж, 
³íäåêñ â³äпîâ³äíîñò³ ê³ëüêîñò³ п³äпèñíèê³â, êîíêóðåíòíå пîзèö³îíóâàííÿ ó ñîö³àëüíèх ìåðåжàх. 

Постановка проблеми. Дèíàì³÷í³ óìîâè фóíê-
ö³îíóâàííÿ ñó÷àñíîгî ñåðåäîâèщà ñфåðè îñâ³òè 
â óñüîìó ñâ³ò³ хàðàêòåðèзóюòüñÿ öèфðîâзàö³єю, 
êîíêóðåíòíèì пîзèö³îíóâàííÿì îñâ³òí³х бðåíä³â 
òà âзàєìîä³єю ³з ö³ëüîâîю àóäèòîð³єю. Çàâäÿêè 
âèêîðèñòàííю ìåðåж³ ³íòåðíåò òà ñîö³àëíèì ìåä³à 
пîбóäîâà êîìóí³êàö³éíèх пðîöåñ³â ³з ö³ëüîâîю 
àóäèòîð³єю â³äбóâàєòüñÿ äîñèòü шâèäêî. Пðî-
â³äí³ ÇВÎ ñâ³òó пðèä³ëÿюòü зíà÷íó óâàгó óäîñêî-
íàëåííю êîðпîðàòèâíîгî âåб-ñàéòó òà àêòèâíî 
âåäóòü êîðпîðàòèâí³ àêàóíòè ó ñîö³àëüíèх ìåðå-
жàх. Аêòóàëüíèì зàâäàííÿì зàêëàä³â âèщîї 
îñâ³òè є пîñèëåííÿ ñâîєї пðèñóòíîñò³ íà пëàòфîð-
ìàх íàéпîпóëÿðí³шèх â ñâ³ò³ ñîö³àëüíèх ìåðåж, 
òàêèх ÿê: Facebook, YouTube, Instagram, LinkedIn, 
Х (ðàí³шå Twitter), Tik-Tok. 

Сîö³àëüí³ ìåä³à äîзâîëÿюòü îñâ³òí³ì óñòàíîâàì 
âзàєìîä³ÿòè ³з зàö³êàâëåíèìè ñòîðîíàìè, îбì³íю-
âàòèñÿ ³íфîðìàö³єю òà ñòâîðюâàòè ³íòåðàêòèâíèé 
äîñâ³ä, â³ä³гðàю÷è òèì ñàìèì âèð³шàëüíó ðîëü 
ó зàбåзпå÷åíí³ åфåêòèâíîї ðåàë³зàö³ї êîìóí³êàö³é-
íèх ñòðàòåг³é зàêëàä³â âèщîї îñâ³òè (ÇВÎ). 

Аналіз останніх досліджень і публікацій. 
Пèòàííÿì пîбóäîâè êîìóí³êàö³é ó ñфåð³ îñâ³òè 
з âèêîðèñòàííÿì ñîö³àëüíèх ìåðåж пðèñâÿ÷åí³ 
äîñë³äжåííÿ òàêèх â³ò÷èзíÿíèх â÷åíèх, ÿê: 
Î. Дзюб³íà, Î. П³ääóбöåâà, Л. Сåìàê [1-3] òà ³íî-
зåìíèх àâòîð³â Ì. Дîëåðàéä, Я. Ì³íàðà, С. Ì³ð, 
Е. Нàä³ì, Ì. Ðåâíó, Н. Сàéí³ë, Ì. Шàðìà [4-9]. 
Пîзèòèâíèé òà íåгàòèâíèé âпëèâ ñîö³àëüíèх 
ìåðåж íà ñфåðó îñâ³òè òàêîж шèðîêî âèâ÷àєòüñÿ 
íàóêîâöÿìè [5]. П. Фàпìхàóñ [10] äîñë³äжóє ñîö³-
àëüí³ ìåðåж³ ÿê ³íñòðóìåíò êîìóí³êàö³ї äåðжàâè 
з гðîìàäÿíàìè òà âèâ÷àє îñîбëèâîñò³ âåäåííÿ 
³íñòèòóö³éíèх àêàóíò³â íà ð³âí³ ì³í³ñòåðñòâ, 
â òîìó ÷èñë³ ³ ì³í³ñòåðñòâàìè îñâ³òè ³ íàóêè Уêðà-
їíè òà Пîëüщ³.

Кîìóí³êàö³ÿ â ñîö³àëüíèх ìåðåжàх – öå пðî-
öåñ ñòâîðåííÿ, ñп³ëüíîгî âèêîðèñòàííÿ òà îбì³íó 
³íфîðìàö³єю òà ³äåÿìè ó â³ðòóàëüíèх ñп³ëüíî-
òàх ³ ìåðåжàх, щî бàзóєòüñÿ íà âèêîðèñòàíí³ 
пëàòфîðì ñîö³àëüíèх ìåä³à, òàêèх ÿê Facebook, 
Twitter, Instagram, LinkedIn, YouTube òà ³í.

Çà òèпîì ñп³ëêóâàííÿ êîìóí³êàö³ї ó ñîö³àëüíèх 
ìåðåжàх пîä³ëÿюòüñÿ íà: îñîбèñòå ñп³ëêóâàííÿ, 
пðîфåñ³éíå ñп³ëêóâàííÿ, ä³ëîâå ñп³ëêóâàííÿ òà 
ìàñîâó êîìóí³êàö³ю. Îñîбèñòå ñп³ëêóâàííÿ пåðåä-
бà÷àє âзàєìîä³ю ì³ж ëюäüìè, òàêèìè ÿê äðóз³, 
÷ëåíè ðîäèíè òà зíàéîì³. Пðîфåñ³éíå ñп³ëêóâàííÿ 

ñòîñóєòüñÿ âзàєìîä³ї ì³ж пðîфåñ³îíàëàìè àбî 
â ðàìêàх пðîфåñ³éíèх ìåðåж. Д³ëîâà êîìóí³êàö³ÿ 
пåðåäбà÷àє âзàєìîä³ю ì³ж êîìпàí³ÿìè òà їхí³ìè 
êë³єíòàìè (ÇВÎ òà ñòóäåíòàìè, б³зíåñ-пàðòíå-
ðàìè), òîä³ ÿê ìàñîâà êîìóí³êàö³ÿ ñòîñóєòüñÿ 
пîшèðåííÿ ³íфîðìàö³ї ñåðåä âåëèêîї àóäèòîð³ї.

Дëÿ îñîбèñòîгî ñп³ëêóâàííÿ зàзâè÷àé âèêî-
ðèñòîâóюòüñÿ òàê³ пëàòфîðìè ñîö³àëüíèх 
ìåðåж, ÿê Facebook, Instagram ³ Snapchat. Пðî-
фåñ³éíå ñп³ëêóâàííÿ â ñîö³àëüíèх ìåðåжàх ìîжå 
âêëю÷àòè îбì³í пðîфåñ³éíèìè îíîâëåííÿìè, 
гàëóзåâèìè íîâèíàìè òà ³äåÿìè, ó÷àñòü ó пðî-
фåñ³éíèх îбгîâîðåííÿх. Пëàòфîðìàìè ñîö³àëü-
íèх ìåðåж ÿê³ зàзâè÷àé âèêîðèñòîâóюòüñÿ äëÿ 
пðîфåñ³éíîгî ñп³ëêóâàííÿ, äîзâîëÿюòü пðî-
äåìîíñòðóâàòè пðîфåñâéí³ íàâè÷êè, зíàííÿ òà 
äîñÿгíåííÿ, à òàêîж ñòâîðèòè îñîбèñòèé бðåíä 
є LinkedIn ³ Twitter. Вèêîðèñòàííÿ îф³ö³éíèх 
³íñòèòóö³éíèх àêàóíò³â ó ñфåð³ îñâ³òè äîзâîëÿє 
ÇВÎ пîшèðюâàòè ³íфîðìàö³ю ñåðåä шèðîêîї 
àóäèòîð³ї òà âзàєìîä³ÿòè з³ ñâîїìè зàö³êàâëå-
íèìè ñòîðîíàìè â б³ëüш ³íòåðàêòèâíèé òà пåð-
ñîíàë³зîâàíèé ñпîñ³б.

Çà äàíèìè Data Reportal [11], ñòàíîì íà ñ³÷åíü 
2023 ð. íàéпîшèðåí³шèìè пëàòфîðìàìè ñîö³àëü-
íèх ìåðåж ó ñâ³ò³ є: Facebook (2,96 ì³ëüÿðä³â êîðèñ-
òóâà÷³â); YouTube (2,51 ì³ëüÿðä³â êîðèñòóâà÷³â); 
WhatsApp (2,0 ì³ëüÿðä³â êîðèñòóâà÷³â); Instagram 
(2 ì³ëüÿðä³â êîðèñòóâà÷³â); WeChat (1,31 ì³ëüÿð-
ä³â êîðèñòóâà÷³â); TikTok (1,05 ì³ëüÿðä³â êîðèñòó-
âà÷³â); Facebook Messenger (931 ì³ëüéîíè êîðèñ-
òóâà÷³â); Douyin (715 ì³ëüéîíè êîðèñòóâà÷³â); 
Telegram (700 ì³ëüéîíè êîðèñòóâà÷³â); Snapchat 
(635 ì³ëüéîíè êîðèñòóâà÷³â). Îòжå, пðèбëèзíî 
62% íàñåëåííÿ ñâ³òó êîðèñòóєòüñÿ ñîö³àëüíèìè 
ìåðåжàìè [11; 12].

Çà äàíèìè Global Web Index [12], бëèзüêî 46% 
êîðèñòóâà÷³â ²íòåðíåòó â óñüîìó ñâ³ò³ îòðèìóюòü 
íîâèíè ÷åðåз ñîö³àëüí³ ìåðåж³, щî íàâ³òü пåðå-
âèщóє ÷àñòêó êîðèñòóâà÷³â, ÿê³ пåðåгëÿäàюòü 
íîâèíè íà âåб-ñàéòàх íîâèí (40%). Пîêîë³ííÿ Z 
³ ì³ëåí³àëè ÷àñò³шå пåðåгëÿäàюòü íîâèíè â ñîö³-
àëüíèх ìåðåжàх пîð³âíÿíî з ³íшèìè пîêîë³í-
íÿìè [4].

Виділення не вирішених раніше частин 
загальної проблеми. Ðàзîì з òèì пîòðåбóє пîäàëü-
шîгî ðîзâèòêó ìåòîäèêà ä³àгíîñòèêè òà ê³ëüê³ñ-
íîї îö³íêè ð³âíÿ âèêîðèñòàííÿ ñîö³àëüíèх ìåðåж 
зàêëàäàìè âèщîї îñâ³òè.

© Л³ñóí Я. В., 2024



Â³ñíèê ÎÍÓ ³ìåí³ ². ². Ìå÷íèêîâà. 2024. Ò. 29. Âèï. 3(101)

62

Ìàòåð³àëàìè äîñë³äжåííÿ є: 1) пðàö³ â³ä÷èз-
íÿíèх òà зàðóб³жíèх â÷åíèх ó ñфåð³ öèфðîâîâèх 
ìåä³à òà êîìóí³êàöé; 2) пðàêòè÷í³ ìåòðèêè пðî-
â³äíèх зàêëàä³â âèщîї îñâ³òè ñâ³òó ó ñîö³àëüíèх 
ìåðåж ñòàíîì íà 2024 ðð. Аâòîðàìè äàííîї ñòàòò³ 
âèêîðèñòàíî ðÿä ìåòîä³â пðîâåäåííÿ äîñë³äжåíü: – 
ìåòîäè íàêîпè÷óâàííÿ фàêò³â (ðåєñòðàö³ÿ, âèì³-
ðюâàííÿ); – ìåòîäè îпèñóâàííÿ фàêò³â; ìåòîäè 
àíàë³зó фàêò³â ³ ÿâèщ зà ð³зíèìè пîêàзíèêàìè 
³ êðèòåð³ÿìè (îö³íêà, з³ñòàâëåííÿ, пîð³âíÿííÿ); – 
ìåòîäè îбґðóíòóâàííÿ íàóêîâèх âèñíîâê³â (ñèí-
òåзó); – ìåòîäè âèбîðó ³ îбґðóíòóâàííÿ íàóêîâèх 
ðåêîìåíäàö³é; – ìåòîäè ³íòåðпðåòàö³ї âèñíîâê³â. 
Ðåзóëüòàòè äîñë³äжåííÿ îòðèìàíî з âèêîðèñòàí-
íÿì åìп³ðè÷íèх ìåòîä³â äîñë³äжåííÿ, òàêèх ÿê: 
âèì³ðюâàííÿ, пîð³âíÿííÿ, óзàгàëüíåííÿ, ñèñòå-
ìàòèзàö³ÿ, àíàë³з ³ ñèíòåз ìåòðèê âèêîðèñòàííÿ 
ñîö³àëüíèх ìåðåж пðîâ³äíèìè ñâ³òîâèìè зàêëà-
äàìè âèщîї îñâ³òè.

Метою äîñë³äжåííÿ є âèзíà÷åííÿ òåíäåíö³é 
âèêîðèñòàííÿ ñîö³àëüíèх ìåðåж ó ñфåð³ îñâ³òè 
òà âèâ÷åííÿ пðàêòè÷íîгî äîñâ³äó пðîâ³äíèх óí³-
âåðñèòåò³â ñâ³òó щîäî âåäåííÿ ³íñòèòóö³éíèх àêà-
óíò³â ó ñîö³àëüíèх ìåðåжàх Facebook, YouTube, 
Instagram, LinkedIn, Х (ðàí³шå Twitter), T³k-Tok.

Виклад основного матеріалу. Пîпóëÿðí³ñòü 
êîжíîгî ÇВÎ íà пëàòфîðì³ ñîö³àëüíèх ìåðåж 
Facebook, YouTube, Instagram, LinkedIn, Х (ðàí³шå 
Twitter), T³k-Tok ìîжíà äîñë³äèòè зà äîпîìî-
гîю â³äêðèòîї ³íфîðìàö³ї ðåéòèíгó óí³âåðñèòå-
ò³â uniRank [13]. Çàзíà÷åíèé ðåéòèíг ³ëюñòðóє 
зàгàëüíó ê³ëüê³ñòü п³äпèñíèê³â òà íå ñпðÿìîâà-
íèé íà îö³íêó ÿêîñò³ îñâ³òè ÷è ð³âíÿ íàäàíèх àêà-
äåì³÷íèх пîñëóг ÇВÎ. Дåÿê³ âåëèê³ ÇВÎ ìîжóòü 
ìàòè ê³ëüêà пîâ’ÿзàíèх ñòîð³íîê ó ñîö³àëüíèх 
ìåðåжàх, íàпðèêëàä, äëÿ êîжíîгî фàêóëüòåòó ÷è 
àäì³í³ñòðàòèâíîї ñфåðè (ðåêðóòàö³ÿ, âèпóñêíèêè, 
ìàðêåòèíг, êîìóí³êàö³ї ³ ò.ä.) Ðåéòèíг uniRank 
[13] ґðóíòóєòüñÿ íà ³íфîðìàö³ї пðî íàéзàгàëüí³шó 
òà íàéпîпóëÿðí³шó ³íñòèòóö³éíó ñòîð³íêó êîж-
íîгî ÇВÎ ó â³äпîâ³äí³é ñîö³àëüí³é ìåðåж³.

Бåзóìîâíî, â êîжí³é êðàїí³ ñфåðà îñâ³òè, ÿê 
âèä åêîíîì³÷íîї ä³ÿëüíîñò³, зàзíàє âпëèâó òà ñàìà 
фîðìóє ñó÷àñí³ òðåíäè â ñîö³àëüíî-äåìîгðàф³÷í³é, 
åêîíîì³÷í³é, òåхíîëîг³÷í³é òà пîë³òè÷í³é ñфåðàх. 
Сîö³àëüí³ ìåðåж³ ÇВÎ пðè öüîìó, ÷àñòî â³äîбðà-
жàюòü âñ³ ö³ пðîöåñè, îñê³ëüê³ є ñó÷àñíèì êàíà-
ëîì ñîö³àëüíèх òà ìàðêåòèíгîâèх êîìóí³êàö³é òà 
³íñòðóìåíòîì зâ’ÿзê³â з гðîìàäê³ñòю.

Пîпóëÿðí³ñòü ³íñòèòóö³éíèх ñòîð³íîê зàêëàä³â 
âèщîї îñâ³òè ó ñîö³àëüíèх ìåðåжàх зàëåжàòü â³ä 
íèзêè ì³êðî- òà ìàêðîфàêòîð³â:

Кëю÷îâèìè ì³êðîфàêòîðàìè є: 
–	 ðåпóòàö³ÿ òà ðîзì³ð ÇВÎ;
–	 зàгàëüíà пðèñóòí³ñòü ÇВÎ â ³íòåðíåò³, пîпó-

ëÿðí³ñòü ó ìåðåж³ òà âпðîâàäжåííÿ äèñòàíö³éíîї 
îñâ³òè;

–	 ð³âåíü âпðîâàäжåííÿ òà âèêîðèñòàííÿ ÇВÎ 
ò³єї ÷è ³íшîї ñîö³àëüíîї ìåðåж³ ÿê äîäàòêîâîгî 
êàíàëó äî ³íñòèòóö³éíîгî âåб-ñàéòó;

Ìàêðîфàêòîðè, щî âèзíà÷àюòü ñпåöèф³êó 
âèêîðèñòàííÿ ñîö³àëüíèх ìåðåж ó ñфåð³ îñâ³òè òà 
âпëèâàюòü íà òîé ÷è ³íшèé ÇВÎ, є íàñòóпíèìè:

–	 ðîзì³ð ñåêòîðó âèщîї îñâ³òè â êðàїí³;
–	 ð³âåíü âèêîðèñòàííÿ ²íòåðíåòó òà шâèäê³ñòü 

з’єäíàííÿ â êðàїí³;
–	 ð³âåíü пðèéíÿòòÿ òà âèêîðèñòàííÿ ò³єї ÷è 

³íшîї пëàòфîðìè ñîö³àëüíèх ìåä³à â êðàїí³ [13].
Çà äàíèìè ðåéòèíгó ÇВÎ uniRank àгàëüíà 

ê³ëüê³ñòü ÇВÎ пî âñüîìó ñâ³òó, щî пðåäñòàâëåí³ 
ó бàз³ uniRank зà пåð³îä 2018-2024 ðð. зб³ëüшè-
ëàñü íà 290 òèñ. зàêëàä³â, òîбòî з 13,590 ìëí äî 
13,888 ìëí зàêëàä³â âèщîї îñâ³òè (ðèñ. 1) [13]. Çà 
пåð³îä 2018-2024 ðð. ñпîñòåð³гàєòüñÿ àêòèâ³зàö³ÿ 
âèêîðèñòàííÿ ñîö³àëüíèх ìåðåж зàêëàäàìè âèщîї 
îñâ³òè â ñâ³ò³ (ðèñ. 2). 

Çà пåð³îä 2018-2024 ðð. ê³ëüê³ñòü ÇВÎ 
ó ñîö³àëüí³èх ìåðåжàх зà îö³íêîю ðåéòèíгó 
uniRank зì³íèëàñü íàñòóпíèì ÷èíîì: ñîö³àëüíà 
ìåðåжà Facebook – зб³ëüшåííÿ ê³ëüêîñò³ ÇВÎ 
íà 1299 зàêëàä³â (з 9302 äî 10531); ñîö³àëüíà 
ìåðåжà YouTube – зб³ëüшåííÿ ê³ëüêîñò³ ÇВÎ 

Рис. 1. Кількість ЗВО у світі, що ведуть інституційні акаунти у соціальних мережах  
за даними рейтингу uniRank за 2018-2024 рр.

Джерело: складено автором на освнові uniRank [13]
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Тàбëèöÿ 1
Інформація щодо середньої в світі кількості підписників ЗВО  
у соціальних мережах за рейтингом uniRank за 2018-2024 рр.

Назва 
соціальніої 

мережі

Фактичне значення кількості підписників, тис. осіб Індекс зміни 
показника

2018 2019 2020 2021 2022 2023 2024 2024/
2018

2024/
2023

Facebook 35,747 36,856 39,036 41,768 46,475 48,907 50,143 1,40 1,02

Instagram 8,336 11,488 11,649 13,020 15,045 17,474 18,090 2,17 1,04

X (Twitter) 11,204 11,829 12,845 13,133 13,324 12,259 14,081 1,26 1,15

Джерело: складено автором на основі uniRank [13]

íà 2,447 зàêëàä³â (з 7,019 äî 9466.); ñîö³àëüíà 
ìåðåжà Instagram – зб³ëüшåííÿ ê³ëüêîñò³ ÇВÎ 
íà 3629 зàêëàä³â (з 5107 äî 8732); ñîö³àëüíà 
ìåðåжà X (Twitter) – зб³ëüшåííÿ ê³ëüêîñò³ ÇВÎ íà 
989 зàêëàä³â (з 7410 äî 8399) [13].

Вèêîðèñòàííÿ ñîö³àëüíèх ìåä³à ó ñфåð³ îñâ³òè 
зä³éñíюєòüñÿ пåðåâàжíî äëÿ ³íñòèòóö³éíîгî пîзè-
ö³îíóâàííÿ. Îñíîâíà óâàгà зîñåðåäжóєòüñÿ зíà-
÷íîю ì³ðîю íà îðгàí³зàö³éíîìó òà пîâåä³íêîâîìó 
зì³ñò³, òà ìåíåшå íà òåìàх íàóêè ÷è äîñë³äжåíü. 
Д³àëîгîâà пðèðîäà ñåðåäîâèщà ñîö³àëüíèх ìåä³à 
äîзâîëÿє ÇВÎ âèбóäîâóâàòè ñîö³àëüí³ êîìóí³êà-
ö³ї, пåðш зà âñå, ³з ñòóäåíòàìè з âèêîðèñòàííÿì 
зâè÷íèх òà ñó÷àñíèх äëÿ íèх êàíàë³â êîìóí³êàö³ї, 
ÿêèìè є ñîö³àëüí³ ìåðåж³.

Çà пåð³îä 2018-2024 ðð. ñпîñòåð³гàєòüñÿ àêòèâ³-
зàö³ÿ âèêîðèñòàííÿ ñîö³àëüíèх ìåðåж зàêëàäàìè 
âèщîї îñâ³òè â ñâ³ò³ (ðèñ. 2).

Çà пåð³îä 2018-2024 ðð. ð³âåíü âèêîðèñòàííÿ 
ñîö³àëüíèх ìåðåж ÇВÎ â óñüîìó ñâ³ò³ зíà÷íî п³ä-
âèщèâñÿ (ðèñ. 2). Сòàíîì íà ëюòèé-êâ³òåíü 2024 ð. 
ñåðåäí³é â ñâ³ò³ ð³âåíü âèêîðèñòàííÿ ñîö³àëüíèх 
ìåðåж ÇВÎ є íàéб³ëüшèì ó Facebook – 75,8%; 
ó YouTube öåé пîêàзíèê ñòàíîâèòü 68,16%; 
ó Instagram â³äпîâ³äíî – 62,87%; ó X (Twitter) – 
60,47% (äèâ. ðèñ. 2).

Пîпóëÿðí³ñòü ³íñòèòóö³éíèх àêàóíò³â ÇВÎ 
ó ñîö³àëüíèх ìåðåжàх âèзíà÷àєòüñÿ ÿê ê³ëüê³ñòю 
пåðåгëÿä³â êîíòåíòó (â³äåî, пîñò³â), òàê ³ ê³ëü-
ê³ñòю п³äпèñíèê³â (òàбë. 1).

Вàжëèâèì ³íäèêàòîðîì â³äпîâ³äíîñò³ ð³âíÿ 
âèêîðèñòàííÿ ñîö³ëüíèх ìåðåж êîíêðåòíèì 

зàêëàäîì îñâ³òè є пîêàзíèê ñåðåäíüîї ê³ëüêîñò³ 
пîñë³äîâíèê³â ÇВÎ ó ñîö³àëüíèх ìåðåжàх. Яê 
пîêàзóюòü фàêòè÷í³ äàí³ ðåéòèíгó uniRank, 
ñåðåäíÿ â ñâ³ò³ ê³ëüê³ñòü пîñë³äîâíèê³â â ò³é ÷è 
³íш³é ñîö³àëüí³é ìåðåж³ є ð³зíîю, щî îбóìîâëåíî 
ñпåöèф³êîю ñàìèх ñîö³àëüíèх ìåðåж, à òàêîж 
пîпóëÿðí³ñòю îñâ³òíüîгî бðåíäó êîжíîгî êîíêðåò-
íîгî ÇВÎ. Тàêîж пîòð³бíî âðàхîâóâàòè îñîбëèâîñò³ 
пîâåä³íêè àóäèòîð³ї ñîö³àëüíèх ìåðåж, зàëåжíî 
â³ä êðàїíè ñâ³òó. У ð³зíèх êðàїíàх пîпóëÿðí³ñòü 
ò³єї ÷è ³íшîї ñîö³àëüíîї ìåðåж³ â³äð³зíÿєòüñÿ. Вñå 
öå âпëèâàє íà ñåðåäíє зíà÷åííÿ пîêàзíèê³â ó ò³é 
÷è ³íш³é ñîö³àëüí³é ìåðåж³ зà âåð³ñєю ðåéòèíгó 
uniRank.

Нàéб³ëüшà ê³ëüê³ñòü п³äпèñíèê³â ÇВÎ â óñüîìó 
ñâ³ò³ хàðàêòåðíà äëÿ ñîö³àëüíîї ìåðåж³ Facebook, 
ÿêà ñòàíîì íà ëюòèé-êâ³òåíü 2024 ð. ñòàíîâèëà 
50,143 òèñ. îñ³б. Аíàëîг³÷íèé пîêàзíèê äëÿ 
Instagram ñòàíîâèòü 18,090 òèñ. îñ³б., à äëÿ X 
(Twitter) – 14,081 òèñ. îñ³б. Çà пåð³îä 2018-2024 ðð. 
÷èñåëüí³ñòü п³äпèñíèê³â ÇВÎ ó ñîö³àëüíîї ìåðåж³ 
Facebook зðîñëà íà 40%. Дëÿ ñîö³àëüíîї ìåðåж³ 
X (Twitter) зðîñòàííÿ зàзíà÷åíîгî пîêàзíèêà ñòà-
íîâèëî 26%. Çà пåð³îä 2018-2024 ðð. ÷èñåëüí³ñòü 
п³äпèñíèê³â íà ³íñòèòóö³éí³ àêàóíòè ÇВÎ ó ñîö³-
àëüí³é ìåðåж³ Instagram ó âñüîìó ñâ³ò³ зб³ëüшè-
ëîñü б³ëüшå, í³ж ó äâà ðàзè (äèâ. òàбë. 2).

Нàéб³ëüшà â ñâ³ò³ ê³ëüê³ñòü пîñë³äîâíèê³â ÇВÎ 
ó ñîö³àëüíèх ìåðåжàх (ñòàíîì íà ëюòèé-êâ³òåíü 
2024 ð.) íàëåжèòü пîâ³äíèì ÇВÎ ñâ³òó ³ ñòàíîâèòü 
â³äпîâ³äíî: ñîö³àëüíà ìåðåжà «Facebook» – Гàð-
âàðäñüêèé óí³âåðñèòåò (США) – 6,610 ìëí îñ³б òà 

Рис. 2. Панель використання (рівень використання,%) соціальних мереж ЗВО  
за даними рейтингу uniRank за 2018 та 2024 рр.

Джерело: складено автором на освнові uniRank [13]
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6,373 ìëí âпîäîбàíü; Îêñфîðäñüêèé óí³âåðñèòåò 
(Вåëèêîбðèòàí³ÿ) – 4,816 ìëí îñ³б òà 4,524 ìëí 
âпîäîбàíü; Нàö³îíàëüíèé àâòîíîìíèé óí³âåðñè-
òåò Ìåêñèêè – 3,516 ìëí îñ³б òà 3,376 ìëí âпîäî-
бàíü; Ì³жíàðîäíèé óí³âåðñèòåò Дàффîäèë (Бàí-
гëàäåш) – 2,874 ìëí îñ³б òà 2,826 ìëí âпîäîбàíü; 
Кåìбðèäжñüêèé óí³âåðñèòåò (Вåëèêîбðèòàí³ÿ) – 
2,604 ìëí îñ³б òà 2,417 ìëí âпîäîбàíü [13]. 

Щîäî íàéб³ëüшîї â ñâ³ò³ ê³ëüêîñò³ пîñë³äîâíè-
ê³â ÇВÎ ó ñîö³àëüíèх ìåðåж³ «YouTube», òî ñèòó-
àö³ÿ âèгëÿäàє íàñòóпíèì ÷èíîì (òîð-5 ÇВÎ ñâ³òó 
з íàéâèäàòí³шèìè пîêàзíèêàìè): Гàðâàðäñüêèé 
óí³âåðñèòåò (США) – 2,480 ìëí îñ³б п³äпèñíèê³â òà 
ñåðåäíÿ ê³ëüê³ñòü пåðåгëÿä³â â³äåî – 65,265 òèñ.; 
Сòåíфîðñüêèé óí³âåðñèòåò (США) – 1,900 ìëí îñ³б 
п³äпèñíèê³â òà ñåðåäíÿ ê³ëüê³ñòü пåðåгëÿä³â â³äåî – 
69,304 òèñ.; Ìóзè÷íèé êîëåäж Бåðêë³ (США) – 
1,620 ìëí îñ³б п³äпèñíèê³â òà ñåðåäíÿ ê³ëüê³ñòü 
пåðåгëÿä³â â³äåî – 189,619 òèñ.; Ìàñà÷óñåòñüêèé 
òåхíîëîг³÷íèé óí³âåðñèòåò (США) – 862,0 òèñ. îñ³б 
п³äпèñíèê³â òà ñåðåäíÿ ê³ëüê³ñòü пåðåгëÿä³â â³äåî – 
135,735 òèñ.; Estбcio de Sб University (Бðàзèë³ÿ) – 
705,0 òèñ. îñ³б п³äпèñíèê³â òà ñåðåäíÿ ê³ëüê³ñòü 
пåðåгëÿä³â â³äåî – 91,409 òèñ. [13]. Сåðåäíÿ ê³ëü-
ê³ñòü пåðåгëÿä³â â³äåî íà YouTube âèзíà÷àєòüñÿ 
ñпåöèф³êîю êîíòåíòó òà îñîбëèâîñòÿìè ö³ëüîâîї 
àóäèòîð³ї. Яê пîêàзóюòü âèщåíàâåäåí³ äàí³, ê³ëü-
ê³ñòü пåðåгëÿä³â â³äåî ó ìóзè÷íîìó êîëåäж³ Бåð-
êë³ âòðè÷³ пåðåâèщóє àíàëîг³÷íèé пîêàзíèê Гàð-
âàðäñüêîгî òà Сòåíфîðñüêîгî óí³âåðñèòåò³â пðè 
пîð³âíÿíî ìåíш³é ê³ëüêîñò³ п³äпèñíèê³â. 

Кîíòåíò-ñòðàòåг³ÿ äëÿ ñîö³àëüíèх ìåä³à ó ÇВÎ 
ìàє óзгîäжóâàòèñÿ з їх ì³ñ³єю, ð³зíîìàí³òí³ñòю 
зàö³êàâëåíèх ñòîð³í. Кð³ì òîгî, ñîö³àëüí³ ìåä³à 
äîзâîëÿюòü ÇВÎ åêîíîì³÷íî åфåêòèâíî îхîпëю-
âàòè шèðшó àóäèòîð³ю, â³äñòåжóâàòè ñóñп³ëüí³ 
íàñòðîї òà êðàщå ðîзóì³òè пîòðåбè зàö³êàâëåíèх 
ñòîð³í [8; 14].

Сîö³àëüíà ìåðåжà Instagram ÿê êàíàë ìàðêå-
òèíгîâèх òà ñîö³àëüíèх êîìóí³êàö³é ÇВÎ ó ñâ³ò³ 
хàðàêòåðèзóєòüñÿ íàñòóпíèìè äàíèìè (òîð-5 ÇВÎ 
ñâ³òó з íàéâèäàòí³шèìè пîêàзíèêàìè): Гàðâàðä-
ñüêèé óí³âåðñèòåò – 2,396 ìëí îñ³б п³äпèñíèê³â 
òà 2,453 òèñ. пîñò³â; Îêñфîðäñüêèé óí³âåðñèòåò 
(Вåëèêîбðèòàí³ÿ) – 1,493 ìëí îñ³б п³äпèñíèê³â òà 
3,290 òèñ. пîñò³â; óí³âåðñèòåò Гàäжà Ìàäà (²íäî-
íåз³ÿ) –1,307 ìëí îñ³б п³äпèñíèê³â òà 2,622 òèñ.
пîñò³â; Кåìбðèäжñüêèé óí³âåðñèòåò (Вåëèêîбðèòà-
í³ÿ) 1,278 ìëí îñ³б п³äпèñíèê³â òà 4,005 òèñ. пîñò³â; 
Сòåíäфîðòñüêèé óí³âåðñèòåò (США) – 1,150 ìëí îñ³б 
п³äпèñíèê³â òà 2,138 òèñ. пîñò³â [13].

Нàéб³ëüшà â ñâ³ò³ ê³ëüê³ñòü пîñë³äîâíèê³â 
ÇВÎ ó ñîö³àëüíèх ìåðåж³ «Х (Twitter)» íàëåжèòü 
òàêèì ÇВÎ: Нàö³îíàëüíèé àâòîíîìíèé óí³âåðñèòåò 
Ìåêñèêè – 3,449 ìëí îñ³б п³äпèñíèê³â òà â ñåðåä-
íüîìó 576 пîñò³â зà ì³ñÿöü; Уí³âåðñèòåò êîðîëÿ 

Абäóëàз³зà (Сàóä³âñüêà Аðàâ³ÿ) – 1,745 ìëí îñ³б 
п³äпèñíèê³â òà â ñåðåäíüîìó 277 пîñò³â зà ì³ñÿöü; 
Гàðâàðäñüêèé óí³âåðñèòåò (США) – 1,677 ìëí îñ³б 
п³äпèñíèê³â òà â ñåðåäíüîìó 279 пîñò³â зà ì³ñÿöü; 
Ìàñà÷óñåòñüêèé òåхíîëîг³÷íèé óí³âåðñèòåò 
(США) – 1,335 ìëí îñ³б п³äпèñíèê³â òà â ñåðåä-
íüîìó 122 пîñò³â зà ì³ñÿöü; Уí³âåðñèòåò ²íäîíå-
з³ї – 1,254 ìëí îñ³б п³äпèñíèê³â òà â ñåðåäíüîìó 
207 пîñò³â зà ì³ñÿöü [13].

Узàгàëüíюю÷è äàí³ щîäî пðèñóòíîñò³ ÇВÎ 
ó ñîö³àëüí³é ìåðåж³ Facebook, ìîжåìî зàзíà-
÷èòè, щî ñåðåä ТÎÐ-200 óí³âåðñèòåò³â ñâ³òó 
24 зàêëàäè ìàюòü ê³ëüê³ñòü п³äпèñíèê³â б³ëüшå 
1 ìëí; бëèзüêî 85 óí³âåðñèòåò³â ìàюòü ê³ëü-
ê³ñòü п³äпèñíèê³â б³ëüшå 500 òèñ. îñ³б.; ðåшòà 
ÇВÎ хàðàêòåðèзóюòüñÿ ê³ëüê³ñòю п³äпèñíèê³â 
100-500 òèñ. îñ³б [13].

Щîäî пðèñóòíîñò³ ÇВÎ ó ñîö³àëüí³é ìåðåж³ 
YouTube, òî ñåðåä ТÎÐ-200 óí³âåðñèòåò³â ñâ³òó 
ëèшå 3 зàêëàäè ìàюòü ê³ëüê³ñòü п³äпèñíèê³â 
б³ëüшå 1 ìëí; бëèзüêî 4 óí³âåðñèòåò³â ìàюòü ê³ëü-
ê³ñòü п³äпèñíèê³â б³ëüшå 500 òèñ. îñ³б.; бëèзüêî 
60 ÇВÎ хàðàêòåðèзóюòüñÿ ê³ëüê³ñòю п³äпèñíèê³â 
100-500 òèñ. îñ³б; ðåшòà ÇВÎ хàðàêòåðèзóюòüñÿ 
ê³ëüê³ñòю п³äпèñíèê³â 50-100 òèñ. îñ³б [13]. 

Сåðåä ТÎÐ-200 óí³âåðñèòåò³â ñâ³òó ó ñîö³àëüí³é 
ìåðåж³ Х (Twitter) ëèшå 7 зàêëàä³â ìàюòü ê³ëü-
ê³ñòü п³äпèñíèê³â б³ëüшå 1 ìëí îñ³б; бëèзüêî 10 
óí³âåðñèòåò³â ìàюòü ê³ëüê³ñòü п³äпèñíèê³â б³ëüшå 
500 òèñ. îñ³б.; ðåшòà ÇВÎ хàðàêòåðèзóюòüñÿ ê³ëü-
ê³ñòю п³äпèñíèê³â 100-500 òèñ. îñ³б [13].

Î÷åâèäíî, щî ðåéòèíг uniRank îхîпëює íå âñ³ 
зàêëàäè âèщîї îñâ³òè ó ñâ³ò³, à ëèшå ò³, щî â³ä-
пîâ³äàюòü êðèòåð³ÿì зàзíà÷åíîгî ðåéòèíгó. Сêî-
ðèñòàєìîñü ³íфîðìàö³єю щîäî ñåðåäíüîї â ñâ³ò³ 
ê³ëüêîñò³ п³äпèñíèê³â íà ³íñòèòóö³éí³ àêàóíòè 
ÇВÎ ó ñîö³àëüíèх ìåðåжàх (äèâ. òàбë. 1) äëÿ ðîз-
ðîбêè шêàëè îö³íюâàííÿ â³äпîâ³äíîñò³ ê³ëüêîñò³ 
п³äпèñíèê³â äëÿ êîжíîгî êîíêðåòíîгî ÇВÎ àбî 
ñóêóпíîñò³ ÇВÎ äëÿ пåâíîї êðàїíè (â³äпîâ³äíî äî 
âèб³ðêè зà ðåéòèíгîì uniRank) [13] (òàбë. 2). 

Д³àпàзîíè зíà÷åíü ñåðåäíüîї â ñâ³ò³ ê³ëüêîñò³ 
п³äпèñíèê³â ÇВÎ ó ñîö³àëüíèх ìåðåжàх, пðåäñòàâ-
ëåí³ ó òàбë. 2, бóëî âèзíà÷åíî åìп³ðè÷íî íà îñíîâ³ 
б³ëüш äåòàëüíîгî àíàë³зó äàíèх ðåéòèíгó uniRank 
зà пðîâ³äíèìè ÇВÎ òà êðàїíàìè ñâ³òó.

Нàпðèêëàä, äëÿ ñîö³àëüíîї ìåðåж³ Facebook 
âèзíà÷åíî íàñòóпí³ ä³àпàзîíè зíà÷åíü зà ê³ëüê³ñòю 
п³äпèñíèê³â: 0,1 – 10 òèñ. îñ³б; 10-30 òèñ. îñ³б; 
50-70 òèñ. îñ³б; б³ëüшå 70 òèñ. îñ³б. Дëÿ ñîö³àëü-
íèх ìåðåж Instagram òà X (Twitter) ä³àпàзîíè 
зíà÷åíü зà ê³ëüê³ñòю п³äпèñíèê³â є äåщî ³íшèì 
(äèâ. òàбë. 2), щî îбóìîâëåíî ³íшèì зíà÷åííÿì 
ñåðåäíüîñâ³òîâîї ê³ëüêîñò³ п³äпèñíèê³â ó öèх ñîö³-
àëüíèх ìåðåжàх (äèâ. òàбë. 1). Сîö³àëüí³ ìåðåж³ 
äèíàì³÷íî ðîзâèâàюòñÿ ³ ê³ëüê³ñòü п³äпèñíèê³â 

Тàбëèöÿ 2
Інформація щодо сегментації ЗВО за кількостю підписників у соціальних мережах  

(станом на І півр. 2024 р.)
Діапазон значень кількості підписників для соціальних мереж, осіб Характеристика ЗВО  

за кількістю підписниківFacebook Instagram X (Twitter)

70,0-90,0 òèñ.
òà б³ëüшå

20,0-25,0 òèñ.
òà б³ëüшå

16,0-20,0 òèñ.
òà б³ëüшå

Çíà÷íå пåðåâèщåííÿ ñåðåäíüîñâ³òîâîгî ð³âíÿ 
(ÇВÎ-ë³äåðè)

50-70 òèñ. 15,0-20,0 òèñ. 12,0-16,0 òèñ. В³äпîâ³äí³ñòü òà пîì³ðíå пåðåâèщåííÿ 
ñåðåäíüîñâ³òîâîгî ð³âíÿ

30-50 òèñ 10,0-15,0 òèñ. 8,0-12,0 òèñ. Нàбëèжåííÿ äî ñåðåäíüîñâ³òîâîгî ð³âíÿ 

10-30 òèñ. 5,0-10,0 òèñ. 4,0-8,0 òèñ. Нåâ³äпîâ³äí³ñòü ñåðåäíüîñâ³òîâîìó ð³âíю

0,1-10 òèñ. 0,1-5,0 òèñ. 0,1-4,0 òèñ.

Джерело: складено автором на основі рейтингу uniRank [13]
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щîð³÷íî зб³ëüшóєòüñÿ. Тîìó зàзíà÷åí³ ä³àпàзîíè 
зà ê³ëüê³ñòю п³äпèñíèê³â пîòðåбóюòü îíîâëåííÿ 
äëÿ îö³íêè ÇВÎ ó ìàéбóòíüîìó.

Ç ìåòîю пðîâåäåííÿ êîíêóðåíòíîгî àíàë³зó 
пðîàíàë³зóєìî хàðàêòåðèñòèêà пðèñóòíîñò³ ÇВÎ 
Уêðàїíè, Пîëüщ³ òà Н³ìå÷÷èíè ó ñîö³àëüí³é 
ìåðåж³ Facebook зà äàíèìè ðåéòèíгó uniRank 
ó 2024 ð. (òàбë. 3).

Сåðåäíє â ñâ³ò³ зíà÷åííÿ ê³ëüêîñò³ п³äпèñíè-
ê³â ÇВÎ ó Facebook зà äàíèìè ðåéòèíгó uniRank 
ó 2024 ð. ñòàíîâèòü 50 òèñ. Сàìå öå зíà÷åííÿ 
ê³ëüêîñò³ п³äпèñíèê³â âèêîðèñòàíî â íàшîìó 
äîñë³äжåíí³ ÿê åòàëîííå (бàжàíå) зíà÷åííÿ пðè 
пîð³âíÿëüíîìó àíàë³з³ òà âèзíà÷åíí³ ³íäåêñó â³ä-
пîâ³äíîñò³ ñåðåäíüîї ê³ëüêîñò³ п³äпèñíèê³â зà гðó-
пàìè ÇВÎ Уêðàїíè, Пîëüщ³ òà Н³ìå÷÷èíè (òàбë. 3).

Ç ìåòîю îòðèìàííÿ ÿê³ñíîї ³íòåðпðèòàö³ї зíà-
÷åíü ³íäåêñó â³äпîâ³äíîñò³ ñåðåäíüîї ê³ëüêîñò³ 
п³äпèñíèê³â â гðóп³ ÇВÎ åòàëîííîìó (ñåðåäíüî-
ñâ³òîâîìó) зíà÷åííю ñêîðèñòàєìîñü óзàгàëüíåíîю 
фóíêö³єю бàжàíîñò³ Хàðð³íгòîíà. Цå åìп³ðè÷íà, 
фóíêö³ÿ, щî ìàє âëàñòèâîñò³ бåзпåðåðâíîñò³ 
³ ìîíîòîííîñò³, ìîжå зàñòîñîâóâàòèñÿ ÿê óзàгàëü-
íåíèé êðèòåð³é îпòèì³зàö³ї ³ îö³íêè пðàêòè÷íî 
бóäü-ÿêèх äîñë³äжóâàíèх îб’єêò³â. 

В îñíîâ³ пîбóäîâè фóíêö³ї ëåжèòü пåðåòâî-
ðåííÿ (â³äîбðàжåííÿ) âèì³ðÿíèх зíà÷åíü m пàðà-
ìåòð³â äîñë³äжóâàíîгî îб'єêòà (m∈M, äå {M} – 
ìíîжèíà ìîжëèâèх зíà÷åíü, â³äпîâ³äíèх шêàë³, 
щî â³äпîâ³äàє ìåжàì òà òî÷íîñò³ âèì³ðюâàíü äëÿ 
äàíîгî пàðàìåòðó) â бåзðîзì³ðíó шêàëó q, ÿêà ìàє 
íàзâó шêàëè бàжàíîñò³ Хàðð³íгòîíà. В ðåзóëüòàò³ 
пåðåòâîðåííÿ âèì³ðÿí³ зíà÷åííÿ пåðåðàхîâóюòüñÿ 
â äåÿê³ àбñòðàêòí³ ÷èñëà – ÷àñòêîâó фóíêö³ю 
бàжàíîñò³ ³ ëåжàòü â ä³àпàзîí³ â³ä q=0 äî q=1. Цåé 
ä³àпàзîí ä³ëèòüñÿ íà п'ÿòü п³ää³àпàзîí³â з â³äпî-
â³äíîю ³íòåðпðèòàö³єю îö³íêè: 0,0 – 0,2 – «äóжå 
пîгàíî»; 0,2 – 0,37 – «пîгàíî»; 0,37 – 0,64 – «зàäî-
â³ëüíî»; 0,64 – 0,8 – «äîбðå»; 0,8 – 1,0 – «äóжå 
äîбðå» [16, c. 103-104]. 

ÇВÎ Уêðàїíè, Пîëüщ³ òà Н³ìå÷÷èíè, щî пðåä-
ñòàâëåí³ ó ðåéòèíгó uniRank ñòàíîì íà ² п³âð. 
2024 ð. (òàбë. 3) àâòîðè äàíîї ñòàòò³ óìîâíî пîä³-
ëèëè íà п³äгðóпè зà ê³ëüê³ñòю п³äпèñíèê³â (äèâ. 
òàбë. 2). В ðåзóëüòàò³ âñòàíîâëåíî, щî ñåðåä ÇВÎ 
Уêðàїíè, пðåäñòàâëåíèх ó ðåéòèíгó uniRank, п³ä-
гðóпó ÇВÎ з ê³ëüê³ñòю п³äпèñíèê³â ó Facebook â³ä 
10 äî 30 òèñ. îñ³б ñêëàäàюòü 15 зàêëàä³â âèщîї 
îñâ³òè ³з ê³ëüê³ñòю п³äпèñíèê³â â ñåðåäíüîìó 
10,99 òèñ. îñ³б òà 9 зàêëàä³â âèщîї îñâ³òè ³з ê³ëü-
ê³ñòю п³äпèñíèê³â â ñåðåäíüîìó 21,42 òèñ. îñ³б. 
Єäèíèì ÇВÎ Уêðàїíè ³з ê³ëüê³ñòю п³äпèñíèê³â 

б³ëüшå 30 òèñ. îñ³б є пðèâàòíèé зàêëàä âèщîї 
îñâ³òè – Єâðîпåéñüêèé óí³âåðñèòåò, ì. Кèїâ. ²íñè-
òèòóö³éíèé àêàóíò Єâðîпåéñüêîгî óí³âåðñèòåòó 
ó Facebook íàë³÷óє 36,42 òèñ. п³äпèñíèê³â

Сåðåäíüîñâ³òîâå зíà÷åííÿ – 50 òèñ. п³äпèñ-
íèê³â. (ñòàíîì íà 2024 ð.) îбðàíî ÿê åòàëîííå 
(бàжàíå) зíà÷åííÿ ê³ëüêîñò³ п³äпèñíèê³â íà ³íñòè-
òóö³éíèé àêóíò ÇВÎ ó Facebook. Ç óðàхóâàííÿì 
öüîгî àâòîðàìè ñòàòò³ ðîзðàхîâàíî ³íäåêñ â³äпî-
â³äíîñò³ ñåðåäíüîї ê³ëüêîñò³ п³äпèñíèê³â â гðóп³ 
ÇВÎ бàжàíîìó зíà÷åííю òà íàäàíî éîгî ³íòåðпðè-
òàö³ю зà шêàëîю Хàðèíгòîíà (òàбë. 3). 

Сóêóпí³ñòü ÇВÎ Уêðàїíè ó ðåéòèíгó uniRank, 
щî ñêëàäàюòü п³äгðóпó ² з ê³ëüê³ñòю п³äпèñíèê³â 
â³ä 10 äî 30 òèñ. îñ³б îòðèìàëè îö³íêó «пîгàíî» 
òà «зàäîâ³ëüíî». ÇВÎ, щî óâ³éшëè äî п³äгðóпè 
²² з ê³ëüê³ñòю п³äпèñíèê³â â³ä 30 äî 50 òèñ. îñ³б 
îòðèìàëè îö³íêó «äîбðå».

Ìîí³òîðèíг ÇВÎ Пîëüш³, пðåäñòàâëåíèх ó ðåé-
òèíгó uniRank, щî ñêëàäàюòü п³äгðóпó ² з ê³ëü-
ê³ñòю п³äпèñíèê³â â³ä 10 äî 30 òèñ. îñ³б (öå â³äпî-
â³äíî 36 ÇВÎ ³ ñåðåäíüîю ê³ëüê³ñòю п³äпèñíèê³â 
14,94 òèñ. îñ³б òà 25 ÇВÎ ³ ñåðåäíüîю ê³ëüê³ñòю п³ä-
пèñíèê³â 25,03 òèñ. îñ³б) òàêîж îòðèìàëè îö³íêó 
«пîгàíî» òà «зàäîâ³ëüíî», пîð³âíÿíî ³з бàжàíèì 
ñåðåäíüîñâ³òîâèì зíà÷åííÿì ê³ëüê³ñò³ п³äпèñíè-
ê³â ó Facebook – 50 òèñ. îñ³б. ÇВÎ Пîëüщ³, щî óâ³-
éшëè äî п³äгðóпè ²² з ê³ëüê³ñòю п³äпèñíèê³â â³ä 
30 äî 50 òèñ. îñ³б (öå 10 ÇВÎ ³ ñåðåäíüîю ê³ëüê³ñòю 
п³äпèñíèê³â 33,08 òèñ. îñ³б òà 7 ÇВÎ ³ ñåðåäíüîю 
ê³ëüê³ñòю п³äпèñíèê³â 42,88 òèñ. îñ³б) îòðèìàëè 
îö³íêó â³äпîâ³äíî «äîбðå» òà «äóжå äîбðå». 

Сóêóпí³ñòü ÇВÎ Н³ìå÷÷èíè ó ðåéòèíгó 
uniRank, щî ñêëàäàюòü п³äгðóпó ² з ê³ëüê³ñòю 
п³äпèñíèê³â â³ä 10 äî 30 òèñ. îñ³б (öå 67 ÇВÎ 
³ ñåðåäíüîю ê³ëüê³ñòю п³äпèñíèê³â 20,47 òèñ. îñ³б 
òà 29 ÇВÎ ³ ñåðåäíüîю ê³ëüê³ñòю п³äпèñíèê³â 
24,87 òèñ. îñ³б) òàêîж îòðèìàëè îö³íêó «пîгàíî» 
òà «зàäîâ³ëüíî». ÇВÎ Н³ìå÷÷èíè, щî óâ³éшëè 
äî п³äгðóпè ²² з ê³ëüê³ñòю п³äпèñíèê³â â³ä 30 äî 
50 òèñ. îñ³б (öå 6 ÇВÎ ³ ñåðåäíüîю ê³ëüê³ñòю п³ä-
пèñíèê³â 42,88 òèñ. îñ³б òà 8 ÇВÎ ³ ñåðåäíüîю 
ê³ëüê³ñòю п³äпèñíèê³â 48,14 òèñ. îñ³б) îòðèìàëè 
â³äпîâ³äíî îö³íêó «äîбðå» òà «äóжå äîбðå», пîð³â-
íÿíî ³з бàжàíèì ñåðåäíüîñâ³òîâèì зíà÷åííÿì 
ê³ëüê³ñò³ п³äпèñíèê³â ó Facebook – 50 òèñ. îñ³б.

Сåðåä ТÎÐ-5 ÇВÎ Уêðàїíè, щî ìàюòü íàé-
б³ëüшó ê³ëüê³ñòü п³äпèñíèê³â íà ³íñòèòóö³éí³ 
àêàóíòè ó ñîö³àëüí³é ìåðåж³ Facebook íàñòóпí³: 
Єâðîпåéñüêèé óí³âåðñèòåò – 60,453 òèñ. п³äпèñíè-
ê³â òà 59,185 òèñ. âпîäîбàíü; Уêðàїíñüêèé êàòî-
ëèöüêèé óí³âåðñèòåò – 50,053 òèñ. п³äпèñíèê³â 

Тàбëèöÿ 3
Характеристика присутності ЗВО України, Польщі та Німеччини у соціальній мережі Facebook 

за даними рейтингу uniRank у 2024 р.
№ Україна Польща Німеччина

1
К³ëüê³ñòü ÇВÎ ó ðåéòèíгó uniRank, 

щî ñêëàäàюòü п³äгðóпó зà ñåðåäíüîю ê³ëüê³ñòю п³äпèñíèê³â

15 9 1 36 25 10 7 67 29 6 8

2

Сåðåäíÿ ê³ëüê³ñòü п³äпèñíèê³â â п³äгðóп³ ÇВÎ, òèñ. îñ³б

10,99 21,42 36,42 13,58 23,67 34,78 45,14 20,47 24,87 34,36 45,09

Пгð. ² Пгð. ²² Пгð. ² Пгð. ²² Пгð. ² Пгð. ²²

3
²íäåêñ â³äпîâ³äíîñò³ ñåðåäíüîї ê³ëüêîñò³ п³äпèñíèê³â â гðóп³ ÇВÎ бàжàíîìó зíà÷åííю

0,29 0,50 0,73 0,30 0,50 0,69 0,90 0,41 0,49 0,69 0,90

4

Îö³íêà ³íäåêñó â³äпîâ³äíîñò³ ñåðåäíüîї ê³ëüêîñò³ п³äпèñíèê³â 
зà шêàëîю бàжàíîñò³ Хàð³íгòîíà

пîгàíî зàäî-
â³ëüíî äîбðå пîгàíî зàäî-

â³ëüíî äîбðå äóжå 
äîбðå зàäîâ³ëüíî зàäî-

â³ëüíî äîбðå äóжå 
äîбðå

Джерело: складено автором на основі рейтингу uniRank [13]
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òà 42,210 òèñ. âпîäîбàíü; Кèїâñüêèé íàö³îíàëü-
íèé óí³âåðñèòåò ³ì. Т. Шåâ÷åíêî – 36,419 òèñ. 
п³äпèñíèê³â òà 29,376 òèñ. âпîäîбàíü; Хàðê³â-
ñüêèé íàö³îíàëüíèé óí³âåðñèòåò ³ì. В.Н. Кàðà-
з³íà – 28,937 òèñ. п³äпèñíèê³â òà 24,214 òèñ. âпî-
äîбàíü; Лüâ³âñüêèé íàö³îíàëüíèé óí³âåðñèòåò ³ì. 
². Фðàíêà – 28,320 òèñ. п³äпèñíèê³â òà 21,942 òèñ. 
âпîäîбàíü.

Сåðåä ТÎÐ-5 ÇВÎ Пîëüщ³, щî ìàюòü íàé-
б³ëüшó ê³ëüê³ñòü п³äпèñíèê³â íà ³íñòèòóö³éí³ 
àêàóíòè ó ñîö³àëüí³é ìåðåж³ Facebook íàñòóпí³: 
Уí³âåðñèòåò ñîö³àëüíèх òà гóìàí³òàðíèх íàóê, 
ì. Вàðшàâà – 230,513 òèñ. п³äпèñíèê³â òà 
222,652 òèñ. âпîäîбàíü; Вàðшàâñüêèé óí³âåðñè-
òåò – 109,689 òèñ. п³äпèñíèê³â òà 103,962 òèñ. 
âпîäîбàíü; Ягåëîíñüêèé óí³âåðñèòåò, ì. Кðàê³â – 
100,995 òèñ. п³äпèñíèê³â òà 96,193 òèñ. âпîäî-
бàíü; Г³ðíè÷î-ìåòàëóðг³éíà àêàäåì³ÿ ³ì. Сòàí³ñ-
ëàâà Сòàшèöÿ ó Кðàêîâ³ – 79,690 òèñ. п³äпèñíèê³â 
òà 69,590 òèñ. âпîäîбàíü; Уí³âåðñèòåò Ìàð³ї Сêëî-
äîâñüêîї-Кюð³, ì. Любë³í – 71,301 òèñ. п³äпèñíè-
ê³â òà 70,080 òèñ. âпîäîбàíü.

Сåðåä ТÎÐ-5 ÇВÎ Н³ìå÷÷èíè, щî ìàюòü 
íàéб³ëüшó ê³ëüê³ñòü п³äпèñíèê³â íà ³íñòèòó-
ö³éí³ àêàóíòè ó ñîö³àëüí³é ìåðåж³ Facebook 
íàñòóпí³: Єâðîпåéñüêèé óí³âåðñèòåò пðèêëàäíèх 
íàóê – 128,818 òèñ. п³äпèñíèê³â òà 127,291 òèñ. 
âпîäîбàíü; Ìюíхåíñüêèé òåхí³÷íèé óí³âåðñè-
òåò – 104,652 òèñ. п³äпèñíèê³â òà 100,808 òèñ. 
âпîäîбàíü; Уí³âåðñèòåò Люäâèгà Ìàêñèì³ë’ÿíà, 
ì. Ìюíхåí – 100,167 òèñ. п³äпèñíèê³â òà 
95,000 òèñ. âпîäîбàíü; Фðàíêфóðòñüêèé óí³âåðñè-
òåò ³ìåí³ Йîгàííà Вîëüфгàíгà Гåòå – 89,603 òèñ. 
п³äпèñíèê³â òà 87,607 òèñ. âпîäîбàíü; Ðåéíñüêî- 
Вåñòâëüñüêèé òåхí³÷íèé óí³âåðñèòåò, ì. Аàхåí – 
88,522 òèñ. п³äпèñíèê³â òà 85,030 òèñ. âпîäîбàíü.

Хàðàêòåðèñòèêà пðèñóòíîñò³ ÇВÎ Уêðàїíè, 
Пîëüщ³ òà Н³ìå÷÷èíè ñîö³àëüí³é ìåðåж³ Instagram 
пðåäñòàâëåíà ó òàбë. 4.

Джерело: складено автором на основі рейтингу 
uniRank [13]

Дëÿ ñîö³àëüíîї ìåðåж³ Instagram âèзíà÷åíî 
íàñòóпí³ п³äгðóпè зà ÷èñåëüí³ñòю п³äпèñíèê³â: 
² п³äгðóпà – 5-10 òèñ. п³äпèñíèê³â; ²² п³äгðóпà – 
10-15 òèñ. п³äпèñíèê³â; ²²² п³äгðóпà – 15-20 òèñ. 
п³äпèñíèê³â. Çà äàíèìè ðåéòèíгó uniRank, ñåðåäíÿ 
â ñâ³ò³ ê³ëüê³ñòü п³äпèñíèê³â íà ³íñòèòóö³éí³ àêà-
óíòè ÇВÎ â ñîö³àëüí³é ìåðåж³ Instagram ñòàíî-
âèòü 18 òèñ. îñ³б. Сàìå öå зíà÷åííÿ бóëî îбðàíî 
зà åòàëîííå пðè âèзíà÷åíí³ ³íäåêñó â³äпîâ³äíîñò³ 
зà ê³ëüê³ñòю п³äпèñíèê³â â Instagram. Çà ðåзóëü-
òàòàìè ìîí³òîðèíгó âèä³ëåíî òðè п³äгðóпè ÇВÎ, 
щî îòðèìàëè îö³íêó «зàäîâ³ëüíî», «äîбðå», «äóжå 

äîбðå» (òàбë. 4). Нàéб³ëüшîю зà ÷èñåëüí³ñòю ÇВÎ 
є п³äгðóпà ², ÿê â Уêðàїí³, òàê ³ â Пîëüщ³ òà Н³ìå÷-
÷èí³. Ðåзóëüòàòè îö³íюâàííÿ âèêîðèñòàííÿ ³íñòè-
òóö³éíèх àêàóíò³â ÇВÎ Уêðàїíè òà Пîëüщ³ â ñîö³-
àëüí³é ìåðåж³ Instagram є пîä³бíèìè. Щîäî ÇВÎ 
Н³ìå÷÷èíè, òî ê³ëüê³ñòü óí³âåðñèòåò³â зà âñ³ìà 
п³äгðóпàìè є б³ëüшîю, пîð³âíÿíî ³з Пîëüщåю òà 
Уêðàїíîю, щî ñâ³ä÷èòü пðî àêòèâíå âèêîðèñòàííÿ 
ñîö³àëüíîї ìåðåж³ Instagram ÿê êàíàëó êîìóí³êà-
ö³ї ó ñфåð³ îñâ³òè (äèâ. òàбë. 4).

Аíàëîг³÷í³ ðîзðàхóíêè зä³éñíåíî äëÿ ñîö³àëü-
íîї ìåðåж³ Twitter (òàбë. 5). Çà åòàëîííå зíà÷åííÿ 
ê³ëüêîñò³ п³äпèñíèê³â ó ö³é ñîö³àëüí³é ìåðåж³ 
îбðàíî ñåðåäíє â ñâ³ò³ зíà÷åííÿ ê³ëüêîñò³ п³äпèñ-
íèê³â – 14 òèñ. îñ³б. Дëÿ зðó÷íîñò³ ä³àгíîñòèêè 
àâòîðàìè âèзíà÷åíî äâ³ п³äгðóпè ÇВÎ: ² п³äгðóпà – 
8-12 òèñ. п³äпèñíèê³â; ²² п³äгðóпà 12-16 òèñ. п³ä-
пèñíèê³â. В Уêðàїí³ ñîö³àëüíà ìåðåжà Twitter 
âèêîðèñòîâóєòüñÿ íå òàê àêòèâíî, ÿê, íàпðèêëàä 
ó Пîëüщ³ òà Н³ìå÷÷èí³, щî â³äпîâ³äíèì ÷èíîì 
â³äîбðàжåíî â òàбë. 5. 

Çà ðåзóëüòàòàìè ä³àгíîñòèêè пðèñóòíîñò³ 
ÇВÎ Пîëüщ³ òà Н³ìå÷÷èíè ó ñîö³àëüí³é ìåðåж³ 
Twitter îòðèìàíî íàñòóпí³ îö³íêè зà шêàëîю 
бàжàíîñò³ Хàð³íгòîíà: «пîгàíî», «зàäîâ³ëüíî», 
«äîбðå», «äóжå äîбðå». Îòжå, ÇВÎ Н³ìå÷÷èíè 
б³ëüш àêòèâíî âèêîðèñòîâóюòü ñîö³àëüíó ìåðåжó 
Twitter, пîð³âíÿíî ³з ÇВÎ Пîëüщ³.

Тàêîж пîòð³бíî зàзíà÷èòè, щî ðåéòèíг uniRank 
ì³ñòèòü äàí³ (щî íå ââ³éшëè ó äàííó ñòàòòю) пðî 
ÇВÎ Уêðàїíè, Пîëüщ³ òà Н³ìå÷èèíè, ÿê³ îòðèìàëè 
îö³íêó «äóжå пîгàíî» àбî îö³íêó «äóжå äîбðå». 
Цå îзíà÷àє, щî íàÿâíèé ñåгìåíò ÇВÎ, пðèñóòí³ñòü 
ÿêèх ó ñîö³àëüíèх ìåðåжàх є íèзüêîю (пîð³â-
íÿíî ³з ñåðåäíüîñâ³òîâèì зíà÷åííÿì) òà ñåгìåíò 
ÇВÎ, щî є ë³äåðàìè зà âèêîðèñòàííÿì ñîö³àëüíèх 
ìåðåж (àêàóíòè ÿêèх íàë³÷óюòü äåê³ëüêà ñîòåí 
òèñÿ÷ п³äпèñíèê³â). Ðàзîì з òèì, пîòð³бíî зàзíà-
÷èòè, щî пðèñóòí³ñòü ÇВÎ ó ðåéòèíгó uniRank 
(íàâ³òü з íèзüêèìè пîêàзíèêàìè âèêîðèñòàííÿ 
ñîö³àëüíèх ìåðåж) âжå є пåâíèì ³íñòèòóö³éíèì 
äîñÿгíåííÿì, îñê³ëüêè äàëåêî íå âñ³ ÇВÎ пîòðà-
пëÿюòü äî зàзíà÷åíîгî ì³жíàðîäíîгî ðåéòèíгó. 

Висновки з проведеного дослідження. Сîö³-
àëüí³ ìåä³à – öå öèфðîâ³ òåхíîëîг³ї, ÿê³ äîзâî-
ëÿюòü îбì³íюâàòèñÿ ³äåÿìè òà ³íфîðìàö³єю, 
âêëю÷àю÷è òåêñò ³ зîбðàжåííÿ, ÷åðåз â³ðòóàëüí³ 
ìåðåж³ òà ñп³ëüíîòè. Сîö³àëüí³ ìåä³à, ÿê пðà-
âèëî, ì³ñòÿòü ñòâîðåíèé êîðèñòóâà÷àìè êîíòåíò, 
ÿêèé п³ääàєòüñÿ зàëó÷åííю ÷åðåз ëàéêè, пîшè-
ðåííÿ, êîìåíòàð³ òà îбгîâîðåííÿ. Нàéб³ëüшèìè 
пëàòфîðìàìè ñîö³àëüíèх ìåä³à (ñîö³àëüíèìè 
ìåðåжàìè) â óñüîìó ñâ³ò³ є Facebook, YouTube, 

Тàбëèöÿ 4
Характеристика присутності ЗВО України, Польщі та Німеччини соціальній мережі Instagram 

за даними рейтингу uniRank у 2024 р.
Україна Польща Німеччина

1
К³ëüê³ñòü ÇВÎ ó ðåéòèíгó uniRank, 

щî ñêëàäàюòü п³äгðóпó зà ñåðåäíüîю ê³ëüê³ñòю п³äпèñíèê³â

34 11 5 35 7 3 88 36 14

2

Сåðåäíÿ ê³ëüê³ñòü п³äпèñíèê³â â п³äгðóп³ ÇВÎ, òèñ. îñ³б

7,09 13,08 17,07 7,17 13,22 17,16 6,67 12,32 17,35

Пгð. ² Пгð. ²² Пгð. ²²² Пгð. ² Пгð. ²² Пгð. ²²² Пгð. ² Пгð. ²² Пгð. ²²²

3
²íäåêñ â³äпîâ³äíîñò³ ñåðåäíüîї ê³ëüêîñò³ п³äпèñíèê³â â гðóп³ ÇВÎ 

бàжàíîìó зíà÷åííю

0,39 0,73 0,95 0,40 0,73 0,95 0,37 0,68 0,96

4
Îö³íêà ³íäåêñó â³äпîâ³äíîñò³ ñåðåäíüîї ê³ëüêîñò³ п³äпèñíèê³â 

зà шêàëîю бàжàíîñò³ Хàð³íгòîíà

зàäîâ³ëüíî äîбðå äóжå äîбðå зàäîâ³ëüíî äîбðå äóжå äîбðå зàäîâ³ëüíî äîбðå äóжå äîбðå
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Тàбëèöÿ 5
Характеристика присутності ЗВО Польщі та Німеччини соціальній мережі Twitter  

за даними рейтингу uniRank у 2024 р.
Польща Німеччина

1
К³ëüê³ñòü ÇВÎ ó ðåéòèíгó uniRank, 

щî ñêëàäàюòü п³äгðóпó зà ñåðåäíüîю ê³ëüê³ñòю п³äпèñíèê³â

8 3 1 1 1 1 24 3 11 1 5 2

2

Сåðåäíÿ ê³ëüê³ñòü п³äпèñíèê³â â п³äгðóп³ ÇВÎ, òèñ

4,69 6,97 8,97 11,84 12,14 14,78 4,9 7,1 8,8 10,73 12,83 14,95

Пгð. 1 Пгð. 2 Пгð. 3 Пгð. 1 Пгð. 2 Пгð. 3

3
²íäåêñ â³äпîâ³äíîñò³ ñåðåäíüîї ê³ëüêîñò³ п³äпèñíèê³â â гðóп³ ÇВÎ бàжàíîìó зíà÷åííю

0,34 0,49 0,64 0,85 0,87 1,05 0,35 0,51 0,63 0,77 0,92 1,07

4

Îö³íêà ³íäåêñó â³äпîâ³äíîñò³ ñåðåäíüîї ê³ëüêîñò³ п³äпèñíèê³â 
зà шêàëîю бàжàíîñò³ Хàð³íгòîíà

пîгàíî зàäî-
â³ëüíî äîбðå äóжå 

äîбðå
äóжå 
äîбðå

äóжå 
äîбðå пîгàíî зàäî-

â³ëüíî äîбðå äóжå 
äîбðå

äóжå 
äîбðå

äóжå 
äîбðå

Джерело: складено автором на основі рейтингу uniRank [13]. Дані по Україні відсутні

WhatsApp, Instagram, WeChat, LinkedIn, X 
(Twitter). Сîö³àëüíèì ìåä³à пðèпèñóюòü îäíî-
÷àñíî äîпîìîгó ëюäÿì ó ñòâîðåíí³ ñп³ëüíîò òà 
íàë³гîäжåí³ êîìóí³êàö³é, à òàêîж зâèíóâà÷óюòü 
ó ñпðèÿíí³ äåз³íфîðìàö³ї òà âîðîжíå÷³. Сîö³-
àëüí³ ìåðåж³ òàêîж ñòàюòü âñå б³ëüш âàжëèâîю 
÷àñòèíîю ñîö³àëüíèх ³ ìàðêåòèíгîâèх êàìпàí³é, 
зîêðåìà ³ ó ñфåð³ îñâ³òè.

Кîìóí³êàö³ї â ñîö³àëüíèх ìåðåжàх â³ä³гðà-
юòü зíà÷íó ðîëü ó ñóñп³ëüñòâ³ òà зì³íююòü ñпî-
ñ³б ñп³ëêóâàííÿ ³ âзàєìîä³ї ì³ж їхí³ìè êîðèñòó-
âà÷àìè, à òàêîж ñпîñ³б ñп³ëêóâàííÿ òà âзàєìîä³ї 
ÇВÎ з óñ³ìà ñâîїìè зàö³êàâëåíèìè ñòîðîíàìè. Вñå 
âèщåзàзíà÷åíå òàêîж âпëèâàє íà ð³зí³ àñпåêòè 
ñóñп³ëüñòâà, âêëю÷àю÷è пîë³òèêó, îñâ³òó, êóëü-
òóðó òà åêîíîì³êó.

Çà äàíèìè ðåéòèíгó uniRank ó 2024 ð. òà 
з âèêîðèñòàííÿì шêàëè бàжàíîñò³ Хàð³íгòîíà, 
ó ñòàòò³ пðåäñòàâëåíî ðåзóëüòàòè îö³íюâàííÿ 
âèêîðèñòàííÿ âëàñíèх ³íñòèòóö³éíèх àêàóíò³â 
ÇВÎ ó ñîö³àëüíèх ìåðåжàх Facebook, Instagram 
òà Twitter. Ðåзóëüòàòè äîñë³äжåííÿ пîêàзàëè, 
щî ÇВÎ Пîëüщ³ òà Н³ìå÷÷èíè хàðàêòåðèзóюòüñÿ 
êðàщèìè ìåòðèêàìè âëàñíèх ³íñòèòóö³éíèх àêà-
óíò³â ó Facebook, Instagram òà Twitter, пîð³â-
íÿíî ³з ÇВÎ Уêðàїíè. Вîäíî÷àñ ÇВÎ Н³ìå÷÷èíè 

хàðàêòåðèзóюòüñÿ êðàщèìè ìåòðèêàìè âëàñíèх 
³íñòèòóö³éíèх àêàóíò³â ó зàзíà÷åíèх ñîö³àëüíèх 
ìåðåжàх, пîð³âíÿíî ³з ÇВÎ Пîëüщ³. 

Сåðåä ÇВÎ Уêðàїíè, Пîëüщ³ òà Н³ìå÷èèíè ë³äå-
ðàìè зà ê³ëüê³ñòю п³äпèñíèê³â íà ³íñòèòóö³éí³ 
àêàóíòè ó ñîö³àëüí³é ìåðåж³ Facebook є пðèâàòí³ 
óí³âåðñèòåòè: Єâðîпåéñüêèé óí³âåðñèòåò, ì. Кèїâ, 
Уí³âåðñèòåò ñîö³àëüíèх òà гóìàí³òàðíèх íàóê, ì. 
Вàðшàâà, Єâðîпåéñüêèé óí³âåðñèòåò пðèêëàäíèх 
íàóê, ì. Бåðë³í.

Пðèхîäèìî äî âèñíîâêó, щî â³ä÷èзíÿíèì 
зàêëàäàì âèщîї îñâ³òè íåîбх³äíî ðîзâèâàòè ñîö³-
àëüí³ ìåðåж³, зàëó÷àòè àêòèâíèх îñîбèñòîñòåé òà 
пðîфåñ³îíàë³â ³з ÷èñëà фàх³âö³â òà ñòóäåíò³â. Нà 
íàшó äóìêó òà ÿê пîêàзóє пðàêòèêà, â ñó÷àñíèх 
óìîâàх, ìîëîäèé â³ê ñòóäåíò³â íå îзíà÷àє ìåíш³ 
зíàííÿ òà äîñâ³ä, îñîбëèâî ó ñфåð³ öèфðîâèх êîìó-
í³êàö³é. Цå пîÿñíюєòüñÿ òèì, щî öèфðîâ³ òåхíî-
ëîг³ї òà êîìóí³êàö³éíå ñåðåäîâèщå ñîö³àëüíèх 
ìåðåж є пðèðîäíèì ñåðåäîâèщåì ñп³ëêóâàííÿ, 
êðåàòèâó òà ðîбîòè ñó÷àñíîї ìîëîä³.

В пîäàëüшîìó пðîпîíóєòüñÿ äîñë³äèòè òåìà-
òè÷íå íàпîâíåííÿ ³íñòèòóö³éíèх àêàóíò³â пðîâ³ä-
íèх ÇВÎ ñâ³òó ó ñîö³àëüíèх ìåðåжàх, щî ñпðè-
ÿòèìå фîðìóâàííю åфåêòèâíèх êîíòåíò-ñòðàòåг³é 
ó ñфåð³ îñâ³òè. 
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Lisun Yanina 
State University of Trade and Economics

ASSESSMENT OF THE SOCIAL NETWORKS USE AS A COMMUNICATION CHANNEL  
IN THE SPHERE OF HIGHER EDUCATION: EXPERIENCE OF UKRAINE AND THE WORLD

Summary
The purpose of the study is to determine trends in the use of social networks in the field of education and to 
study the practical experience of the world's leading universities in maintaining corporate accounts in social 
networks Facebook, YouTube, Instagram, LinkedIn, X (formerly Twitter), Tik-Tok. The research materials 
are: 1) works of domestic and foreign scientists in the field of digital media, communications and public 
relations in the field of education; 2) quantitative data on the official institutional accounts of the world's 
leading HEIs in social networks as of 2024. The scientific article examines the specific environment of the 
world's leading HEIs in terms of maintaining corporate accounts in popular social networks according to 
uniRank rating data. For the period 2018-2024, the dynamics of the number of educational institutions in 
the field of higher education, as well as their presence in social networks Youtube, Facebook, Instagram, 
Twitter, were analyzed. A panel of use (level of use) of social networks of higher education institutions was 
built based on uniRank rating data for 2018-2024. The information was analyzed and the segments of the 
HEIs were selected, taking into account the world average number of followers and preferences of the HEIs 
in social networks according to the uniRank rating. Diagnostics of the correspondence of the number of 
subscribers of the HEIs of Ukraine, Poland and Germany to the world average for such social networks as: 
Facebook, Instagram, Twitter was carried out. Quantitative and qualitative interpretation of the obtained 
results according to Harrington's scale of desirability is provided. The expediency of developing institutional 
accounts of foreign higher education institutions in social networks in order to create and strengthen social 
and marketing communications with the target audience is substantiated. The study of the thematic content 
of the institutional accounts of the world’s leading HEIs in social networks is becoming important, which 
will contribute to the formation of effective content strategies in the field of education. Social media allow 
HSEs to cost-effectively reach a wider audience, monitor public sentiment and better understand the needs 
of stakeholders.
Keywords: institution of higher education, followers, preferences, degree of use of social networks, index of 
correspondence of the number of subscribers, competitive positioning in social networks.
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П²ÄПÐÈЄМÍÈÖÒÂÎ Â ÀÃÐÀÐÍÎМÓ ÑÅÊÒÎÐ²: Â²ÒЧÈЗÍЯÍ² ÐÅÀË²Ї Â ÓМÎÂÀХ  
ÑÓЧÀÑÍÈХ ÂÈÊËÈÊ²Â ÒÀ М²ЖÍÀÐÎÄÍÈЙ ÄÎÑÂ²Ä ÄÅÐЖÀÂÍÎЇ П²ÄÒÐÈМÊÈ 

У ñòàòò³ ðîзгëÿíóòî àêòóàëüí³ пèòàííÿ фóíêö³îíóâàííÿ àгðàðíîгî п³äпðèєìíèöòâà ó ñâ³òîâ³é пðàêòèö³ 
³ â Уêðàїí³. Îбґðóíòîâàíî ðîëü òà зíà÷åííÿ п³äпðèєìíèöòâà â àгðàðíîìó ñåêòîð³ äëÿ фóíêö³îíóâàííÿ 
êðàїíè é п³äâèщåííÿ ð³âíÿ жèòòÿ її íàñåëåííÿ. Çä³éñíåíî àíàë³з òåîðåòè÷íèх п³äхîä³â щîäî ñóòí³ñíîї 
хàðàêòåðèñòèêè пîíÿòòÿ «п³äпðèєìíèöòâî» ó ³ñòîðèêî-åâîëюö³éíîìó êîíòåêñò³ ñòàíîâëåííÿ ñ³ëüñüêî-
гîñпîäàðñüêîгî âèðîбíèöòâà. Нà îñíîâí³ îö³íêè збèòê³â àгðàðíîгî ñåêòîðó Уêðàїíè òà àíàë³зó фóíê-
ö³îíóâàííÿ ñ³ëüñüêîгîñпîäàðñüêîгî âèðîбíèöòâà ó ñâ³òîâèх êðàїíàх – ë³äåðàх ñèñòåìàòèзîâàíî îñíîâí³ 
п³äхîäè, щî äîзâîëÿюòü п³äâèщèòè ðåзóëüòàòèâí³ñòü, ðåíòàбåëüí³ñòü òà åфåêòèâí³ñòü àгðàðíîгî п³äпðè-
єìíèöòâà. Дîâåäåíî âàжëèâ³ñòü äåðжàâíîї п³äòðèìêè àгðàðíîгî ñåêòîðó åêîíîì³êè, ÿê îäíîгî ³з б³ëüш 
ðèзèêîâàíèх ñåðåä ³íшèх ñфåð гîñпîäàðюâàííÿ. Îêðåñëåíî ñпåöèф³÷í³ òà зàгàëüí³ ðèзèêè àгðàðíîгî 
п³äпðèєìñòâà â Уêðàїí³ â ñó÷àñíèх óìîâàх гîñпîäàðюâàííÿ, щî äîзâîëèòü âðàхóâàòè їх пðè пðèéíÿòò³ 
óпðàâë³íñüêèх ð³шåíü íà зàñàäàх ³íòåëåêòóàë³зàö³ї, äèäжèòàë³зàö³ї, åêîëîг³зàö³ї òà àäàпòèâíîñò³. Сèñòå-
ìàòèзîâàíî îñíîâí³ ñêëàäîâ³ àгðàðíîгî п³äпðèєìíèöòâà: ðåñóðñíó; îðгàí³зàö³éíî-óпðàâë³íñüêó ³ òâîð÷î-
êðåàòèâíó, щî пîòðåбóюòü ñèñòåìíîгî п³äхîäó пðè ðåàë³зàö³ї фóíêö³é п³äпðèєìíèöòâà. Îêðåñëåíî ñòðà-
òåг³÷í³ ö³ë³ ðîзâèòêó ñ³ëüñüêîгî гîñпîäàðñòâà Уêðàїíè íà зàñàäàх îпòèì³зàö³ї àгðàðíîгî п³äпðèєìíèöòâà 
é â³ò÷èзíÿíîгî ñòàëîгî ðîзâèòêó íà шëÿхó äîñÿгíåííÿ âèñîêèх пîêàзíèê³â, ÿêèх зäàòíà äîñÿгòè åêîíî-
ì³êà ó ñâîєìó пîâîєííîìó â³äíîâëåíí³. 
Ключові слова: àгðàðíå п³äпðèєìíèöòâî, ñ³ëüñüêîгîñпîäàðñüêå âèðîбíèöòâî, ³íòåëåêòóàë³зàö³ÿ, ä³äжèòà-
ë³зàö³ÿ, àäàпòèâí³ñòü, åêîëîг³÷í³ñòü, ³ííîâàö³éí³ñòü, äåðжàâíà п³äòðèìêà, óпðàâë³ííÿ ðèзèêàìè.

Постановка проблеми. Сó÷àñí³ ñâ³òîâ³ пðî-
öåñè пîâ’ÿзàí³ з³ зíà÷íîю ê³ëüê³ñòю âèêëèê³â, 
щî âèìàгàюòü пîшóêó ³ пðèéíÿòòÿ îпòèìàëüíèх 
óпðàâë³íñüêèх ð³шåíü â óñ³х ñфåðàх гîñпîäàðю-
âàííÿ. Яê ñâ³ä÷èòü äîñâ³ä ðîзâèíåíèх êðàїí ñâ³òó 
âàжëèâîгî зíà÷åííÿ â öèх óìîâàх ìàє ðîзâèòîê 
àгðàðíîгî ñåêòîðó åêîíîì³êè, ÿêèé, з îäíîгî 
бîêó, зäàòåí ñóòòєâî п³äâèщèòè åфåêòèâí³ñòü 
ñîö³àëüíî-åêîíîì³÷íîгî ðîзâèòêó êðàїíè é гîñпî-
äàðюю÷èх ñóб’єêò³â â í³é, à з ³íшîгî – âèìàгàє 
àäàпòàö³éíèх зðóшåíü â êîíòåêñò³ ³íфîðìàö³éíîї 
åêîíîì³êè é гëîбàë³зàö³éíî-³íòåгðàö³éíèх пðîöå-
ñ³â ñüîгîäåííÿ. Дëÿ Уêðàїíè, ÿêà âîëîä³є пîòóж-
íèì àгðàðíèì ñåêòîðîì, âàжëèâ³ñòü îпàíóâàííÿ 
пåðåäîâèх òåíäåíö³é éîгî ðîзâèòêó ó ñêëàäíèх 
óìîâàх â³éñüêîâîї àгðåñ³ї ðф, є î÷åâèäíîю. Тîìó 
ðîзгëÿä пðîбëåìàòèêè п³äпðèєìíèöòâà â àгðàðí³é 
ñфåð³ íà îñíîâ³ îö³íêè éîгî ñòàíó òà àíàë³зó ìîж-
ëèâèх пîзèòèâíèх зðóшåíü з óðàхóâàííÿì ñâ³òî-
âîгî äîñâ³äó є íàäзâè÷àéíî àêòóàëüíèì, îñîбëèâî 
â êîíòåêñò³ пîшóêó åфåêòèâíèх шëÿх³â пîâîєí-
íîгî â³äíîâëåííÿ óêðàїíñüêîї åêîíîì³êè â óìîâàх 
її пðàгíåííÿ äî єâðîпåéñüêîї ³íòåгðàö³ї é ñòàëîгî 
ðîзâèòêó.

Аналіз останніх досліджень і публікацій. 
Пèòàííÿì ðîзâèòêó àгðàðíîгî п³äпðèєìíèöòâà 
пðèñâÿ÷åíî ðîбîòè бàгàòüîх â³ò÷èзíÿíèх é зàðó-
б³жíèх â÷åíèх. Ì. Ìàë³ê ðîзгëÿäàє п³äпðèєìíè-
öòâî ÿê âàжëèâèé ³íñòèòóò зàбåзпå÷åííÿ ³ííîâà-
ö³éíîгî ðîзâèòêó àгðàðíîгî ñåêòîðà, щî âèñòóпàє 
зàñîбîì ñòðóêòóðíîї пåðåбóäîâè åêîíîì³êè, ñòè-
ìóëîì äî зì³í ÷åðåз ³íñòèòóö³îíàë³зàö³ю â³äíî-
ñèí â óìîâàх ðèíêó [1]. Н. Ðàéòåð ³ Г. Ìàöüê³â 
ðîзгëÿäàюòü àгðàðíå п³äпðèєìíèöòâî â êîíòåêñò³ 
îö³íêè ðèзèê³â [2]. Н. Кðàâ÷åíêî пðîпîíóє àíàë³з 

àгðàðíîгî п³äпðèєìíèöòâà â ³ñòîðè÷íîìó àñпåêò³ 
[3]. Пèòàííÿì còðàòåг³÷íîгî óпðàâë³ííÿ åêîíî-
ì³÷íèì ðîзâèòêîì àгðàðíîгî ñåêòîðó Уêðàїíè 
â ðåг³îíàëüíîìó ðîзð³з³ пðèñâÿ÷åíî äîñë³äжåííÿ 
Н. Пåòðåíêî [4]. Є. Пàë³é÷óê, С. П³íöàê, К. Сâè-
ðèä íà îñíîâ³ ñòàòèñòè÷íîгî àíàë³зó пðîпîíóюòü 
ñèñòåìó ñòðàòåг³÷íèх ö³ëåé äëÿ п³äâèщåííÿ ðåí-
òàбåëüíîñò³ àгðàðíîї гàëóз³ [5].

Ðàфàë Аíäжåé Л³зóò ðîзгëÿäàє пðîöåñè 
óпðàâë³ííÿ îðгàí³зàö³éíî-åêîíîì³÷íîю бåзпåêîю 
àгðàðíèх п³äпðèєìñòâ [6]. Пèòàííÿì óпðàâë³ííÿ 
òðóäîâèì пîòåíö³àëîì â àгðàðí³é ñфåð³ íà зàñà-
äàх ñòàëîгî ðîзâèòêó пðèñâÿ÷åíî äîñë³äжåííÿ 
Î. Вàñèëüєâà [7]. ². Кóöåíêî îпàíîâóє âпëèâ ³íòå-
гðàö³ї íà ðîзâèòîê ñóб’єêò³â àгðàðíîгî б³зíåñó [8]. 
Нàóêîâ³ пðàö³ С. Пåòðóхè ñòîñóюòüñÿ àíòèêðèзî-
âîгî ðåгóëюâàííÿ àгðàðíîгî ñåêòîðó åêîíîì³êè 
Уêðàїíè [9]. Агðîпðîìèñëîâå п³äпðèєìíèöòâî òà 
îñîбëèâîñò³ éîгî ä³ÿëüíîñò³ â óìîâàх äåöåíòðàë³зà-
ö³ї äîñë³äжóє Î. Шåбàí³íà [10]. Пèòàííÿ âåäåííÿ 
³ óпðàâë³ííÿ àгðàðíèì б³зíåñîì ðîзêðèòî зàêîð-
äîííèìè àâòîðàìè Н. Д³äåðî ³ Ì. Кîñòàí³гðî [11].

Виділення не вирішених раніше частин загаль-
ної проблеми. Нåäîñòàòíüî äîñë³äжåíèìè з íàшîї 
òî÷êè зîðó зàëèшàюòüñÿ пèòàííÿ фóíêö³îíóâàííÿ 
àгðàðíîгî п³äпðèєìíèöòâà Уêðàїíè â óìîâàх â³é-
ñüêîâîї àгðåñ³ї òà пîшóêó шëÿх³â åфåêòèâíîгî 
пîâîєííîгî â³äíîâëåííÿ íà гëîбàë³зàö³éíî-³íòå-
гðàö³éíèх îñíîâàх àäàпòèâíîгî ñòàëîгî ðîзâèòêó 
з óðàхóâàííÿì пèòàíü ³íòåëåêòóàë³зàö³ї é íàó-
êîâîгî ñóпðîâîäó, åêîëîг³зàö³ї, äèäжèòàë³зàö³ї, 
âпðîâàäжåííÿ пåðåäîâîгî â³ò÷èзíÿíîгî ³ ñâ³òîâîгî 
äîñâ³äó òîщî. 

Метою äîñë³äжåííÿ є òåîðåòèêî-пðèêëàäíå 
îбґðóíòóâàííÿ п³äпðèєìíèöòâà â àгðàðí³é ñфåð³ 
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Тàбëèöÿ 1
Характеристика прямих збитків від військової агресії рф агропромислового комплексу  

і земельних ресурсів України на початок 2024 року

№ Види втрат Одиниця виміру
Початкова кількість 
об’єктів на момент 

вторгнення рф

Кількість 
пошкоджених 

об’єктів

Вартісна оцінка 
втрат млрд дол.

З р у й н о в а н о

1. С³ëüñüêîгîñпîäàðñüêà òåхí³êà îä. 764 323 130 603 5,43

2. Çåðíîñхîâèщà єìí³ñòü,
òèñ. ò 75 084 11 351 1,7

3. Çàгèбë³ òâàðèíè (âêëю÷àю÷è 
пòàх³âíèöòâî ³ ðèбíå гîñпîäàðñòâî)

ðèбíå гîñпîäàðñòâî, 
òèñ. гîë³â 203 292 1 899 0,1

4. Çðóéíîâàí³ пàñ³êè бäжîëîñ³ì’ї 2 272740 86 902 0,0

5. Бàгàòîð³÷í³ êóëüòóðè гà 197 100 16 364 0,4

6. Çíèщåíí³ òà âêðàäåí³ фàêòîðè 
âèðîбíèöòâà ò 962 951 135 993 0,1

7. Çíèщåíà òà âêðàäåíà гîòîâà 
ñ³ëüñüêîгîñпîäàðñüêà пðîäóêö³ÿ ò 254 86613 4 037 542 1,9

8. Îб’єêòè àêâàêóëüòóðè òà ðèбàëüñòâà îä. 2102 228 0,03

П о ш к о д ж е н о

9. Çàб³é òâàðèí âíàñë³äîê 
íåìîжëèâîñò³ їх óòðèìàííÿ òèñ. гîë³â 203 292 11 963 0,1

10. Çàгèбë³ òà зíèêë³ бäжîëè бäжîëîñ³ì’ї 2 272 740 192 526 0,0

11. С³ëüñüêîгîñпîäàðñüêà òåхí³êà îä. 764 323 50 521 0,4

12. Çåðíîñхîâèщà єìí³ñòü,
òèñ. ò 75 084 3 341 0,1

Загальні прямі збитки 
інфраструктури х х х 10,3

 Джерело: укладено авторами на основі розрахунків Агроцентру КШЕ (Центр досліджень продовольства та землеко-
ристування)[15]

â êîíòåêñò³ пîшóêó шëÿх³â îпòèì³зàö³ї ñîö³àëüíî-
åêîíîì³÷íîгî ðîзâèòêó Уêðàїíè ó її пîâîєííîìó â³ä-
íîâëåíí³ íà îñíîâ³ âèêîðèñòàííÿ пåðåäîâîгî â³ò÷èз-
íÿíîгî äîñâ³äó òà íàéêðàщèх ñâ³òîâèх пðàêòèê. 

Виклад основного матеріалу. Уêðàїíà, зà îö³í-
êàìè åêñпåðò³â, ìàє пîòóжíèé àгðàðíèé ñåêòîð, 
ÿêèé íåâèпàäêîâî ðîзгëÿäàєòüñÿ ÿê бàзîâà ñêëà-
äîâà ñóâåðåííîñò³ äåðжàâè é åфåêòèâíîñò³ íàö³-
îíàëüíîї åêîíîì³êè. Яê ñâ³ä÷àòü àíàë³òèêè, äî 
пî÷àòêó â³éñüêîâîї àгðåñ³ї ðф Уêðàїíà зà âñю ³ñòî-
ð³ю її íåзàëåжíîñò³ «АПК жîäíîгî ðàзó íå ìàâ 
íåгàòèâíîгî зîâí³шíüîåêîíîì³÷íîгî пëàò³жíîгî 
ñàëüäî» [12]. Пðîäîâîëü÷à бåзпåêà òà â³äпîâ³äíî 
åêîíîì³÷íà, åêîëîг³÷íà, åíåðгåòè÷íà зàхèщåí³ñòü, 
ÿê â³äîìî, є бàзîâèìè ÷èííèêàìè фóíêö³îíóâàííÿ 
ñ³ëüñüêîгî гîñпîäàðñòâà ³ пîâ’ÿзàíèх з íèì гàëó-
зåé íàö³îíàëüíîї é ñâ³òîâîї åêîíîì³ê, щî ñòâîðює 
îñíîâè ñîö³àëüíî-åêîíîì³÷íîгî ðîзâèòêó êîжíîгî 
äîìîгîñпîäàðñòâà, гîñпîäàðюю÷îгî ñóб’єêòà, êðà-
їíè, ñâ³òó. 

Дî â³éíè Уêðàїíà åêñпîðòóâàëà 75% зåðíî-
âèх êóëüòóð, ÿê³ âèðîбëÿëà, щî пîзèö³îíóâàëî її 
ÿê îäíó ³з п’ÿòè íàéб³ëüшèх пîñòàâíèê³â àгðàð-
íîї пðîäóêö³ї ó ñâ³ò³. Вëàñíå ñпîжèâàííÿ ñêëà-
äàëî б³ëÿ 20-25%. Сåðåä âèä³â àгðàðíîї пðîäóê-
ö³ї, щî åêñпîðòóâàëà Уêðàїíà ó ñâ³òîâ³é пèòîì³é 
âàз³: 47% – ñîíÿшíèêîâà îë³ÿ, 14% – êóêóðóäзà, 
10% – пшåíèöÿ òîщî [13]. Çàâäÿêè пàðòíåðñüêèì 
â³äíîñèíàì Уêðàїíà, íå äèâëÿ÷èñü íà â³éíó, пðî-
äîâжóє зàëèшàòèñÿ íà ñâ³òîâèх ðèíêàх îäíèì ³з 
гîëîâíèх пîñòà÷àëüíèê³â зåðíîâèх ³ ñîíÿшíèêî-
âîї îë³ї, щî ñêëàäàє пðèбëèзíî 10% ì³жíàðîä-
íîї òîðг³âë³ íèìè. Тàê ó 2023 ðîö³ äî 65 êðàїí 
ñâ³òó бóëî åêñпîðòîâàíî 16,1 ìëí ò пшåíèö³, äî 80 
êðàїí ñâ³òó – 26, 2 ìëí ò êóêóðóäзè, äî 130 êðàїí 
ñâ³òó – 5,7 ìëí ò ñîíÿшíèêîâîї îë³ї [14]. 

Îêðåñëåíå âèщå â³äбóâàєòüñÿ íà фîí³ зàгàëüíîгî 
пîг³ðшåííÿ пðîäîâîëü÷îї бåзпåêè, пîâ’ÿзàíîгî 
з пîâíîìàñшòàбíîю â³éñüêîâîю àгðåñ³єю ðф. Цå 

³ зðóéíîâàí³ ³íфðàñòðóêòóðà, п³äпðèєìñòâà, ñ³ëü-
ñüê³ óг³ääÿ, пîшêîäжåííÿ àбî зíèщåííÿ ñ³ëü-
ñüêîгîñпîäàðñüêîї òåхí³êè, пîðóшåííÿ ëîг³ñòèêè, 
êðàä³жêè âèðîбëåíîї пðîäóêö³ї, îêóпàö³ÿ ÷àñòèíè 
òåðèòîð³é Хåðñîíñüêîї é Çàпîð³зüêîї îбëàñòåé, щî 
пðèзâåëî äî ñóòòєâîгî зìåíшåííÿ îбñÿг³â âèðîб-
íèöòâà пðîäóêö³ї ñ³ëüñüêîгîñпîäàðñüêîгî пðèзíà-
÷åííÿ. 

Çà äàíèìè àíàë³òè÷íîгî äîñë³äжåííÿ Кèїâ-
ñüêîї шêîëè åêîíîì³êè, íà ñ³÷åíü 2024 ðîêó 
зàгàëüí³ âòðàòè â³ä â³éñüêîâîї àгðåñ³ї ðф ñêëàëè 
157,2 ìëðä äîë. США, ñåðåä ÿêèх âòðàòè 
àгðîпðîìèñëîâîгî êîìпëåêñó (äàë³ – АПК) 
³ зåìåëüíèх ðåñóðñ³â â³äпîâ³äíî ñòàíîâëÿòü 
10,3 ìëðä äîë., щî ñêëàäàє пðèбëèзíî 6,5% 
зàгàëüíèх âòðàò. 5,8 ìëðä äîë. пðèпàäàє íà зíè-
щåííÿ àбî пîшêîäжåííÿ ñ³ëüñüêîгîñпîäàðñüêîї 
òåхí³êè; 1,9 ìëðä äîë. – âòðàòè ÷åðåз êðàä³жêó 
àбî зíèщåííÿ âèðîбëåíîї пðîäóêö³ї. ²íфðàñòðóê-
òóðí³ âòðàòè, пîâ’ÿзàí³ з³ збåð³гàííÿì пðîäóêö³ї 
ñ³ëüñüêîгîñпîäàðñüêîгî пðèзíà÷åííÿ, íàñòóпí³: 
зðóéíîâàíî зåðíîñхîâèщà єìí³ñòю 11,4 ìëí. ò пðî-
äóêö³ї, пîшêîäжåíî – єìí³ñòю 3,3 ìëí. ò пîòóж-
íîñòåé äëÿ збåð³гàííÿ (âàðò³ñòü â³äíîâëåííÿ 
îñòàíí³х îö³íåíà ó 1,8 ìëðä äîë.) [15]. Çàгàëüíà 
îö³íêà пðÿìèх âòðàò àгðîпðîìèñëîâîгî êîìпëåêñó 
òà зåìåëüíèх ðåñóðñ³â Уêðàїíè â³ä â³éñüêîâîї àгðå-
ñ³ї ðф íà пî÷àòîê 2024 ðîêó пðåäñòàâëåíà íàìè 
ó òàбëèö³ 1.

Çà ðåзóëüòàòàìè пðîâåäåíîгî ó ñ³÷í³-ëюòîìó 
2023 ðîêó äîñë³äжåííÿ ФАÎ (Food and Agriculture 
Organization of the United Nations), ó ÿêîìó 
âзÿëè ó÷àñòü 1927 ñ³ëüгîñпп³äпðèєìñòâ 23 îбëàñ-
òåé Уêðàїíè (âêëю÷àю÷è п³äêîíòðîëüí³ òåðèòîð³ї 
Дîíåöüêîї, Хàðê³âñüêîї, Çàпîð³зüêîї, Хåðñîíñüêîї 
îбëàñòåé) íà зåìëÿх äî 250 гà, ñ³ëüñüê³ äîìîгîñ-
пîäàðñòâà зà ÷àñ пîâíîìàñшòàбíîї â³éíè зàзíàëè 
збèòê³â íà ñóìó 2,25 ìëðä äîë. США. В³äпîâ³äíî 
гàëóзü ðîñëèííèöòâà âòðàòèëà б³ëÿ 1,26 ìëðä äîë., 
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à гàëóзü òâàðèííèöòâà – 0,98 ìëðä äîë. США. 
В ö³ëîìó б³ëÿ 25% ñ³ëüñüêîгîñпîäàðñüêèх äîìî-
гîñпîäàðñòâ Уêðàїíè пîíåñëè âòðàòè ÷åðåз â³é-
ñüêîâó àгðåñ³ю ðф, à ó пðèфðîíòîâèх îбëàñòÿх öåé 
пîêàзíèê äîñÿг ð³âíÿ 38% [16].

Ç óðàхóâàííÿì пðîâåäåíîгî âèщå àíàë³зó 
îб’єêòèâíî âèîêðåìëюєòüñÿ íåîбх³äí³ñòü пîшóêó 
шëÿх³â â³äíîâëåííÿ óêðàїíñüêîї åêîíîì³êè, 
ó ÿê³é îñîбëèâå ì³ñöå зàéìàє ñ³ëüñüêîгîñпîäàð-
ñüêå âèðîбíèöòâî, її àгðàðíèé ñåêòîð. Вàжëèâîгî 
зíà÷åííÿ ó öüîìó, з íàшîї òî÷êè зîðó, зàéìàє 
âèâ÷åííÿ пåðåäîâîгî ñâ³òîâîгî äîñâ³äó ó äîñë³äжó-
âàí³é öàðèí³. Сë³ä зàзíà÷èòè, щî åâîëюö³éíèé 
åêîíîì³÷íèé ðîзâèòîê òà ñâ³òîâà пðàêòèêà àгðàð-
íîгî âèðîбíèöòâà ñóòòєâî пîâ’ÿзàíà з п³äпðèєìíè-
öòâîì, âèзíà÷àю÷è ñóòí³ñòü ÿêîгî âàжëèâî зóпè-
íèòèñÿ íà зì³ñòîâíîìó íàпîâíåíí³ ñàìîї äåф³í³ö³ї 
«п³äпðèєìíèöòâî». 

Сë³ä пîгîäèòèñÿ з Т. Пàóñòîâñüêîю, щî åêî-
íîì³÷íà íàóêà, ÿê пðàâèëî, ðîзгëÿäàє п³äпðèєì-
íèöòâî з äâîх îñíîâíèх òî÷îê зîðó: пî-пåðшå, як 
форму економічної активності, щî îð³єíòîâàíà 
íà «äîñÿгíåííÿ êîìåðö³éíîгî óñп³хó, пåðñпåêòèâ-
í³ñòü, ³ííîâàö³éíèé хàðàêòåð ä³ÿëüíîñò³, íåзàëåж-
í³ñòü ³ ñàìîñò³éí³ñòü ñóб’єêò³â ó пðèéíÿòò³ óпðàâ-
ë³íñüêèх ð³шåíü»; пî-äðóгå, як тип та стиль 
господарської поведінки, â îñíîâ³ ÿêîї «ìîб³ëü-
í³ñòü, äèíàì³÷í³ñòü, òâîð÷èé п³äх³ä äî ñпðàâè, 
³í³ö³àòèâí³ñòü ³ зàпîâзÿòëèâ³ñòü, гîòîâí³ñòü äî 
ðèзèêó é óì³ííÿ íèì óпðàâëÿòè, îð³єíòàö³ÿ íà 
пîòðåбè ñпîжèâà÷³â» [17].

Щå íà пî÷àòêó ХV²²² ñòîë³òòÿ àíгë³éñüêèé 
åêîíîì³ñò Ð. Кàíò³ëüéîí, ÿêîгî íàзèâàюòü зàñíî-
âíèêîì òåîð³ї п³äпðèєìíèöòâà, зàñòîñóâàâ òåðì³í 
«п³äпðèєìåöü» ³ пîâ’ÿзàâ éîгî, â пåðшó ÷åðгó, 
з ðèзèêîâ³ñòю. П³äпðèєìíèöòâî зà Ð. Кàíò³ëüéî-
íîì є åêîíîì³÷íîю фóíêö³єю, ÿêà íàìàгàєòüñÿ 
пðèâåñòè ó â³äпîâ³äí³ñòü пðîпîзèö³ю з пîпèòîì íà 
ð³зíîìàí³òíèх òîâàðíèх ðèíêàх. Пðîòÿгîì XIX–
XX ñòîë³òü â³äбóâàєòüñÿ пîäàëüшå îñìèñëåííÿ 
êàòåгîð³ї «п³äпðèєìíèöòâî» п³ä âпëèâîì ðåàë³é 
åêîíîì³÷íîгî ðîзâèòêó. Дîñë³äíèêè êëàñè÷íîї 
шêîëè пîë³òåêîíîì³ї п³äпðèєìíèöüê³ фóíêö³ї íå 
â³äîêðåìëюâàëè â³ä ñóòî âèðîбíè÷èх. Пðè öüîìó 
ñë³ä зâåðíóòè óâàгó, щî пðåäñòàâíèêè ðàííüîгî 
åòàпó êëàñè÷íîї шêîëè (У. Пåòò³, П. Бóàг³ëüбåð, 
Ф. Кåíå òîщî) îñíîâíîю гàëóззю гîñпîäàðюâàííÿ 
â åêîíîì³÷í³é ñèñòåì³ êðàїíè íàзèâàëè ñ³ëüñüêå 
гîñпîäàðñòâî – â êîíòåêñò³ пðîбëåìàòèêè äàíîї 
пóбë³êàö³ї п³äêðåñëююòüñÿ îб’єêòèâíà íåîбх³ä-
í³ñòü òà âàжëèâ³ñòü ðîзгëÿäó п³äпðèєìíèöòâà 
ñàìå â àгðàðí³é ñфåð³.

Вèäàòíèé фðàíöóзüêèé åêîíîì³ñò Х²Х ñò. 
Ж. Б. Сåé, ÿê ³ Кàíò³ëüéîí, пî÷àâ пîâ’ÿзóâàòè 
п³äпðèєìíèöòâî з îðгàí³зàö³єю пðàö³ ëюäåé 
â пðîöåñ³ âèðîбíè÷îї ä³ÿëüíîñò³. Яê ëюäèíà, щî 
ìàëà äîñâ³ä âåäåííÿ âëàñíîгî б³зíåñó, Сåé пîñòà-
âèâ п³äпðèєìöÿ ó пðîöåñè âèðîбíèöòâà ³ ðîзпî-
ä³ëó, íàзèâàю÷è éîгî åêîíîì³÷íèì àгåíòîì, зà 
äîпîìîгîю ÿêîгî êîìб³íóюòüñÿ îñíîâí³ фàêòîðè 
âèðîбíèöòâà: пðàö³, зåìë³, êàп³òàë. «²äåàëüíèé 
òèп» п³äпðèєìöÿ Ж. Б. Сåé пîâ’ÿзàâ з òàêèìè 
п³äпðèєìíèöüêèìè фóíêö³ÿìè: пîєäíàííÿ фàêòî-
ð³â âèðîбíèöòâà; зб³ð ³íфîðìàö³ї òà íàêîпè÷åííÿ 
äîñâ³äó; пðèéíÿòòÿ ð³шåííÿ é îðгàí³зàö³ÿ пðîöåñó 
âèðîбíèöòâà. 

Сåðåä пðåäñòàâíèê³â àíгë³éñüêîї êëàñè÷íîї 
шêîëè з òî÷êè зîðó пîпóëÿðèзàö³ї ñàìîгî òåð-
ì³íó «п³äпðèєìíèöòâî» ñë³ä íàзâàòè Дж. С. Ì³ëÿ. 
Щå ó 1848 ðîö³ â³í íàзâàâ ñåðåä îñíîâíèх фóíê-
ö³é п³äпðèєìöÿ òàê³: êåð³âíèöòâî, êîíòðîëü, 
íàгëÿä, ðèзèêîâ³ñòü. Сàìå âîíè äàюòü ìîжëèâ³ñòü 

пðîöâ³òàííÿ ó ðèíêîâîìó пðîñòîð³ òèì, хòî óì³ëî 
ðèзèêóє, зäàòåí âпðîâàäжóâàòè íîâ³ åêîíîì³÷íî 
îбґðóíòîâàí³ òåхíîëîг³ї, âäîñêîíàëює îðгàí³зàö³ю 
âèðîбíèöòâà òà збóòó âèðîбëåíîї пðîäóêö³ї – öå 
äîзâîëÿє зàбåзпå÷èòè ìàêñèìàëüíî ìîжëèâèé 
ðåзóëüòàò зà íàÿâíîї ðåñóðñíîї бàзè.

Кëàñè÷íå â÷åííÿ пðî п³äпðèєìöÿ íàëåжèòü 
â³äîìîìó åêîíîì³ñòó òà ñîö³îëîгó Й. Шóìпåòåðó, 
ÿêèé ââàжàєòüñÿ гîëîâíèì ³äåîëîгîì п³äпðèєì-
íèöòâà. В êîíöåпö³ю п³äпðèєìíèöòâà â³í зàêëàâ 
òðè îñíîâí³ зàñàäè ÷åðåз ðîзóì³ííÿ éîгî фóíêö³é, 
ÿê³, з íàшîї òî÷êè зîðó, є àêòóàëüíèìè ³ ñüîгîäí³, 
â òîìó ÷èñë³ ³ пðè ðîзгëÿä³ пèòàíü óäîñêîíàëåííÿ 
àгðàðíîгî п³äпðèєìíèöòâà:

пî-пåðшå, ðåâîëюö³îí³зàö³ÿ òà ðåфîðìóâàííÿ 
âèðîбíèöòâà ÷åðåз âèêîðèñòàííÿ ð³зíèх ìîж-
ëèâîñòåé äëÿ âèпóñêó íîâèх àбî ñòàðèх òîâàð³â 
íîâèìè ìåòîäàìè, зàñòîñóâàííÿ íîâèх äжåðåë 
ñèðîâèíè, íîâèх ðèíê³â é ðåîðгàí³зàö³ї âèðîбíè-
öòâà. Çì³ñò п³äпðèєìíèöòâà ó «зä³éñíåíí³ íîâèх 
êîìб³íàö³é» фàêòîð³â âèðîбíèöòâà ÷è ð³зíèх 
íîâîââåäåíü; 

пî-äðóгå, óí³âåðñàëüíîю фóíêö³єю бóäü-ÿêîї 
åêîíîì³÷íîї ñèñòåìè є п³äпðèєìíèöòâî, ÿêå пîєä-
íóєòüñÿ з ³íшèìè âèäàìè ä³ÿëüíîñò³ (óпðàâë³í-
íÿì, ìàðêåòèíгîì, íàóêîâèìè ðîзðîбêàìè òîщî). 
Сòàòóñ âëàñíèêà зà Й. Шóìпåòåðîì íå є âèзíà-
÷àëüíîю ðèñîю п³äпðèєìöÿ;

пî-òðåòє, фóíêö³ÿ п³äпðèєìíèöòâà êîðåëює 
з ë³äåðñòâîì ³ íîâàòîðñòâîì, à ³ííîâàö³ї, â ñâîю 
÷åðгó, є ä³òèщåì п³äпðèєìíèöòâà. В³äпîâ³äíî п³ä-
пðèєìåöü – òâîðåöü ³ííîâàö³é.

«Çàâäàííÿ п³äпðèєìö³â», – п³äêðåñëюâàâ 
Й. Шóìпåòåð, – «ðåфîðìóâàòè ³ ðåâîëюö³îí³зó-
âàòè п³äпðèєìñòâî шëÿхîì óпðîâàäжåííÿ âèíàхî-
ä³â, à â б³ëüш зàгàëüíîìó ðîзóì³íí³ – ÷åðåз âèêî-
ðèñòàííÿ íîâèх òåхíîëîг³÷íèх ìîжëèâîñòåé äëÿ 
âèðîбíèöòâà íîâèх àбî ñòàðèх òîâàð³â, àëå íîâèì 
ìåòîäîì зàâäÿêè â³äêðèòòю íîâîгî äжåðåëà ñèðî-
âèíè àбî íîâîгî ðèíêó гîòîâîї пðîäóêö³ї – àж äî 
ñàìîї ðåîðгàí³зàö³ї êîëèшíüîї ³ ñòâîðåííÿ íîâîї 
гàëóз³ пðîìèñëîâîñò³» [17]. Çàâäÿêè Й. Шóìпå-
òåðó п³äпðèєìåöü îòðèìàâ ñòàòóñ ñóб’єêòà ñàìî-
ñò³éíîгî àíàë³зó â åêîíîì³÷í³é íàóö³. Пðîзîðëè-
â³ñòü äîñë³äíèêà пîëÿгàє â òîìó, щî з пî÷èíàю÷è 
з äðóгîї пîëîâèíè ХХ ñò. п³äпðèєìåöü пåðåòâî-
ðèâñÿ ÷è íå íà öåíòðàëüíó пîñòàòü гîñпîäàðñüêîї 
ä³ÿëüíîñò³, щî â³äпîâ³äíèì ÷èíîì âпëèíóëî ³ íà 
ðîзâèòîê àгðàðíîї гàëóз³. Тîòîжí³ñòü п³äпðèєì-
íèöòâà é ìåíåäжìåíòó зàпðîпîíóâàâ ðîзгëÿäàòè 
àíгë³єöü А. Ìàðшàëë ó ðîбîò³ «Пðèíöèпè åêî-
íîì³êñ», íàгîëîшóю÷è íà ³ííîâàö³éíîñò³ òà ðîë³ 
ñàìîгî п³äпðèєìöÿ ÿê àêòèâíîгî íîâàòîðà. Сóòü 
п³äпðèєìíèöòâà ÷åðåз âпðîâàäжåííÿ ³ííîâàö³é-
íèх åêîíîì³÷íèх ìîжëèâîñòåé ÷åðåз пîâåä³íêó 
п³äпðèєìöÿ îбґðóíòóâàâ íàпðèê³íö³ ХХ ñòîð³÷÷ÿ 
ëàóðåàò Нîбåëåâñüêîї пðåì³ї з åêîíîì³êè Ф. Гàéåê. 

У пðåäñòàâëåíîìó âèщå òåîðåòè÷íîìó îгëÿä³ 
ñóòíîñò³ п³äпðèєìíèöòâà пðîñòåжóєòüñÿ ÷³òêå 
ðîзóì³ííÿ òîгî, щî âîíî, îñîбëèâî â гàëóз³ ñ³ëü-
ñüêîгî гîñпîäàðñòâà, пîâ’ÿзàíå, пåðåäóñ³ì, з êðå-
àòèâí³ñòю (пîшóêîì íîâèх ìîжëèâîñòåé гîñпî-
äàðюâàííÿ), ðèзèêîâàí³ñòю, ³ííîâàö³éí³ñòю, 
àäàпòèâí³ñòю äî âèêëèê³â. Сëóшíîю â öüîìó êîí-
òåêñò³ є òî÷êà зîðó В. Кîâàëü÷óê, щî «ìèñëåííÿ 
п³äпðèєìöÿ гíó÷êå ³ äèфåðåíö³éîâàíå, ґðóíòó-
єòüñÿ íà шèðîêîìó êðóгîзîð³, âпåðòîñò³ ³ ð³шó-
÷îñò³, хèòðîñò³ ³ фàíòàз³ї, êì³òëèâîñò³ ³ ñпåö³àëü-
íèх зíàííÿх, éîгî ðåàêö³ÿ íà ðèíêîâ³ зì³íè ìàє 
бóòè ìèòòєâîю» [18, ñ. 127].

Пîшóê шëÿх³â åфåêòèâíîгî àгðàðíîгî п³ä-
пðèєìíèöòâà íà пðàêòèö³, îñîбëèâî ó íåпðîñòèх 
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óìîâàх â³ò÷èзíÿíèх ðåàë³é, ìàє ñпèðàòèñÿ íå 
ò³ëüêè íà âëàñí³ п³äхîäè é òåíäåíö³ї, à ³ íà пîзè-
òèâíèé äîñâ³ä ñâ³òîâèх ë³äåð³â ó äàí³é öàðèí³. 

Сполучені Штати Америки щå з пî÷àòêó 
ñâîгî зàñíóâàííÿ âèзíà÷èëè ñ³ëüñüêîìó гîñпîäàð-
ñòâó êëю÷îâó ðîëü, àäжå «пðîäóêòè хàð÷óâàííÿ 
бóëè òîâàðîì гàðàíòîâàíîгî пðîäàжó, à зåìëÿ 
ó âëàñíîñò³ зàêð³пëюâàëà ìàéбóòí³ пåðñпåêòèâè. 
Аëå згîäîì öÿ пåðåâàгà пåðåòâîðèëîñÿ íà íåäî-
ë³ê – пðîбëåìó пåðåâèðîбíèöòâà» [19]. Дëÿ í³âå-
ëюâàííÿ íåгàòèâíîгî âпëèâó пîгîäíèх óìîâ òà 
íåâðîжàїâ, ñпî÷àòêó àìåðèêàíñüêèé óðÿä зàпðî-
âàäжóâàâ ð³зí³ âèäè äîпîìîгè, îñíîâíîю ³з ÿêèх 
бóëî субсидіювання. Пðîòå ÷åðåз пðîöåñè ìîíîпî-
ë³зàö³ї àгðàðíîгî ñåêòîðó òà òåхíîëîг³÷íîгî ðîз-
âèòêó ñ³ëüñüêîгîñпîäàðñüêà гàëóзü âòðà÷àëà ñâîє 
ëîб³ â Кîíгðåñ³ США ÷åðåз зìåíшåííÿ ê³ëüêîñò³ 
фåðìåðñüêèх гîñпîäàðñòâ. Тîìó з 2014 ðîêó ñóб-
ñèä³юâàííÿ бóëî зì³íåíî íà ³íñòðóìåíò страху-
вання ризиків, ðîзì³ð ÷îгî зàëåжèòü â³ä пîгîä-
íèх óìîâ òà ³íшèх íåпåðåäбà÷óâàíèх ñèòóàö³é 
íà ðèíêó. Дëÿ âпðîâàäжåííÿ öüîгî ³íñòðóìåíòó 
бóâ пðèéíÿòèé Çàêîí пðî ñ³ëüñüêå гîñпîäàðñòâî – 
2014. Пðÿì³ âèпëàòè бóëè зàì³íåí³ íà ñòðàхîâ³, 
à êîíöåпö³ÿ ñòðàхóâàííÿ бóëà ðîзшèðåíà íà óñ³ 
ñфåðè àгðàðíîгî ñåêòîðó. ²ñíóє äâ³ îñíîâí³ пðî-
гðàìè п³äòðèìêè àìåðèêàíñüêèх фåðìåð³â: 1. 
ñòðàхóâàííÿ â³ä пàä³ííÿ ö³í (PLC) – пåðåäбà÷àє 
êîìпåíñàö³ї пðè пàä³íí³ ö³í íà пðîäóêö³ю ðîñ-
ëèííèöòâà пàäàюòü íèж÷å âèзíà÷åíèх ð³âí³â; 
2. ñòðàхóâàííÿ ñ³ëüñüêîгîñпîäàðñüêèх ðèзè-
ê³â (ARC) – ó ðàз³ зìåíшåííÿ äîхîä³â фåðìåð³â 
íèж÷å ñåðåäíüîгî пîêàзíèêà пî êðàїí³ зàбåзпå÷óє 
їì âèпëàòè. Кð³ì öüîгî, є щå äåê³ëüêà âàð³àíò³â 
ñòðàхóâàííÿ пðèбóòê³â àбî âðîжàю – ñòðàхîâ³ пðå-
ì³ї êîëèâàюòüñÿ зà ñòàâêàìè 38% – 80% â зàëåж-
íîñò³ â³ä ð³зíèх âàð³àíò³â, îбðàíèх ñ³ëüñüêîгîñ-
пîäàðñüêèìè âèðîбíèêàìè. Цå äàє ìîжëèâ³ñòü 
зðîбèòè пðîäóêö³ю àгðàðíîгî ñåêòîðà äîñòóпíîю 
зà ö³íîю. Чåðåз пðîöåñè гëîбàëüíîї зì³íè êë³ìàòó 
àìåðèêàíñüê³ фåðìåðè зàö³êàâëåí³ â óпðàâë³íí³ 
ðèзèêàìè, ÿê ââàжàюòü ф³íàíñîâ³ àíàë³òèêè. Пðè 
öüîìó зà ðàхóíîê зàêîíîäàâñòâà щîäî п³äòðèìêè 
ñ³ëüñüêîгîñпîäàðñüêîгî âèðîбíèöòâà ìîжå ñпîñòå-
ð³гàòèñÿ ñхèëüí³ñòü âèêîðèñòîâóâàòè фåðìåðàìè 
б³ëüш ðèзèêîâàíèх ó êîíòåêñò³ âðîжàéíîñò³ ðåг³-
îí³â, щî ñë³ä âзÿòè äî óâàгè óðÿäîâöÿì Уêðàїíè. 
В ö³ëîìó гîëîâíèé òðåíä фóíêö³îíóâàííÿ ñ³ëü-
ñüêîгî гîñпîäàðñòâà ó США: â³ä ñóбñèä³юâàííÿ äî 
ñòðàхóâàííÿ.

Нідерланди зàéìàюòü äðóгå ì³ñöå ó ñâ³ò³ п³ñëÿ 
США ó ñâ³òîâîìó åêñпîðò³ ñ³ëüñüêîгîñпîäàðñüêîї 
пðîäóêö³ї. Сåðåä îñíîâíèх òîâàð³â, ÿê³ åêñпîðòó-
юòüñÿ – êâ³òè, ðîñëèíè, ì'ÿñî, ìîëî÷íà пðîäóê-
ö³ÿ, îâî÷³, фðóêòè. Сüîгîäí³ ó ñ³ëüñüêîìó гîñпî-
äàðñòâ³ Н³äåðëàíä³â ðîбèòüñÿ ñòàâêà íå ò³ëüêè íà 
зðîñòàííÿ пðîäóêòèâíîñò³, à ó б³ëüшîìó ñòóпåí³ – 
íà ³ííîâàö³ї, ñòàëèé ðîзâèòîê гàëóз³, пîêðàщåííÿ 
óìîâ äëÿ óòðèìàííÿ òâàðèí, âèêîðèñòàííÿ â³ä-
íîâëюâàíèх äжåðåë åíåðгåòèêè òîщî. Фåðìåðè 
ìîжóòü îòðèìóâàòè ñóбñèä³ї â³ä äåðжàâè ÷åðåз 
ð³зí³ пðîгðàìè. Гîëëàíäñüêå àгåíòñòâî з пèòàíü 
п³äпðèєìíèöòâà RVO â³äì³÷àє, щî ëèшå 5% фåð-
ìåð³â – ìîëîäш³ 35 ðîê³â. Тîìó îñîбëèâî àêòóà-
ë³зóєòüñÿ зàëó÷åííÿ ìîëîä³ (äî 39 ðîê³â) äî ñ³ëü-
ñüêîгîñпîäàðñüêîгî п³äпðèєìíèöòâà зà ðàхóíîê 
äîäàòêîâèх пîзèê â³ä äåðжàâè, ÿêщî âîíè бóäóòü 
âèòðà÷åí³ íà êîíêðåòí³ ö³ë³ – пîêðàщåííÿ ÿêîñò³ 
пðîäóêö³ї àбî óìîâ óòðèìàííÿ òâàðèí, îпòèì³зà-
ö³ю âèðîбíèöòâà òîщî. Дëÿ ³íâåñòóâàííÿ ó зåìëю, 
бóä³âíèöòâî, òåхí³êó, îбëàäíàííÿ фåðìåðàì äî 
41 ðîêó пðîпîíóєòüñÿ äîäàòêîâà äîпîìîгà. 

Тàêîж âàжëèâà óâàгà пðèä³ëÿєòüñÿ äåðжà-
âîю äî фåðìåðñüêèх гîñпîäàðñòâ, ÿê³ пðîпîíóюòü 
åêîëîг³÷íî ÷èñòó пðîäóêö³ю, â³äìîâèâшèñü â³ä 
âèêîðèñòàííÿ ó âèðîбíè÷îìó пðîöåñ³ х³ì³êàò³â 
³ пåñòèöèä³â. Уðÿä ñòèìóëює ðîзшèðåííÿ äèñòðè-
бóö³ї òà êîíêóðåíòîзäàòíîñò³ åêîòîâàð³â, íàпðè-
êëàä, зà ðàхóíîê п³äпèñàííÿ â³äпîâ³äíèх äîгîâî-
ð³â ³з Фåäåðàö³єю àгðîпðîìèñëîâîñò³ ³ òåпëè÷íîгî 
âèðîбíèöòâà òà ñóпåðìàðêåòàìè.

Вàжëèâèì є п³äòðèìêà íàóêîâèх äîñë³äжåíü 
â пèòàííÿх зб³ëüшåííÿ âèêîðèñòàííÿ б³îìàñè 
ÿê пàëèâà ó фåðìåðñüêèх гîñпîäàðñòâàх – äî 
2030 ðîêó î÷³êóєòüñÿ зàì³íà 30 â³äñîòê³â íàфòî-
пðîäóêò³â íà пðîäóêö³ю «зåëåíîї» åíåðгåòèêè.

Тàêèì ÷èíîì, îñíîâíèé пð³îðèòåò ðîзâèòêó 
ñ³ëüñüêîгî гîñпîäàðñòâà Н³äåðëàíä³â – ñòàëèé ðîз-
âèòîê, ³ííîâàö³éí³ñòü, åêîëîг³÷í³ñòü òà åíåðгîзбå-
ðåжåííÿ.

Франція. Îñíîâîю ñ³ëüñüêîгî гîñпîäàðñòâà 
Фðàíö³ї є пðèâàòíå зåìëåâîëîä³ííÿ, ÿêå ñåðåä 
³íшèх є б³ëüш îп³êóâàíèì äåðжàâîю. Пåðшå ì³ñöå 
ó Єâðîп³ ³ òðåòє ì³ñöå ó ñâ³ò³ Фðàíö³ÿ пîñ³äàє зà 
îбñÿгîì âèðîбëåíîї ñ³ëüñüêîгîñпîäàðñüêîї пðîäóê-
ö³ї, ÿêà щîðîêó âèðîбëÿєòüñÿ пðèбëèзíî 7% пðà-
öåзäàòíîгî íàñåëåííÿ â гàëóз³ òà åêñпîðòóєòüñÿ 
íà ñóìó б³ëüшå 40 ìëðä єâðî. Пðîфñп³ëêè п³êëó-
юòüñÿ пðî óìîâè жèòòÿ é ä³ÿëüíîñò³ фåðìåð³â, їх 
ì³í³ìàëüíèé ð³âåíü äîхîä³â íàâ³òü â óìîâàх íåâðî-
жàїâ àбî ³íшèх пåðåшêîä. Сèñòåìà îпîäàòêóâàííÿ 
є îñîбëèâîю, âîíà бàзóєòüñÿ íà äàíèх зåìåëüíîгî 
êàäàñòðó, ñåðåäí³х пîêàзíèêàх âàðòîñò³ пðîäóêö³ї, 
âèòðàòàх âèðîбíèöòâà, âðîжàéíîñò³ òà пðîäóêòèâ-
íîñò³ хóäîбè. 

У ñåðåäíüîìó 40 ìëðä єâðî íà ð³ê âèòðà÷àєòüñÿ 
äåðжàâîю íà п³äòðèìêó àгðàðíîгî ñåêòîðó. ²ñíóє 
ñèñòåìà п³ëüгîâèх êðåäèò³â äëÿ ñ³ëüñüêîгî гîñпî-
äàðñòâà (íàпðèêëàä, íà зàêóп³âëю íîâîї ñ³ëüгîñп-
òåхí³êè п³ä ñòàâêó 3-4% ð³÷íèх, à íà пðèäбàííÿ 
зåìë³ – пðèбëèзíî 7% ð³÷íèх). Бàíê «Кðåä³ Агð³-
êîëü», ÿêèé äîðå÷è пðàöює ³ â Уêðàїí³, є гîëî-
âíèì ó êðåäèòíîìó зàбåзпå÷åíí³ фðàíöóзüêèх 
àгðàð³їâ. Îêð³ì óðÿäîâîї п³äòðèìêè ñ³ëüñüêå гîñ-
пîäàðñòâî Фðàíö³ї àêòèâíî п³äòðèìóє Єâðîñîюз 
зàâäÿêè Єäèí³é ñ³ëüñüêîгîñпîäàðñüê³é пîë³òèö³ 
(ЕСХП) ó ðîзì³ð³ 17% ñâîгî зàгàëüíîгî бюäжåòó, 
â ðåзóëüòàòå îäíå фðàíöóзüêå гîñпîäàðñòâî îòðè-
ìóє ó ñåðåäíüîìó б³ëÿ 12 òèñ. єâðî íà ð³ê ó âèгëÿä³ 
ñóбñèä³é. Пðè öüîìó íåâäîâîëåííÿ фåðìåð³â пåð³-
îäè÷íî ðåàë³зóєòüñÿ ÷åðåз пðîòåñòè, íà ÿê³ ðåàгó-
юòü äåðжàâí³ ³íñòèòóö³ї, íàìàгàю÷èñü п³äòðèìàòè 
òàêèé âàжëèâèé ñåêòîð åêîíîì³êè, ÿê ñ³ëüñüêå 
гîñпîäàðñòâî. 

Австралія. С³ëüñüêîгîñпîäàðñüê³ óг³ääÿ ñêëà-
äàюòü пðèбëèзíî äâ³ òðåòèíè пëîщ³ Аâñòðàë³ї. 
Б³ëüш³ñòü íèх âèêîðèñòîâóєòüñÿ äëÿ пîòðåб òâà-
ðèííèöòâà, ÿêå äîð³âíює пîíàä 66% (äâ³ òðå-
òèíè) âàðòîñò³ пðîäóêö³ї ñ³ëüñüêîгî гîñпîäàðñòâà. 
Аâñòðàë³ÿ зàéìàє ÷åòâåðòå ì³ñöå ñåðåä åêñпîðòåð³â 
ñ³ëüñüêîгîñпîäàðñüêîї пðîäóêö³ї ó ñâ³ò³, âèðîбíè-
êàìè ÿêîї є, пåðåâàжíî, фåðìåðñüê³ гîñпîäàðñòâà, 
щî îхîпëююòü ìàéжå 61% òåðèòîð³ї êðàїíè. 

У 1986 ðîö³ óòâîðèëàñÿ òàê зâàíà Кåðíñüêà 
гðóпà ³з 19 êðàїí-âèðîбíèê³â ñ³ëüñüêîгîñпîäàðñüêîї 
пðîäóêö³ї (íà íèх пðèпàäàє ìàéжå 20% ñâ³òîâîгî 
åêñпîðòó), äå Аâñòðàë³ÿ зàéìàє ë³äåðñüê³ пîзèö³ї. 
12% ВВП Аâñòðàë³ї – öå ñ³ëüñüêå гîñпîäàðñòâî 
òà пîâ’ÿзàí³ з íèì гàëóз³, îбñÿг âàëîâîї äîäàíîї 
âàðòîñò³ ÿêèх ñòàíîâèòü б³ëüшå 155 ìëðä äîë. 
Кðàїíà зàбåзпå÷óє 14% пîгîë³â’ÿ â³âö³â ó ñâ³ò³, 
9% óñüîгî ñâ³òîâîгî âèðîбíèöòâà âîâíè. Çåðíîâ³ 
êóëüòóðè, öóêîð, ìîëî÷í³ пðîäóêòè, фðóêòè – 
ó âèðîбíèöòâàх їх Аâñòðàë³ÿ ñåðåä ë³äåð³â. Щîäî 
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пшåíèö³ – пîëîâèíà îðíîї пëîщ³ êðàїíè зàéíÿòà 
її âèðîщóâàííÿì, à íà збèðàííÿ пшåíèö³ пðèхî-
äèòüñÿ îäíà òîííà íà äóшó íàñåëåííÿ.

Дëÿ зàхèñòó íàö³îíàëüíîгî àгðàðíîгî ñåêòîðó, 
бîðîòüбè з òåхíîгåííèìè ³ пðèðîäíèìè фàêòîðàìè 
(пåðåâàжíî öå пîñóхè, пîâåí³, пîжåж³ òîщî) óðÿä 
íàäàє фåðìåðàì ф³íàíñîâó п³äòðèìêó ó âèгëÿä³ 
äîòàö³é é пðåфåðåíö³é (êîðîòêîñòðîêîâ³ êðåäèòè 
з íèзüêîю â³äñîòêîâîї ñòàâêîю, гðàíòè, ñпåö³àëüí³ 
пëàòåж³, ³ìпîðòí³ ìèòà òîщî). Сèñòåìà îпîäàò-
êóâàííÿ пîбóäîâàíà òàêèì ÷èíîì, щî âèðîбíèêè 
ð³зíîї ñ³ëüñüêîгîñпîäàðñüêîї пðîäóêö³ї ñпëà÷ó-
юòü пîäàòêè зà ð³зíèìè ñòàâêàìè îпîäàòêóâàííÿ. 
Нàпðèêëàä âèíîðîбñòâî ìàє пåâí³ пåðåâàгè ó пîð³â-
íÿíí³ з öóêðîâîю пðîìèñëîâ³ñòю, ÿêà íå îòðèìóє 
пîäàòêîâèх п³ëüг. Кð³ì òîгî, íàäàюòüñÿ пîäàòêîâ³ 
п³ëüгè фåðìåðñüêèì гîñпîäàðñòâàì äëÿ êîìпåíñà-
ö³ї àìîðòèзàö³éíèх âèòðàò ñ³ëüñüêîгîñпîäàðñüêîгî 
îбëàäíàííÿ. Яê бà÷èìî, ðèíêîâ³ зàñàäè ñ³ëüñüêî-
гîñпîäàðñüêîгî гîñпîäàðюâàííÿ пîєäíàí³ з îпòè-
ìàëüíîю äåðжàâíîю п³äòðèìêîю àгðàðíîгî ñåê-
òîðó. Цå äàє ìîжëèâ³ñòü íå ò³ëüêè зàбåзпå÷óâàòè 
âëàñí³ пîòðåбè ó пîâíîìó îбñÿз³, à é бóòè ë³äåðàìè 
ó åêñпîðò³ пðîäóêö³ї ñ³ëüñüêîгî гîñпîäàðñòâà.

Канада. Кðàїíà, ÿêà зàéìàє п’ÿòó ñхîäèíêó 
ó ñêëàä³ ë³äåð³â зà îбñÿгîì åêñпîðòó пðîäóêö³ї 
ñ³ëüñüêîгî гîñпîäàðñòâà. У ВВП Кàíàäè àгðàð-
íèé ñåêòîð зàéìàє пðèбëèзíî äî 2%, щî зàбåз-
пå÷óє зàéíÿò³ñòü б³ëüшå 2 ì³ëüéîí³â êàíàäö³â òà 
äàє ó ñåðåäíüîìó 100 ìëðä äîë. íà ВВП êðàїíè 
ó ð³ê. Еêñпîðòóє пðè öüîìó Кàíàäà ñ³ëüñüêîгîñпî-
äàðñüêîї пðîäóêö³ї щîð³÷íî íà пîíàä 40 ìëðä äîë.

Дåðжàâíà п³äòðèìêà ñ³ëüñüêîгî гîñпîäàðñòâà 
Кàíàäè ó ðàзè ìåíшà, í³ж ó êðàїíàх Єâðîпåé-
ñüêîгî Сîюзó, àëå є зíà÷íîю ³ ñêëàäàє щîðîêó â³ä 
6 äî 8 ìëðä äîëàð³â. Ц³ äîñòàòíüî íèзüê³ пîêàз-
íèêè пåâíîю ì³ðîю êîìпåíñóюòüñÿ óí³êàëüíîю 
ñèñòåìîю äåðжàâíîї ìîíîпîë³ї íà зàêóп³âëю 
òàêèх пðîäóêò³â ÿê ìîëîêî, ñèð, ÿéöÿ, пòèöÿ 
òîщî, ÿêà ìàє íàзâó – «óпðàâë³ííÿ пîñòàâêàìè». 
Дåðжàâí³ êîìпàí³ї, ÿê³ ñпåö³àëüíî ñòâîðююòüñÿ, 
ðåгóëююòü пðîпîзèö³ю зàзíà÷åíèх âèщå òîâàð³â, 
êîíòðîëююòü âíóòð³шíє âèðîбíèöòâî òà îбìåж-
óюòü ³ìпîðò зà äîпîìîгîю âèñîêèх ìèò (³íîä³ 
ìîжóòü ñÿгàòè äî 200%). Ç îäíîгî бîêó, öå óíå-
ìîжëèâëює пðÿìå ñóбñèäóâàííÿ àгðàðíîгî ñåê-
òîðó, à з ³íшîгî – зàâäàє шêîäó ñпîжèâà÷àì пðî-
äóêö³ї, îñê³ëüêè äåðжàâíå ðåгóëюâàííÿ ñóòòєâî 
п³äâèщóє ö³íè íà ê³íöåâèé пðîäóêò – âîíè íà 
30-300% âèщ³, í³ж ó ³íшèх êðàїíàх. Цå îзíà÷àє,
щî пîêóпö³ âèñîêèìè ö³íàìè п³äòðèìóюòü íàö³î-
íàëüíîгî âèðîбíèêà ³з âëàñíîї êèшåí³.

²íш³ пðîäóêòè, щî âèðîбëÿюòüñÿ ñ³ëüñüêî-
гîñпîäàðñüêèìè п³äпðèєìñòâàìè Кàíàäè, â³ä-
бóâàюòüñÿ íà б³ëüш ðèíêîâèх зàñàäàх (ñâèíèíà, 
òåëÿòèíà, зåðíî òà ³íш³), хî÷à пðè öüîìó ³ñíóє 
ñпåö³àëüíà êðåäèòíà óñòàíîâà п³ä íàзâîю Farm 
Credit Canada. Тàêîж äëÿ п³äòðèìêè àгðàðíîгî 
ñåêòîðó â Кàíàä³ ä³є ðÿä фåäåðàëüíèх òà пðî-
â³íö³éíèх пðîгðàì äëÿ ñ³ëüñüêîгîñпîäàðñüêèх 
âèðîбíèê³â, à ñàìå: äåðжàâí³ êðåäèòí³ гàðàíò³ї 
íà êóп³âëю зåìåëüíèх ðåñóðñ³â àгðàðíîгî пðèзíà-
÷åííÿ; êîðîòêîñòðîêîâ³ êðåäèòè п³ä íèзüêèé â³ä-
ñîòîê з ìîжëèâ³ñòю ÷àñòêîâîгî пîêðèòòÿ пðîöåí-
ò³â; п³ëüгîâå ñòðàхóâàííÿ âðîжàю â³ä пðèðîäíèх 
êàòàêë³зì, íàäзâè÷àéíèх ñèòóàö³é, óìîâ пîгîäè; 
ф³íàíñîâà п³äòðèìêà пðîñóâàííю пðîäóêö³ї зà 
êîðäîí; äîбðîâ³ëüíèé ìåхàí³зì гàðàíòóâàííÿ ö³í 
зàêóп³âë³; ñóбñèä³ї íà òðàíñпîðòóâàííÿ зåðíà íà 
п³âíî÷³ êðàїíè ÷åðåз пîðò òîщî.

Нàäзâè÷àéíî âàжëèâèì, з íàшîї òî÷êè 
зîðó, є пîòóжíå ñòèìóëюâàííÿ ðîзâèòêó 

íàóêè – ó íàóêîâ³ äîñë³äжåííÿ â гàëóз³ ñ³ëüñüêîгî 
гîñпîäàðñòâà äåðжàâà ³íâåñòóє щîðîêó ñîòí³ ì³ëü-
éîí³â äîëàð³â. Îäíèì ³з пð³îðèòåòíèх зàâäàíü 
пðè öüîìó є ðîзшèðåííÿ шâèäê³ñíîгî äîñòóпó 
äî ìåðåж³ ²íòåðíåò ó íàéб³ëüш â³ääàëåíèх ðåг³-
îíàх êðàїíè äëÿ ìîжëèâîñòåé ñó÷àñíîгî îбñëóгî-
âóâàííÿ ñ³ëüñüêîгîñпîäàðñüêèх п³äпðèєìñòâ òà їх 
òåхíîëîг³÷íîгî фóíêö³îíóâàííÿ. 

Дðóгå ì³ñöå â Єâðîпåéñüêîìó Сîюз³ зà îбñÿ-
гàìè âèðîбíèöòâà òâàðèííèöòâà ³ зåðíîâèх зàéìàє 
Німеччина. Îñê³ëüêè àгðàðíèé ñåêòîð ìàє íàäзâè-
÷àéíî âèñîêó ñòóп³íü ìåхàí³зàö³ї òà àâòîìàòèзàö³ї, 
â íüîìó зàéíÿòî ëèшå 2-3% пðàöåзäàòíîгî íàñå-
ëåííÿ êðàїíè, à ó ñòðóêòóð³ ВВП ÷àñòêà àгðàðíîгî 
ñåêòîðà ñêëàäàє äî 1%. В îñíîâ³ í³ìåöüêîгî ñ³ëü-
ñüêîгîñпîäàðñüêîгî ñåêòîðó – íåâåëè÷ê³ фåðìåð-
ñüê³ гîñпîäàðñòâà ñ³ìåéíîгî òèпó. Сë³ä зàзíà÷èòè, 
щî зàêîíîäàâñòâîì ЄС äåðжàâíà äîпîìîгà зàбîðî-
íåíà, îñê³ëüêè пåðåшêîäжàє â³ëüí³é êîíêóðåíö³ї 
(п. 1 ñò. 107 Дîгîâîðó пðî фóíêö³îíóâàííÿ ЄС). 
Тîìó äîòàö³ї àбî пðÿìå âèä³ëåííÿ êîшò³â â äåð-
жàâí³é п³äòðèìö³ íå пðàêòèêóєòüñÿ. Пðîòå є ðÿä 
âèíÿòê³â. Нàпðèêëàä є äåðжàâíà äîпîìîгà пåâíèì 
êàòåгîð³ÿì ñпîжèâà÷³â, гðàíòè гîñпîäàðñòâàì, 
гóìàí³òàðíà äîпîìîгà òèì, хòî зàзíàëè збèòê³â. 
Сåðåä òàêèх – пàêåòè ñóбñèä³é äëÿ òèх âèðîбíè-
ê³â, хòî пîñòðàжäàâ â³ä íèзüêèх ö³í íà ìîëî÷íó 
³ ì’ÿñíó âèäè пðîäóêö³ї â îêðåì³ пåð³îäè гîñпî-
äàðюâàííÿ ÷åðåз гëîбàë³зàö³éí³ âèêëèêè. Фåð-
ìåðè ж, â ñâîю ÷åðгó, íàìàгàюòüñÿ â³äñòîюâàòè 
ñâîї пðàâà, âèñòóпàю÷è пðîòè òàêèх ñó÷àñíèх òåí-
äåíö³é â àгðàðíîìó ñåêòîð³, ÿê гåííà ³íжåíåð³ÿ 
íàпðîòèâàгó п³äòðèìêè фóíêö³îíóâàííю òðàäè-
ö³éíîгî åêîëîг³÷íîгî фåðìåðñòâà [19]. 

Д³ÿëüí³ñòü êðàїí – ñâ³òîâèх ë³äåð³â ó àгðàðíîìó 
п³äпðèєìíèöòâ³ äîâîäèòü âàжëèâ³ñòü ðîзóì³ííÿ 
éîгî äåðжàâíîї п³äòðèìêè ó зâ’ÿзêó з âèñîêèì 
ñòóпåíåì ðèзèêîâîñò³ ñàìîї ñ³ëüñüêîгîñпîäàðñüêîї 
гàëóз³, бåз ÿêîї àпð³îð³ íåìîжëèâå фóíêö³îíó-
âàííÿ åêîíîì³÷íîї ñèñòåìè êðàїíè é зàäîâîëåííÿ 
ñпîжèâ÷èх пîòðåб її íàñåëåííÿ. Щå ó 1797 ðîö³ 
Бîäî íàìàгàâñÿ пîєäíàòè êàòåгîð³ї ðèзèêó òà â³ä-
пîâ³äàëüíîñò³ [17], âàжëèâ³ñòü ÷îгî äîâåäåíî ñâ³-
òîâîю òà â³ò÷èзíÿíîю пðàêòèêîю àгðàðíîгî п³ä-
пðèєìíèöòâà. 

Нà îñíîâ³ пðîâåäåíîгî àíàë³зó ââàжàєìî зà 
äîö³ëüíå âèîêðåìëåííÿ ó àгðàðíîìó п³äпðèєìíè-
öòâ³ íàñòóпíèх âàжëèâèх ñêëàäîâèх: ðåñóðñíîї; 
îðгàí³зàö³éíî-óпðàâë³íñüêîї ³ òâîð÷î-êðåàòèâíîї. 
Ðåñóðñíà пîâ’ÿзàíà з фîðìóâàííÿì, âèêîðèñòàí-
íÿì ³ â³äòâîðåííÿì êàп³òàëüíèх, òðóäîâèх, ìàòåð³-
àëüíèх é ³íфîðìàö³éíèх ðåñóðñ³â. Îðгàí³зàö³éíî-
óпðàâë³íñüêà ñêëàäîâà зàбåзпå÷óє îðгàí³зàö³ю òà 
ìåíåäжìåíò âèðîбíè÷îгî пðîöåñó, ìàðêåòèíгó 
òîщî. Тâîð÷î-êðåàòèâíà ñêëàäîâà пîâ’ÿзàíà з óðà-
хóâàííÿì ³ííîâàö³éíèх ³äåé, ñòèìóëюâàííÿ ³í³ö³-
àòèâè, àíàë³зó ðèзèê³â, ñîö³îêóëüòóðíèх àñпåêò³â 
ä³ÿëüíîñò³ òîщî. Сàìå ó зàзíà÷åíîìó пîєäíàíí³ 
âèîêðåìëюєòüñÿ ñèñòåìí³ñòü àгðàðíîгî п³äпðèєì-
íèöòâà, щî є зàпîðóêîю éîгî åфåêòèâíîї ä³ÿëüíîñò³ 
òà àäàпòèâíîñò³ äî âèêëèê³â гëîбàë³зîâàíîгî ñâ³òó.

Тîж ñпðîбóєìî îö³íèòè îñíîâí³ ðèзèêè é òåí-
äåíö³é ðîзâèòêó àгðàðíîгî п³äпðèєìíèöòâà â Уêðà-
їí³ з óðàхóâàííÿì â³éñüêîâîї àгðåñ³ї ðф é пîшóêó 
шëÿх³â â³ò÷èзíÿíîгî пîâîєííîгî â³äíîâëåííÿ. 

Сüîгîäí³ ñóб’єêòè àгðàðíîгî п³äпðèєìíèöòâà 
âåäóòü ñâîю гîñпîäàðñüêó ä³ÿëüí³ñòü â³äпîâ³äíî 
äî Çàêîíó Уêðàїíè «Пðî пðàâîâèé ðåжèì âîєí-
íîгî ñòàíó». Упîâíîâàжåíèì îðгàíàì âëàäè пðè 
öüîìó íàäàєòüñÿ ìîжëèâ³ñòü âèêîðèñòàííÿ âèðîб-
íè÷èх ³ òðóäîâèх ðåñóðñ³â àгðàðíèх п³äпðèєìñòâ 
äëÿ пîòðåб îбîðîííîгî êîìпëåêñó, зì³íюâàòè їх 
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ðåжèìè ðîбîòè, зä³éñíюâàòè пðèìóñîâå âèëó-
÷åííÿ ìàéíà äëÿ пîòðåб äåðжàâè. П³ñëÿ зàâåð-
шåííÿ âîєííîгî ñòàíó â Уêðàїí³ âèëó÷åíå ìàéíî 
ìàє бóòè пîâåðíóòå àбî âàðò³ñíî â³äшêîäîâàíî 
[20]. 

Сë³ä пîгîäèòèñÿ з àâòîðàìè, ÿê³ ââàжàюòü, 
щî «îñíîâíèé ðèзèê àгðàðíîгî п³äпðèєìíè-
öòâà ó ñêëàäíèé пåð³îä â³éñüêîâîгî ÷àñó ñòîñó-
єòüñÿ пåðåäóñ³ì ³ìîâ³ðíîñò³ â³ä÷óжåííÿ зåìåëü-
íèх ä³ëÿíîê òà ф³зè÷íîї âòðàòè ìàéíà, à òàêîж 
íåìîжëèâîñò³ зàéìàòèñÿ àгðîп³äпðèєìíèöüêîю 
ä³ÿëüí³ñòю» [2]. Îñîбëèâî öå ñòîñóєòüñÿ ðåг³îí³â, 
ÿê³ зíàхîäÿòüñÿ ìàêñèìàëüíî бëèзüêî äî ë³í³é 
з³òêíåííÿ: Хåðñîíñüêà, Çàпîð³зüêà, Лóгàíñüêà, 
Дîíåöüêà îбëàñò³ òà АÐ Кðèì.

²íшèé ñóòòєâèé ðèзèê, ÿêèé íå зàëåжèòü â³ä 
ì³ñöÿ ðîзòàшóâàííÿ ñóб’єêò³â àгðàðíîгî п³äпðè-
єìíèöòâà, пîâ'ÿзàíèé з éìîâ³ðíîю âòðàòîю пðè-
бóòêîâîñò³ â³ä îñíîâíèх âèä³â ä³ÿëüíîñò³ àбî 
âзàгàë³ з бàíêðóòñòâîì. Цåé ðèзèê îбóìîâëåíèé 
ñóòòєâèì зðîñòàííÿì ö³í íà ëîг³ñòèêó, íàñ³ííÿ, 
äîбðèâà, пàëèâíî-ìàñòèëüí³ ìàòåð³àëè òîщî.

Çíà÷í³ ðèзèêè àгðàðíîгî п³äпðèєìíèöòâà 
пîâ’ÿзàí³ з íåäîñòóпí³ñòю íàñ³ííÿ, пîñàäêîâîгî 
ìàòåð³àëó, ì³íåðàëüíèх äîбðèâ, ìîжëèâîñòåé 
âèêîðèñòàííÿ ñèñòåìè жèâëåííÿ òîщî. Вñå öå 
є пðè÷èíîю зíèжåííÿ âðîжàéíîñò³. 

Нàñòóпíà гðóпà ðèзèê³â п³äпðèєìíèöüêîї 
ä³ÿëüíîñò³ â àгðàðí³é ñфåð³ пîâ’ÿзàíà ³з пðîбëå-
ìîю збåð³гàííÿ пðîäóêö³ї ÷åðåз зíèщåííÿ ñèñòåìè 
åëåâàòîð³â. Çà ñâ³ä÷åííÿì Ì. Сèðîòè [21], àгðàð³ї 
íàìàгàюòüñÿ âèð³шèòè öю пðîбëåìó зà äîпîìî-
гîю âèêîðèñòàííÿ ðóêàâ³â, п³äëîгîâèх ñêëàä³â òà 
³íшèх ñхîâèщ, àëå öüîгî íåäîñòàòíüî. Кð³ì òîгî, 
зб³ëüшóюòüñÿ ðèзèêè âòðàòè зåðíà, êóêóðóäзè, 
ñîíÿшíèêà òîщî ÿê ê³ëüê³ñíî, òàê ³ ÿê³ñíî. А öå, 
â³äпîâ³äíî âпëèâàє íà ö³íè ðåàë³зàö³ї пðîäóêö³ї, 
зíèжåííÿ ðåíòàбåëüíîñò³ òà пðèбóòêîâîñò³ ñ³ëü-
ñüêîгîñпîäàðñüêîї пðîäóêö³ї.

Ðèзèêè ó òâàðèííèöòâ³ ó пåð³îä â³éñüêîâîї 
àгðåñ³ї пîâ’ÿзàí³, пåðåâàжíî, з пåðåбîÿìè åëåê-
òðîåíåðг³ї. Пðè зíèжåíí³ âàðòîñò³ êîðì³â óêðàїí-
ñüêîгî âèðîбíèöòâà, щî ìàëî б зäåшåâèòè ðîзâèòîê 
гàëóз³ òâàðèííèöòâà, зðîñëà âàðò³ñòü ìîëîäíÿêà 
(ñâèíåé òà пòàх³â) ÷åðåз зàêóп³âëю éîгî ³з-зà êîð-
äîíó. Дåâàëüâàö³ÿ гðèâí³ òà пðîбëåìè з ëîг³ñòè-
êîю пðèзâåëè äî зðîñòàííÿ âèòðàò òâàðèííèöòâà. 
Пðè öüîìó åêñпîðòí³ îбìåжåííÿìè ³ íèзüêèé 
пëàòîñпðîìîжíèé пîпèòîì íà ì’ÿñíó пðîäóêö³ю 
â Уêðàїí³ пðèзâîäÿòü äî зíèжåííÿ ìàðжèíàëü-
íîñò³ äàíîгî âèäó àгðàðíîгî п³äпðèєìíèöòâà.

Пåðåðàхîâàí³ âèщå ñпåöèф³÷í³ ÷èííèêè àгðàð-
íîгî п³äпðèєìíèöòâà äîпîâíююòüñÿ òàêîж зàгàëü-
íîåêîíîì³÷íèìè, щî пîñèëююñü ðèзèêè éîгî 
фóíêö³îíóâàííÿ. Сåðåä íèх ñë³ä â³äзíà÷èòè: зíè-
жåííÿ пëàòîñпðîìîжíîгî пîпèòó ñóб’єêò³â гîñпî-
äàðñüêîї ä³ÿëüíîñò³ é íàñåëåííÿ; ñêîðî÷åííÿ òåì-
п³â зðîñòàííÿ âàëîâîгî âíóòð³шíüîгî пðîäóêòó; 
³íфëÿö³éí³ êîëèâàííÿ; пîг³ðшåííÿ ³íâåñòèö³éíîгî 
êë³ìàòó òà зàìîðîжåííÿ ðÿäó ³íâåñòèö³éíèх пðîåê-
ò³â; зб³ëüшåííÿ äåðжàâíîгî бîðгó; âèâ³з êàп³òàëó; 
зìåíшåííÿ äåпîзèòíèх êîшò³â òà пîäîðîж÷àííÿ 
êðåäèòíèх ðåñóðñ³â ó â³ò÷èзíÿí³é бàíê³âñüê³é ñèñ-
òåì³; зíèжåííÿ îбñÿг³â âèðîбíèöòâà, òîщî.

Нåзâàжàю÷è íà пåðåðàхîâàí³ âèщå ñпåöèф³÷í³ 
òà зàгàëüí³ ðèзèêè àгðàðíîгî п³äпðèєìíèöòâà, 
ñë³ä â³äì³òèòè, щî âîíî пîêàзàëî ñâîю ñò³éê³ñòü 
â óìîâàх â³éñüêîâîї àгðåñ³ї ÿê зà ðàхóíîê âëàñíîї 
п³äпðèєìíèöüêîї ³í³ö³àòèâè, òàê ³ зà ðàхóíîê äîпî-
ìîгè äåðжàâè é зàðóб³жíèх пàðòíåð³â. Дåðжàâíà 
àгðàðíà пîë³òèêà Уêðàїíè ñпðÿìîâàíà íà пîäî-
ëàííÿ íàñë³äê³â âîєííèх ä³é, п³äòðèìêó åêñпîðòó 
пðîäóêö³ї ñ³ëüñüêîгîñпîäàðñüêîгî âèðîбíèêà, 
пîшóê шëÿх³â îпòèìàëüíîї àäàпòàö³ї íîðìàòèâíî-
пðàâîâîгî пîëÿ äî єâðîпåéñüêîгî зàêîíîäàâñòâà. 
Цå äîзâîëèëî зìåíшèòè ðèзèêè àгðîп³äпðèєìíè-
öòâà, îñíîâíèìè ³íñòðóìåíòîì ÷îгî ñòàëî êîðèгó-
âàííÿ âèðîбíè÷îї ñòðóêòóðè íà зàñàäàх äèâåðñèф³-
êàö³ї òà ³íфðàñòðóêòóðíèé ðîзâèòîê (зàбåзпå÷åííÿ 
ìàòåð³àëüíèìè ðåñóðñàìè, пåðåðîбêà, òðàíñпîðòó-
âàííÿ òà збåð³гàííÿ пðîäóêö³ї ñ³ëüñüêîгî гîñпî-
äàðñòâà). Сåðåä âàжëèâèх пèòàíü, щî пîòðåбóюòü 
âпðîâàäжåííÿ óжå ñüîгîäí³ – зàхîäè «зåëåíîї» 
åêîíîì³êè, ä³äжèòàë³зàö³ÿ [22] òà óäîñêîíàëåííÿ 
ñèñòåìè ñòðàхóâàííÿ ðèзèê³â àгðàðíîгî п³äпðèєì-
íèöòâà.

Сòðàòåг³÷íèìè ö³ëÿìè ðîзâèòêó ñ³ëüñüêîгî 
гîñпîäàðñòâà Уêðàїíè є îпòèì³зàö³ÿ àгðàðíîгî 
п³äпðèєìíèöòâà, ÿêà ìàє пåðåäбà÷èòè íàñòóпíå: 
п³äâèщåííÿ пðîäóêòèâíîñò³ пðàö³ â гàëóз³; зб³ëü-
шåííÿ зåìåëü ñ³ëüñüêîгîñпîäàðñüêîгî пðèзíà-
÷åííÿ äëÿ îðгàí³÷íîгî âèðîбíèöòâà; ³íâåñòóâàííÿ 
ó íàóêîâ³ äîñë³äжåííÿ ñ³ëüñüêîгîñпîäàðñüêîгî 
ñпðÿìóâàííÿ, ðîзâèòîê ñó÷àñíèх òåхíîëîг³é з óðà-
хóâàííÿì âпðîâàäжåííÿ шòó÷íîгî ³íòåëåêòó, ³íф-
ðàñòðóêòóðó ñ³ëüñüêèх òåðèòîð³é; îпòèì³зàö³ÿ 
ðèíê³â пðîäîâîëüñòâà; ñпðèÿííÿ äåðжàâíèх зàхî-
ä³â щîäî зб³ëüшåííÿ ê³ëüêîñò³ ìàëèх ³ ñåðåäí³х 
п³äпðèєìñòâ ó àгðàðí³é ñфåð³, åêñпîðòó óêðàїí-
ñüêîї пðîäóêö³ї òà фîðìóâàííю пîòóжíîгî пåðå-
ðîбíîгî ñåðåäîâèщà ñèðîâèíè òîщî. 

Висновки з проведеного дослідження. Агðàðíå 
п³äпðèєìíèöòâî, ÿê пîêàзóє äîñâ³ä êðàїí-ë³äåð³â, 
є пðîгðåñèâíîю фîðìîю åêîíîì³÷íîї ä³ÿëüíîñò³ 
â ñ³ëüñüêîìó гîñпîäàðñòâ³, à â Уêðàїí³, ÿêà ìàє 
пîòóжíèé àгðàðíèé ñåêòîð, ó ðàз³ ñèñòåìíîгî 
п³äхîäó íà зàñàäàх àäàпòèâíîñò³, ³íòåëåêòóàë³зà-
ö³ї, ³ííîâàö³éíîñò³, åêîëîг³÷íîñò³ зäàòíå ñóòòєâî 
п³äâèщèòè åфåêòèâí³ñòü ä³ÿëüíîñò³ íàö³îíàëüíîї 
åêîíîì³êè é ð³âíÿ жèòòÿ êîжíîгî гðîìàäÿíèíà. 
Нàâ³òü â óìîâàх â³éñüêîâîї àгðåñ³ї ðф, âòðàòè 
òåðèòîð³é, ðóéíóâàííÿ ³ зíèщåííÿ фåðìåðñüêèх 
гîñпîäàðñòâ, пîðóшåííÿ ëîг³ñòèêè, ì³гðàö³ї òðó-
äîâèх ðåñóðñ³â ÿê â ìåжàх êðàїíè, òàê ³ зà êîðäîí, 
àгðàðíîї ñфåðè пîêàзàëà ñåбå äîñòàòíüî ñò³éêîю 
пåðåä âèêëèêàìè. Нà îñíîâ³ óäîñêîíàëåííÿ ìåхà-
í³зì³â äåðжàâíîї п³äòðèìêè, зàðóб³жíîї äîпî-
ìîгè òà п³äпðèєìíèöüêîї àêòèâíîñò³ ñàìèх гîñ-
пîäàðюю÷èх ñóб’єêò³â ó ñ³ëüñüêîìó гîñпîäàðñòâ³, 
з óðàхóâàííÿì âèêîðèñòàííÿ пåðåäîâîгî â³ò÷èз-
íÿíîгî ³ ñâ³òîâîгî äîñâ³äó, Уêðàїíà ó пîâîєííîìó 
â³äíîâëåíí³ зäàòíà, з íàшîї òî÷êè зîðó, äîñÿгòè 
пîêàзíèê³â åêîíîì³êè âèñîêîðîзâèíåíèх êðàїí зà 
òàêèìè пàðàìåòðàìè: 3-5% – ÷àñòêà àгðàðíîгî 
âèðîбíèöòâà ó ñòðóêòóð³ ВВП; 1-2% – ê³ëüê³ñòü 
зàéíÿòîгî íàñåëåííÿ ó ñ³ëüñüêîìó гîñпîäàðñòâ³; 
÷àñòêà ó ñòðóêòóð³ êàп³òàëó íàö³îíàëüíîї åêîíî-
ì³êè, зàëó÷åíèх ³íâåñòèö³é òîщî.
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Pereli Oleksander
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ENTREPRENEURSHIP IN THE AGRICULTURAL SECTOR: DOMESTIC REALITIES
IN THE CONDITIONS OF MODERN CHALLENGES AND INTERNATIONAL EXPERIENCE
OF STATE SUPPORT

Summary
The article examines current issues of the functioning of agrarian entrepreneurship in world practice and 
in Ukraine. The role and importance of entrepreneurship in the agricultural sector for the functioning of 
the country and raising the standard of living of its population are substantiated. An analysis of theoretical 
approaches regarding the essential characteristics of the concept of "entrepreneurship" in the historical-
evolutionary context of the formation of agricultural production was carried out. The main approaches that 
allow to increase the effectiveness, profitability and efficiency of agrarian entrepreneurship are systematized 
for the main assessments of losses in the agricultural sector of Ukraine and the analysis of the functioning of 
agricultural production in the world's leading countries. The importance of state support for the agricultural 
sector of the economy, as one of the more risky among other economic spheres, has been proven. The specific 
and general risks of an agricultural enterprise in Ukraine in modern business conditions are outlined, which 
will allow them to be taken into account when making management decisions on the basis of intellectualiza-
tion, digitalization, environmentalization, and adaptability. The special relevance of the implementation of 
"green" economy measures and the improvement of the risk insurance system of agrarian entrepreneurship is 
emphasized. The main components of agrarian entrepreneurship are systematized: resource; organizational-
managerial and creative-creative, which require a systematic approach in the implementation of entrepre-
neurial functions. The strategic goals of the development of agriculture in Ukraine are outlined on the basis 
of optimization of agrarian entrepreneurship and domestic sustainable development on the way to achieving 
high indicators that the economy is capable of achieving in its post-war recovery.
Keywords: agrarian entrepreneurship, agricultural production, intellectualization, digitalization, adaptabil-
ity, environmental friendliness, innovativeness, state support, risk management.
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